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Bachelor of Communication Arts Program in Communication Arts
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Taseadavangns
1. nuandvdneialy Laitfaundn 30 waehn
1.1) nguvveny 24 mIene
1.1.1) ngunwiuagnsieans 9 wiedn
1.1.2) nguiaunaudunywd 8  wigin
1.1.3) nguivenenans welulad wazuinngsy 3 mhein
1.1.4) N@UAYINYINTUALATINANT 4 whgin
1.2) nguivaen 6 vuein
2. MNP NANIZAY laitfaendn 88 waEnn
2.1) nquivdeRy 54 yuIwne
2.2) naxIvLaen 27 mhehn
2.2.1) nguvINsUsEIdEUius
2.2.2) ngxivnsiaan
2.2.3) NENIYITAISANEANIATIIA
2.2.0) nivINenTEMLLdsayInglnsvie
2.3) nAARNUsTAUN1TAIYITN Y38 aniafinw 7 vheia
3. NUINIYABNLET laitioandn 6 wuEnn
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5189791

0010102

0010202

0010203

0020110

0020111

0020112

0020113

0030105

0030109

0040101

0040102

1. vwandmanwialy Laitfaundn 30 waehn
1.1) ngudvdeny 24 wiqenn
1.1.1) ngun1wILaznIsAaans 9  wlenn
awilneiitenisdoans 3(3-0-6)

Thai Language for Communication
ATBINGUANONAUYINEENTLTHY 3(3-0-6)

English for Study Skills Development

awangudmiugFeuluamssui 21 3(3-0-6)
English for 21°' Century Learners
1.1.2) ngunauAMaduayed 8 vEnn
AINNATIVDITIN 2(1-2-3)

The Truths of Life
guvissn ez inusssulng 2(1-2-3)
Aesthetic and Thai Culture
anuulne 30 wavaansnsysn 2(1-2-3)
Thai Living and Philosophy of Sufficiency Economy
ﬂgumaLLazmmﬁJuwaLﬁaﬁ 2(1-2-3)
Laws and Good Citizenship
1.1.3) nguanedans walulad wazuinnssu 3 miaefin
201AAANIINGIANERNT 2(1-2-3)
Smart Thinking with Sciences
miaaﬂﬁﬁé'qmaLLazﬁmLﬁaqmmw 1(0-2-1)

Exercises and Sports for Health

1.1.4) nguEnINgINITUALNITIANS 4 v2enn
nsaseninIwazUiudrenisiuasundadiulang el 2(1-2-3)

Awareness and Adaptation in Disruptive World
BIANTUNIAINGY 2(1-2-3)

Happy Organization

1.3.2 ngudvden 6 M2enn

0010302

Y YVa

Wil SeuldSeusmanseing o sundSeuadla Inoulidesnin 6 wmiefin
1) NFUNBILATNITTIEHNT
MwIuilensiieans 3(3-0-6)

Chinese Language for Communication
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0010402 mmzﬁﬁmﬁami%ams 3(3-0-6)
Japanese Language for Communication
0010502 mmmmglﬁamiﬁams 3(3-0-6)
Malay Language for Communication
2) nguiauAMaduayed
0020114 wallosfinel sssundviadunistesiuressutu 2(1-2-3)
Citizenship Education, Good Governance and Conuption
Prevention
0020115 ansauwmAiiensGous 2(1-2-3)
Information for Learning
0020116 I RV A R NG PR 2(1-2-3)
Creative Learning Spaces
0020117 auSifiewaudin 2(1-2-3)
Meditation for Life Development
0020118 Tan Awnaden wywdlagnsudsuulas 2(1-2-3)
Earth, Environment, Humans and Changes
0020119 WAINAATTIUNIIR 2(1-2-3)
Miraculous Power of Mind
0020120 nsunluAnuTaLdIeduRie 2(1-2-3)

Conflict Resolution through Peaceful Means

0020121 a5 wihd waznsiiduslunsiamntiesiu 2(1-2-3)
Rights, Duties, and Participatory in Local Development
0020122 STUUTIUNTINY 2(1-2-3)
Thai Bureaucratic Administration
0020123 guivTIneIeININe 2(1-2-3)
Happy Life through Psychology
3) nquInenaans walulad uasuinnssy
0030106 LﬂWiLﬁamiﬁwQOmw%ﬁm 2(1-2-3)
Agriculture for Quality of Life Development
0030107 wialulaglaznaieassAuinn sy 2(1-2-3)
Technology and Creative Innovation
0030108 qUANG TInh 2(1-2-3)
Good health Good Life
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4) NHUENINYINITUALNITIANT

0040103 nsUsznounsasiylml 2(1-2-3)
Modern Entrepreneurship

0040104 N13RAIAYIEYRANN 2(1-2-3)
Smart Marketing

0040105 derulneluganava 2(1-2-3)
Thai Society in Digital Age

0040106 ganuuunIsiasatludedda 2(1-2-3)
Storytelling Design in Digital Media

0040107 nunsenwiiiernudunadios 2(1-2-3)

Educational Games for Citizenship

0040108 ANSNAUNNNYLTINAIYNTLUIUNITIAINTHIAL 2(1-2-3)

Life Skills Development through Social Engineer Process

2. AUINIYUANITATUY Laitiaandn 88 wuqEnn
2.1) nguIvIUeAY 54 wiqenn
3001001 AMBINguBUTmAIEnS 1 3(3-0-6)

English for Communication Arts 1

3001002 mMwsanguilenuimamans 2 3(3-0-6)
English for Communication Arts 2

3001103 MyanyAann o uTinAmans 3(2-2-5)
Personality Development for Communication Arts

3003101 M Seimamans Doy 3(2-2-5)
Introduction to Research in Communication Arts

3003901 dunudmaeans 3(2-2-5)
Seminar on Communication Arts

3011104 nanuazngudnemans 3(3-0-6)
Principles and Theories of Communication Arts

3011201 MawadsaisassAilonuiimanans 3(2-2-5)
Creative Speaking for Communication Arts

3011202 A15D1ULAL NS YUTIFS19ETTALNDNUDIN AR AR 3(2-2-5)

Creative Reading and Writing for Communication Arts

3012102 a’%aﬁssmLLazﬂgwma?ﬁamima%u 3(3-0-6)
Ethics and Laws of Mass Communication

3013205 nsReasuwavasauneiion s iy 3(2-2-5)

Communication and Information for Local Development
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3022101

3022102

3031301

3033204

3043410

3043411

3052102

3061101

3031202

3031203

3031204

3033603

3034504

nseenLULMUNSTindiensdeans 3(2-2-5)
Graphic Design for Communication

NSAALTININHLAZANAS1IETIA 3(2-2-5)
Critical and Creative Thinking

nagnsnIsdaueUlinAmEns 3(2-2-5)
Presentation Strategies for Communication Arts

nsisesiude 3(2-2-5)
Transmedia Storytelling

mﬂﬁﬂﬁugmmswé‘mﬁamwLﬂﬁaulwa 3(2-2-5)
Basic Production Techniques for Visual Media

ANNTBUS T OsHRLA A TAUNA 3(2-2-5)

Media and Information Literacy

msﬁamsmsmmfﬂL%qgizuﬂmi 3(2-2-5)
Integrated Marketing Communication

nstnennAdTaiensdeans 3(2-2-5)

Digital Photography for Communication

2.2) nguvLaen 27 wagin
Tdeniseuiisangiiviied lnedidwiulivesnin 27 wiiedn
2.2.1) ngudvinsUszundunus (Public Relations)

(1) 3G 15 wilaenn
nsuandeRdrafienisuseundug 3(2-2-5)
Digital Media Production for Public Relations
MsAeasausuRnveusodiALUeIeIAnT 3(2-2-5)
Communication for Corporate Social Responsibility
Organization
nsdeansiiienisdanisluniiyingd 3(3-0-6)
Communication for Crisis Management
msdeasiienisitutinila 3(2-2-5)
Communication for Persuasion
N5IHUNTUTEFURUSBINagNS 3(2-2-5)

Strategic Public Relations Planning
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(2) AvuFenizyu Laitfaandn 12 wlaefin
3002201  MNSASNATIAFRLNOYNYY 3(2-2-5)

Media Creation for Community

3002301  MsnAndeanduil 3(2-2-5)
Streaming Production

3031201 nsdnfanssufiauiionnsieans 3(2-2-5)
Special Events Organizing for Communication

3033506 N3UITYIdURUSLAZ AN TAUMAN IS IS T 3(2-2-5)
Public Relations and Cultural Information

3033507 MsAeaT09ANg 3(3-0-6)
Corporate Communication

3034401 MsEReaTIATIIMTINgnIzeidsiiensussenduiug 3(2-2-5)
Radio Program Creation for Public Relations

3034402 msadeasIATemTInginsviemdiiientsusyunduiug 3(2-2-5)
Television Program Creation for Public Relations

3051201 MsAeasifien1susmsnInanueivedaening 3(3-0-6)
Communication for Corporate Image Management

3063206 mMsennAdaLiien1sUssvduius 3(2-2-5)
Digital Photography for Public Relations

2.2.2) ngu3vnislawan (Advertising)
(1) A dsAu 15 n2ena
3052101 nslawanuaznginssuguslae 3(3-0-6)

Advertising and Consumer Behavior

3053201 ANSHVYUUN b2l wa 3(2-2-5)
Copywriting
3053501 NSIUELEDlIEaN 3(2-2-5)

Advertising Media Planning

3054401 NTASNATIALAYNTHARUL YN 3(2-2-5)
Advertising Creativity and Production

3054501 MIMRUSUTIALTENTsTawn 3(2-2-5)

Advertising Campaign Planning
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3002201

3002301

3031201

3051202

3051203

3051205

3052501

3053301

3063204

3012201

3022202

3023201

3023203

3023403

3002201

3002301

(2) FvnFeniFeu Laitfaandn
NsaseassAaeL YUYy

Media Creation for Community
nskARdoanuds

Streaming Production
nsdnfanssufiauiionnsieans

Special Events Organizing for Communication
N15IANITUlaEaN

Advertising Management
mﬁmmiLLazmiﬁamimﬁuﬁﬂL%Qﬂaq‘wé
Strategic Brand Communication and Management
AM308NLUUNT TN awaN

Graphic Design for Advertising
nslawanAudiay

Advertising and Society

nslaeuIRIvia

Digital Advertising
MsenenmAdTaLiianislaan

Digital Photography for Advertising

12 BUBNA
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

2.2.3) NGNAIYINIEIAEATAING (Digital Journalism)

(1) Ay UsAu
nsTeanIunsaitagtulugafidvia
Analysis of the Current Affair in the Digital Age
msadrsassdidlevilugaidiia
Content Creation in Digital Age
MsRev A UNUIANSAanSATITa
News Reporting for Digital Journalism

NSV UAS9ATIATININTANTANERSAITIA
Creative Writing for Digital Journalism
A1UITUIENT
Editing
(2) v nani3EU lsitiaainn
mMsassassAdeLileyuvy
Media Creation for Community
AINARFARTL

Streaming Production

15 wUENA
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

12 BUBAA
3(2-2-5)

3(2-2-5)
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3011203 NN991EUTTITIEUAIY 3(2-2-5)
Investigative News Reporting

3011204 MIFBNUTTIRWINEOY 3(2-2-5)
Environment News Reporting

3011205 NNFFIBUTIINITILD 3(2-2-5)
Political News Reporting

3011206 nsTBuIImaluladansaumne 3(2-2-5)
Information Technology News Reporting

3063205 mMstenmAdraienunsasenans 3(2-2-5)
Digital Photography for Journalism

2.2.4) NGUIYINYNITALTE Az ING N IViAY

(Radio and Television)

(1) 3v1U9AU 15 wuein

3042209 NITAIUUN 3(2-2-5)
Script Writing

3042210 N139BNUUUNUHENTIINITINYNTEFeuasInglnsvial 3(2-2-5)
Production Design for Radio and Television

3042304 NNTANETIATIBATINTYIFL 3(2-2-5)
Television Program Creation

3042305  MSASNATIATIENITING 3(2-2-5)
Radio Program Creation

3043501 N13905IENTINENTENLESUALINGINTVIFY 3(2-2-5)
Radio and Television Programing

(2) v ndaniIau Tidaenan 12 wiqeina

3002201  msadsassAdeLoyvy 3(2-2-5)
Media Creation for Community

3002301 MsuAndeanIuis 3(2-2-5)
Streaming Production

3042205  NISHAMSIENNTYIIINENTEEFILAEINg LN Yim 3(2-2-5)
News Production for Radio and Television

3042207 miwémwmimsﬂﬁLﬁamu‘imqmzmmﬁmLLaz‘iqumﬁﬂﬁ 3(2-2-5)
Documentary Production for Radio and Television

3042208 mMsnaneMIEsiuiiaiieningnseneideuas 3(2-2-5)
melngvied
Edutainment Production for Radio and Television

3042211 mswanseslevanduiiiieuingnsraneideaay 3(2-2-5)
melngvied

Commercial Production for Radio and Television
3042302 NSRARETIENITINGNIEANeLdeLarInglngYia 2(0-4-2)

Radio and Program Television Editing
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3042303

3043403

3044401

3003801

3004801

3003802

3004802

N1SUTMINITHENTIENTINEN LT Az INg Insvie 3(2-2-5)
Radio and Television Production Management
nseenuUUNTTinLite L ANg Ingviem 2(0-4-2)
Graphic Design for Television
NITLAAILAZNITAIAUNITLARS 2(0-4-2)
Acting and Directing
2.3) ngudviinUszaunisaldvidnviseaunafne 7 vidqenn

nswsvLinUszaunsalivInlvarans 2(90)
Preparation for Professional Internship in Communication
Arts
nsinUsEauAsaRTINdAran 5(450)
Professional Internship in Communication Arts
NSLRIENANAANY 1(45)
Preparation for Cooperative Education
AnAafnY 6(540)
Cooperative Education

3. nuaedvnaenas  hideandn 6 WUIWNA

Wennseinnlaaeulunminerdessignszuasiaeliddouiusedgg

a v v & a A o v a Y i a ¢ o & o
LAYLIYUNILLAT LLagmaﬂ‘lNLUUT]EJ']‘?J']V]ﬂ’]Mu@I‘WLiEJUI@EJVL@JUUWUFJElﬂ@TJNIULﬂm%ﬂ']iﬁ']lﬁ‘i]ﬁaﬂgm?ﬂaﬁ

aninidwadans fadnfnwanuisadenissulamunnundawazainuaula
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A5 UNYII8IUN
1. nuandvdnwialy Lideandn 30 wd2Enn
1.1) ngudy1deAuy 24 iefin
1.1.1) N§uNTEIUALN1THEANT 9 miqenn
0010102 aMwlneiianisaeans 3(3-0-6)

Thai Language for Communication

vanmsldnninefieiannanuAnaisassddmiugGouluamsseil 21 vinwens
doans nsils mawe MseuuaznsTeu nnfensldawlneiietiauenanisinvuasduaiins
Anshudeuszimeing 9

Principles of using Thai language to develop creativity in learners of the 21 century,
communication skills: listening, speaking, reading, and writing, using of Thai language to present

academic research and studies in various types of media.

0010202 Mensengeianauingsn1sSeu 3(3-0-6)
English for Study Skills Development

o

WAWINAENENITEUNIWIBINGY Vinwen1sAIamLidon N15e1ueg1NTInsIiodu

[y

Uszihuuazdoyadfg WannvinveniseuwaznagnslumsiSeudm Wauniinveniseuiidify

o

mseruiedulannudidyuazsaziden msasuam malaauvsgddwianyIun nsada
AN 11558 YTURUUNITIAEY NTTANLIANYTRLAINUNEIU N1581UBENETA T Ml
Uszangnin Maunagynslunisiseu nsaatuiin N1saguanyd n1saenauLaleulndmetoud
VNUYDNFULD

Enhancement reading strategies previewing, predicting, skimming, and scanning;
enrichment of essential reading skills and vocabulary acquisition strategies: identifying main ideas and
details in paragraphs, identifying patterns of organization, making inferences, guessing word meanings

from context, word formation; categorizing information; reading critically and effectively; development

of study skills for further studies note taking, annotating texts, summarizing and paraphrasing.

0010203 awisanquamiugieuluanassui 21 3(3-0-6)
English for 21°* Century Learners
fimunanssaugnsieansnudanguerinueils ya 91y Jeou luaaunisaling

TuTinuszsrunaidumanis lhdumens ?]ﬂﬂ’lﬂ%ﬂ’]“lﬁ’l@&]’mgﬂﬁaﬂ AABILAAT WALNZALAUUTUN

Wudenisaeunazianssunsldniviiionsdearsuasiinanuiivasie YIUINTHAILANTTOULNT

FomsnudnguiumsiamLinugdmiuanIsed 21
Development of four fundamental English skills: listening, speaking, reading and writing

to increase communicative competence through formal and informal English expressions frequently

used in everyday situations. Emphasis on accuracy, fluency, appropriateness. Integration of 21 century

skills with communicative competence development: self-directed leamning skills, collaboration skills,
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critical thinking skills, cultural awareness, creativity, Information sharing and decision making skills needed

for 21" century leamers using communicative activities and innovative materials.

1 [

1.1.2)  nguwaAduayed 8 wuenn
0020110 ANNIIIVDITIN 2(1-2-3)

The Truths of Life

AMUMINYUAZTITUTIAUDITIN NITWAILITNYETIN AULUINEPERNT FIEUN ey
Vv Wvsnguesdin mafaunaunndin mauidamdin dinvsinfiodufguuazduinm uun
ansUsEenAlvinyetin

Meaning and nature of life developing, life skills through science, religion and

philosophy, objectives of life, quality of life development, solving life problems, life skills for peace,
guidelines for applying life skill.

0020111 qunssnnuazInusssulne 2(1-2-3)

Aesthetic and Thai Culture

mﬁ'uimmmmmﬁiimﬂa mia%ﬁﬂaiiﬁdmﬁa‘dﬂiimaamu‘wé AIED AASYIS T
PR A WarvnnEeRs dsen wasSausTausndlneuuiiuguuvinsiud maseadiu msliBuuasms
waeulm TunsuanseenideadieassdmeTausssulveionsiauinienie ansual dau wazaniyyn
duaSunnssINasessy waemsludiidnetan nsuaamnanu msasiassdfalzuasdansssudngns
dilamueadlagdu fwivumsasuntas uazmssiuinegsdianugiludsen

Perception of beauty in nature, human’s creation of art, beliefs, faithfulness in nation,
religion and majesty King, Thai culture and society based on perception of sight, sound and movement,
creative expression of Thai culture for the development of the body, emotions, social skills and intellect,
enhancement of ethics and morality, volunteering spirit, knowledge searching, and creativity, art and

culture understanding of oneself and others, adjustment to changes and peaceful living in society.

0020112 anudulng 30¥R wazAEnsnsEsIn 2(1-2-3)

Thainess, Way of life and The King’s Philosophy

[

UsgTAmansviiing dnvagreiddinlng Jausssulve Usemdllve uwasgiideyan

14 a < v = < o = w a a [ Y 1
BNANY! ﬂl’HJL‘U‘LJVLVIEJ nsasertnaennutlulne LLﬁ%ﬂ']Uﬂ'ﬁﬂ‘U'lGIVLVlEJ ?]Gla’]ﬂﬂUﬁQﬂNvLVlEJ MPIS'MPIRY

Aanssudnenauazanssulselevd ssRauivesmansnIevarNMianimansnizsvgnis

=

U URLNeNmInULea

History of Thailand, characteristic of Thai living, Thai culture, Thai tradition and local
wisdom, Thainess, awareness of being Thai and Thai patriotism realization, volunteering spirit in Thai
society, participating in activities of volunteering spirit and public benefit, knowledge of The King’s

philosophy and practicing along The King's philosophy for self-development.
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0020113 nuanekazadunaliod 2(1-2-3)

Laws and Good Citizenship

nquneiieaiuTindszdniu avnsuaguihiveswaiieslng dnsniedsay dvsnag
LAsYFAY AnSnnadaiusssy angniinisles msunasedlng szueudsersulee anndunianisides
WALINIINNNITEBY kazN1THEIUTINNIINITDY

Laws related daily life, rights and duties of Thai citizen, social rights, economic
rights, cultural rights and political rights. Thai governance, democracy, political institutions,

political development and political participation.

1.1.3)  nguInerdans walulad wazwinnssy 3 wiledn
0030105 2A1AAANIIINEANENS 2(1-2-3)
Smart Thinking with Sciences
NANNITHATNTZUIUNITANVDINYBE NTLUIUNITAANIINGIAIENT AdlaAIERNTLY
PnUszariu mauntdgymuazdndulalutie Inen1shndeszuulazasneassa
Scientific principle and human thinking process, scientific thinking process,
mathematical in daily life, problem solving and decision making through systematic and creative

thinking.

0030109 n1seenmanieuasinNagunIw 1(0-2-1)

Sports and Exercises for Health

ALY Asavng wazUsEleviuanseeninaimetasium MEnMSLaTTURUTRINS
aaﬂﬁﬂé’qmmﬁaqmmw nseenfdamelioRmuaLssannNINIed g o Madenfanssuniseantids
meuazfwliaenadosiumeanay o Innseenidineuarldgunsaiiniesiioniseenidameeensgnis
nMsrnN1seaNAaINMelugnILUINIINITOINANEINY NMIVRFDULA TSI UNAANITONINNNNIY

Definitions, objectives and benefits of exercises and sports; principles and step of
exercise for health; exercises for improving physical performances; physical activity and sport selecting

related gender and age; exercise practices and sport equipment proper usage; exercise practices in fithess

center, physical fitness test and assessment.

1.1.4) NHUENINYINITUALAITIANS 4 viaenn
0040101 nsasevtiniuazuiudasenisitasuntaslulangalvsl 2(1-2-3)

Awareness and Adaptation in Disruptive World

M33u§ Wnla uasmsewiinfemsiasuulasgadeqiuluiifsnu dau Laswgie maides
daundon maluladansaume wazuinnssy nansenusudiny HansenusunTiles nansznufy
AN nansenusmudunnden msldmaluladarsaumanazuinnssy nsuudiionitaminis

msainanuUnAlusuuuulnisgsdiviiuienisideunlasludinugatagiulaegramsnzgay
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Perception, understanding and awareness of the current disruptive in dimensions
of society, economics, politics, environment, information technology and innovation, social effects,
political effects, economics effects, environmental effects, the use of information technology and

innovation. Adaptation for effective problem solving in new normal toward disruptive society.

0040102 D9ANITUNIAINGY 2(1-2-3)

Happy Organization

ANUNLLLATUTLNNVBIBIANT NITIRANINKINABNBIANT TRIUTTTUYDIDIANTUUAIIY
VAINYAY AUNNIEKAEANEIAYVDIDIANTUINANINEY ININENTIUIN NMFUTEENALTIAINGWTIUIN
lelafuaiennugy mavieegisfingy mstdniulunsadesdnsuisnnmae

Definitions and types of organization, organizational environment, multi- cultural
diversity in organization, definitions and importance of happy workplace, positive psychology applying

for creative happy workplace, and participation in creating a happy organization.

1.2) ngudynden 6 widenn
galigSouldiFoudmandang 4 awiidiseuaule S1uauliidosndn 6 miiefn
1) nzjumwmazmsﬁ'aa'ﬁ

0010302 awnIuiienisdedns 3(3-0-6)

Chinese Language for Communication

AENI 18 wazUszleanierduegrsinedniunisaunuludinuszdniu dnonues
AMeIukaznseenides nsininuenisdearsarwnduluaaiunisainng o

Basic Chinese language vocabularies, phrases and sentences in daily
conversation; Chinese phonetics ( Pinyin) and pronunciation; practicing Chinese
communication in various situations.
0010402 awdiuilonisieans 3(3-0-6)

Japanese language for Communication

At 18 uazdseleanuduegnsiedmiunisaunuluiauszsiiu dndnws
M Tukazniseendes nstininvensieansniwduluaniunisaisng o

Basic Japanese language vocabularies, phrases and sentences in daily
conversation; Japanese phonetics and pronunciation; practicing Japanese commmunication in various
situations.
0010502 mmumguﬁams?{lami 3(3-0-6)

Malayan language for Communication

o o

Adnnt 98 wazUsgloaniviuangegadrgdmiumsaununluiiousedniy - dndnus

MwagkaznIsERNdes MmItnvinwemsdeasnwuangluaniunisaling 9
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Basic Malayan language vocabularies, phrases and sentences in daily conversation;

Malayan phonetics and pronunciation; practicing Malayan communication in various situations.

2) nguauAMadunyed

0020114 waliaafnen sssuniuanunislasnuaasiutu 2(1-2-3)

Citizenship Education, Good Governance and Corruption

Prevention

AMUINgLAzANAdgBIaLilos unum ansuthil ndnaud ansTsalulia
NadIAY Aau Ysugn waLﬁaaﬁ’ummLﬂ?iaut,maa&;ﬂiamﬁ’iwﬁ WHIAANG Y NITUTNITIANITETS
wivia Jymuagnstlesiuyainaesiuiu msfanazussifiundnsssuniviavesmingy

Definition and importance of citizenship , roles, principles, virtue, morality in social
dimensions, religion, philosophy, citizenship in the globalization, meaning, characteristics, concepts,
theories, management, good governance creating public consciousness, volunteering, corruption
prevention, measurement and assessment good governance of organization.
0020115 asaumAiansiFous 2(1-2-3)

Information for Learning

ANNMINEUAANUAIAYVRIETAUMA ANABINTLY NsEUIUNIHAILYINYEN5S
A15AUNA AUADINITLITATAUMA NITARLABNUATIANTAUNA NITFUAUATAUNA N15UTELTUANAT
A1TAUMA MTIATILNRALFUATIZVATAUMA N1T0BABIARINNITANTAUMA NTTLUTIINTONB Y
UTTUIUNTY ﬂ’miﬂLauamiaumﬂugﬂLLUUU‘I/lmm%Wmi

Definition and importance of information literacy, processes development of
information literacy skill, needs of using information, selecting of sources of information,
information searching, evaluation of information values, information analysis and synthesis,

extracting of knowledge, writing reference and presentation in academic article.

0020116 wnaseusgeainea s 2(1-2-3)

Creative Learning Spaces

AmnuvIneuazmuddyveamasdoul msldunduSeusidasassdiiieniaious
AADATIN AUNINEY ANEIAYLALVBULYAVBILNE LTI USITIATI9ETIA UTLANTVDILNANTEUT LS
a319a53A NieNsansauna n1sintauInsluwvaaseusideassa

Definition and importance of learning space, using creative learning space for
lifelong learning, meaning, scope and importance of creative learning spaces, category of creative

learning spaces, collection, services and access of creative learning spaces.
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0020117  sanSiilawaudin 2(1-2-3)

Meditation for Life Development

AUNNIEYBINITEUNT AUTEAA TS funey ST HT IR E VR HEG
ANBATTBINITUINIIUKATNTINENS Uslevivesaund anwazoin1ssefuauns wasn1sunaunsiy
THluFinusedriu awndiuniafounaznsny v dunou AniantR Uszlevivesanuuaza o A9
fimsfiFeridaaun miuunnssserinaunsfitaaun udsaunziuitiaaun vnlanduidaaun

Definitions, objectives, methods, and the beginning of meditation; the nature of reciting and
meditation, benefits of meditation, appearance of anti-meditation; the way to apply meditation to daily life,
meditation as related to education and operation; the nature, process, property, and benefits of absorption
(Jhana) and insight (Nyana); fundamental knowledge about introspection (Vipassana); differences between
tranquility (Samatha) and introspection, layout of tranquility and introspection; world community and

introspection.

0020118 Tan fawandau wywduazn1siuasunlas 2(1-2-3)
Earth, Environment, Humans and Changes
1AsIas1wareInUsenauvedlan n1stlasunuasvedlan ARUASSITUBIA

NINYINTTITUVIALALAIMINGBN N1TIANTTAIINTOUUALNITNAIUIBENEITY N15UTUMTRINYBERE

[y wa

giURsITUYARANITIURBUWUAEWIndaY N15UsEYNAldTanTaumANenNIsIANITRWINABNLAE

LY

U

=¢
=)
)

Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development,
human adaptation to natural disasters and environmental changes, The application of geo-

informatics for environmental and disaster management.

0020119 WAINWARTTEUISTN 2(1-2-3)

Miraculous Power of Mind

Usingmisaindansin sausindeyauazidouiusingnisalndasine o Adnainin
uyud Msinwdsdaing q Widuiivszdnddanmunseuaunmsmdingimansfessuundvaasaumea
ieesiloinemanifiatuayunsiandsinuaresunivosuyud

Psychological phenomena in science and Buddhism, methods of training psychic
powers in various ways, measuring the Aura energy in the human body, psychic benefits in daily

life, scientific equipment supporting power of mind assessment.
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0020120 N5 LUANUTALGINBFURIS 2(1-2-3)

Conflict Resolution through Peaceful Means

a

LUIAALAENYANUTALES duRinin FuAIs nslesiuanudaudangunss n1s
AATIERANUTARES LazANTULTlUTEAULAAR YUY wasTendnalsema wuInaduaislunis
uityfianaudunim

Concept and theory of conflict, peace, violent conflict prevention, conflict and
violence analysis in personal, community and international levels, model of peaceful means in

solving peace-threatening problem.

0020121 ans wihil waznisfidaudanlunmswaunfiesdiy 2(1-2-3)

Rights, Duties, and Participatory in Local Development

USoey1 wunfaienfudnduasning nsdlesarnisunaseauuuiiaiugiy ans wihi
fiwuinsnsunaseriesiule 311LLUUmsu‘%mmazmi%’ﬂaqﬁmﬁﬂﬂmmdwﬁaﬁﬁu Jeymuay
RXGER wmauAlunagiimmsuunlunsunasesiosiulne

Philosophy, concepts related rights and duties, politics and participatory
governance, rights, duties, and development of local government in Thailand, model of
administration and management of local government organizations, problem, obstruction and

solution trends of Thai local administration.

0020122 STUUSIVA5 e 2(1-2-3)
Thai Bureaucratic Administration

| a ]

N15USWITTIFNTEIUNAN @IUANNIALATEIUNBIDY N1TIIUBIUIR N15NTEINY

kY

a a

§11719 MNAYeIMUIBIUTITNNT 03ANTBaATE fiamAY nsuUTUsTIamAY 1dvihiivesdy
lduazsednevessguia Sgutadiannsednd nsusnisussrvunuudiannsedng nissuilades
289U N155U3T03a%11a15909UTEU VU

Central, regional, and local administration, centralization, decentralization, duties of
bureaucratic units, independent organizations, privatization, government officials, government revenues

and expenditure, e-government, e-service, public hearing, and public information awareness.

v Aa 14 a

0020123 FUNUBINNIBININGT 2(1-2-3)
Good Life Through Psychology
NSAAUIAMNAINTIA WA uAnenIn NUSUMMTInl Anuguluuauns
NNFPUHUTTIN N13aT 1YY FITUS MITRININTIEEEY N153AN1TAIEINGAVEITIN NITHRILIAILDS

MENSISYUINADATIN
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Life quality development, self-development, adjustment for balance and happy
life, life- planning, human-relationship development, leadership, life-crisis management, lifelong

learning for self-development.

3) nguIneA1ans walulad wasudnnssy

0030106 Lﬂmeﬁamiﬁmmﬂmmw%ﬁm 2(1-2-3)

Agriculture for Quality of Life Development

MTINAUNTNERT UteloviliazUIsianesinisinens N1n¥RsiuanIn
aflenia MaUszgndtanniamsinunsiieduaiuguamm nsinuasiiienuefisn Mainuns
Lﬁamﬁumﬁlaumwﬁwmu msLLf’f‘UigmNamammﬂmsmwmsﬁwui’mﬂiimLLazmiLLUng
LLa3msLﬁmgammamﬁmmqmimwm

Way of life and agriculture, benefits and classification of agriculture,
agriculture and climate, applying of agricultural materials to promote health, agriculture

for hobby, agriculture for driving the commmunity economy, problem solving in agricultural

products with innovation and processing, agriculture product value added.

0030107 walulaguazn1sas1eassALInng sy 2(1-2-3)

Technology and Creative Innovation

a3 anadlafenfumalulad msdenuazyszndldifiesinuganmn
Fin MasassruTanssufivanzaufuuiundinuuaznisiasuula

Knowledge, understanding related technology, selecting and applying
to improve the quality of life to creating suitable innovations for social context and

changes.

0030108 FUAINA YING 2(1-2-3)

Good Health Good Life

Au§iugTUIuAENIN ALEA LA TAVIIEUAIN N1TUAGYNTNTBS
wiaga9Ty nannsldenandyusedntnu erunutagiu erunulusiu waskdndusiguain
Tu@iauszdriu nisldolumadiiie wafinw amufifeaduansiandin ysuazeigu nsgua
FUNINTN WINNTTULAZIMALULAENI9EUN N

Basic knowledge of health, importance and dimension of health, health
care of life stages, principles of common household medicine, modern medicine,
traditional medicine and health products used in daily life, drug abuse, sex education,
knowledge related tobacco and cigarette, mental health care, health innovation and

technology.
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4) ﬂ&juawawﬂﬂmmmmﬁﬂmi
0040103 nsusznaumsadelui 2(1-2-3)
Modern Entrepreneurship

a

LuAauaznguisiumsduiuszneums nmsumenlonauaznissuilomsgsia
Tugaifinisiwasuutas ysannsauidemanseunsdanmstunsuinsgsie nagnddmsu
Qjﬂisﬂa‘umi g mﬁmmiﬁqsﬁwmmﬁﬂ

Concept and theory creating entrepreneurial, searching for opportunities and
dealing with business in a change age integrate knowledge with the science of management and

business administration, strategies for entrepreneurs and small business management.

0040104 N13AANAYIYRAN 2(1-2-3)

Smart Marketing

wIRauwaENg ) nswdtunaniseaalulandagdu wadnssuguslnn mauusdiu
Aam N3AruANgUlIMENg 11539 UIUINERTMI 1158519959 AN mﬁmmwmmqﬂimjﬁ'q
ooulatiuazoonlan mnarauilegsRaLwy

Concept and theory of marketing competitiveness analysis, applying psychology
on consumer behavior, market segmentation, targeting, product positioning, branding, modern
business management, modern marketing management through online and offline, marketing for

community business.

aa o

0040105 deaulnelugnfdna 2(1-2-3)
Thai Society in Digital Era

aa o

LWIAA AUvInLazAINdAyvesdinLgafdvia nsiudsuLUatvesdenulneg

aa v v YV

dsangada msfuiteyatmansiudeddvauazialetedsnuseulat anudlanasiinuenis
Tfinaluladfdvialudsadnaassd nssvuiuaznisusudilugafdvianiunssuiun1snideny
AnunserinilunnsTsuLazsesTTuNsIvAlulagATa

Concept, definition information with digital media and social networks, the
change of Thai society to a digital age society, understanding and skills in using creative digital

technology, learning and adaptation in the digital age through social processes, awareness of

morals and ethics in the use of digital technology.

0040106 panuuuMsiazasludonana 2(1-2-3)
Storytelling Design in Digital Media

Y € a

NSENTIH LM IUFULUUNSIENT BRI FATiA 1Fe unaunu iaskiuy

'
aa v A

wAtARN 9 vulwaswasuludeRdvianivainaiy
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Storytelling through various forms of content storytelling, telling a story by video,

voice, dialogue and various production techniques for platforms in digital media.

0040107 Lﬂ&lﬂﬁiﬁﬂ‘lﬂLﬁaﬂ’éﬂNLﬂuwaLﬁaﬂ 2(1-2-3)
Educational Games for Citizenship
AMudAUenNnIsAnyIkaradunailios Usslnnuednun1sAnyl wun

MsMIEnLUULNLIMIANYLloRauAadnyuzyomailies nsldde walulad waguinnssudu

nunsfnviiletauinnudunades nsmeaesdafanssununisanwiiiennudunaidody

szuaulszensuleg

Importance educational games and citizenship, types of educational games,
guidelines of educational games design to develop characteristics of citizen; using media technology,
and innovation on educational games to develop citizenship, educational games activities

management for citizenship in democratic regime.

0040108 NSNAIUYINBEYINABNIZUIUNITIAINTAIAY 2(1-2-3)
Life Skills Development through Social Engineer Process
wnAnAefuinuedin wnAniemnsdeu wisdlodmnsdinn nsdaasuliian

vinwgineiniesdiolmnsdinuritunszurunisléy malndetisuazaiAvudnlunssuiunis

Amnsdsnu InufoRnsiauinuedinlagldiedosfioimnsdsnuluiuiidmane
Importance educational games and citizenship, types of educational games,

guidelines of educational games design to develop characteristics of citizen; using media

technology, and innovation on educational games to develop citizenship, educational games

activities management for citizenship in democratic regime.

2. RUINIVUANIZTAU laitfosnan 88 #u2wAA
2.1) AguIvIUeAY 54 wiaenn
3001001 A1w1BInquNasuimadgns 1 3(3-0-6)

English for Communication Arts 1

e Usslen drutumeesivdndesnavy warnsiluldludinusesiiu finwenisen
ila wo waz 1Weu 912 Tawan v unlngviad unaunuiluhdeiieatesiunufudearsinay
NIUNEUBIUMIENIBISING Y B819TUTZANTAMN

Vocabulary, sentences, expressions of the mass media profession and their
application in daily life from reading, listening, speaking to writing skills in news, advertisements,
articles, television scripts. Conversations on topics related to communication arts. Presentation
effectively in English.
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30010012 ATEdsngEipudnddEns 2 3(3-0-6)

English for Communication Arts 2

ﬁﬂwé’mmimﬁmLﬁfammmé’aﬂqw nsdeut1n msuvat mswdadulaianineuns
nMsiBeuma msileuilavan dsiemsildlunudoasinaruiesulatuazeolay dwiluauy
ansudls

English content production skills, news writing, news translation, movie subtitle
translation, headline writing. Copywriting and knowledge in communication arts terminology used
in online, offline and streaming.

3001103  msWauyAANA B NUTmAEn 3 (2-2-5)

Personality Development for Communication Arts

AMUNINY ANUEIARY WaTUITTLANVBIYATNNIN ANNEIARYIBINTHRWIYATANINAUIY
dwamans nguinednineriiferiunsfauiyadnam Jymuazuumiauily msfauiyadnam
WaTNTHMNNAIALTOIINTAFIERS

Meaning, importance and types of personality. The importance of personality
development in communication arts. Psychological theories related to personality development
including problems and solutions. Personality development and social etiquette of a

communications scholar.

3003101  MsAFeTWAAIEASIUDIAY 3(2-2-5)
Introduction to Research in Communication Arts
WNAANUIUYINITITETLNAMIENS UnuImveInIsIdelunsaiiunuiutmeananslu

Y

gaRavia suidouitide indesdelumsifusiunudeyauazuuimenisiinseideya n1sidousieau
ndeuarnsdlauedeya ASesssumidudmivintmamans dnujiRnsideiulinamans
Principle of communications research. The Role of communication arts research in
the digital age. Research methodology, data collecting tools and data analysis. Guidelines in
research report writing and data presentation. Research ethic in communication sciences and its

practice.

3003901  AuUUNTINAAIERS 3(2-2-5)

Seminar on Communication Arts

sl ezt Inne azeduTetymvady laglinsddnwauinearians lawn
mMsUszenduius nslawan Ingnszaneides Inglnsvieml uagnsasmanidavia Wlelilddeasuuas
wuamsunludgmsng o saudu

Practicing in criticism, analysis, and critical thinking using case studies in
communication sciences such as public relations, advertising, radio, television, and digital

journalism problems for solutions.
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3011104  vianUaINgEUWMAAIEAS 3(3-0-6)

Principles and Theories of Communication Arts

AITNNUY F’]'J'lllﬁ']ﬂill LLu’Jﬂﬂ ‘VIZ]UQ qumaaa ENﬂ‘Ui‘”ﬂ@‘U ﬂi”U’JUﬂ’]iaaﬁ’lii‘“ﬂ‘UmN 6]
IuLGUﬂ‘Wz:]Glﬂiimmammsaami nsdeansrudesuiy nsdeansiiudelud nasnauunum wind
dvidnaveInN1sd0as LLasmi‘disqﬂm“l%miaamiﬂummﬂszmau

Definition, significance, concepts, theories, models, elements, different levels of
communication process. Communication through both traditional and new media. As well as

roles, duties, influence of communication and their application in daily life.

3011201  msyAdeadeassAtieulimeadan s 3(2-2-5)

Creative Speaking for Communication Arts

ANy ImIBLarndnnIsHALiien1sAeans JULUUMSYAUTELANGNS 9 nnsldnnwli
wanzaufunguidivaneuagleoniasiis 9 lunsye Bnnsldides darnsduduizes Inujianisme
elanunsath U ludinUsedTusaznisusenever@nldogadiuseansam

Purpose and principles of speaking for communication. Different types of speech.
Usage of language for various target groups and opportunities. Practice in pronunciation and

storytelling. Speaking practice that can be employed effectively in daily and professional life.

3011202  m1sdrunasn1slsuleainsassdianudinaaans 3(2-2-5)
Creative Reading and Writing for Communication Arts
pdninasiiugulunseufinam mstuassddysussndulsslovidensidou A

MNeLazndnnIsTeuiionsaoans HnufUsnisenulazniIsileu nslddunusasdaiveaniuid

aanndesinvauiungudmuny wasnsweululoniasig g
Principle for interpretate reading, capturing core idea that applicable in writing.

Purpose and basics of writing for communication. Practice in reading and writing using idioms and

language styles that suit target groups and on various occasions.

3012102 a’%asisuLLazngwma?iamsmaw 3(3-0-6)

Ethics and Laws of Mass Communication

AMNVLNY ANAIRYUDIT385TTLALITIEUTIAAY INdADnaTy AnBuyvery And
@inmlunisuanInuAniuiaznIsuanteenvenywd NduATesdayadIuyAna 93855TUAY
nvINevesdouNsAMNITIeIdes oA Aedsaueeulall wazdu 9 MAdestunudeasinany

Definition and significance of ethics and codes of conduct in mass media professions.
Human rights, Freedom of speech and opinion. Personal Data Protection, Ethics and Laws in

broadcasting, print media, social media and others related to mass communication.
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3013205 n'li?iammaza'ﬁaumcslLﬁamsﬁ’wmﬁ'aeﬁu 3(2-2-5)

Communication and Information for Local Development

ANAMINY ANNEIATEINSAeANTANTAUNARAE N TRAWIVBaRY nzuILFinI TR
ﬁaaﬁummwé’nﬂ%’mjﬂLﬂiiﬂgﬁﬁlwalﬂm NM399NLNNTADASHATaSALmABNTWAILRAY Endavih
TAssnmInsieansifientsimunviosiu

Meaning and importance of information communication and local development.
Paradigm of local development based on Philosophy of Sufficiency Economy. Information
communication planning for local development. Practicing in communication for local

development projects.

3022101 ﬂ'liﬂ'é)ﬂLL‘U‘UﬂiWWﬂLﬁi]ﬂ'lig'é)ﬁqi 3(2-2-5)

Graphic Design for Communication

MseenuuY wnAslumsesnuuunstiin mslilusunsudusasUssnuuununilnileld
1uﬂﬂi§aaﬂiﬁ'ﬂgﬂLLUU%@?QWNWLL@%%@@%% \adnenenduauinmeauAneensilunin wagin
UfTRRARTuunT TinUssaneng melusunsudnsogy

Design, concepts in graphic design. Usages of graphic design software in designing for
both print and digital media. Visualization and practice to create various types of graphics using

graphic design software.

3022102  N1SAALBIININYUAZANASI9ETIA 3(2-2-5)

Critical and Creative Thinking

nann1suaznAlAluNISAALTININYLALANAS1IETIA NITHAIUINTEUIUNITAALTITEUY
nsdifnumsihdeyauysannisiieairsnuiudeasnatuogisaiiassd

Principles and techniques in critical and creative thinking. Development of systems

thinking. Case studies on how to integrate data in creating productive communication projects.

3031301  nagnsnIsuEURUlmAAIENS 3(2-2-5)
Presentation Strategies for Communication Arts
wanNM1s ANu@AeY JURUULarUsTIANTRINIsEUsUlnammans asieinaudinane
nszvauNsuaznagnsmstiauey wadansliuinle madeslewazarwsioides msldinelulad
Avauazuinssufivangan nawdsuemumiounaznsuidym BnufiRnsiauenuimeamans
Principles, importance, forms and types of communication arts presentations.
Audience analyzation. Process and strategy in presentation. Persuasion techniques, connecting
and continuity. Appropriate usage of digital technology and innovation. Preparation and problem

solving. Practicing in communication arts presentations.

3033204 nnsiEniGestnude 3(2-2-5)
Transmedia Storytelling
ANUVINE ANUEATY wdnnistunisiandesiude wmedianisiandesiude nsdifinwinis
diFesdude AnufuRnaandestude iudesmemsdomsussianing
Interpretation, importance and principles of transmedia storytelling. Technique of telling a

across multiple platforms and formats. Practice in conveying story via multiplatform.
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3043410 mﬂﬁﬂ*ﬁugﬁumwﬁmﬁamwLﬂ?iau‘lm 3(2-2-5)

Basic Production Techniques for Visual Media

WUIAA ANNTT ﬂizmuﬂﬁ%uﬁugmiuﬂﬁmam?ﬁlamwmﬁlauim A des nsiandes e
ilUlddeansinuteamnsdeuseinmeing 9

Concept, principles and basic procedure in production visual media: picture, sound,

storytelling for communication through different media channels.

3043411 ﬂ’J'lSJ‘JEJU%L%?NﬁEJLLazﬂ’ﬁﬁ‘umﬂ 3(2-2-5)

Media and Information Literacy

wAMAEITUNsSiiude anudmnudlafaiude anuamsofiazidlananszvu
vosdosioyana YUY Lavdeen mnuFifeafunvilarguniezesie nsmszvtng Anneiuazinang
devnamanslude Tnufoiniseude Anessiiasug i nanfoodisadiassd waedienuiuiavey
IRLRGH

Media literacy concept, understanding in media and their impacts on individual,
communities and society. Knowledge in language and media aesthetics. Awareness, investigate
and critique news content. Practicing in analyzing over media. Critical thinking. Produce creative

and social responsibility.

3052102 nﬂiﬁaaﬁinﬂiﬂaﬂﬂL%mu'izmm's 3(2-2-5)
Integrated Marketing Communication
ANNUNY WUIAA 'vié’ﬂmmazmmﬁwﬁmmamwﬁamamwamLLuuyjim’lmi R ENF
Sw'ﬁwa(ﬁiamiﬁamimimmmLL‘UU‘LUJ':?mWMS ﬂa‘q‘V]ﬁ‘LLaBLﬂéaaﬁaﬂﬂiﬁaaﬁﬁﬂﬂimaﬁﬂ N1TINLNY 11T
DNLUY LLazmﬁmmaLqumaﬁamimwa’mLLuuyimﬂﬂﬂi wariindnriunusasadnnsdeansnisnann
Meaning, concepts, principles, and importance of integrated marketing
communications.  Factors influencing integrated marketing communications.  Marketing
communication strategies and tools. Planning, designing, and measuring integrated marketing

communications plans and practice in marketing communication campaigns planning.

3061101  n1sENBNWARIYALNENTARENS 3(2-2-5)

Digital Photography for Communication

wAMAIRUNSENENIN N15REANSHIENN E;Uﬂiiﬂumiii’mmw L‘Vlﬂﬁﬂmiﬂ’m@mﬁm
LAILAZNITIAES N13TRDIAYTZNBUAWN WATATUNTENEANUIZIANAIN 9 AAOAIUNATANIIANLAY
awfienisdeans

Principle in photography. Visual communication photographic. Photo equipment.
Camera control techniques. Lighting and its composition. Techniques in various types of

photography as well as techniques of photos retouching.
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2.2) ngudvnden  laiteendn 27  wdagfin
TdonSeuiisanguivifed Ineddnnunieinlivesnd 27 niiedn
2.2.1) ngu3vINsUszudunus (Public Relations)
(1) v 1UsAU 15 wuawin
3031202  n1swAAFeRIAMENIsUTETEURLS 3(2-2-5)
Digital Media Production for Public Relations
wuaAakarndnnis n151958nws 3 sedusenev@al n1seenuuuuazndndeifionis
Uszanduius sededefiun dedidnvseiind donara wistiedruooulal uardedus
Concepts and principles, usage of fonts, colors, elements of art; designing and media
production for public relations with print media, electronic media, digital media, social networks,
and other media.

3031203  n1sHessANNSURnvaUAediANvRIaeAnT 3(2-2-5)

Communication for Corporate Social Responsibility

LuaAn ManNMIuazUNUmMYeINsaeanslunisatiuayuauiuinveuiedinuuetesdns
Usslaneng o wannisadieauduiussuaiugiiduladiudsvetesdns 38n15ai193158917a73
pasmauNIIaMTUsEfiutnasesumnzan AnufiRnnseenuuuianssunagnizuiunsdoaaiie
LARIAUSURAYDUADAIALYDIDIANT

concepts, principles and roles of communication in social responsibility of different
types of organizations; principles of good relationship building with the organization stakeholders;
methods to create news agenda appropriate news issues management; designing practice of

activities and commmunication process of corporate social responsibility.

3031204 msdeastien1sdanislun1azIngd 3(3-0-6)

Communication for Crisis Management

WUIAALAZNANNTT é’ﬂwmzLLaz‘UizLﬂwuaﬂmw?mqﬁﬁa'ﬂwaGiaa\‘iﬁﬂiLLaxﬁmm NTIATIZN
aounsaiuaztadefiferdesinelAnnneingAuazn1izidss wunansinnInneingiuagain
AodlunsgAtiym naruiuntsnauumsieans lumsituynmdnvaiuasdoidesasosdng

Concepts and principles, characteristics, and types of crises affecting organization and
society, situation analysis, and related cause factors of crisis and risk; management guidelines of
crisis and risk to end the problems; communication planning process for image and corporate

reputation recovery.

3033603 n1sdeasiienisltiutiina 3(2-2-5)

Communication for Persuasion

wAAkAEVENNS Nuuaznaensnisitutnila ssdUsenaudAyauinineuasdany
Ine1 nsiBsunlasiruad Afley AuAnuazNgRnssy anmzwindenfitnasonisldutala 35nns
Tthtiila Tnensysannsdedsziansneg EnufoRnanssunisdeansiionslthninle

Concepts and principles, theories, and persuasion strategies; essential elements of
psychology and sociology, attitude changing, value, thought and behavior; environment affecting

persuasion methods for persuasion, practice of communication activities for persuasion.
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3034504  N13919HKUNTUTEYENNUSITINaYNS 3(2-2-5)

Strategic Public Relations Planning

LUIAAKAEUANNTT ANEIAY TQUTEANA NTEUIUNTT LAzt uAauluNNIIIUNLNTT
Uszmduiusidanagns Annisideunay n1siiunuluussynd waensussiiunanaunisusssdunus
Wenagns

Concepts and principles, importance, objectives, principles, processes and procedures
in strategic public relations planning. practice writing plans, application of the plan and evaluation
of strategic public relations plans.

(2) I ndontIeu Laitiandn 12 wiaehn
3002201 MsE¥IeETIARELND YT 3(2-2-5)
Media Creation for Community
LUIRAKAEWANNT UNUIW wiT eedUszneU ANdfyvesnsiddeussunnsng q 7
wanzaufuuunvesyvy AnUfdRnisaisassdderiiesusulaeiiunssuiunsdeasuuuiidmiom
Concepts and principles, roles, functions, components, and importance of using
different types of media that are appropriate to the context of the community. Practicing in

creating communities media with an emphasis on participatory communication processes.

3002301 nIWARFoaATuI 3(2-2-5)

Streaming Production

WIRAALAZTAANATT NMTIURY NSRAR NISINELNTIIENISURLNAANDIUAITA N1SERNLUY
mwmﬁauim LAYHANTDAINY FaDnwT LEes ﬂ']‘lN‘ljx‘i n319n Aay msﬁmﬁaﬂﬂimﬁu ﬂ?i??ﬂiﬂiﬂlﬁ@\‘i
WAENITREUUNIIENT WATANITYAEANINTD Hnimunsienis mallan1sadunaineazn1siade n1s
IEwNIsIENIskaznstairewnudluunanvesusig 4 Inufuinisdugyuiuesuazudenines n1s
Uszifiunandosnenasensuagnsaensiidnsaludeanuis

Concepts and principles, planning, producing, publishing programs on digital
platforms. animation design and produce text, letters, sounds, still images, graphics, clips, issue
selection plotting and script writing. Techniques for live speaking on screen practicing in program
development Techniques for sequencing and editing programs for broadcasting and live content
on various platforms, practice for being a youtuber and blogger Post broadcast evaluation and

engagement in streaming media

3031201 M1sdARANTINRLAMANENTARES 3(2-2-5)

Special Events Organizing for Communication

WWIAA 1ANN1T waIsNITIANANIIUALAY JULUU Useinm Funounisdnfansaufiay uay
wadansdafansaiauilon1sdoans msUsegndlddesiieg ensdnfanssudiay AnufoRnnsdn
Aanssufiewfionisdeansognsadieassd

Concepts, principles, and methods of organizing special events. Forms, types,
Procedure for organizing special events and techniques of special communication activities. Using

various media tools for special events. Practicing special activities for creative communication.
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3033506 N1UITVIHUNUSHAZATAUNANIIAIUGTIN 3(2-2-5)

Public Relations and Cultural Information

WWIRANANNIT T8N15I9UAY BBNwUY diawetayamuiaiusssy Rnujdanisldmelulad
ansauwelunisnandeussunduiuddn ausssy

Concepts, principles, planning methods, design, and presentation of cultural
information. Practicing on the use of information technology in the production of innovative

public relations.

3033507 n13H0ENTRIANT 3(2-2-5)

Corporate Communication

WnAnLATMANNSYBINTADANTEIAnT NMsai1esndnwal wardeldeindng Myl
dulddiudes nisdoasnielunaznieuenasdng Anuftanisdndunudearsesdns uagnisinny
Uszifiukanisieans

Concepts and principles of corporate communication. Identity creation and corporate
reputation. Organization stakeholder analysis. Internal and external communication. Practice on

corporate communication operations, follow-up and evaluation of communication.

3034401  MsaSeETIATIENTINgNITEIEsaansUsT LS 3(2-2-5)

Radio Program Creation for Public Relations

wdnns wedeluaisassAsnensingnzaneidss madeuuningnszaneidaiionis
Usenduiiug mamaunufiondauasiiauenensingnaznedesiieewlatiuazooulat

Principles and techniques in radio programs. Radio scripts writing for public relations

creative planning and radio programming presentation and production both offline and online.

3034402  msadeETIATIeNTIngInsiAuiantsUsz s dusius 3(2-2-5)

Television Program Creation for Public Relations

ndnns madelunisaiieassdsensinglnsimi nsidouuninglnsimiiiionts
Usenduius mamaunuiiondauazinaueemsingnsvimiiseenlaiuazeeular

Principles and techniques in Television Program Creation. Television scripts writing for
public relations, creative planning and television programming presentation and production both
offline and online.

3051201 mi?iami!,ﬁamsu’%msmwé’nmimaaaaﬁns 3(3-0-6)
Communication for Corporate Image Management
WAA 1anANT AUEATRY LLazmwﬁmiﬁamiLﬁamiu%mimwé’ﬂwai NTINUNUNALNS
nsdeansiloadranimdnual ﬁlﬂ“LJ(ﬁﬂ’aﬁﬁ]ﬂiimﬂﬂi%@ﬁﬁLﬁ@ﬁ%ﬁﬂﬂﬂWﬁﬂUﬂj lunnzunfinazn1iging
Concepts, principles, importance, and communication theories for corporate image
management. Communication strategy planning for corporate image. Practicing in Corporate image

management during normal and crisis conditions.
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3063206 n1sEnEAwAITALRaNIsUTTYRRWLS 3(2-2-5)

Digital Photography for Public Relations

LAnuagndnnsienfunisaien midvaiienisussanduiud Yssnnvesnisarenim
WlemsUsznduius madenldgunsalifienisanenm madanmsiienimilonssyuduiusussiam
g q nsdadonnm wagnisiauenmeienisuseuduiug AnujuRnisarenmaivalusy
Uszduius

Concept and principles of digital photography for public relations. Types of
photography for public relations. Equipment for photography selection. Photography techniques
for different types of public relations. Image selection. The presentation of photos for public

relative. Practicing on digital photography in public relations.

2.2.2) ngu3vinislawain (Advertising)
(1) A1UeAY 15 naein

3052101  n1slawanuaswgAnssugduslng 3(3-0-6)

Advertising and Consumer Behavior

Anuving pNdRuazlszianvesuilaa fuilaaluaniunisainanisnaia Jadeind
ansnadengAnIsuLUILAA ﬂizmumié\’mﬁﬂﬁammQ’U‘%ImL.LazLmeﬂumsLﬂﬁauLLﬂquaﬂiim
mMeeTzingAnssuguilaaiienisnsunilawan

Definition, importance and types of consumers. Consumers in marketing situations.
Factors Influencing consumer behavior. Consumer purchasing decision process and method in

persuading them in behavior changing. Consumer behavior analysis for advertising campaign.
3053201  Mst@gUUNlAYa 3(2-2-5)

Copywriting

AUNNNY AUAIATY LAZNITUIUNIIVBINITAMUIAINANES 1A TIA ﬂﬁq%ﬁﬂ’]iﬁ%’mﬁ’lﬂﬁ@ﬂ’ﬁ
Tawan asdusznauLarUsuinnvesunlawan nsldnwilasan madeuunlavand miudeussianeng 4 fin
UftAnsdsutermuuasnionilavandmiudeussinnsng

Meaning, significance and process of developing creativity. Strategies for creating
messages for advertisement. Elements and types of copywriting. Language usage in advertising.

Copywriting and its practice for advertising content in various media.

3053501  n1sneunUdelawan 3(3-0-6)
Advertising Media Planning
AnuvIng AddTy waringuszasdnisnausudelanan TinseiiTeuiiisudelavan
Uszaamena o wdninasiiunisdaduladendadionislavan raeniussdusenaunaznszuiunisluns
Maunude Tnesdsdeinguazasdniananatn nislavan sutszam a1 waznstoderiionislaan
AnUfRnmINuNLLaENTa I Tairuadelawan

AMEINYINITIANIT UMINYYTNVAYNITUAT




vangasdwamansvaudis a1913vdmamans Usuug 2566..

Definition, importance and purpose in media planning. Analyze and compare different
types of advertising media. Criteria for deciding on media for advertising as well as the elements
and processes of media planning. Taking into account marketing objectives, advertising, budget,
time and media purchases for advertising purposes. Practice planning and creating a media
schedule.

3054401  MIAS19ETIALAZNITHANIUIWAN 3(2-2-5)
Advertising Creativity and Production
nagné nMsaisassALaznszvIunIndnulavandmiviedsziandigg nihiiaany
Sulinvauvaaree 9 Hnujianisaivassakasnisuanaiulavan
Strategies, creation and production processes in advertising for all media. Responsible

of each advertising department. Practice in creativity and advertising production

3054501  N15NHRUSAISIALRENSTasaN 3(2-2-5)

Advertising Campaign Planning

ANUYINY ANEATY TgUSTASA 89AUTENDU NTEUIUNTHALNITANTUNUINUNUTNIIA
iionslavan wunAswazvdninausilunisdaduladends dmusnagns suuszanalunislavan in
UFTRNsMIuNusussALianislavan

Definition, importance, objectives, components, processes and operations of
advertising campaign. Concepts and criteria for media selection, advertising strategies, budgets.

Practicing in advertising campaign planning.

(2) v naaniseu litfoundn 12 wienn
3002201 MsASNETIARaLNDYNYY 3(2-2-5)
Media Creation for Community
AVIULNE UNUIN AT eadUszne arudifguesnisiddedssianeig q fwnsaudiu
Uiunvosuvy EnuftRnsaiisassddefiovuvulaeiiunsyuiunisdeasuvuiidius
Definition, roles, functions, components, and importance of using different types of
media that are appropriate to the context of the community. Practicing in creating communities

media with an emphasis on participatory communication processes.

3002301 NISHANFRERIUY 3(2-2-5)
Streaming Production
LUIARLAZUANNT NITINBEY NISHAR NITHHELNTIIENISUULNAANDSUAIVA N15DBNLU
AnAaaul warNantan1Nl Fgnes LEe9 Nnde ns1n AFU N1sAAERNUSEAU N15179lATIST Y
LALNISIYUUNIIENNT mﬂﬁﬂmimmawﬁwa NANRIUIS18971S IWATANTANRUNINLAZNISHARD NS
1 6} 6 6 1 = a wa I~4 6 < 6
W NTIIENITAZ NS AN ADULNUA UL NARNDSUAN 9 HnUuenIsdugULlUDILaUaDNtNeT N3
U3z lUNaNEI99nINIASI8NITHAEN1SAS 19N SHaILI U luARan T Uil
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Concepts and principles, planning, producing, publishing programs on digital
platforms. animation design and produce text, letters, sounds, still images, graphics, clips, issue
selection plotting and script writing. Techniques for live speaking on screen practicing in program
development Techniques for sequencing and editing programs for broadcasting and live content
on various platforms, practice for being a youtuber and blogger Post broadcast evaluation and

engagement in streaming media

3031201 M1sdARANTIRLAMANEN SRS 3(2-2-5)

Special Events Organizing for Communication

VANNIT WA waIEN15IRAANTIUNLAY JUWUU YTzl wagimalanisdnianssufivey
diensdeans nsUszgndldderns q ilensiaianssufiay duneunisdafanssufives AnufdRnigde
Aanssufivmsiionisieansessadnassa

Principles, notions and methods of organizing special events. Formats, types and
techniques in communicating special activities. Media usage in activities. Procedure for organizing

special events. Practice in organizing special activities.

3051202  n15IAMTUlaEaN 3(3-0-6)

Advertising Management

AUTINY ANNEIAY TATeas1s uleue Uszian 99AUsEnaU N1sInn1suteulayan
M5gnAn Msdanisiudelavan Msdnnissudsinanazynains myesziuazysyiiunal fie
Uiudsainmsafiunurennhenulasan saeniuaiesssy ngmingwazdetiduifgafunmsianisaiu
Tawaun

Definition, importance, structure, policy, variety, composition, advertising agency
management. Customer relationship management. Media strategy. Budgeting. Human resource.
Media evaluation. Development of advertising agency. Law and ethic regards advertisement

business.

3051203 n'ﬁfﬂuﬂmSLLazm'iﬁamim']auﬁ"]L‘Tmﬂaqwé 3(2-2-5)

Strategic Brand Communication and Management

ANUNINY ANAIAY U 1assaine unum auauds dndnwal AmALaznInanYal
VOIATIAUAT YANNT LLmﬁﬂLLazﬂaqwﬁumﬁﬂmmazmiﬁ'amimﬁuﬁﬁ ARDAIUIILTITU NYVUNY
wazdateRuiiAedesiunsdudi

Meaning, importance, type, structure, role, properties, identity, brand value and image.
Principles, concepts in brand strategies, management and communication. As well as ethics, laws

and regulations related to the brand.

3051205  nMseanuuUUNsIHnLauTsw 3(2-2-5)

Graphic Design for Advertising

wnAaigfUNsonLUUkarMIasassAeulavan nmsdsegndldndnnamisalzay
99nUUUNIIAIN 1dnn1siud msldd nsldamluniseenuuu Anujdaniseenuuudelavanlagld
TusunsudiSaguiitenonuuudelaanitadedsius Foseulatl uazdedidinnsoting
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Concepts in advertisement design. Employment of design, arts, creativity, color theory
and pictorial. Advertising design practice using graphic design software for various media.
3052501 nslavaniudeay 3(2-2-5)

Advertising and Society

unum  Bvsnavesmslawaniiinediay  JausssunaziATusie assenuTTinlaivnn
nsnrvaunsdiiueulavanlaefy suiidnunaslinseiieaiesssy uagauiuinve ures
fuszneumsleaniimsiisiodn

The representation and impact of advertising on society, culture and economy. State
law and code of ethic in advertising operations. Comprise with studying and analyzing ethical and

the responsibility of the advertiser for the society

3053301 n1slawanfliia 3(2-2-5)

Digital Advertising

AUNUIY WUIAA UENNTT WATNTEUIUNTTLAYUIATNG N1TITUNULATNITAINUANAENS
nasnsTddenda s TauasUseiiunanisiddendva

Meaning, ideas, cores and processes of digital advertising. Strategic planning and usage
of digital media including the measurement and evaluation.

3063204 nnsenenwAITALNan sl 3(2-2-5)

Digital Photography for Advertising

wAARBIfuNsTenmiiontslavan NMIINUANNNTEENLUY TinTgiuagnen ndnualves
WAnSwI TuadnyItumeuLanszuIunslumstenmiienslavan mada F3nsuazgunsalfildlunis
818 NFURUUAIT 9 NMSTANITUAZNITANKAININ NITARLEDNAN wagnnnauenwieLion1slayan
Anufuinisanenmlasanyssianeng 9

Concept of photography for advertising. Planning for product image design. Learn the
process in conducting advertising shooting, technique, process and equipment. Knowing various
forms of photographic photography, manipulation and retouching. Image selection and
presentation of photographs for advertising purposes. Practice shooting different types of

advertisements.

2.2.3) NGNAIYINTEIAAATAINE (Digital Journalism)
(1) Fv1UsAY 15 wiienn

3012201 msAnseaatunsaldagiulugafiiia 3(2-2-5)

Interpretation of Current Affairs in Age of Digital

NANNIT UWWIFAR Ul mﬁl,ﬂi’wﬁmaﬂ’lsajwmé’mu nsidles Melunaznigusnlszine
ﬂgﬁzﬁugﬁmﬂmL%EJuLLamw?fUIaﬂ unumdeinawy Jedefiinansenudeaniunisel nsdles \ASHEND
e Yamssn ymnasunliminansynusedinslvonazdnslan a3usslugaiasa

Principles, concepts, theories, analysis of social events, internal and external politics.
On both the ASEAN and the world level. The role of the media. Factors affecting the situation,
politics, economy, society, culture, problems and trends affecting Thai society and the world

society. Ethics in the digital era.
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3022202  msadasIdLiomlugaaiiia 3(2-2-5)

Content Creation in Age of Digital

wwaAn ndnnsassassfionUssnneig 7 lugaddvia AaznnsiaiTes nsoenuuy
demuariinsinaveidonriudeussiansig y

Concepts and principles of content creation in the digital age. The art of storytelling.

Content design and methods in presenting content through various media.

3023201  n1sARUIiBIUNTANSAERSATITA 3(2-2-5)

News Reporting for Digital Journalism

nénuazuIAnAefuNsAeY1BaNsansmand sULUULAANANYMENTHBY17 Advia
unumvesiietn Annsssautniumeluladdeadislavuiiugundnasesssy wagnguuned
Aeadas

Principles and concepts of journalism news media. Digital news media formats and
features. The role of reporters. Practice reporting through new media technology on an ethical

basis. and related laws.

3023203 MSIUEUAZINETIALINNTEISANERSARIIA 3(2-2-5)

Digital Journalism Styles Creative Writing

wuAAAEI U5 Bewdeadneasse dnvae e9dUsTnou naNNIS waznadsnisdeu
afeassAlugUuuude o n1sunuliswdaineEssd mavauinven1slouasneassalansans
AIENSAITA  NAWEUUNAIIY UNIANTA] UVILATIZH Laa1Tan LnaA1taiasesTsulasmIusuRnvou
AOIVITN

Concepts of creative writing, characteristics, composition, principles and various
strategies forms of creative writing. Reading creative article. Develop creative writing skills in digital
journalism, practice writing articles, reviews, analysis and non-fiction. Concerning ethics and
professional responsibility.
3023403 NITUTIUNGNT 3(2-2-5)

Editing

wid warauduiuslunasussandnis nesnisnan nesdanis vudlunlsdediud
dngans deing delnsviml wardedeausaulatl mawIen nsdadendoidounaznin nsnsraud
sfuaty wunsnmaaeuanugnievesdaWiasss nsldnwn awnidew awvimng lunisdiaue

Functions and relationships in editorial department, production department,
management team. News editing in newspapers, magazines, radio, television and social media.
Preparation, selection of writings and images. Proofreading. Emphasis on fact checking. Use of

spoken language, written language, and body language in presentations.
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(2) I naeNITEY Laitipandn 12 wqenn

3002201 msadeETIAAaLNDYNTY 3(2-2-5)

Media Creation for Community

AVIUVLNE UNUN AT ssdUsenau Audifyueinisiddeussianens q fuungauiu
Uiunvesguvu EnuftRnisaisassddefioyuvulasiiunsyuiunisdeasuvuidiusy

Definition, roles, functions, components, and importance of using different types of
media that are appropriate to the context of the community. Practicing in creating communities
media with an emphasis on participatory communication processes.
3002301 MswAndeanTuil 3(2-2-5)

Streaming Production

WUIAALAZTAANATT NMTINUANY NSRAR NISNELNTIIENISULLNAANDIUAITA N1SERNLUY
mwm?iauim LAYHANTDAINY FaDnwS LEes ﬂ']‘l/\l‘lj\? n319n Aay miﬁmﬁaﬂﬂimﬁu ﬂ?i??ﬂiﬂiﬁﬁ@\‘i
WAZNITREUUNIIENT WATANITYAEANINTe Hnimunsienis mallan1saduainwagn1sdase n1s
wewNIsenIsuaznslaimewnudluunaavosusig 4 Anufuifnisdugyluesuazudenines n1s
‘Ui%Lﬁuwﬁﬂgﬂ’e]E]ﬂa’]ﬂ']ﬂi']EJﬂ'1iLL’ﬁ8ﬂ’]iﬁ%}NﬂWiﬁﬁ?ﬂf?ﬂiﬂﬁ@ﬁ@%ﬂiﬂ

Concepts and principles, planning, producing, publishing programs on digital
platforms. animation design and produce text, letters, sounds, still images, graphics, clips, issue
selection plotting and script writing. Techniques for live speaking on screen practicing in program
development Techniques for sequencing and editing programs for broadcasting and live content
on various platforms, practice for being a youtuber and blogger Post broadcast evaluation and
engagement in streaming media.
3011203  N199189UYNNBIFUAIUY 3(2-2-5)

Investigative News Reporting

Ay avaddey Useifuarimuinisvestindadvaiunslunassisuszina
NIPUIUNITTIENUYNITIFUAIU NTINUKY NITTIVTINTRYAY nseuuarduUsEiuT I TIItens
AnvUsziiuifietiaueviudduaiu msnsaaeuteyatny wasiinujiinsmenuinadeduaiu lag
AiliaTessauanuiuinvousioinInuagngrineiiiades

Meaning, importance, history and development of investigative news both
domestically and internationally. Investigative reporting process: planning, news gathering.
Reading and capturing news stories as well as raising issues to deliver investigative facets. News

information check and practicing investigative reporting on an ethical basis. and related laws.

3011204  N15S199UVINRWINRDN 3(2-2-5)
Environment News Reporting
AITNNUY ﬂ’J’]EJﬁ’]ﬁQJJ ATEUIUNTTNENUTNIFWINA DY ﬂ’lﬁ’JU‘i’JN%ﬁ]Muﬁ‘d’]’J WALANITAY

1717 1159 UL IVUTTAUTITININTANUTEA LR LY IEIINADY N15ATIadRUTaNATY LAY
AnUfURn1ssenurndwinden lngletaasesssuanusuiareunelvIdnwazngrinefiieItes
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Meaning, importance, process of environmental news reporting. Cultivate news sense
for finding current event. Reading and capturing news stories as well as raise issues to compose
environmental news. News information check and practicing environmental news reporting. Taking

into account ethics, professional responsibility and relevant laws

3011205 N1551891UY1INT5D 3(2-2-5)

Political News Reporting

ANUNINY ANAIADY ANENYMY NTTUIUNITTIENUTINITEDY TAssaiauasiauINIg
syuumaidlesing wadlan1swd1 msgrukasulsziiiugnsuninishnyssduiiotiausg
N5l NMINTIIERUTYAYTI ANUEUTLSTENININSHasTuTIUsEneng 9 Bnufdansseau
Fmnaidies nefdiieasesssuanuiuiinveuiedvdnuasnguunefiieites

Meaning, importance, characteristics and process of reporting political news. Structure
and development of the Thai political system. Techniques for finding news. Reading and capturing
news stories as well as highlighting issues to present political news. News information check.
Relate political news and various types of news. Practice reporting on political news with regards

ethics, professional responsibility and relevant laws.

3011206 AT TIRNALULATEITAUNA 3(2-2-5)

Information Technology News Reporting

ANUVNNY AUAADY ANANYME NSEUIUMTTIBNUYIWAlUladaAumA N15TIUTI
doyar1 wadansmdnn mssruuardulssiiuinnuiinsfsssduiedniauetnumalulad
ANTEWNA N15ATIERUTEYAYY Anillanignistiinalulagarsauma Hnufdanissieaudng
welulafasaumelasilsisaiosssumnuiuiaveusoindnuasngmneiiiieades

Meaning, importance, features and information technology news reporting process.
News gathering techniques. Reading and capturing news issues as well as focusing on issues for
presenting information technology news. News information check. Terminology in information
technology news. Practicing on information technology news reporting by concerning law and

ethical rules.

3023501 nnsWAALAZNELWIHoR Uy 3(2-2-5)

Community Printed Media Production and Publication

JULUU Unum wind miﬁﬂmﬁqumu ﬂizmumimamLLazLNﬂLLWiﬁaﬁﬂﬂmﬁﬂgmu 1ng
LﬂumﬁLaual,f‘jamﬁLﬁ'mﬁumiﬁwmﬁqmﬂuéf’lwﬁﬂF]

Forms, roles, duties, community context studies. Production process and
dissemination of community publications. By focusing on the presentation of community content

related to development in various fields.
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3063205 MSENBAWAIVALNDIUNTATAEAS 3(2-2-5)

Digital Photography for Journalism
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Meaning, significant, roles and types of journalism photographs. Photographers
interpretation. News image appraisal. Practicing for news pictorial and documentary illustrations
for newspapers magazines and digital media. Characteristics and ethics of a photojournalist
Adaptation of photographs in journalism.

2.2.4) NguAIYINYNITALTEazINgInsiiAYd (Radio and Television)
(1) wUsAy 15 nuaefin

3042209  NITVYUUN 3(2-2-5)

Script Writing
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Principles, forms and techniques in various types of script writing. Telling stories
through script with audience analysis. Applying script to suit various types of media from

television, radio broadcasting to digital media Practicing in all-purpose script writing.

3042304 n1sasreassAsrensinaviead 3(2-2-5)
Television Program Creation
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Principles of television production on all formats from news programs, documentaries,
interview programs, discussion programs, and drama. Production process. Image and audio
selection for communication.  Various types of filming equipment operation.  Production
equipment that suits for high definition digital television technology. Guidelines for creating
television programs in the digital age Including the roles, duties and responsibilities of production
departments. Practice in the production of digital television programs with ethics and professional

responsibilities concerns.
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3042305 MSAINATIATIENTING 3(2-2-5)

Radio Program Creation
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Principles of radio program and podcast production. Process in recording types of
program such as news documentaries, interview programs, discussion programs, and drama.
Communicate through different type of sound. Sound editing and mixing. Construct audio program
that suits audiences’ context. Operation techniques for broadcasting through various systems.
Roles and responsibilities of production. Practice in the production of digital radio programs with

ethics and professional responsibilities concerns.

3043501  M5IRTIWNTIMENTEARFazINgInsvial 3(2-2-5)

Radio and Television Programing
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Definition, significant, factors affecting digital radio and television programing
production. Guidelines for organizing radio and television programs in the digital era. Live

broadcasting via the internet. Practicing in radio and television programs production.

3042210  NMFPDNUUUIUNEATIENTITINENTEEHELaLING INTTiA 3(2-2-5)
Production Design for Radio and Television
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Principles of production design for forms of radio and television broadcasting.

Elements in program production, location scouting, stages and scene design, makeup design,

costume and props. Visual and audio production. Practicing in producing program.

(2) JynaanFeu liianin 12 wqenn
3002201  MsE31sEsIARRLNEYNYY 3(2-2-5)
Media Creation for Community
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Definition, roles, functions, components, and importance of using different types of
media that are appropriate to the context of the community. Practicing in creating communities

media with an emphasis on participatory communication processes.
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3002301 nswAndeanIulis 3(2-2-5)

Streaming Production
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Concepts and principles, planning, producing, publishing programs on digital
platforms. animation design and produce text, letters, sounds, still images, graphics, clips, issue
selection plotting and script writing. Techniques for live speaking on screen practicing in program
development Techniques for sequencing and editing programs for broadcasting and live content
on various platforms, practice for being a youtuber and blogger Post broadcast evaluation and

engagement in streaming media

3042205  MMIHAATIINITVIIINENTZAEE Az INGINTNAY 3(2-2-5)
News Production for Radio and Television
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News program format. Category of news. News values. News writing practice. News
coverage. Being a news anchor and moderator. Producing news programs on radio, television and

new media broadcast.

3042207  A1IWAATIBNMTENTARLIBIIUANgNszaedBanazng Ingvie 3(2-2-5)
Documentary Production for Radio and Television
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Principles of documentary production, information search, location survey.
Documentary screenwriting. Production in various genres of documentaries. Practice writing and

producing documentaries on radio and television broadcasting.

3042208 msnARTEMIESEiuiasnuIngnssedswazingInsiml  3(2-2-5)

Edutainment Production for Radio and Television
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Principles of edutainment programs production. Audience analysis. Information search
and content adaptation to suit the target audience. Principles of edutainment program writing.
Various types of edutainment programs production. Program evaluation. Practicing in script writing

and producing edutainment programs for radio and television broadcasting.
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3042211  n1swARTemslavandudiienuinenssaeidouasingingiaml 3(2-2-5)

Commercial Production for Radio and Television
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Principles for producing commercial program. Audience analysis. Content producing
with suitable information for each audience group. Principles of commercial program script writing.
Create and produce types of commercial program. Production evaluation. Practice in script writing

and producing radio and television commercial program.

3042302  MIAAADIIENITINYNTTANLLEBIuAT NG INSTiAY 2(0-4-2)

Radio and Television Program Editing
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Meaning, ideas and techniques of digital audio and video editing with computer software.
Including preliminary editing using smartphone or tablet application. Management of visual and audio

files. Technique in visual storytelling for video sequences and sound design process.

3042303  MMUMITNITNANTIENITINYNITTATE Az INE INTTiAY 3(2-2-5)

Radio and Television Production Management
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Techniques and planning in radio and television program production. Practice in the
management and production of programs that are broadcast continuously with digital systems.

Program evaluation. Problems and solutions in program production both local and national level

3043403  n1seenuUUNTIANLHaANgINTiAY 2(0-4-2)

Graphic Design for Television
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Definition, significance and scope of graphic usage for television in the digital era.
Design, color application, graphics creation for modern motion graphic media. Practice in using
computer software to create motion graphics including basic graphics creation with smartphone
or tablet applications.

AMEINYINITIANIT UMINYYTNVAYNITUAT




vangasdwamansvaudis a1913vdmamans Usuug 2566..

3044401  MTHEAASLAZNITAINUNITHENS 2(0-4-2)

Acting and Directing
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Objectives, principles of acting and directing. Practicing emotions expression , gestures,
facial expressions, movements, speech and direction. Practicing directing performances for
television drama.

2.3) ngudviEnUszaunisalivndnnseaunafine 7 vidaefin
3003801 NIsMsENRNUIZTAUNSAIBITNENAAENS 2(90)

Preparation for Professional Internship in Communication Arts
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Activities for students preparation before their internship in communication arts
business. Develop students’ knowledge, skill, attitudes, motivation and attributes suitable for the

profession with various pseudo situations related to the actual profession work.

3004801  nsAnUszaUNallvIIntmAans 5(450)
Professional Internship in Communication Arts
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Communication arts internship in government sectors, state enterprises and private sectors

under supervision of assigned supervisors. Applying both theoretical and practical knowledge

gained from the class to real-life situation. Flexible decision making allowed to supervision.

Organize both orientation, to provide compulsory information prior the internship, and preliminary

program to assessment the problem during the internship and its solution.

3003802  NISLASENANNANEI 1(45)
Preparation for Cooperative Education
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Preparation of students before their cooperative education. It is mainly learning from
field work and student behavior in the workplace. By acting under memorandum of agreement
between academic and organization, assigned supervisor are responsible for advising, supervising
and evaluating students' cooperative preparation performance along with employees of the

enterprise/ organization.
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3004802  @WNIANYN 6(540)
Cooperative Education
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Cooperative education program for students to leaning from work experience. By
acting under memorandum of agreement between academic and organization, students will have
actual field work experience as employees. Assigned supervisor are responsible for advising,
supervising and evaluating students' cooperative preparation performance along with employees

of the enterprise/ organization.
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