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Bachelor of Business Administration Program in Modern Trade Business Management
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2.2 nRIITIANIZAY 60  vIene
2.2.1 J09AU 42 WUEne
2.2.2 Fuaen 18 wuiein
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3. nuandvdends  lidesndn 6  Wu2wnA
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1. vadndnwald hidesndn 24 wienn
1.1 w109 18 wuwAn
0100101 AelnsuazasaunaiioRmunTin 2(2-1-5)
Thai Language and Information for Life Development
0100102 vinwrdoansnundanguluanissud 21 3(2-2-5)

English Communication Skills in the 21* Century
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0100103 Alnlney 3(2-2-5)
Thai Living

0100104 Tusssay 2(1-2-3)
Cultural Happiness

0100105 walodlandiug 2(1-2-3)
Good Global Citizen

0100106 281AAATINANTN 2(1-2-3)

Smart Life through Smart Thinking

0100107 AUNINUALNITOBNMAINTY 2(1-2-3)
Health and Exercise

0100108 NNWLAIRLUVIAINTAIAL 2(1-2-3)

Social Engineer Life Skills

1.2 Jyu@en 6 WA
sisliiFouldFouduasiauuinee Suiinudnuaziiumanding q s
Aseuauly Jnulidesndt 6 miiefin

0200201 msasselaanuesnasly 2(1-2-3)
Creating Income from Leftovers

0200202 nsassassAuinnssumewalulag 2(1-2-3)
Creating Innovation with Technology

0200203 nseeianaA TN 2(1-2-3)
Saving for Quality of Life

0200204 NNEINTINZLALAZIBEN 2(1-2-3)
Marine and Coastal Resources

0200205 W luiinUszdnTu 2(1-2-3)
Mutelu in Daily Life

0200206 syuuTnstuiinUsedniu 2(1-2-3)
The Bureaucracy in Daily Life

0200207 FanTinfunsviouiien 2(1-2-3)
Lifestyle and Tourism

0200208 memanslulanlagiu 2(1-2-3)
Science in Today’s World

0200209 AUAALNITIN 2(1-2-3)

Life Balance
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0200210  FuAtBieTiMiduan 2(1-2-3)
Peaceful Means for a Happy Life

0200211 Fanndeudineenuuuld 2(1-2-3)
Designable Good Environment

0200212 a5 wihfivesuszanvuluriosiu 2(1-2-3)
Rights and Duties of Local Citizens

0200213 sysnAvianuivla Taazen 2(1-2-3)

Good Governance and Youngster with Good Heart

0200214 sssumieTInn 2(1-2-3)
Good Dharma for Good Life
0200215 WAILNTINAILAUT 2(1-2-3)

Life Development through Meditation

0200216 nsdan1suEsludinuszaniu 2(1-2-3)
Tradesman Skills Management in Daily Life

0200217 NINAAATIEY 2(1-2-3)
Happy Marketing

0200218 N15UINT0E719U91TN 2(1-2-3)
Professional Service

0200219 msiasedludenisa 2(1-2-3)
Storytelling in Digital Media

0200220 \nwasiiensWaILIeEedEy 2(1-2-3)
Agriculture for Sustainable Development

0200221 Winlulanadvia 2(1-2-3)
Life in a Digital World

0200222 WAUNINRIUNITADAUNLT B 2(1-2-3)
Developing Life through Lesson Learned

0200223 vipuivuauaulugaidva 2(1-2-3)
Happy Traveling in The Digital Era

0200224 Ay IulurInUszariu 2(1-2-3)
Chinese Language in Daily Life

0200225 NNYEN191010250ANAUNUR 2(1-2-3)
Survival Skill in Emergency Situation

0200226 Wlmifudnuadvia 2(1-2-3)

New Normal with Digital Society
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0200227 uwidaSoudiBsaiiassdluamssui 21 2(1-2-3)
Creative Learning Spaces in the 21°" Century

0200228 AanssuaisassdiiionsiSeuinasndin 2(1-2-3)
Creative Activities for Lifelong Learning

0200229 inunsAnwaLwalsaduuds 2(1-2-3)
Educational Games for Active Citizen Development

0200230 IInenuuINITYALn 2(1-2-3)
Psychology New Age Service

0200231 e newa A METIn 2(1-2-3)
Psychology for Life Quality Development

0200232 Indiinlunisidlesnisunases 2(1-2-3)
Political and Governance Awareness

0200233 FONANINBIENSUNTAS19ETIA 2(1-2-3)
Soft Power for Creativity

0200234 Ausuilednsunsimuitiesiu 2(1-2-3)
Cooperation for Local Development

0200235 ﬁaﬂsmnmmﬁaqmmw 2(1-2-3)
Performing Arts for Health

0200236 Fanndeufunsasuulas 2(1-2-3)

Environment with Changes

2. YUINIVURNTE Laitfaendn 94 v7enn
2.1 AFUIVINUFIUIVIIN 27 wiqenn
3612102 BIANITUALNTTANINTNEINTUYWE 3(3-0-6)

Organization and Human Resource Management

3612202 NOMUNYTINALALNITNBOINS 3(2-2-5)
Business Law and Taxation

3613103 NSUTMITNITHAARAENITALLUNT 3(3-0-6)
Production and Operation Management

3631501 wdnn1seanaell 3(3-0-6)
Principles of Modern Marketing

3631502 wannsUaydlugsianisAadielng 3(2-2-5)
Accounting Principles in Modern Trade Business

3632101 nsRulugsiansmadelny 3(3-0-6)

Finance in Modern Trade Business
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3632501 \wTugAaniiiensdnnisgsia 3(3-0-6)
Economics for Business Management

3632601 F3usTIUNNgIRamsAadel 3(3-0-6)
Modern Trade Business Ethics

3633501 nagmdlilensdnnisssianisdnaelil 3(3-0-6)

Strategies for Managing Modern Trade Business

2.2 NgUIYIANITATY 60 wIBfn
2.2.1 FpUsAY 42 venn
3611301 nsdeasNIsIaInkUUYIaNNIstugsianisAadieln 3(3-0-6)

Integrated Marketing Communication
in Modern Trade Business

3611302 syuunsdansansaumaiionsnarelvs 3(3-0-6)
Management Information System for
Modern Trade Business

3611401 dunwnsdanisgsianismadelvy 3(2-2-5)
Seminar on Modern Trade Business Management

3611402 ns3delugsiansmadelu 3(2-2-5)
Research in Modern Trade Business

3611510 NSAAINRINA 3(3-0-6)
Digital Marketing

3612105 nsdnn1stadafnduagldgumulugsiamsmadeln 3(3-0-6)
Logistics and Supply Chain Management
in Modern Trade Business

3632301 winnssulugsiamsiadelv 3(3-0-6)
Innovation in Modern Trade Business

3632302 Wawnsudnsagulugsfanisdadelv 3(2-2-5)
Business Application Package for Modern Trade Business

3632401 Mwgangulugshanisenadelu 3(3-0-6)
English in Modern Trade Business

3632502 ns3AnTsgInanIsalie v 3(3-0-6)
Modern Trade Business Management

3632503 madugusznaunstugsianismadel 3(3-0-6)

Entrepreneurship in Modern Trade Business
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Msnandedan 3(3-0-6)

Social Media Marketing

nynTenveyavuInlvglugsianisiadelv 3(3-0-6)

Big Data Analytics in Modern Trade Business

Uyanusehvgdmsugsnaniseadielny 3(3-0-6)

Artificial Intelligence for Modern Trade Business

2.2.2 3y aan

doniSeusednnsvuadulrendenainsieivfg o Al

laddaendn 18 wunehn

[y

n133nn1sgsnanIsAadelusiseninelsemna 3(3-0-6)

International Modern Trade Business Management

aa v

woAnssuuslnalugafava 3(3-0-6)

Consumer Behaviors in Digital Era

ANWIBINGUINBNITADAITNIIGINT 3(3-0-6)

English for Business Communication

n33nn1INIsTenazn1sIslugsiansiadel 3(3-0-6)

Purchasing and Selling Management

in Modern Trade Business

¥

nsdanisunsuluduasamn1egsia 3(3-0-6)

Franchising and Business Partnership Management

NsaSUUTUALaTBUNg Lo WRS 3(3-0-6)

Brand Building and Influencer

nsIansgnAduiusiugsiantsamadelv 3(3-0-6)

Customer Relations Management in Modern Trade Business

NAYNSNIINAINUINIT 3(3-0-6)

Service Marketing Strategy

Y]

NN59DNWLUULIBNUUNITHANNGINA 3(3-0-6)

Digital Marketing Content Design

AMzEiuazMIHMUIILaIY 3(3-0-6)

Leadership and Teamwork Development

2.3 ngudvIEnUsEauNIalIvITN vseaunafnyr  Lideenda 7 wiaehin

nswsedEnUszaun1salivAnn1sInnisgsnansaadelv 2(90)

Preparation for Field Experience in Modern Trade Business

nsenUsEaun1salivInn1sN1sInNIsgsansaadelvl 5(450)

Field Experience in Modern Trade Business

~6 ~
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3634702 wissuaniafinwIN1sdnn1sgshanisAatelng 1(45)
Pre Cooperative Education in Modern Trade Business
3634802 anfafnwInUNITIANISgIRansAadeln 6(540)

Cooperative Education in Modern Trade Business

3. Wl dends  Lideendn 6 wiein
Fonanedvfl Unaeuluminerdusstgnsruns Tnglisdeusumeiniieeiou
1ud wazdedlifusoinitdmualiFeulaglidumheinsulunusinsdisamdngnsvesanyiin
il Fandnwannsadensouldnuanuaiuazenuaul
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ANDSUNYSI8YN
1. vuadvdnew iy Lidesndn 24 wiaena
1.1 F¥109AU 18 #U28nn
0100101 A INgRaZaTEUNALNINAUITIN 2(2-1-5)

Thai Language and Information for Life Development

nssuIn1Iwbng Msile N139WIATIEAET NISFUANEITAWNA N1SARLEDN
ansauna n153aAu nsuseliu Yinvensldniw nelarn1siTeulsesansauLIma n15e1989
asaumnALazMsULauaFULUUANN

Learning Thai language, listening, reading analysis, information retrieval,
selecting information storage, evaluation, Thai Language skills and information composition.
Reference information and presentation in various pattern.

0100102  vinwedeansnwdnguluanissudi 21 3(2-2-5)
English Communication Skills in the 21°* Century

ﬂ'mmammmmi%amimm5aﬂqwﬁy’q§ﬁﬂwz #e wa 90 wazildeu lu
FnUsziriuluviuniuandsegradumenisuazlsidumanis Anldnwegisgndes asesuasn
winra Tuszavsamuasiiule d9AARDINIUNTOUNINTFIY CEFR ﬁﬁmé’ﬂwmzmiﬁauimﬂ
e Wamnnagnslunsieu faunagnslumsstu Mauwunseu sruilonuidla s1udegn
guegliireninna Feudiinsaieddnriaundsnge aunagyslumsismsussengludutou
aadufinn1sHeaN1sUTIene Wauvinwen1sWeuasuainnisenu L%uazﬁaumsﬁ'&mi YIINIT
Wanvinueiisnduluanissed 21

Communicative competence development in English communication skills:
listening, speaking, reading and writing in various contexts using informal and formal
expressions with emphasis on accuracy, fluency, appropriateness, effectiveness, and
confidence. Integrating the language skills with CEFR framework, improvement learning
strategies, enhancement reading strategies in English, planning in reading, reading for
comprehension, active reading, reading critically, word formation, improvement academic
listening strategies, note taking, writing a summary, reflective learning journal writing and
21 century skills: self-directed learning skills, collaborative skills, decision-making skills,
creativity, critical thinking skills, cultural awareness and other essential skills through
communicative activities, innovative teaching materials and modern information

technology.
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0100103  Fdlwlneg 3(2-2-5)
Thai Living
UseTammansyndlng dnwaeitinlvne Tausssulne gilagailne wwiRndains
f9A3 ANUNUBUALTITUYIRVRITIN NMIHAUTINYETINAURUIAIAUILAZUTVY N ufwaz
mnAsansiaLndudewnanmsesvid Uvgveaasugianeifies nenaludsasilng
N9NINAINIINARE A AT AT Lol
History of Thailand, characteristics of Thai living, Thai culture, Thai wisdom,
concept of social engineer, meaning and nature of life developing, life skills through
religion and philosophy, development theory and concepts from royal initiatives,
Philosophy of Sufficiency Economy, volunteering spirit in Thai society, participating in
activities of volunteering spirit and public benefit.
0100104  wUsTINUEY 2(1-2-3)
Cultural Happiness
99AAIINSAIuaUNIEA1Eans Aadenisuans AauTausssulne Arunuie
ANNANAYVDLTMUTITU UATHIIMUTITU NMTFTHUTAMULANAIYDIUIUTIAIUETTU NTUTUMTH
A0AAFRINUTAIUTITU WAZANINWINABUYDIBIANT NITldaunsanmlminauguiasdinindly
WFnwin MsuTuldesdanusluinusedrfunaznisvinnuluesdng
Knowledge of aesthetics, performing arts, definition, importance of culture
and multicultural, multicultural differences, adaptation for intercultural sensitivity related
to organization. Applying aesthetics to fostering happiness and sense of Thai-kingdom.
Applying arts in daily life and organization.

14

0100105 wailaslanfiug 2(1-2-3)

U

Good Global Citizen

LY

Suiuaviinlafd@nSuasninveanaiiiasnnve dlan asgninfensiudeunlasues
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Y

langalndiielaunsalddnsvesnulaegisgnieuazasnadeadlunndd Niluaunisions

UNATEY SeUUATEENY denu waluladansauna auwinaeulazian1ie SIUBNYMuIenIe 9 9

' (%
A Y

Aendes dealitannsauiududunaiiieadid fug Hsudunvesdnslneuasdsnslan

Perception and understanding the rights and duties of good global citizen.
Aware of the changes of the modern world in order to be able to exercise their rights
correctly in all dimensions in terms of politics, administration, economic system, society,
information technology, environment and pollution including related laws. Being good

citizens, awakened both in the context of Thai and global society.
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0100106  QANAATINANIIN 2(1-2-3)
Smart Life through Smart Thinking
NANNITUAZNIZVIUNIIAAILATIEN F9LATIZI N1TARIITUYIU NISENTINYEAIT
ﬁmLLU‘U@&ﬁiwmmmiﬁauﬁuﬁmawﬁ 21 N5zUIUNSAATEaNLUY NSRS IassAHNLAe
Advia MsAnTBuNsUsENaUgsia YsannsnszuaunsAnmaniMiseuiun siautendnval

AuLee wazn1sindulanmemguazia

Principles and processes of analytical thinking, synthesis, critical thinking.
Holistic thinking skills training based on 21°" century learning. Design thinking process.
Creativity through digital media business initiatives. Integrating the learning of thinking
process with the development of self-identity and decision- making with reasonable

cause and effect.

0100107  HUAMWLALN1TBBNNNEINTY 2(1-2-3)
Health and Exercise
ﬂ?ﬂﬂiLﬁ@ﬂﬁuLﬁlﬁJ’lﬁ}Uﬂﬁ‘i@JLLaE,j‘U.ﬂ’]‘WﬂWEJLL@%ETUﬂ’]W%G]LLUU@Qﬁ‘TJﬂJ ?stﬂTW‘V]’NL‘Wﬂ
LagANIMAINMAIENINA nanlavunsiloguaniarwgAnssunisulane1vs Aansunis
penfdanoiiegunim nsfruelUsunTLa AT IANTIONINMINNY NMTVadeuLArUTELTY
AUIINNTINNIINY
Introduction to healthcare and holistic health, mental health, sexual health,
and gender diversity. Principles of healthy nutrition and dietary behavior; healthy exercise
activities. Determination of physical fitness enhancement programs Physical fitness test and

assessment.

0100108  VINWLAIAUUUIAINTAIAL 2(1-2-3)
Social Engineer Life Skills
WIAATAINTAIAL NITHAUITINYEIMINTAIAN NITYTUINITHUUANINGINTTIY
nsgvuMsimnsdsen nsiinufoaluiiufiimne wasnsuszgndldiedosdiodmnsdnsluns
uAteym
Concept of Social Engineer, developing Social Engineer skills, integrating
interdisciplinary in Social Engineer process, practicing in target area and applying Social

Engineer tools for solving problem.

~ 10 ~
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1.2 Jyuden 6 wqEnn
sialFdFoulfiFouduagiauniinus uiaudnvusiiueanisng 4 a1ud
drisuaule uiulidesndt 8 nuaefn
0200201  nsadeseldanvssrasly 2(1-2-3)
Creating Income from Leftovers
ALNELATUSHATYBuMABTIS ﬂ’ﬁﬁwaﬂmﬁaﬁﬂmwsgﬂ nsthusundeiian
T nswAmdemasiinmainveavieds mawdsliihanidemasinma mawdadedanmain
vounieiis mandndeniinanveandeiis nsnAnesdniinueandedi n1sadisudn e
dmSunnusInTeLMEefi
Definitions and types of leftovers, reform of leftovers, reuse of leftovers,
biofuel production from leftovers, power generation from biomass fuel, production of bio-
fertilizer from leftovers, production of compost from leftovers, production of animal feed
from leftovers, production of decorative products from leftovers.
0200202  nsEdNETIARIANIIUAdEWAlYlAE 2(1-2-3)
Creating Innovation with Technology
AN9INAAIY ANNEIAYLATNANTENUVBIUTANTTU NANAITHAUIUIANTTY
NIEUIUNSAN MsTAANNAREsEsIA nMsdenldweluladiuunzan AnufoRnnduninng
Definition, importance and impact of innovation, the principles of innovation
development, thinking process, creativity development, the selection of appropriate
technology, and innovation practice.
0200203  nMs@EULNEAMINTNTIN 2(1-2-3)
Saving for Quality of Life
A01UENITHUAIVYAAD N1TINUNUNINITREY N13viddaduseu s1elauas
s Buosn M3filnavesdu Whmnemanisdu Seniseen nsusmiswil Sasmendensd
Fnsmenilouuvanduanaon n1seen aviuile rendefiutiade n1sudmsaude «
HARDUKNUNINNITRY NFINNTRUAIUYAAR
Personal Balance Sheet, personal financial planning, household accounting,
income and expenses, savings, money leakage, financial goals, saving discipline, debt
management, fixed rate loan, effective rate, savings, inflation, real interest rate, risk

management, internal rate of return, personal financial management.

~ 11 ~



vangnsUINIsgINaURIn a1973vInsianIsgsnantsAIalel nangasuiuUTe 2569...

0200204 nMeNITIWIALaT 8T 2(1-2-3)
Marine and Coastal Resources
AMNANAYVDIDIUYANNNGLA é’ﬂwmzﬁugmmﬂmamw ATl LAZTININUD S
uvnayns nziavesil Lazleays Usngnisaling | fiAntlunzia nalnn1sfinungnIsaleg 9
oS SlagaszuiinfennudAguoavanimeia uaznsIaNIINgINTNMELaLAE BT
i’mﬁﬂLﬁu%]mﬁﬂ%@\‘ﬁ/l%/\lmﬂiﬁiimsﬁﬂaLLﬂ%?ﬂLLUmﬁ@NWN%%La ﬁdwﬁdﬁmmiwgﬁﬁ]ﬁmm Loy
Awindeu
The importance of maritime territory, fundamental physical, chemical and
biological characteristics of the oceans, coastal seas and estuary phenomena. occurring at
sea mechanism of events explaining knowledge and awareness of the importance of the
maritime zone and management of marine and coastal resources. Including the appreciation
of natural resources and the marine environment both in terms of socio-economic and
environment.
0200205  wmaludInusedriu 2(1-2-3)
Mutelu in Daily Life
AunEe UsyIRuasiinn auide Bedaau 1A309511w09ds Mstasuniuas
Tvavgan nMsyvasinaans mslnszsiaudenia 4 fukuamisnsfaundin msussgndlilu
ieuadrehatla arwsiule mnusuasiudslalfaunsadidudinludieuiagtiusasnisihan
g1
Definition, history and belief, mystery, amulet, fortune and destiny, worship
of the sacred, analyzing beliefs to apply and support life quality development, applying in
enhancing morale and confidence, mental stability to be able to live in today's society and
work.
0200206  F2UUTIBNNSIUAINUTZINTUY 2(1-2-3)
The Bureaucracy in Daily Life
STUUTIVAIT NT21UHIUIT N15TINTIUNT RUIBIIUTIFNIT DIANTDATEAY

o o

$55970Yey BINTIMYY SPiamAauaznsulsIUsFIavAe vt ivessy oldvesiguia
$18318U8953U1A S§UaRITa n1sTuiladearesuseyvu NTUUeYAY1IAITU09TIUNNT N3
AT ULAL TR TEUNTUURU

Bureaucracy, decentralization, centralization, covernment official agency,
constitutional independent organization, public organization, government enterprise and
privatization, government officer, government income, government expenditure, digital

government, public hearing, awareness of government information, investigation and

complaints.

~ 12 ~
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0200207  Aa1¥Amfiunisvieaiiien 2(1-2-3)
Lifestyle and Tourism
AanEne S0 wufnveinisvieaiien niweinsnisvieniien niweinsnis
vioaflen gsiamsvieadion dandin IninemgAnssulunisviesiien ngAnssuinvieniienans
119 funuinsnisvieadien nsdumUszaunsainiseafieadiuey msvieadiesluuiunaing
faiu Usglovivesmsvieaiion erdnannmisvieaiien msysanmsnisvieudien msvimudnuvie
Tassnuiamnyszaunisaimsvioniieo
Definition, concept of tourism, tourism resources, tourism business, lifestyle,
behavioral psychology related to tourism. Individual tourist behavior, tourism recreation, to
gain a personal tourism experience, tourism in the context of sustainable, the benefits of
tourism, career for tourism, an Integration tourism into various fields, field trips or tourism
experience development project.
0200208  Angnaraasiulandagiu 2(1-2-3)
Science in Today’s World
wurAnuazudnmsiugueingtmaniiiisadesiuiinusesiiu amnudily
Aenfuguaransiandalilng asedluinusedfu ndsnuildludinvsedfu F23nenfunns
#159830 ATy Amimsingimaniuasinaluladfiidenun mdia nsdAnuinig
Inereansiieadasiudinusesiiy
Basic scientific concepts and principles related to everyday life general
knowledge about drugs and harmful substances chemicals in daily life energy used in daily
life biology and life advances in science and technology that affect the quality of life
scientific case studies related to daily life.
0200209  HUABUWIYIN 2(1-2-3)
Life Balance
NANNITHATRUIANYBIAUAARYITIN AUAATIN 6 AU GUAIN ATEUATILAE
AL NsiSeulaEn1TNY ML MIwaewes Mslikeznisudaiy messativaneuas
nsafiudinnudiming AumeNanaveIInLasiANaY
Principles and concepts of life balance, the six life aspects; physical health,
family and relationship fulfillment, work and career prosperity, wealth and money

satisfaction, mental strength, spiritual wellness; setting and achieving goals in life, creating

balance in life and be happy.

~13 ~
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aad

0200210  FuAIBIeTINTuge 2(1-2-3)
Peaceful Means for a Happy Life
LnAKarnguianudauds duRnim duAE mstesuaudaudsigunse ms
AATIAANUTARES WAEANUTULTIUTEAUUAAR YUYW LagTenInaUsewne LuInesdumislums
uityfianaudunim
Concept and theory of conflict, peace, peaceful means, violent conflict
prevention, conflict and violence analysis in personal, community and international levels,
model of peaceful means in solving peace-threatening problem.
0200211  HAwandeudinsanuuuld 2(1-2-3)
Designable Good Environment

Seuianunsalawindenlulatu nansenuiiieduanntymasngey Jgym

1% v
o |

i Jayydu PM 2.5 deymnisdanisvesuadlde vy waghuinian1swidymsiuinis
WaunfiAsrdesieutlavioannanseny

Learning environmental problem impact and environmental problems,
flooding, PM 2.5, solid waste and wastewater management. Study solutions including in
developing the problems and decreasing environmental impact.

0200212  &n3 wihilvesuszanvulutiosdu 2(1-2-3)
Rights and Duties of Local Citizens

USveyn wunfnienfuansuazniing nsideswaznisunasesuuuiidiusiu dns
wehivesUssuy 'g‘LJLLU‘Umw%mmazﬂWﬁﬂaﬂﬁmiﬂﬂﬂiaad’mﬁaﬂﬁlu Yaymuarauassa wul
manflonazfianiswusliunisunasesiosdulne nrsiaurvesiued1adsdu asfiufidne
nsdifnuuasAnuuinnssuluviesdu

Philosophy, concepts related rights and duties, politics and participatory
governance, rights, duties, and development of local government in Thailand, model of
administration and management of local government organizations, problem, obstruction and
solution trends of Thai local administration, sustainable local development, field study and
study local innovation.

0200213  s3sunAvIanulela ladzann 2(1-2-3)
Good Governance and Youngster with Good Heart

AMUTNNY JULUU aNWaly LUIAR Mgu]) NSUTMITIANITANUSTTUNAUIBAUADS
$UFu Indriinenudunauiies unummiisauniay lonsuiiieades nsUiusaAady
naIRduALLardLTI MIaisdeandilinudonisvaie nmsensedudvll a¥aidesiludsen
N15Us1UYRIAMIEIaneLiies vusu STRONG AumnasaaleIanaiiies n1sugnilauasdaaiugii

4930 Uuilesgasn
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Definition, form, characteristics, concept, theory, management of good
governance and corruption. Citizen consciousness the role of government agencies the
private sector involved in adjusting the opinion base against corruption both personally and
publicly building a society that does not tolerate corruption, raising the index creating good
citizens in society, suppressing corruption with sufficiency mind STRONG club against
corruption with sufficiency mind cultivating and promoting honest leaders honestly.

0200214  s3TuALNDTIAA 2(1-2-3)
Good Dharma for Good Life

AL lALAZEITNTIAWTITWBITIAUYEES n13aludia nsuiledymdia au
USUNTRINgIAans Mauiwazusygy 1manegeanueadinuyednunanInemans Aaun
wazUswanla nanussgasugianuuneiisawaznsussyndldlunisaiiudingadagiu van
ANIsTIL T3UsTTLTAAson AT InlummsTwi 21

The origin and true nature of human life, lifestyle and life solving problems
in the context of science, religion and philosophy. The ultimate goal of human life according
to the context of science, religion and philosophy. Sufficiency economy philosophy and its
application in this present time, important moral principles and ethics to life living in the

21° century.

0200215  WaIUIINAIWHUNS 2(1-2-3)
Life Development through Meditation
ALMINEDINITIANNT gaUsEasA 33113 Juneu gaduduvaenisviiauns
ANYUTVOINITUINTTULAZNITYINEUNTS Uszlovtiunsanis anwazoIn1saofIuauis kazn13un
aulUlludinUsesiu ausiunsSeusaznisnu dnvae duneu auautR Usslemivesany
IR ?ﬁﬁmﬁﬁ'm‘i{]aam AMULANA1TENINaNnzUIlaaun wnulvauaznuidaaun
yalaniuitaaun
Definitions, objectives, methods, and the beginning of meditation; the nature
of reciting and meditation, benefits of meditation, appearance of anti- meditation; the way
to apply meditation to daily life, meditation as related to education and operation; the
nature, process, property, and benefits of absorption (Jhdna) and insight (Nyana);
fundamental knowledge about introspection (Vipassana); differences between tranquility
(Samatha) and introspection, layout of tranquility and introspection; world community and

introspection.
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0200216  nsIANIsUENlUIIRUTEINTUY 2(1-2-3)
Tradesman Skills Management in Daily Life
arudiugruisiveudeitemuduiuluiinusydiiu intesdodisiiuguuas
nsUngesnwn el eussuuguiivia euld i nudeusaeuduavsadnsetueud sauly
famdnnisdansnutdng mavidyauasngraneiiieades
Fundamental of tradesman skills that is essential in daily life, basic tools for
tradesman and their maintenance, electrical system, sanitary system, carpentry, painting,

automobile and motorcycle repairs, the principle of tradesman management, trade contract

and related laws.

0200217  N1IAAIAFIINEY 2(1-2-3)
Happy Marketing

AUNUIBLAZAIUFIAYVDINITNAIA LUIAMNAA UIDUTHYINNgANITTY

%

Auslan avudlafeiuamlssaunisnan wasdssnneain NMsussendldnanniseaintunis

o a aa

ALUUYIR

54

Definition and importance of marketing, concepts, philosophy on consumer
behavior. Understanding of the marketing, market type, applying marketing principle in daily
life.

0200218  A9UIN190E19UDD1TIN 2(1-2-3)
Professional Service
anufidesiuifnafuauuinig fauafuazanufonelavesiuuinig uyud
duiuslun1susnis mavawiyadnain Aaunisliuinig
Introduction to service, service receiver’s attitudes and satisfaction, human

relations in service, personality improvement, art of service.

0200219 nsiansesludanasia 2(1-2-3)
Storytelling in Digital Media

Y & A

ﬂ’liLa'WL%ﬂﬁhun‘iﬁmﬂugULLUUﬂWiLﬁ'WL‘%@Qﬁ’me VAL L@ UNAUNUT A
FNULNATIARNG 9 vuwnannlesludefdaiivainuais

Storytelling through various forms of content storytelling, telling a story
through video, voice, dialogue and various production techniques for platforms in digital

media.
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0200220  inuAsINENIINAILIREN9EBY 2(1-2-3)
Agriculture for Sustainable Development

F8TInanudulnefifsidostunisinens aamune Yselewt uagn1ssuwun
Uszinmasnainuns audidestulesnsndnfivuasdninsughafiddyvessendlng ns
Usggndnananmansinunsiitedaaiuguaimsnaniy wagauefisn nansgnureanzlansiuse
NISNBAT STUUNBATOUNTE miLL‘Uig‘ULLazﬂﬂiLﬁmuuaﬁﬂNamammﬂmim‘wm wannT AanaLile
msiduguszneunisgsiaineas msldmeluladuazuinnssuitensudtymmisisineasiile
nsannUsznelngegedatiu

Thai way of life related to agriculture, meaning, benefits and classification of
agriculture, basic knowledge of the production of important crops and animals in Thailand,
application of agricultural products to promote health and hobbies, effects of climate
change on agriculture, organic farming system, processing and adding value to agricultural
products, marketing principles for agribusiness entrepreneurship, using technology and
innovation to solve agricultural problems for sustainable development of Thailand.

0200221  ¥Wialulandaavia 2(1-2-3)
Life in a Digital World

auviang Audfyvedlanidva aueduazandeufisuludenislddialulan
ooulat] Boudvinueisudlunmslidouazmsdirdseslulanesulay mssnwsndnualifvomuLes
M5AAIATIZI TAsg AR nsinwianulasndevesmuedulanlaues nsinwidoya
dhudh msdnassnamiinge nsvimnsdanisteyadgldauinsislivilaneoulal nmsfuiiefu
nsndusndsuulantawes nisldmaluladesnefinsesssy Welivinsutumaluladuaglddinlu
4ARIYIALADENIYIYRAN

Definition and importance of digital world, attitudes and values essential for
living in digital world; develop substantial skills for socialization in digital world focusing on
digital citizen identity, critical thinking, cyber security management, privacy management,
screen time management, digital footprints, cyber bullying management, and digital

empathy to live wisely in digital world.

0200222 NAIUITINKIUNITODAUNLI YU 2(1-2-3)

Developing Life through Lesson Learned

1%
o

NITUIUNSAALUUIITUYIN NTANILATIENINUUAUALHANIYNITNUNIU AT
wazulalumnud msfauidymiiinainnisiSeuisiuiu MAALUUNTEUIUAISISEUSEIERY
aurueg19ililmung a5utessurIAveINIsUAsuLUaIMERAUARTILIN @unsaUsTens

ANUsTuNIsInuegaiasIALazilnMA TN
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Critical thinking processes. Critical thinking for cause and effect with review,
repeat and share knowledge. Problem solving through collaborative learning, smooth
process thinking, sorting and plan with goals. Explain the nature of change with a positive
attitude, applying knowledge to work creatively and qualitatively.

0200223  viewfieusugulugandia 2(1-2-3)
Happy Traveling in The Digital Era

arwdfiugruieafunisviendis: madunmenilelugamalulagddva nsld
waluladAdviaegediviiviy Uasnds uazaynaunilunisvioudien

The basic knowledge of tourism, tourism in the era of digital technology,

literate media of digital technology, safe, and happy travelling.

0200224  awnIulUIINUITZINIY 2(1-2-3)
Chinese Language in Daily Life
Andtnwznisils n1swe n1981u nadeu Adwiiuguluntwduildly
PinUszdriu
Practice Chinese listening, speaking, reading, and writing skill for Chinese

communicating in daily life.

0200225  MINYLNIILDIAITIAIINAGNUA 2(1-2-3)
Survival Skill in Emergency Situation
osursvdnnisuaziuiindeyafiinduiersunisfadefi wnanduuaza
sy ansaienIsnsUURnuvson1smssunTeusuliefudenUfAsssuyd wnanidy waven
515058619 9 leegnamungay Iaesaniun1salujuinissullede iR sssuwii wnanidu waza
s1auitliegngnaes wiuAuln grilwdey annde fundy dundl 1ade fihen Safdy yndinude
uarlwth Seanidelsn wuas wazdninelse waefoRvRanuywd
Explaining principles and recording the information of the emergency
situations that relate to disasters, emergencies situations and public hazards. Able to choose
how to act or prepare yourself appropriately for natural disasters, emergencies, and public
disasters. Appropriately simulate operational situations to deal with natural disasters,
emergencies and public disasters correctly, such as water disasters, floods, landslides,

earthquakes, tsunami, windstorm disasters, thunder and lightning, volcanic eruption, famine,

disease, insect and animal disease, and human disaster.
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0200226  AdwmifiudepunIna 2(1-2-3)
New Normal with Digital Society
ANUMLNBLAEANUEAYVIT IMNAUFIALAT ame KanTEnUIINanIUN1Ta]
fvlmAnnsdsunvasiiunndnsanniiy audawalinandunisdnududinidlng wuimienis
duutinvesauludsauddva Foufuasiinldonneundinduiifuusslendludinussdiu ms
wiuRuAwazaszutindensldmelulagfdviasgrsUaonse
Definition and importance of new normal related digital society, causes and
effects of situations that cause different changes until resulting in a new normal of life.
Lifestyle of people in digital society. Learn and practice using the application that is useful
in daily life. Appreciating and recognizing to the use of digital technology safely.
0200227  undsGeudiBeairsassAluandssuil 21 2(1-2-3)
Creative Learning Spaces in the 21 Century
ANUNINEUALANAAY VB IUNAUTIUS mﬂ%t,ma'@L‘%EJuifL%qa%”maiiﬁLﬁaﬂﬁ
SEUINROATIN AUNUY AUAIATYRATVRULYAVDIUNAUTEUITIATETIA UTHANVDIUNAT
Soudieaseassn ninensansaume Madntauinislulraaseuiideassd
Definition and importance of learning space, using creative learning space for

lifelong learning, definition, scope and importance of creative learning spaces, category of

creative learning spaces, collection, services and access of creative learning spaces.

0200228  AanssusireassALlansizouSnaanTin 2(1-2-3)
Creative Activities for Lifelong Learning

ANUMLNY MANNS WazuuAnAgIfuNsTaMsAnYInaeaTin naufnisiFeus
nauNywe ey wqwﬁﬁwmmi‘u@mqwﬁ E‘ULL‘U‘Umi%ﬁ'@ﬁf\]ﬂiimﬁdaLa‘%umiﬁﬂuimam%%
nann1TeenwuUAINIIN INUjURn1seonuuuwasinianssued19aineassa n1suselunisi
AanssulUly

Definitions, principles and concepts of lifelong learning education, humanist
learning theory, theories of human development, model of activities promoting lifelong
learning, principles for designing activities, practice designing and organizing activities

creatively, assessing the implementation of activities.

0200229  UNSANEINAMUINALT DTN 2(1-2-3)
Educational Games for Active Citizen Development

ANNdAYaLnUAITANwILazAlunalies UssinnueununnsAnen ans

gonuuununsAn e dunaiios nsldde welulad wasuinnssudnununisine

d' o [ = v a = = [ = a
LNDWAIUIAULUUNALL DY ﬂ']if\]@lﬂ’i]ﬂiillLﬂllﬂ’]iﬂﬂ“l“ﬂLW@F’]’N&IL‘Uu‘WﬁLN@QIUi%UE]U‘LJiS‘U’]ﬁ‘U‘l@EJ
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Importance educational games and citizenship, types of educational games,
educational games design to develop citizenship; using media, technology and innovation
in educational games to develop citizenship, educational games activities management for
citizenship in democratic regime.

0200230  InIneruUINTEATU 2(1-2-3)
Psychology New Age Service

ANRLNBLAZAIUEIAYVOITMINEUTInUTEI1TU NanInIne lutiinUszdn iu
uyweduiusiaznisaiedndiiin wufa ngul unum wihi wazaudidguessuuInig
nszUILMIUENS dadefdmwansenusesuuinig vinvznisuinisgalnl

Definition and the importance of psychology in daily life, psychology in daily
life, human relation and building of consciousness, Idea theory and vole of phycology, and
the importance of service jobs, service process, factors influencing service jobs, and modern
service skill.

0200231  3ImIneniNewauIAMATIN 2(1-2-3)
Psychology for Life Quality Development
amnudmnuilaierfiussaueavesuywd nalamedaiinliiAengAnssy ns
Usumi m’nﬁu@mﬂ'ﬂummm nsUSUNTOULLIAN NMsdeasideuan nsUszyndvandnineunly
et Andiflenuguuasyszaunnudiia mswamuiAnnTIndiRie o sevandsinen

Concept related human nature, psychological function affected behavior,

adaptation, self-esteem, mindset, positive communication, applying psychology for success

and happy life, developing quality of life from psychology theory.

0200232  3Indriinlunsilissnisunases 2(1-2-3)
Political and Governance Awareness

Usugn wwaRaisuIRdTinuarnsiidrusiunenisidiesmsunases msads

Indiln nsfidrusanluansrsuuselovl n1siEsedeasnsae n15idIuTINYIUTE Y BUNIY

AsEUIUN1S Ussenny Ussanfiansel warUszanud nsdlinwnienduindidnuaznisiidiusauiu
nstilasn1sunATes

Philosophy, the concept of consciousness and participation in politics and

government. Consciousness building participation in the public interest public surveillance

participation of the people through community processes, public hearings and referendums.

A case study on consciousness and participation in politics and governance.
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0200233  @@WANIIDIAINIUNITASINETIA 2(1-2-3)
Soft Power for Creativity
muNE kAT ALEE R ITeFnIn ST luLazAUsEIMA MsaenUNSEY
genFnnesTidfytlulazscUstimd sendnnnedvedveluld 5F drueins sunmeus
wagdavim funtseenuuuundulne dufavznistestusuuulng warsumaniaUsemndlne
nITUIUMTATImENANIIDS nTzUIUNsTUIRduTeNsTIesingana maiauelassaud
Rerdesfurendinnines
Definition and importance of soft power both locally and internationally.
Extracting important soft power lessons both domestically and internationally. Thailand’s
soft power in the 5F dimension: food, film, fashion, fighting, and festival. Soft power
generation process. The process of driving Thai soft power to the world. The presentation
of projects related to soft power.
0200234  arwutladwmiunswaniosiy 2(1-2-3)
Cooperation for Local Development
USoey1 wunfn anududelunisimuntiosdu nmswmueietieausiude nns
451927090 UlgUIEAI5ITAUS LA ZUTNITANSITUY 1ATETIBAINTINLD N1TUTUITLAZNAS
dansulauivasisazlaen1al sz s AU IEIRNiuAINTINoluNITUTNNTAIs T
w3etneuleuieaIssaefun1susnisatsisay Msduedsuuleuivasisasuarnisuinig
a15150u 1A 8RN IFIA
Philosophy, concept, cooperation in local development, development
cooperation networks, public policy and public service partnerships cooperation network
administration and management of public policies by the people. Social network with
cooperation in public service, public policy network and public service driving public policy
and public service by social networks.
0200235 ﬁaﬂzﬂ'ﬁuamtﬁazﬂmw 2(1-2-3)
Performing Arts for Health
unuImvesRatgnisuanaiideuywiuardenn auaiazUsslotuns
Aavznisuansdne 9 nsUssendlduagiinuiiasnassfavsnisuans wasdnausianssuly
sUuuvreIMseenidseLitedaaiuguawldmuauaule
The role of performing arts towards humans and society; value and benefits
of performing arts application and practice in performing arts creations, plus presenting

activities in the form of exercise to promote health according to their interests.
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0200236 Aawandoudunisdsundas 2(1-2-3)
Environment with Changes
Tassadrsnazesdusznovasslan n1swasuudasaeslan SeRvfsssusd
NINYINTFITUVIRLALAIWING DU N1TTANITRIMINEDURAZ N SRAILIDE1 Ty n15USUSITes
uyudrefufitRsssumAuaznisiasuilasdannden msUszgndldndasaumaiionisdanis
AauandounasSeRoR
Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development,
human adaptation to natural disasters and environmental changes, the application of geo-

informatics for environmental and disaster management.

2. vaedvawte  lLitesndn 94  wqEfn
2.1 NENAIVINUFIUIYIIN 27 wagin
3612102  2IANITHAZNITIANITNTNYINTUYBE 3(3-0-6)

Organization and Human Resource Management

sunuulaglassaiawesesdinig ndnnsdans nihdilunsdanis nsvuaunsdnnis
FamussInesAn1s midansuinnsunasnisianisanuiudsuuias wnAnuagnguinisianis
n¥nensuyed voulavtfivesnianIninensuyed NTUINMITANIIINeINTIYYES N3
FNINUNYEE MITANTLIINULAEANNYARAAElUNTYINNY SsuvaTaunANSIANITNS NS
Uywe

Forms and structures of organization, principles of management, functions of
management, process of management, innovation management and change management,
concept and theories of human resource management, scope of human resource management,
processes in human resource management, human capital management, labor management and
safety at the workplace, and human resource information system.

3612202  NYUNIYFINALALNIINIHDINT 3(2-2-5)

Business Law and Taxation

FoU1y 19
n3ng Whae AP AUseiY 911091 Larn)MIERgIiUNTIANTNINNITRY MENINMINLALISNNS

NQVNNENEIIUN1TINAL03ANTTINA Tauduadey ineiudiuandey dayana g
udIdin USENIie USEnumsudaie nqvsneurewasndivginmedangsy dyan

Uszilluwaznisdaiunignudszuiasegins adduldyanasssun addulddfyana
AByadiin MEgshaane ensuasd nBganing mFassnania maden® uazeTessalu
M3UsENaUssNa

Law on the establishment of a business enterprise; ordinary partnership, limited
partnership, limited company, public limited company, civil and commercial contract; hire,
properties, leasing transactions and loans secured by mortgage and pledge laws related to
financial instruments including the rules and methods of assessment and taxation under the
personal income tax code. Corporate income tax, value added, specific business tax and

stamp duty, excise duty, taxpaying, and ethics in business.
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3613103  N1SUTUITNITHAAKAZNITANTUNIT 3(3-0-6)
Production and Operation Management
MR ULAZNITATUANNITHARFUAALUINT NTEDNHUUNAAS MIILAZNTEUIUNTS
msdenviuafine menedsaniulsgnouns MIIANTAMNN MFTANTAUAIAIATY N1TIUNUAR
MINER KATANUABININTNEINT MITIANMIVALLRUNINY LasmAlulad NFUTINIAMUNITHER
Planning and production controls of goods and services, product and process design,
location, layout, quality management, inventory management, capacity planning and resource
requirements, supply chain management and technology in production.
3631501  wann1snanaadelng 3(3-0-6)
Principles of Modern Marketing
WNAR ANNLNE ANUFIAYTDINITAAIN ANUULVDINATN wihfiveanismann AN
AUSIAA NswUsdRan uazmadenaaiadming NMsIAWLsEnf el MsTan1sauUsEaNn
NIPAIN NTNANFAINE ANUTUNATOUADEIAN LAZIIUTITUNNNTAAN
Concept, definition, importance of marketing, market characteristics, function of
marketing, consumer behavior and market segmentation, target market selection, product
positioning, marketing mix management, digital marketing, social responsibility and marketing ethics.
3631502  wann1sUydlugsnanisAadeiva 3(2-2-5)
Accounting Principles in Modern Trade Business

IS v a

ANNYINY TRUTEAARAZUNUIMTBINTURY 9385550V TINTYT NTBU WiFn

o

= a ]

d1m5Us19n1IM9anN1sliN nannskazdinstuinUimunandy e 19asdn® sun1skudmiu
Aanslvuimsuazianisdouely m@uﬂaﬁ%ﬁm AUATIETURNNE NTATUANRUAALALIZUULIY
andoy szuvludfgy nIdlAnwin1sdnrinUgTiaiiouass
Definitions, objectives and roles of accounting, ethics in accounting profession,
conceptual framework for financial reporting, principles and methods of accounting recording along
the double entry, accounting cycle, financial statement for servicing business and merchandising
business, value added tax, special journal, cash controlling and petty cash system, voucher system,
case study of virtual book keeping.
3632101  msWulugsianisAadeing 3(3-0-6)
Finance in Modern Trade Business

L INELAETTINTUTMININEEY WATANTIATIEENTIRL MTIURLNIS
N19RU MTTANITYUNYURBY JUUTEIIUNITAMY JUU NTTMIREUNY AuuLazlAsEseves
Rumu wlevensdeassilsuazduna

Objectives and functions of financial management, financial analysis techniques,
financial planning, working capital management, investment budgeting, capital, financing, cost

and structure of capital, profit allocation and dividend policies.

3632501  iAswgAandlitan1sianisgina 3(3-0-6)
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Economics for Business Management
anAsEgAanskazn1sunuUsEendldlun1sdnn1sgsia quasdlazaunulssan
VYOIV MIAMUATIANFUAT NFIATIRINTAVULALAUUNITNGS Wlew1en15Re wleuiensaea
APBINT NIA1 NTAMU “f]ﬁ]ﬁ"f&J‘vmLﬂi‘ﬂgﬁﬁ]LLaswlmVlﬁuaﬂmﬂ%’gﬁﬁNaﬁiamiﬁ%ﬁuqiﬁﬂ msUszand
wanUTvaasugnanaiiedlunsiiiugsia
Principles of Economics and application on business management, demand
and supply, pricing, investment and production, cost analysis, monetary and fiscal policy,
taxation, trading and investment concepts, economic factors and roles of public sector
affecting business operation, application of the sufficiency economy philosophy in business
operations.
3632601  2385ITUNIGININIAELL M 3(3-0-6)
Modern Trade Business Ethics
unAniesiuienfuasesssumegsia ssessaulumsdniugsiansdadelidu
F19 9 AITYIUTTUNNGING A3855TUNegsAveRildrulidudsniegsia anusuiinveusedeny
Besssuivaannden nanusTimAuia Malasuainniesssunegane ndnaTussaumsgsRaiuman
Usvguasughanefies nsdifnuifeaiuatesssmisgsanisiadisll
Fundamental concepts of business ethics, ethics in various aspects of modern trade
business, business code of conduct, ethics for business stakeholders, social responsibility,
environmental ethics, sood governance, the development of business ethics, concepts of business
ethics and sufficiency economy philosophy, and case studies of ethics in modern trade business.
3633501  nagndiianisnnisgsiantsdnadielus 3(3-0-6)
Strategies for Managing Modern Trade Business
LUIAAKAENTEUIUNITTANISLBINAENS N1TIATILRANTNUINADUNIITINT
2IAUTENBUYDINITINUAULTINALNG N1sAmuAIdeviad siusha wasidmuevedgsia n1smvun
nagnsluseausig 9 vasgsnanismadelud nmsussdliunawaznisiineuna nsldnagnslmunzay
fugsia uazasandesfuan nndeniivdsuulas nsdlinwinsimunnagndnisgsianisd
avlelul
Strategic management concept and process, Business environment analysis,
Elements of strategic planning, Identifying the vision, mission and goals of the business,
Strategic formulation for different levels of modern trade business, evaluation and follow-up
using the right strategy for the business and in accordance with the changing environment, and

case studies of modern trade business strategy.

2.2 NFUIBNANITAT Livdesndn 60  wiqefin
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2.2.1 3¥1U9AU 42  wiqena

3611301  nsdesnsmMsaanauuuysannislugsianisdadislva 3(3-0-6)
Integrated Marketing Communication in
Modern Trade Business
ATNUUTY AITUFIAYVDINTLUIUNITUINITNITRAIALAasdIUUTEal
A15EALATUAITARIA NTLUIUNITABAITNIINTAAN NAgNSLawa NTUTEMENTUS N1sPan
NHTI NFAUETUNITVE mimaimﬁqﬂﬂa MsnanleRanssy wwaldunsdeansnisnainuuy
ysannslulangafdiia nsldiadesiledeansmamsmaiauuuysannislugsiensmadiolvs uas
ﬂ?igaﬁﬁﬁaﬂlﬂﬁ"ﬁﬁlﬁiiu
Definition and significance of marketing management processes, marketing
promotion mix, process of marketing communication, advertising strategy, public relations,
direct marketing, sale promotion, personal selling and event marketing, Trends of integrated
marketing communication in the digital era in integrated marketing tools, and ethical
communication.
3611302  srUUNSIANISENSaUMAiNenTsEnasieTna 3(3-0-6)
Management Information System for
Modern Trade Business
AMNNUIELALAIUFIA Y VDITEUUANTAUNA %’agauazmmumﬂuaﬂﬁm LU
guteya svuumsaumalugsansiadelval ssuvasaumaiioatuayunsianisluiiuns
MNUNY NITAIUAN MIARaUla NMITAIUNTZUUANTAUIYNA F385TTULATANNUADANBUDITTUUANTAUNA
Definition and Importance of information system, data and information in
organizations, database system, Information system in modern trade business, Information
system for planning, controlling, and decision making, information system development,
ethics and security of information system.
3611401  dunwin1sinn1sgsnanisAnade vy 3(2-2-5)
Seminar on Modern Trade Business Management
maauewazeiuelssinulyminanmsdanisssianismadelvi nsthaug
VIAUNTINNITgIRaNIsAadelaiundessy mawey wazwnlvdyviviegsia nsinudaly
m'iLLaﬂ\‘immﬁﬂLﬁml,azﬂ'izmuﬂﬁﬁﬂﬁﬁﬂwwgiﬁﬂ ﬂiﬁﬁﬁﬂmqsﬁ%miﬁmﬁﬂmﬂuﬂmﬁuLLaz
winltuluouian
Presentation and discussion of issues in modern business management,
applying knowledge in modern business management to analyze, find solutions, and solve
business problems. Practicing the expression of opinions and the business decision- making

process, case studies of current modern businesses and future trends.

3611402  n153elugsianmsAnadielng 3(2-2-5)

Research in Modern Trade Business
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AUNUURALAINAIAYVBINITITLLTITINY T8LT8UTTITeN19gIAY N33
Jolauslasin1sidoniagsia msdaviuauniside nsfiusivsaudeya nslaszideyanasasuna
N159AYINIBUY NFUNAUBNANITIVY WALATIUIUITTUUNIY

Definition and Importance of business research, business research
methodology, business research proposal, research project planning, data collection, data
analysis and conclusion, report and presentation of research results, and ethics in research.

3611510  N1IAAINAING 3(3-0-6)
Digital Marketing

LUIAALAEIULUUNITARIAATT A NuidiuUseauni1anisnainnidva
Uszgndldlueedn1sssna N5 inseianImiIndounen1snan weAnssuguslag n1smvuanaie
Wndng N1IAUARILALINIINITNAIR ﬂaqwémmamﬁ%ﬁaﬁwLﬂ%ﬁaﬁum AsmaARaE e
nMsnanEugUnsalindeudl MnaaruAIetiedean uualtunisnaindana asseIUTTMLAY
ngvnefAetesiunsnaiafdva

Concept and model of digital marketing, theory of digital marketing mix business
organization applications, marketing environmental analysis, consumer behavior, target market
setting. marketing position, digital marketing strategy with search engine marketing, content
marketing, mobile marketing, social network marketing, digital marketing trends, ethics and
laws in digital marketing.

3612105  msdan1sladannduazlgguniulugsianisanadelns 3(3-0-6)
Logistics and Supply Chain Management
in Modern Trade Business

unAnuazngufin1sianisladaind n1sdade n1stam nisdanisaudaseds s
Jan13AReduALarAUgNIEAUAT N1TANITVUAINITIANIINTEUIUNITHAALAZNITATUIIY
msdamsiduardsean unumvedladafnduazvinsldguniu ngmanefiiendesiuladadind way
welulafansaumaiiieadosnunisianislalafinduazvindlsgunmilugsianisinadilal

Concepts and theories of logistics management, purchasing, procurement,
inventory management, warehouse management and distribution center, transportation
management. Production and operations management, import and export, the role of logistics
and supply chain, laws and regulations in logistics and information technology in logistics and
supply chain management.

3632301  winnssulugsnanisAadeiva 3(3-0-6)
Innovation in Modern Trade Business

WWAAR YENNTT WAZNIEUIUNITERNRUUANLAMTIIRNISUlugsAansAadelny
auekarUssanveianssy Jedefidmademsadiauinnssy unumuasnansenues NSy
AuUAUATUINT MIaseRuAlinsduAasUINg

Concepts, principles, and processes of innovative thinking design in modern
commerce, definition and types of innovation, factors influencing innovation creation, roles and
impacts of product and service innovation, value creation for brands and services.

3632302  WsunsudnsaguTugshanisfadelng 3(2-2-5)
Application Package in Modern Trade Business
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unAnfiugruAstumelulafiilossendlilugsia ssuvansaumanisgsia ms
Uszgndnaluladifioanugsia ssvvarsaumaiionisinnis n1sinsizideyaniegsia
mMeUszgnallusunsudmiugsia weluladiuaruinnssy uazmaluladiilessvgnddudu 9
Basic concepts of technology for business applications, application of
technology for businesses, information systems for management, business data analysis,
applications of program for business, web technology and innovation, and technology for
other applications.
3632401  awdengulugsnanisAnadelva 3(3-0-6)
English in Modern Trade Business
Wnwen1sile N1suA 119814 MSRUAIYISINgY Msaunuilaneuiugnaily
anun1saiiig q n1sfndedeaisnividanguiugAiniegsfa nisdearsiiieaiieniny
wanelalviiugnan mstnUfudvinwen1wdengwlugsianiseadeln
Listening, speaking, reading, and writing skills in English, conversation with
customers in different situations, business communication in English to business partners,
English communication to respond customer satisfaction, practices in English skills for modern
trade business.
3632502  M3IANTS§INANIsAnalie v 3(3-0-6)
Modern Trade Marketing Management
AUMNI8YRIUTELANYRIgIAanITAmateluiussinansig 9 sULLU‘ULLa”"?%mi
mLuumumimﬂ”ﬁmwmmaﬂmUﬂamaﬂmLﬂ’mma N153LATE Mﬂﬁ]wmﬂuua znouaniisl
answasegsfansAadeln miLaaﬂmLawmwmﬁiﬂfﬂ nsoonuuuiudennsluazaneuennis
9995 wleuiegsfansin wazwnldunisainniseadislndlueuan
Definition of different types of modern trades, patterns and methods of
operation of marketing services for target customers, internal factor analysis and external
influences on modern business, business location selection, interior and exterior store design,
shop layout, business policy and modern trade market trends in the future.
3632503  msiugusznaunislugsianisinadeln 3(3-0-6)
Entrepreneurship in Modern Trade Business
ANUNINY dnule UazAnaudRvesUsEnauns nsdnsianafia sunuunazUsuLam
Y8353509 NaNNuuaziwIU URlLNTUTNTIANITIIAT NTIATILHANINLINGOUNIEIND N3
IAYUHUTIND NTUIMITNTHER N1FIANTTNAITEY NTUTMITNUYAAR ATHAN winnssusiie
N13NAUITINT F3u5TTURATANTURRATaUAadIAuluN1sUTENBUTIRA TIAT18YnTalfiI0819Y09
fuszneunslugsfiamsmalielmiiuszaunadisalutlagiu
Definition, characteristics and qualifications of the entrepreneur, business
establishment, type of business, principles and practices in business management, business
environment analysis, establish a business plan, production management, financial
management, human resource management, innovation for business development, ethics
and social responsibility in doing business Analyzing a successful case study in modern trade
business.
3632507  n1sAAIndedAu 3(3-0-6)
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Social Media Marketing
ANNYINY TIWUIN1S neiiediudedaueeulatl n1sasieyarnnsnaIn iy
dodsaneaulal nsUssynduazysuinsiedianeaulainiani1snain 358UTTULAENYNUY

a

Aeafunislideden

Definition, evolution, theories related to social media, creating market value
with social media, application and integration of social media in marketing, ethics and laws
regarding the use of social media.

3633502  nsaasendeyavuinivgilugsianisdnadeln 3(3-0-6)
Big Data Analytics in Modern Trade Business

nann1sveItayavuIalvug AMsUIMTIAnIsteyavuIalug warinen1svieya
Tassadaitugudmiuteyaruelug namunateya nsdaiudeya mstssananateya ns
WATIVTBYD NMILAAINALAZNITIHEUNSHENTUNToYa NanTenuvastayaruIalgflugsianism
avlelul

Principles of big data, big data management and data science, infrastructure for
big data, data collection, storage, data processing, data analysis, display and diffusion of
Information products. The impact of big data in modern trade business.

3634101  Uyauruszhugdmsugsnanisanadeing 3(3-0-6)
Artificial Intelligence for Modern Trade Business

AMuvLNY 3au1nis nstenulym wetianisaunitulyaiuseivg anunuieg
LAENTEUIUNNIMSIMINTTIANLS adansunuAng Msseuiveandes szuudidensy
unumvaalyuseiugluiinuszdniu unuimveslyyiuseivgiugsian Iva nsussandld
Lﬂ%"aqﬁa{]zyaunﬂssﬁwﬁﬁm%’uLﬁuﬂszﬁwﬁﬂwwwﬂaqiﬁaﬁmmzam

Definition, evolution, problem definition, search techniques in artificial
intelligence, definition, and process of knowledge engineering, knowledge representation
techniques, machine learning, expert systems, role of artificial intelligence in daily life, role of
artificial intelligence in digital business, application of artificial intelligence tools for enhancing

appropriate business efficiency.

2.2.2 Jgudan Tionin 18 wiqehn
BanSousedviitvundudvienidenainsedvidneg deil
3611504  A15IANIsgINaNsAtadielusiszndnelssne 3(3-0-6)
International Modern Trade Business Management
unumLagAMNdRyesgsiansmalislissnineUssne Jadeifianinasonis
Anliugsiaseninsena lanauavguassalunisviinainseninelssina WAsdngnana
AaUsEna nagnsnisnanluseRuinig uazszaulan
Roles and importance of modern international trade business, factors
influence international business, opportunities and threats in international market,
international market entry, regional and global marketing strategies.
3611505  wgAnssuguslnalugamavia 3(3-0-6)

Consumer Behaviors in Digital Era
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ey uaranudidgvesauaidedin waAnssugusiaa nsruIUNSAUAUYRYALTIEN
fulszrnsemans ngufidaiuaznmanevauss Jadenislusasiaduneueniidsmadiongingsy
fuslnadmiugsianisdadelml nszuumsinaulate wlduaufoumesuslnaiiudeundas
PNUUIUNNNNITAAIA

Definition and importance of consumer insights, consumer behavior, process of
demographic insight research, stimulus-response theory, internal and external factors
influencing consumer behavior in modern trade, buying decision process, and changing
consumer trends in response to market context.

3632402 mmé’anqmﬁamiﬁamﬁmqqsﬁa 3(3-0-6)
English for Business Communication

awdangulunsuf iR uaznsdufiuganssuvnagsia madaueifeaiudud
WATUINIT MITBNUHANITALEUIIUYDIDIANT TINWENITNIABNEAITNNGINT NSUUADNAITNNTINA
MaTguanmnegsia meUssym InufoRvinuenundingulunsiemsmegsiamsdnadell

English communication in the contexts of work and business, presentation of
products and service, reporting organizational performance, reading and translation skills for
business documents, writing skills for business correspondence, English skills for conference,

practices in English communication in modern trade business.

3632505  n1sdanisdadeuaznisvislugsiansdnadiolus 3(3-0-6)
Purchasing and Selling Management in Modern Trade
Business
wuIAA UnumLazufinsdadedan N1SARRRNATAAY N1SAIUANANAIN
nM3fuINgAdsde n1seTarieses vimsauduRusiuiTndsaudn nadanisdindearisll
LL‘L&’JaﬂLﬁﬁ]’lﬁUﬂ’ﬁ%ﬂﬂ?iﬂ’ﬁ%’]ﬂ ﬂﬁEJ‘VIﬁKﬂWTUWEJ NSINBIANTVBIRIEYIY NISWEINTIAITVIY NITETS
MuazNIsAnanuAaInIiev1y NsAtuANLarUsEluNauYaIntnuidigly Aalenisune
aslelnyl
Concept, roles and functions of procurement, supplier selection, quality control,
reorder point calculation, negotiation, relationship management with the suppliers, modern
purchasing techniques, sales management ideas, sales strategies, organization of sales
department, sales forecast, recruiting and selection of sales personnel, control and evaluation

of sales staff, modern sales arts.

3632506  n1sann1sunsulyduazadiniegsia 3(3-0-6)

Franchising and Business Partnership Management

a

wuIAnesgAvunsuled nsdanisuagguuuugsiawnsulyd n1sUsuiluma

o sa

Audnsavesgsiawnsulyd npunasivesReulvvesgsiawnsuled nmsasisanuduiusfindugd

Y

V193579 wazasesssulunisUseneugsnawnsulyd

Concepts of franchise business, type of franchise business and franchise

business management, assessment of franchise business success, criterias and conditions of
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franchise business operation, business partnership relationship management and ethics in
franchise business.
3633503  msasnuIUALarduNglauLILes 3(3-0-6)
Brand Building and Influencer
4870 UNUIY LazAINEIAYUDINITASIILUTUA 89AUTZNOUVDILUTUA
UAALUTUA NFINFUAULUTUA YATNANIUTUA NSTRIILUTUAGN1TaT19Bungiaugesuagii
Tiluynanafifideidos Uszinnvosdungieuwess nszuiunsmsainaususdusigieuses ng
a¥1adndnuaisindenisdanisiig manaeliifudusgieueiiiensliiAnsold nisdesen
LusuAduNgeueshudgsia uazesesssulunsdudugieouees
Definition, role, and importance of branding, brand components, brand
equity, brand positioning, brand personality, brand development towards influencer creation
and celebrity, types of influencers, influencer branding process, identity creation and
marketing management for influencers to generate revenue, business expansion of influencer
brands, and ethics in influencers.
3633504  n1sARNIsgnANduNuslugsiansAnasislva 3(3-0-6)
Customer Relations Management
in Modern Trade Business
WUIAALAENANNITIANITANAFUNUS N1TTANITFINTOYAGNAT NITAANILNTT
WasuamgAngsugnin MynauRuMsUTMIgnANEITUS mIasnsmmasinAnilududuazuing
msasgaiuvsaendnuailuduniazuinig msdunelulaginlinisdanisgnanduiug asseusTa
WALANSURAYEUVRITIND
Customer relationship management concept and principles, customer
database management, tracking in customer behavior changes, customer relationship
management planning, building loyalty in products and services, building a distinctive point
or identity in products and services, technology adoption for customer relationship
management, and business ethics and responsibility.
3633505 naq‘wémiﬂmﬂu‘%mi 3(3-0-6)
Service Marketing Strategy
WUIAALATANYEYBINITAAIAUINNT UNUMKALANUEIAUBINAIAUINT NERANTTH
GUENEEI%IU%MS NNFINAAUIADBNLULUING FIUUTTAUNWNIAAINUINNG NALNSNITNAINUINIG
MIUTulTIRNINuasHanNluNIUINIS
Concepts and characteristics of the service marketing, role and importance of
the service marketing, service customer behavior, service positioning and service designing,

service marketing mix, service marketing strategy, improving service quality and productivity.

3633507 N1529NBUULHINIVUNISHAINAING 3(3-0-6)
Digital Marketing Content Design
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S aandunn wasndnnsvesnisasiaiemuumsnandata nsvuiuntsasa
AuAnasasIluueenuuuion wallansiandes msiauun mssevi nsidendeuas
L‘VlﬂiuiagLﬁamidwwaﬂLﬁamgimﬁﬁms nseenwuuionuuunmiltuazaineuns nadanis
dulsyAnsnmnalndumidielisuanansadunidonld

Definition, background, and principles of content creation in digital marketing,
creative thinking process in content design, storytelling techniques, scriptwriting, production,
media and technology selection for public content distribution, static and motion content
design, and search engine optimization techniques to enhance content discoverability.

3633601  n12zEUIuaTNITWAILNTANIIY 3(3-0-6)
Leadership and Teamwork Development
unAMRnTUA Az MR TINNY JULUUYeEin Unumueaii1 msaie
LATNITAAWINLIY NStETHaIyAaNAIN uyveduiusluni1sviney wellan1svinauegned
UsgdnSam nmsusediuniggii

Concepts of leadership and Teamwork development, types of leader, roles of
leader for Teamwork building and development, personality development, human relation at
work, teamwork development, techniques for work efficiency, and leadership assessment.

3611504  n13dnn1sgsnamsAaislvsszninelseime 3(3-0-6)
International Modern Trade Business Management
unumLagANdRyesgIiam siatlmiszninasema Yadeiidvswadenis
andugsiaseniteUsena lonawazguassalunisiinainseninaUseina 35n15id1gnann
AaUsEna nagnsnsnanluseRuginig wazseaulan

Roles and importance of modern international trade business, factors

influence international business, opportunities and threats in international market,

international market entry, regional and global marketing strategies.

2.3 nguIvIEnUsEauNsalIvI¥N wse annadnen lideendn 7 witedn
3634701  mMawsBURNUITAUN1SIIYIINNSIANTTIININTITAEE T 2(90)
Preparation for Professional Experience in Modern Trade
Business Management
Ansgsianiunisaitlagiuiifeadesfunsusznougsianisiarelni waznis
wissuaunToulun1sUJuRMUAUAe 9 Msasuasisseaninmeesnuesnaulnussaunisal
Fdn anufiAedtugsie sinvesumsdeans inwenmsvhaumiuduiin msususuthiudee
Tun19919U MITMLIYARNAIN A38555ULaLTTENUTTALWINITN
Analyze the current situation related to modern business operations and the
preparation for various work areas, enhance personal effectiveness before gaining professional
experience, business knowledge, communication, teamwork, adaptation to the work

environment, personality development, ethics, and professional code of conduct.

3634801  MsEnUTEEUNITAIIVITNNITNISIANITIINANTIAETe T 5(450)
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Professional Experience Work Course in
Modern Trade Business Management
Anvinwen1suuRnuluaniulsznaunts Ysuin1sanuiilagiineen153nn15gsa
nseadelvy Yssendldmelulaglunisufifau wasdnawelaymiitawainnisuinauniele
NSAIUANALAYEID1SE TN
Practice work skills in an organization by integrating knowledge and skills in
modern business management, apply technology in operations and present special problems
encountered during work under the supervision.
3634702  lesguaunafneINIsIANIIIIAAINISAEE TN 1(45)
Preparation for Cooperative Education
In Modern Trade Business
Ainsgsianiunisaiagiuiiisadunisusznoussianisiadioll wagnsideu
mmwaaiﬂumﬁﬂgUmmmuma 9 NSLETNAS19UTEANS A NYOIRULINDURNANAAAN YA mms
WNenfvaniafne Wnwesunisdeans vinwensvinausiuiuduiia mwiumvmﬂumﬂﬂumi
91U NMSHAIIYATNAIN 385550LaZATIEUTTULIVTN
Analyze the current situation related to modern business operations and
preparation for various work areas, enhance personal effectiveness before engaging in
cooperative education, knowledge about cooperative education, communication skills,
teamwork, Social adaptation in the workplace, personality development, ethics, and
professional code of conduct.
3634802  awnaAnwIRIUNTIANITIIAAINISAEE TN 6(540)
Cooperative Education in Modern Trade Business
Anvinwen1suuRnuluaniuysenauns YsunsanuiLaginyen133nn1sgIng
nseadelval Ussgndldmalulaglunsuifieu wasdnauslassuainnisyofaunielanis
muamcﬂLLaﬁuaﬂWﬁﬂmuﬁLﬁuaﬂuamuﬂizﬂaumi ware1913d e
Practice work skills in the workplace by integrating knowledge and skills in
modern business management, apply technology in operations and present a project based
on the work under the supervisions of mentors assigned by the work places and supervision.
3. wuIadvaenEs  Witeundn 6 wdein
donmnseiniideaeuluiminedosvdgnszuns lndlisdeutuseiniieesou
1ud uazdesliiduneinidmusliizoulagbidumheinsulunasinsdfamdngasvesanviin
il fatndnwansadendeuldmuenuainuazauanle
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