vangnsuTnITgsNavain a1 Ivnsianisgsnamsealelya w.e. 2564

MANGATUTMTTINAIV A U3 vINsTANsgsnanIsAae
Bachelor of Business Administration Program in Modern Trade Business Management
U5.U. (N33an133snanisanasie i)
B.B.A. (Modern Trade Business Management)
nangnsuTuUTe WnsAns v 2564

Uiy

nanTudinarvndvinisdanisgsianisaadelnainielssasd aswassAadaar ysuns

A7) 7]

v a ¥

FNERSEING WAILNTINAYUVULALVTDIDU

9 9

TUILEIAYIINANGNT

wdngrsUIvnsgsRTdin a1vinnsinnsgsanisiadielel Tinquszasdiilendn il
Anudnwzdall

1. flanuinug waednfsensinnisgsiansmaliell wazanansoussyndldlunisdniy
giRelvaenadosiuanunsaifiudsuutadly

2. #Anus anuanunsalunisdimalulagamuasaumnansgsianisenadelvdluussandlyly
NsUTENBUDNTIN

3. dpnwanunsalumsfisdiasieyt daulls wavanunsauntayneugsiamseadislv

4. Fewdudih Aerwannsalumsioans uasiuyvedmuslunisinusuiugsu

5. 1RSI 9385530 UANUTURnveUsed wAzdTTEIUTTAlIv TN

IUIUNUEAN
uumheinTunaeandnaaslidesnin 124 vhwein
Taseafeavdngns
1. vndndnywialy Lidewndn 30 wiogfna
1.1) nguiv1UeAy 24 whyin
1.1.1 NguAT AT NNTHDES 9 iveldnl
1.1.2 nguimunanudunywd 8 mhenn
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5187391

0010102

0010202

0010203

0020110

0020111

0020112

0020104

0030105

0030109

0040101

0040102

0010302

0010402

1. yuaadvdnenaly lifieandn 30  wdoedn
1.1) ngudvdeny 24 wqgin
1.1.1) ngun1wILaznnsAaans 9 Vel
mMwilneifienisdoans 3(3-0-6)
Thai for Communication
mMudanguiieimuinugnsSeu 3(3-0-6)
English for Study Skills Development
awndangudmugFeuluamssed 21 3(3-0-6)
English for 21°" Century Learners
1.1.2) nguwaAMaduuyed 8 nuenn
ANDIIVDITIN 2(1-2-3)
The Truths of Life
guvissn ez Iausssulng 2(1-2-3)
Aesthetic and Thai Culture
Anadulng i wazmansnszswn 2(1-2-3)
Thai Living and Philosophy of Sufficiency Economy
nvsnearaudunaliiod 2(1-2-3)
Laws and Good Citizenship
1.1.3) ngudnendans wmalulad wazwinnssy 3 wiaefin
221ARANITINYIANERNS 2(1-2-3)

Smart Thinking with Sciences
nseanfidsmeuasfiiteguniw 1(0-2-1)
Exercises and Sports for Health

1.1.4) NGUEVINYINTITUALNITIANIT 4 AVe Rl
mamsgminduazUiussensiasuntadulangalmi  21-2-3)
Awareness of Change and Adaptation
in Disruptive World
DIANTHINANLAY 2(1-2-3)
Happy Organization

1.2) nguiviaen 6 TRtinE
sl Sl ousmansaing q auigEouale Swolsidesndt 6 wisefin
1.2.1) nguAvIANwIuaznsaeans
Awdufionsdeans 3(3-0-6)
Chinese for Communication
mmﬁﬁulﬁaﬂﬁﬁ@mi 3(3-0-6)

Japanese for Communication
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0010502 mwmmqlﬁamiﬁami 3(3-0-6)

Malay for Communication
1.2.2) nguiauIAMadunyed

0020114 wallesfinyl sssunAviadunistesiuaessudu 2(1-2-3)
Citizenship Education, Good Governance
and Corruption Prevention

0020115 asauwmaiiensious 2(1-2-3)
Information for Learning

0020116 WS EUSLTIAT AR 2(1-2-3)
Creative Learning Spaces

0020117 auSifloianndia 2(1-2-3)

Meditation for Life Development

0020118 Tan Awanden uywdlaznaudsuuas 2(1-2-3)
Earth, Environment, Humans and Change

0020119 WAIUAADITEUNIIN 2(1-2-3)
Miraculous Power of Mind

0020120 MSUALUANNTALE P IEEURDD 2(1-2-3)

Conflict Resolution through Peaceful Means
0020121 a5 v waznsidrusiulunsvaunviesiu 2(1-2-3)
Rights, Duties, and Participatory

in Local Development

0020122 SEUUTIINISINne 2(1-2-3)
Thai Bureaucratic Administration
0020123 gUiuTIneIEININe 2(1-2-3)

Happy Life through Psychology
1.2.3) nguingnaans walulad uazuinnssy
0030106 inwastilensWauAmn W in 2(1-2-3)
Agriculture for Quality of Life Development
0030107 wialulaguaznsassassauinnssu 2(1-2-3)
Technology and Creative Innovation
0030108 JUANA TING 2(1-2-3)
Good Health Good Life
1.2.4) NEUFVINGINTITUALNITIANTS

0040103 nsusznaunsadielml 2(1-2-3)
Modern Entrepreneurship
0040104 N1IRANVIYRAAN 2(1-2-3)

Smart Marketing
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0040105

0040106

0040107

3521103

3531101

3612102

3612202

3613103

3631501

3632501

3632601

3633501

3611301

3611302

3611401

derulneluyafdva

Thai Society in Digital Age
genuuunIsansesludenia
Storytelling Design in Digital Media
nunsAnefiennudunaiiies

Educational Games for Citizenship

2. NUIAIVWANE laidaendn

2.1) nguAvaNuguivdin
nann1TURYT
Principles of Accounting
N5EUGINT
Business Finance
BIANITHALNITIANINTNEINTUYWE
Organization and Human Resource Management
ﬂgwmaqiﬁ%azmim@mm
Business Law and Taxation
NISUIMITNINAARAENITATIUNNT
Production and Operation Management
nannsnanaiiell
Principles of Modern Marketing
Lﬁiﬂgmamiﬁamﬁﬂﬂ’ﬁﬁqiﬁﬁ]
Economics for Business Management
FFysTIUNNgIRINsAadelvy
Business Ethics in Modern Trade Business
nagmsLitensdnnisgsanisiasilsl
Strategies for Managing Modern Trade Business
2.2) NgNAYMANIZAT
2.2.1) 3v109AU

nnsdeanInIsaaaLuuyIaNIslugsianismadelg

Integrated Marketing Communication

in Modern Trade Business
mﬁﬂmiizuumiaumcﬁLﬁaﬁqsﬁﬁm’ﬁﬁ’laﬁﬂmi
Management Information System for
Modern Trade Business
dunuin1sdnnisgsianisanadeluy

88
27

54
39

Seminar on Modern Trade Business Management

2(1-2-3)

2(1-2-3)

2(1-2-3)

$d8nn

“uenn

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

“uenn

“uenn
3(2-2-5)

3(2-2-5)

3(2-2-5)
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3611402

3611505

3612105

3632401

3632402

3632502

3632503

3632505

3632506

3633502

3611504

3632301

3632302

3632303

3611510

ns3dglugshiansmadelv

Research in Modern Trade Business
noAnsIuEUSInAtugsianisAadielvl
Customer Behavior for Merchandising in
Modern Trade Business
n1sdnnsladainduazldgumulugsiamsaadeln
Logistics and Supply Chain Management

in Modern Trade Business
Mwgangulugshianiseadelu

English in Modern Trade Business
ﬂW'}’é’ﬂﬂquﬁamﬁﬁamimaqiﬁﬂ

English for Business Communication
nsdanisgsiamsiadielnl

Modern Trade Business Management
nmaugusgnaunislugsfanisiadel
Entrepreneurship in Modern Trade Business
nsdnnistenasnsnelugsiansdnadln
Purchasing and Selling Management

in Modern Trade Business
ns3ansurlsulyduazgAnnegsng

Franchising and Business Partnership Management
nyazdeyavwnlvg/lugsianismadielu
Big Data Analytics in Modern Trade Business

2.2.2) Aydenisey  hidayndn 15

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

“uenn

T a a A o < a A a | o &
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(1) NGUIYIIN
ns3anTsgInansAadieinisenineUseme
International Modern Trade Business Management
winnssulugsiansiadel

Innovation in Modern Trade Business
Tsunsudnsagunvgsialugsfanisimadel
Business Application Package for

Modern Trade Business
WINNITULALNAYNSTINAAINA

Innovation and Digital Business Strategy
N1IRAIARAID

Digital Marketing

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

A INYINITIANIT UM INGIRETIVANILUAT



vangnsuTnITgsNavain a1 Ivnsianisgsnamsealelya w.e. 2564

3632504 gsfamsmadeivduuuldfintiiu 3(2-2-5)
Non-Stored Modern Trade Business

3633503 N153nN13ASAUATIUGINAAATA 3(3-0-6)
Brand Management in Digital Business

3633504 nsdansgnaduiiusiugsianismadelv 3(3-0-6)
Customer Relations Management in
Modern Trade Business

3633505 NAYNSNIINAIAUINIT 3(3-0-6)
Service Marketing Strategy

3633506 nsdauansduALazn1sasIsuTIBInIaneTud 3(3-0-6)
Product Display and Store Atmosphere

3633601 AMzEuaENTHAILIILIY 3(3-0-6)
Leadership and Team Work Development

3633602 ININYINITUING 3(3-0-6)
Service Psychology
(2) NUAYIUZUANIINITVTN

3631101 NswsEUNIsSeuINAU TR UAITIANTT 1(0-45-0)
gsnansmadeln
Preparation Work-based Learning in
Modern Trade Business

3631201 nssguinAYfiRnunsIanisgsiantsmadelvd 1 2(0-90-0)
Work-based Learning in Modern Trade Business
Operation and Management 1

3631202 nssguinAYfiRnunsIanisgsiantsmadelvd 2 2(0-90-0)
Work-based Learning in Modern Trade Business
Operation and Management 2

3632201 nsseuinAY iR unsIanIsgsiantsmadelvd 3 2(0-90-0)
Work-based Learning in Modern Trade Business
Operation and Management 3

3632202 nsseuInAUfURaunIanIsgsAiansAmadelvd 4 2(0-90-0)
Work-based Learning in Modern Trade Business
Operation and Management 4

3633201 nsseuInAYfiRsunIanIsgsAiantsAmadelvd 5 2(0-90-0)
Work-based Learning in Modern Trade Business
Operation and Management 5

3633202 nssguInAYfURsunIanIsgsAiantsmadelvd 6 - 2(0-90-0)
Work-based Learning in Modern Trade Business

Operation and Management 6
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3634201 nsseuInAUfURuNIanIsgsAsnsmadelvd 7 2(0-90-0)
Work-based Learning in Modern Trade Business

Operation and Management 7

2.3) ngurnUszaun1salivndnvsaannafnen Lidesndn 7 wiaedn
3634701 nswsEaRnUszaunsalivdnmsiamsgsianismadelvl  2(90)
Preparation for Field Experience in Modern Trade Business
3634801 nsenUszaun1salizdnn1snisInnisgsnansaadeln 5(450)
Field Experience in Modern Trade Business
%39
3634702 WiENaniafnyIN1sINN15gsAINIsAae v 1(45)

Pre Cooperative Educationin Modern Trade Business
3634802 anfafnwsunsianisgsfaniseadisln 6(540)

Cooperative Education in Modern Trade Business

3. NUINIVUADNLES laiteunan 6 wi2eAn
donmnseiniideaeuluiminedusdgnsrunsiagliddoususeini
LABLSHULLA? LL@%’T@@ML‘f]‘uiﬂsﬁsmﬁﬁmumiﬁf%smimhiﬁfwmsJﬁmaﬂumméﬁmiﬁﬂL%Wé’ﬂqm
Ye3Eu3nd FednAnwmanunsadonBeuldauanuatauasawayls
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AN95UNYI18YN
1. wadwdneiall Tsideanin 30 wdaein
1.1) ngudvdeny 24 wqgin
1.1.1) nuATYILAZNNTAENT 9 Vel
0010102 awlnedionsioans 3(3-0-6)

Thai Language for Communication

vinmsldnnlneiiewmunnnudnaisassadmivgBouluanssui 21
vinwzn1sdoans msila mayn mssutazmsdey sdnsidaulnefiotiauenanisdnuuay
Fuasmdvmsludedszansn

Principles of using Thai language to develop creativity in learners of the
21st century, communication skills: listening, speaking, reading, and writing, using of Thai language

to present academic research and studies in various types of media.

0010202 MEsIngesianaLIingzn15SeU 3(3-0-6)
English for Study Skills Development
fimnnagnsnseuATSingy Hnuemsmainiidon msguegumng

Weduusziiunazdeyadidny fauinuznseruuaznagnslunsiGeuddn Wannvinwenisetu

fdfy nmssuiledulanudduazeaziden msaguam MaAATINgAENIIINUTUY

M3asAANY M3sEYTULUUMITEY N159ANIIANY UaLaINUNeu N13811e8 19T T IULAE

TUsednSan swamnagnslunsiseu n1sandudin n15aguAL NsnenAuwa el e

YDIVDIFULDY
Enhancement reading strategies previewing, predicting, skimming, and

scanning; enrichment of essential reading skills and vocabulary acquisition strategies: identifying

main ideas and details in paragraphs, identifying patterns of organization, making inferences,
guessing word meanings from context, word formation; categorizing information; reading critically
and effectively; development of study skills for further studies note taking, annotating texts,

summarizing and paraphrasing.

0010203 aindangudmiugGevluamssuil 21 3(3-0-6)
English for 21°* Century Learners
Wauaussaugnsdeatsnwsanguievinueils wa 81u Weu lu

anunsainng 4 ludlnusgsrfuieiidunienis lidunenis Annsldnviegragnies adesund

wngaufuUSUN Budenisdeuuarianssunisiiniviiientsdeansuasdanuiuasie YUY

aussnUzMsAeansmMISInguiun IR d WS URnssYi 21
Development of four fundamental English skills: listening, speaking,

reading and writing to increase communicative competence through formal and informal English

expressions frequently used in everyday situations. Emphasis on accuracy, fluency,
appropriateness. Integration of 21st century skills with communicative competence development:

self-directed learning skills, collaboration skills, critical thinking skills, cultural awareness, creativity,
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Information sharing and decision making skills needed for 21st century learners usingcommmunicative

activities and innovative materials.

1.1.2) nguwmunanatiuuyud 8 miqenn

0020110 ANUAIVDITIN 2(1-2-3)

The Truths of Life

AUNLIYLATFITUIIAVOITIANITNAUNN BTN ATULUIINYIFEAS
maun uazU3vgn Wmnevesdin meaunaun e maudtyviie inveTiad odufauiay
FURNN LwInNsUsEENALEInweT e

Meaning and nature of life developing, life skills through science,
relicion and philosophy, objectives of life, quality of life development, solving life problems, life

skills for peace, guidelines for applying life skill.

0020111 quvisenuaz s lng 2(1-2-3)

Aesthetic and Thai Culture

mi%JUilﬂ’JﬁN’]JJGUENSﬁJJWa miﬁ%’mﬁﬁﬁﬂ’luﬁaﬂﬂiiﬂﬂaﬂuui‘f}é‘l ALde
ANNASNELUYIA FauT WssIMINER3E daay LLazi’wuﬁﬁmﬂizLwﬁlwauuﬁugmwamﬁui s
wouty msldBuwarmandeulmn Tunsuanseendeadassimeimusssulnedianisimumanie
asunl danw wazaAdyn duadunusssuadesssy waznslludiidneal nsuaimANg ns
afassdravzuaz Tausssuihgmadlanueadlagdu viniunsiasuuas wazmsdndudin
aglianuauludeny

Perception of beauty in nature, human’s creation of art, beliefs,
faithfulness in nation, religion and majesty King, Thai culture and society based on perception of
sight, sound and movement, creative expression of Thai culture for the development of the
body, emotions, social skills and intellect, enhancement of ethics and morality, volunteering
spirit, knowledge searching, and creativity, art and culture understanding of oneself and others,

adjustment to changes and peaceful living in society.

0020112 anuulne 3897 tazAEnIngEs1n 2(1-2-3)
Thainess, Way of Life and The King’s Philosophy
UsgiRaansuflneg anuazwealndinlneg Tausssulneg Yssinallne

a

LLaBQNﬂ@QJWﬁaﬂau Aanudulne nseseudniernudulne wardriinSnuilne Inenaludaulne
N5NTIRAINTINIROIA e TENS 1T ST LU aﬂﬁmmimmmam%mzﬁmLLaxmiﬁauﬁ’]mam%
wsrsngmsUfTRileannnues

History of Thailand, characteristic of Thai living, Thai culture,
Thai tradition and local wisdom, Thainess, awareness of being Thai and Thai patriotism realization,
volunteering spirit in Thai society, participating in activities of volunteering spirit and public
benefit, knowledge of The King’s philosophy and practicing along The King's philosophy for

self-development.
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0020113 nuaneuazaNulunaiiios? 2(1-2-3)

Laws and Good Citizenship

nganefefuTinuszdtu Ansuazvtihflveswaiiioslng Avsnieden
AnSnaAsegia AvaMeTmusssy avgnnisdies n1sunasediny szueulseysulay an1dunig
NMSIWBY WAIINITNI9NTIEDY kagnSldIUTINNIINITILDY

Laws related daily life, rights and duties of Thai citizen, social rights,
economic rights, cultural rights and political rights. Thai governance, democracy, political

institutions, political development and political participation.

1.1.3) nguinenaans walulag wazuinnssy 3 Vel

0030105 2A19AANIINYIANENS 2(1-2-3)

Smart Thinking with Sciences

NANNITUALNTEUIUNITANVBIUYYY NTEUIUNITAANIINGIANAN S
ArnAEnsluTInUTzdiu N dgmnazdnaulaludinlaensAnfisssuuiazaineassa

Scientific principle and human thinking process, scientific thinking
process, mathematical in daily life, problem solving and decision making through systematic
and creative thinking.
0030109 nseenidaneuasiviivoguniw 1(0-2-1)

Sports and Exercises for Health

AUYUNY AL INNY warUszleviveInseaninainIelasing uannis

[
v [

LLazmumauﬁuaﬂmiaaﬂmé’ammﬁaqsﬂmw m'iaaﬂﬁﬂé’ﬂmaLﬁaﬁﬁumammmwmﬂmaﬁm@ha6]
nsidenfINTIUNMTRENINGINEkasi laennaesiunAkayie Inn1seeniiaenmeuazldaunsal
Lﬂ%aﬁamsaaﬂﬁ'}é’qmsasmgfﬁ% NsHNNMIRaNMaINIEluanIUUINITNTENAIEINIE NTVIAFDULAY
UsZUNAANTIONINNINY

Definitions, objectives and benefits of exercises and sports; principles
and step of exercise for health; exercises for improving physical performances; physical activity
and sport selecting related gender and age; exercise practices and sport equipment proper usage;

exercise practices in fitness center, physical fitness test and assessment.

1.1.4) NGUEVINGINTITUALNITIANTS 4 miqenn

0040101 namszuiinduasuiudademavAsundadlulangelus  2(1-2-3)

Awareness and Adaptation in Disruptive World

n155u§ 1l uazaseniindanisiasuudasgatagiulufiddudany
wAswgna Maides dunndey walulafansauma wavuianssy wansynusudanu wansenusunsidies
NANTEVUAMUATYEAY HansgnufuAnden msldelulafasaumawazuinnssy msududie
uAdymnsins¥inanuunalugduuulnisgnedivinviusenisiasuudadudenugadaguls
QIRNREIREER

Perception, understanding and awareness of the current disruptive in
dimensions of society, economics, politics, environment, information technology and innovation,

social effects, political effects, economics effects, environmental effects, the use of information

A INYINITIANIT UM INGIRETIVANILUAT 10
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technology and innovation. Adaptation for effective problem solving in new normal toward

disruptive society.

0040102 BIANITUNIAUGY 2(1-2-3)
Happy Organization
AUNELAYUTELNNYBIDIANT NITINENINLINABNBIANT TRIUGTINYB
BIANTULANUVAINTAIY AUMLNERALAIUAAYVBIDIANTUMIANILAY TN NTUIN MIUTEENALY
Iivendnnifowd@uaiimiugy mahauegslaugy mefidwsalumsadesdnsuisnuigy
Definitions and types of organization, organizational environment,
multi-cultural diversity in organization, definitions and importance of happy workplace, positive
psychology applying for creative happy workplace, and participation in creating a happy

organization.

1.2) ngudvuden 6 agnn
galigSouldiFoudmandang 4 awiidiseuauls S1uiuliidosndn 6 miiefn
1) najummuazmiﬁ'ams
0010302 nMwnIuiensiesns 3(3-0-6)
Chinese Language for Communication
Adwn 18 wazlszloaniwIusgsiredmiunisaununludinlsziniu
MSnwswIuLazNTeRNdes Msiinvinwensdeansnenduluaaiunisalie
Basic Chinese language vocabularies, phrases and sentences in daily
conversation; Chinese phonetics (Pinyin) and pronunciation; practicing Chinese communication

in various situations.

0010402 M YuiNansHeENs 3(3-0-6)
Japanese Language for Communication
o 6 a A 1 ' ] (% aa o v
ANANN 8 LLazﬂizIEJﬂmmzyQuaﬂmWamm‘umiauwuﬂu%’mﬂszmau
MonwINTIULAZNITERNEYS MIENinwensdoansntwnIuluga unisalaig o
Basic Japanese language vocabularies, phrases and sentences in daily
conversation; Japanese phonetics and pronunciation; practicing Japanese communication

in various situations.

0010502 mmumglﬁamiﬁ'ams 3(3-0-6)
Malayan Language for Communication
Adnn 28 wazUseleanwuangegedgdmiunisaununluiinusedniy
vV]éJms}’iﬂ’ﬁs}’liJa’lgLLazﬂ’lﬁﬁ]E]ﬂL?{EN miﬂﬂﬁmﬁzmiﬁamsmwmmgiuamummﬁ&i’N d
Basic Malayan language vocabularies, phrases and sentences in daily
conversation; Malayan phonetics and pronunciation; practicing Malayan commmunication in various

situations.
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2) ngumuaMduaywd

0020114 waiasfnen sssunAvanumsdasiuaaisutu 2(1-2-3)

Citizenship Education, Good Governance and

Corruption Prevention

AmvINELaEANEA e ALY Unuw AviBvidl udnaud Aasssalu
Dvnedsen maun Vv wawlesfuemidsuulasealanaiand wnfangul msuimsdanis
symnAua Japuazmstlestuniinaessuiu myiauasyspiliundnssanfviavemuigay

Definition and importance of citizenship , roles, principles, virtue, morality
in social dimensions, religion, philosophy, citizenship in the globalization, meaning, characteristics,
concepts, theories, management, good governance creating public consciousness, volunteering,

corruption prevention, measurement and assessment good governance of organization.

0020115 ansauwAiansGeu} 2(1-2-3)

Information for Learning

AUNLIIUAZ AR YVDIETAUNA AUABINITIY NTTUIUNITHRIL
Vinwen1Tiansauma auaeIn1sidaIsaune NMSAREONUNEIAITAWNA NTAUALAITAUNA
msﬂmﬁu@mﬂ'wmiaumvﬁmﬁmeﬁuasé’ammxv‘imsaumvﬂ miaaﬂmﬁmmiﬁﬁaul,wﬂ NS
i’lamiéﬁﬂaﬁuazmimmﬂiu m‘;ﬁ’uﬁu@ﬁ’mﬁumﬂugﬂLLUUU‘I/lﬂ’J’mﬁSU"m’ﬁ

Definition and importance of information literacy, processes development
of information literacy skill, needs of using information, selecting of sources of information,
information searching, evaluation of information values, information analysis and synthesis,

extracting of knowledge, writing reference and presentation in academic article.

0020116 WVA IS BUSITE3N9ETIA 2(1-2-3)

Creative Learning Spaces

AmnumInelaza iR vesuvaaiouy msliuaaioudiBeairsassdiiie
N1338UINAATIN ANMUNLIEANNAIAYLAZYOUIATDILNALTEUIITIATIETIA UTBiAnNvasunas
SeusiBaieassd inensansauwme Manieuimsluiraaseusideasse

Definition and importance of learning space, using creative learning
space for lifelong learning, meaning, scope and importance of creative learning spaces,
category of creative learning spaces, collection, services and access of creative learning spaces.
0020117 auTSIieWALNT3n 2(1-2-3)

Meditation for Life Development

AINUMLNEVBINTYINANNT YAUTEAA T3NS Fumeu ﬁ;m'%'uéfuﬁuam'ﬁﬁﬁam%
ANYUZYRINITUINTINLAZNTIENNS Usyleuiuedauns anwazeinsneduand waznsiaunsiuly
Tudiausedniu aunsfunaifeusasnisenu Snuvae Tunou auauld® Usslovdvesanuuazyin

'
a

dafimsisefitaaun amnuuandsseminauneiuilaaw unulsatoyividaaun ynlanduidaaun
Definitions, objectives, methods, and the beginning of meditation; the
nature of reciting and meditation, benefits of meditation, appearance of anti-meditation; the way

to apply meditation to daily life, meditation as related to education and operation; the nature,
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process, property, and benefits of absorption (Jhana) and insight (Nyana); fundamental knowledge
about introspection (Vipassana); differences between tranquility (Samatha) and introspection,

layout of tranquility and introspection; world community and introspection.

0020118 Tan Aawndon uywduazmsiUAeuuuag 2(1-2-3)
Earth, Environment, Humans and Changes
Tnssadauazesdusenauvadlan nMswdsuudasmwedlan sefivhsssuwd

NINEINTFTINIAUAYAIAGRN MITansAunadonaznsfaLIdiiy MsUSudueayedie

fofivhsssumfuaznisilasunlasdaunindon miﬂszqﬂmﬁlﬁf@ﬁmiamwmﬁamﬁmma?ﬁumé’amLLaz

AgNUR
Structure and composition of earth, global change, natural disasters,

natural resources and the environment, environmental management and sustainable

development, human adaptation to natural disasters and environmental changes, The
application of geo-informatics for environmental and disaster management.

0020119 WAINWATTEUINTN 2(1-2-3)
Miraculous Power of Mind
Usngmsaindsmedn siusmdoyauazBouiunngmsaindasing q Mfnan

Innyud Msflandadnding 4 Widunussdnddamunszuiumsmaineimanifeszuuidviaamsaume

wRosloinemansfiatuayunsianddnauazensuniveund
Psychological phenomena in science and Buddhism, methods of

training psychic powers in various ways, measuring the Aura energy in the human body, psychic
benefits in daily life, scientific equipment supporting power of mind assessment.

0020120 nIwAluANUTARGIREFURTS 2(1-2-3)
Conflict Resolution through Peaceful Means
wAnLagnguianudaud dufinmm duATE nstestunudaudsisunss

N1TIATIAANUTALES waTAUTULTIIUITEAUYARAD YUY waLTENINUTENA WUINISFuURIEiuNTS

uidnmilanaaduinam
Concept and theory of conflict, peace, violent conflict prevention,

conflict and violence analysis in personal, community and international levels, model of
peaceful means in solving peace-threatening problem.

0020121 ans wihil uazmsfidaudaulunswauesi 2(1-2-3)
Rights, Duties, and Participatory in Local Development
USoa wwadaienfudniuazuiing nsdloswaznisunaseanuuddiusay

a3 il Wawnisnisunasesviesiulng EIJLLUUmiU%WViLLazmﬁmaﬂﬁmiﬂﬂmaﬂﬁhuﬁaﬁu

Jaymuazguassa wumantlusagiirmaunltunisunasesissdulng
Philosophy, concepts related rights and duties, politics and

participatory governance, rights, duties, and development of local government in Thailand,

model of administration and management of local government organizations, problem,

obstruction and solution trends of Thai local administration.
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0020122 STUUSIVN5 e 2(1-2-3)
Thai Bureaucratic Administration

a

A15USUITINIVNITAIUNA daugﬁmmmzdauﬁmﬁu N15357087U19
3NTE8811A MNTIve MBS 0eAnsBaTE $§iamAY MsuUsgUSEIamAa Wi
99935 Melilarse91890955UIa Sgunadiannsednd nsusnisUszmvunuudianvsedng nssuils
\HesveaUsennvu N1ssuivedaUiansuesUseuvu

Central, regional, and local administration, centralization,
decentralization, duties of bureaucratic units, independent organizations, privatization,
government officials, government revenues and expenditure, e-government, e-service, public

hearing, and public information awareness.

0020123 FUAUTINALININ 2(1-2-3)

Good Life Through Psychology

N1IWAUIANAINGTA WAUINWBININANEAIN N1TUTURIIATINTA11EY
LUUANAA NTINNUATN N1sasieuyweduius n1siauin1eiln Msdnn1sn1gingnueslin
MINAUAINDINEMITHUIARBNTIN

Life quality development, self-development, adjustment for balance and
happy life, life-planning, human-relationship development, leadership, life-crisis management,

lifelong learning for self-development.

3) nguInerdans walulad wazuinnssy

0030106 InuAsNaNINALIAMNWEIN 2(1-2-3)

Agriculture for Quality of Life Development

MFInAUNTINYRT Uszloviluazlzslnnueinisinuns N1SineasiuanIn
nilenia mﬁﬂizqﬂﬁ’ﬁ'a@m\‘im‘il,ﬂwmt,ﬁadﬂLaémjsum‘w M3nEAsiienuefisn Msnunsiiie n1s
%’ULﬂﬁlaumwgﬁ%sqmu miLLﬁﬂzymwamammx‘im‘smwmSﬁaau’mmimLLazmiLL‘US'gU LLazmsLﬁ'm%am
NANARNINTINEAT

Way of life and agriculture, benefits and classification of agriculture,
agriculture and climate, applying of agricultural materials to promote health, agriculture for hobby,
agriculture for driving the community economy, problem solving in agricultural products with

innovation and processing, agriculture product value added.

0030107 walulaguaznsai19assAuInnssu 2(1-2-3)
Technology and Creative Innovation
anaf enainlafeafumalulad msidenuazyszgndldifoRamnganm
Fin msassassAuTanssuivnzauiuuundseuas msUasunlas
Knowledge, understanding related technology, selecting and applying to

improve the quality of life to creating suitable innovations for social context and changes.

A INYINITIANIT UM INGIRETIVANILUAT 14



vangnsuTnITgsNavain a1 Ivnsianisgsnamsealelya w.e. 2564

a

0030108 HUNWNA YIAR 2(1-2-3)

Good Health Good Life

ﬂaﬁufﬁugﬂuﬁﬁuqmﬂﬂw ANMUAIAYLAZIRNIEUNIN NITAUAGUN NV
wiazda93e nann1sldenandyusedntiu eaunudagdu eaunulusi uasndndugiauvninly
FAnUsziriu msldelumadiin mafnw mnufiRsrfuasiendo yvdtazeigu mIguaguainde
winnssuuazmalulagnisgunn

Basic knowledge of health, importance and dimension of health, health
care of life stages, principles of common household medicine, modern medicine, traditional
medicine and health products used in daily life, drug abuse, sex education, knowledge related

tobacco and cigarette, mental health care, health innovation and technology.

4) NFUENINYINITUALNITIANTT

0040103 nsUsznaunsadels 2(1-2-3)

Modern Entrepreneurship

mnAsuaznguiierfumsiduduszneunts msuananleniauazaisiuile
msgsialuganiinsasundas ysannsauddiemansfunisianisiunsuimsgsie nagns
dmsudusznounts uaz MsInN1sgsRavUIAaN

Concept and theory creating entrepreneurial, searching for opportunities
and dealing with business in a change age integrate knowledge with the science of management

and business administration, strategies for entrepreneurs and small business management.

0040104 NSAANAYIEYRANA 2(1-2-3)

Smart Marketing

wwIRRkarngul Mswdsunaniseanlulantdagdu weanssuguilaa n1s
wUddunan nMsnmvuangadivang MINeiuilaanine n15asnsausn MIanseaine Al
soulavuavoonlal manaaiiessiayumy

Concept and theory of marketing competitiveness analysis, applying
psychology on consumer behavior, market segmentation, targeting, product positioning, branding,
modern business management, modern marketing management through online and offline,
marketing for community business.
0040105 denulngluganddia 2(1-2-3)

Thai Society in Digital Era

LUAR AMLMINBLaALdEvesdanNgARdTa nslAsuLUasYDs

aa o v Yy

denulveddinugafidvia Msiuiveyarnasiudeniviauasiaeviedinuesulatrnudilanainye

]
aa v 1

nsldwalulagAdvialudeaieassd nsseusuarnsusuiilugaidniadunszuIunsmMedeny Ay
nsevtin3lunnsTIULaYasYsTIUNSImALUlaEATVA

Concept, definition information with digital media and social networks,
the change of Thai society to a digital age society, understanding and skills in using creative digital
technology, learning and adaptation in the digital age through social processes, awareness of

morals and ethics in the use of digital technology.

A INYINITIANIT UM INGIRETIVANILUAT 15



vangnsuTnITgsNavain a1 Ivnsianisgsnamsealelya w.e. 2564

0040106 sanuuumsianizasludondva 2(1-2-3)
Storytelling Design inDigitalMedia
naddesuidonlugiuuumadniosdisam Favmi dos unaunu

wazruweilagg 9 vuwwasesuludendvadivannans
Storytelling through various forms of content storytelling, telling a story

by video, voice, dialogue and various production techniques for platforms in digital media.

0040107 inumsAnsaadunaiiios 2(1-2-3)

Educational Games for Citizenship

ARy veLnuMsAnwLazaulunalosUssnnvoununsAing wuwa
‘mamﬁaaﬂLLUULmeiﬁﬂMLWaﬁwmﬂmé’ﬂwmmmwmﬁm nsldde walulad uazuianssuduin
miﬁﬂw%ﬁaﬁwmmﬂmﬁuwaLﬁm ﬂ?iﬂﬂﬁ@ﬂﬁ@ﬁﬁ]ﬂiimLﬂllﬂ’]iﬁﬂ‘l‘fﬂLﬁ@ﬂl?ﬂLﬂUWﬁLﬁ@ﬂU’i%U@U
Uszrsuloey

Importance educational games and citizenship, types of educational games,

guidelines of educational games design to develop characteristics of citizen; using media
technology, and innovation on educational games to develop citizenship, educational games

activities management for citizenship in democratic regime.

2. NUINIVUANE laidaenin 88 “uenn
2.1) NGUAYPINUFIUIYIIN 27 wiehin
3521103 nannsUY 3(2-2-5)

Principles of Accounting
nannsUQYT aun1sUYT 2930 wuRNNTIATIERAUNSNG niEL d1uves

IS

11909 nanUayde enansusenaunstuiintad mstuiinsiensluayasion1studu Usenousie

A
shwanaseTuiily auasefuemy mytuiinluayauenyssansunaaes Sensuiule msdah
JUNsRUd MU NS MIwarAensTeedudn
Accounting framework, equation and cycle, the analysis concepts of assets,
liabilities and owner’ s equity; double entry accounting, source documents, recording transactions;
general and special journals, ledgers, trial balance, adjusting entries, and the preparation of financial
statements for service and merchandising businesses.
3531101 N13L{UgINT 3(3-0-6)
Business Finance

a

AYIUIAUNDY : 3521101 N15UUT 1 %99 3521103

]
Udgﬁl

nann1sUYINTD 3522103 N1sURATUAU 1

Y a

YOULYA Ny unuIkasninneesdien1siiulugsia wWinuisuay
ARy ressiugsia nénnmsnsdamBunuanglugsia msdaassiuyuiieltlunsduiua
¥9453A9 Avoaiu MIauNLMIRUTAgIAUNsamuluAanis msvereAans mafiunu Wleue
n3¥nassilskasRutuna aanavuiasaainululssina
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Scope, characteristics, roles and functions of financial departments in
business, aims and importance of business finance, principles of acquiring funds, funds allocation for
operations, currencies, financial planning for investment and expansion, capital increase, profit
distribution and dividend policy, the capital and money market in Thailand.

3612102 29ANITUAZNITIANITNINEINTUYWE 3(3-0-6)
Organization and Human Resource Management
sULUukarlaTIa¥1998989An T wdnn1sdanis miilunisdanis

NPUIUNITTANS Tausssneddnis msdansuinnssuuaznisdanisanudisuulad LLmﬁﬂmwﬁ‘ﬁ

Aenfumsdansnsneinsuyed veuwmmhiveansinnminensuyed nszuIunsiansmineIns

WY MITANITNUNY LY N153ANI1TUIIULazANNUARRAEluN3Y9U SEUvaTauNANITINNIS

niwensuyed TSy issesRanefisanldlunisinnsesdoms
Forms and structures of organization, principles of management,

functions of management, process of management, innovation management and change
management, theories of human resource management, scope of human resource management,
processes in human resource management, human capital management, labor management and
safety at the workplace, human resource information system and implementing the Sufficiency

Economy Philosophy in organization management.

3612202 NOVANILIINALALNITATEINT 3(2-2-5)
Business Law and Taxation
nmneRefuNIdaseednasiia sudauandiy Feudauandy 98

yana Taududie Wisndte visnumvusitn npmnewiswesdudindeifingsu dyan de

18 1 NS e ey Uz $1uesd i uarnguIBREITUATIE TN ndnINaeTLAY

35015 Yszllunaznisdniiunidniuszniasuging smdluldyarasssun ndduldifyaaa

AByariis Mdgsiaemy onsawssd aBraning Masmwanin aSessalunsusznougsiauay

nsduN1Y
Law on the establishment of a business enterprise; ordinary

partnership, limited partnership,limited company, public limitedcompany, civil and commercial
contract; hire, properties, leasing transactions and loans secured by mortgage and pledge laws
related to financial instruments including the rules and methods of assessment and taxation
under the personal income tax code. Corporate income tax, value added, specific business tax
and stamp duty, excise duty, and ethics in business and taxpaying.

3613103 NITUSUITNITHAALAZNITANUUNIT 3(3-0-6)
Production and Operation Management
NIFINUHY NITAIVANNITHENFUAILAZUSNIT N1TORNUUUKNEAA MIILAY

AsEUIUMS Msdentiuaiing MynelsaauUsznaunis NNFIANITAMUNIN NITIANTAUAIAIARS N3

TRUHUASININES UaAUABINITnIneInNs NMsian1svialggunu waewealulagn1susmsanunnae
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Planning and control of production of goods and services, product and
process design, location, layout, quality management,inventory management, capacity planning and
resource requirements, supply chain management and technology in production.

3631501 nann1snanalelng 3(3-0-6)
Principle of Modern Marketing
AUNLNE WUIAR ANUEIAQYVDINITHAIN ANBLVDINAIN wihflvesnisnain

WeRnITUEUTINA MsuUsdiunan uagnisidensanadmiing mynuvis@daiug mdanisdiu

USEAUNNINITAATIN NSAIARITIA ATUFITUNNNTIAINANNTURAYRUsDF AN NsUTBENANanUSYaY

iseganeiadlun1sAHUNISAIUNITAAIN

Definition, concept, importance of marketing, market characteristics, function
of marketing, consumer behavior and market segmentation, target market selection, product
positioning, marketing mix management, digital marketing, marketing ethics, social responsibility,
application of the sufficiency economy philosophy in marketing operations.

3632501 Lﬂiﬂgmam‘tﬁamsﬁ’ﬂmiqiﬁm 3(3-0-6)
Economics for Business Management
nanLATEgAanskazn15UseynAlelun15dnnsgsne guasazgUniu

USELANUDINAIN NSAMUATIANFUAT NMTIATIVINITAIULAZAUNUNITHES Wleuren1skiu uleune

M3rds MBeInT M3 NMsasu Jademamsugiauazunumussnaigitnanenmsdiugsia

Principles of Economics and application on business management,
demand and supply, pricing, investment and production cost analysis, monetary and fiscal
policy, taxation, trading and investment concepts, economic factors and roles of public sector
that affect business operation.

3632601 Y3Y5IIUNSgIAAINSAEsiETna 3(3-0-6)
Business Ethics in Modern Trade Business
wAndosiuisafusiosssuniegsia a3usssulunsdniugsionisdn

adelvdaueng 9 95581UTIUNEIN AFesTIUNNGINAsaRlduladIuEINNegsAa ANUSURnYeU

sedsan A3usTINAUAIINdeN vaNUTIEMALIE NMslaRa1ee3esTIMIegIAe MaNTSUsTIINNGIAY
fuvdnusvguasugianeiiios nsdifnwiieafusdesssumnagsiansadielml

Fundamental concepts of business ethics,ethics in various aspects of modern
trade business, business code of conduct, business ethics for stakeholders, social responsibility,
environmental ethics, good governance, the development of business ethics, concepts of business

ethics and sufficiency economy philosophy, Case studies of ethics in modern trade business.
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3633501 nagnsitan1sdnnisgsansinade Ty 3(3-0-6)

Strategies for Managing Modern Trade Business

LUIAA NTTUIUNITTANITINALNT NITILATIENANINKINGDUNIITIND
BIAUTENBUVBINITINUNUTINAYNS NsAmuaIdeviad WusAa wastdmungvesgsia n1simvun
nagnsluseRumng 9 vesgsnanisAadelvil nsussdiurawazn1sinnuna nsldnagns vangauiu
5379 wazdenmdestuanminedeuiiuAsuulas nsdifnumsimuanagndmagsianisasielul

Concept of strategic management process. Business environment analysis.
Elements of strategic planning. Indentifying the vision, mission and goals of the business.
Strategic formulation for different levels of modern trade business. Evaluation and follow-up
using the right strategy for the business and in accordance with the changing environment. Case

studies of modern trade business strategy.

2.2) NNAIYNANIZAY Laitfaendn 54 vidaefin
2.2.1) 39109AY 39 wiqena
3611301 N1389813NITNAIAUUUYTUINTT IUFIRANsAAE N 3(2-2-5)

Integrated Marketing Communication in

Modern Trade Business

ANNNUIEY AINEIAYVDINTLUIUNITUTNITNITAAIALATAIUUSEaY
MIAUESUNIIAAIN NSTUIUNITHOAITVINNITHAN nagnslawiu N13UTEFUIUS N159A1AN1NTS
msdaaiunisue mselagliyana msnaadeianssy uwunldunsdeasnmsnaiauuuysanmsly
TangaRdvia uazmsiinufoannsltindeatiedearsmensnatauvuysannislugsianisiasiell
9819193533U

Definition and significance of marketing management processes,
marketing promotion mix. process of marketing communication, advertising strategy, public
relations, direct marketing, sale promotion, personal selling and event marketing. Trends of
integrated marketing communication in the digital era and practical training in integrated
marketing tools, business ethics.
3611302 ﬂﬁf{.]lﬂﬂ’liiZ‘U‘Uﬁﬁa‘umﬂLﬁaﬁqiﬁﬂﬂﬁﬁﬂﬁﬁﬂiﬁaj 3(2-2-5)

Management Information System for Modern Trade Business

ANNVNNEY ANUFIAYVDITE UV TAULNA %’amﬂauazmaaumﬂumﬁﬂi JTUU
Futaya sruvansaumAlugsiansaadeln izuumiauwmLﬁaaﬁuayum'i%’ﬂm'ﬂuéfmﬂ’m’mLLNu
n1smuRy M3adula MsiRuITEULaITAUINA 9385TTULAEANUADASBYRITEULATAUNA
mnUfUaNsldmelulagansaumnelunisuimsiang wagdadulanmsgsiansaadeln
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Definition and Importance of information system, data and information
in organizations, database system, Information system in modern trade business, Information
system for planning, controlling, and decision making, information system development, ethics
and security of information system, work practice in application of information technology for
business management and decision making in modern trade business.

3611401 duauIn153ansgsnanisinade v 3(2-2-5)
Seminar on Modern Trade Business Management
nsnuUAnsdunukwltulusunanvesgsiansamadeivg animwingdey

V953N UAAMNUANALNTNIIGINT mﬁmeﬁﬁiymLLazLLm‘vmm'iLLfﬂGU‘fjtymmaﬁﬁﬁa NITWEIUY

nagninsssRanisiarislua nsddnwl 911Ade LazunAumMsIrImsiAgdestugsianisdn

aslenyl

Practice Seminar on Future Trends of Modern Trade Business. Business
environment, business strategy formulation, problem analysis and solutions for problem solving,
strategy development in modern trade business, case studies, research papers and academic
articles in modern trade business.

3611402 n1533elugsnanisAadelns 3(2-2-5)
Research in Modern Trade Business
ANUMINBLALANEIAYVRINTTIVLLTITIND NTTUIUNNTINYNIGINR AT

Javhideiauelasen1siden1agsna nsdniununiside mafivsiusudeya maleszidoyauas

#3UNA N159AYINI89U NMTUNAUBNANTSINY LaLATIEIUTIUTNIY
Definition and Importance of business research, business research

methodology, research proposal, work practices in researeach project, research project

planning, data collection, data analysis and conclusion, report and presentation of research
results, and ethics in research.

3611505 wpAnssuguilnalugsianisdnade i 3(3-0-6)
Customer Behavior for Merchandising
in Modern Trade Business
unAniefunginssuduilne Yeseiddvinasenginssuduslan wuudiass

manginssuulan nsvuaumsindulate nginssuduilnafunisnainiava ngdnssuduilnaluga

AR NMsnmuAduUsEaNNNINISeaIn RnUuRnsaeuiaunisaainlugsianisaadel
Concept of consumer behavior, factors influencing consumer behavior,

Consumer behavior model, purchasing decision process, consumer behavior and digital

marketing, consumer behavior in the digital era, marketing mix, establishing a marketing plan for

modern trade businesses.
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3612105 n1sdanisladaanduazldaunulugsianisdadeivd 3(3-0-6)

Logistics and Supply Chain Management

in Modern Trade Business

ufn nguinisdanisladaing n1sdeade Msdam Msn1sAudARds
N15IANIARIFUAALAUGNTEILEUAT NMTTIANITVUAINITIANIINTLUIUNTHARLAZNTANT U
mMsdansidh deeen unumveslaiadnduazviaslagunuiiiiessuuiasughanisfseninaseina
ngrnefiigrdesiuladaind wazimalulaansaumaiiioatosiunisinnisladafnduagiasly
gunulugsianiseadelng

Concepts and theories of logistics management, purchasing, procurement,
inventory management, warehouse management and distribution center,transportation
management. Production and operations management, import and export, the role of logistics
and supply chain in the economy,international trade, laws and regulations in logistics and
information technology in logistics and supply chain management.
3632401 awdengulugsnanisinasiolus 3(2-2-5)

English in Modern Trade Business

NUITINYENISIe N13YA 115811 NMTITYUNSINY NMTaunUlaney

[y

fugnailugaiunisaisng 9 nsindedeansniwidenguiuadmiegsia msdearsiiioaiisniny
fanelalvifiugnan mstnUudvinwen1wdengwlugsianiseadel
Development of listening, speaking, reading, and writing skills in English,
conversation with customers in different situations, business communication in English to
business partners, English communication to respond customer satisfaction, practices in English
skills for modern trade business.
3632402 .ﬂ’]‘U’]gﬁﬂquﬁaﬂ’]’igaﬁ’]’iﬂ’NQ'ﬁﬁQ 3(2-2-5)
English for Business Communication
mslnusangulunsufifnu meiudugsnssmagsia matiausiiedu
AUAKAZUINNT NMITIBIUNANTAMLUIUVBIBIANT TINYENITBIUONATITNNGINT MIUUaBNEITNIg
5379 Madeuannessna MeUssyu InufoRvinuenvdingulunisdessmegsiamsdnaieln
English communication in the contexts of work and business, presentation
of products and service, reporting oraganizational performance, reading and translation skills for
business documents, writing skills for business correspondence, English skills for conference,
practices in English communication in modern trade business.
3632502 n133nNTsgInansAasielv 3(3-0-6)
Modern Trade Marketing Management
AMUNNIY Ussianvesgsnanisamadelmiussianeig q i‘tJLL‘UULLa“"?%ﬂﬁ

ANUUIIUNITUINITNITRAA ﬂﬁuﬁﬂﬂ%ﬂﬁ%ﬂﬂ@ msiasertadunielulay ﬂ'?EJ‘L!@ﬂ‘V]lIE]‘V]ﬁWﬁWE]
ﬁiﬂﬁ]ﬂ?'ﬁﬂ?ﬁllﬂi‘ﬁllﬂ?ﬁaaﬂ%']Lﬁ%mﬁ%aﬂﬁiﬂ’ﬂ ﬂ’]iaaﬂLL‘UU'ﬁTuﬂ’WNﬂWEJGL‘ULLa £N1BUDNNITININ

9
¥

$um ulguiggsianisAuazwnliuniseaianisaadislndlueuian
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Definition of different types of modern trades, patterns and methods of
operation of marketing services for target customers, internal factor analysisand external
influences on modern business, business location selection, interior and exterior store design,
shop layout, business policy and modern trade market trends in the future.

3632503 nsugusznaunislugsianisinadiolus 3(3-0-6)
Entrepreneurship in Modern Trade Business
anvazlagAuaudRvesUsENOUNS mﬁmé’ﬁﬁqsﬁﬁ] sULUULAUTELANUDY

3377 ndnVguuazkuIl JURLNITUTMTINNITEIND N1TIATIENANINKINGDUNINGIAT N15IAYI

WRUTIND AFUTMITAITNER A1TIANITNIAITEU N1TUTIITIUYAAR NTAAIA winnssuLiianis

WAIU1gIAa ATe555ukasANsURRveudadeanlun1sUsenaugsia Tns1einsaldlog19ves

fuszneunslugsfiamsmalielmiiuszaunadisalutlagtu

Characteristics and qualifications of the entrepreneur, business
establishment, type of business, principles and practices in business manage ment, business
environment analysis, establish a business plan, production management, financial
management, human resource management, innovation for business development, ethics and
social responsibility in doing business Analyzing a successful case study in modern trade
business.

3632505 nMssan1sdadauazmavielugsianisiadislval 3(3-0-6)
Purchasing and Selling Management in Modern Trade Business
uAa ununuazuthiinsdadedan N3ARLEDNKFANES N1TATUANAMATN

Msfwngadsie Mansreses UIMIANudUuS UL Inaedua wadansdndoasioln uudn

Aeafun1sdanisnisve ﬂaq‘mﬁ‘mams NNTINBIANTURIRIEUIY NITNEINTAINITVIY NITATTULLAL

nsAdenyAaINIEee MImuALazUsEuNauamEinauiievy Aaunisuisadeln

Concept, roles and functions of procurement, supplier selection, quality
control, reorder point calculation, negotiation, manage the relationship with the supplier,
modern purchasing techniques, sales management ideas, sales strategy, organization of sales
department, sales forecast, recruiting and selection of sales personnel, control and evaluation
of sales staff, modern sales arts.

3632506 n1saansunsulyduasgAmiegsng 3(3-0-6)
Franchising and Business Partnership Management
wwIRnvasgsiawnsuled nMsdanmsuasguuugsiaunsulyd msUsediuna

adifavesgsiaunisuled ngunasinasfoulvvesgsiaunsuled nisadrsmnuduiusiatugamis

5309 wagasesssulunisusenaugsnaunsulyd
Concepts of franchise business, type of franchise business and franchise

business management, assessment of franchise business success, criterias and conditions of

franchise business operation, business partnership relationship management and ethics in franchise
business.
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3633502 nsaaTeideyavuialuglugsianisinadeing 3(3-0-6)
Big Data Analytics in Modern Trade Business
annsvestayarInlug MIUIMIInnsteyavunnlvg wagingmsteya

Tassadrsiugrudmiudeyavunalug nmssunudeya msdafudeya msuszananateya ns

AATIENTOYE NMILAAIHALATNITINELNINARS Yo HanTENUYBITayavwInlnglugsAaNITAT

avlelual
Principles of big data, big data management and science, infrastructure for

big data, data collection, storage, data processing, data analysis, display and diffusion of

Information products. The impact of big data in modern trade business.

2.2.2) J¥udanseU Laifiaandn 15 widoein
denSouseiniismuaduivendenansedvaney sl
(1) NEUIWIVITN

3611504 n153an1sgsnanmsAadelmsiszninedszmea 3(3-0-6)
International Modern Trade Business Management
unumLagaNddyuesgsRansfalislmiszrinasena dadeifidvina

AansALlugIiaTeninaUsena laniakazglassalunisvimainseninalsena ansidngnanna

AaUsEna nagnsnsnanluseRuginig wazseaulan
Roles and importance of modern international trade business, factors

influence international business, opportunities and threats in international market, international

market entry, regional and global marketing strategies.

3632301 winnssulugsianisdnadeng 3(2-2-5)
Innovation in Modern Trade Business
WWIAR NS LLaz%u'umaumﬁaamwummﬁmL%aui’mﬂﬁiﬂuqsﬁamiﬁwaﬂﬂm

mmineuazUssavvesTanssy Jadefidmadensaiauianssy unumuaskanseureaianssy

AuAuazUINNT MIas A e dunuazuIns Bnujiamsihuianssuanlglugsiansaarilvl
Concepts, principles and steps for designing innovative ideas in modern

commercial business; Definition and type of innovation Factors affecting the creation of innovation

Role and impact of product and service innovation Creating value for brands and services Practice in

applying innovation in modern trade business.

3632302 TWsunsudnsagunisgsnalugsianisdnadelual 3(2-2-5)
Business Application Package for Modern Trade Business
LLmﬁmﬁugmLﬁaaﬁ’umﬂiuiagLﬁaﬂﬁuﬂizqﬂﬁmﬂqiﬁﬁ] FLUUANTAUNAN
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mMeUszgnllusunsudmiugsia weluladiiunavuinnssy uazweluladiflesnudszenddudu 9
Basic concepts of technology for business applications, application of

technology for businesses, information systems for management, business data analysis,

applications of program for business, web technology and innovation, technology for other

applications.
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3632303 UINNITIULALNAYNITINAAING 3(2-2-5)

Innovation and Digital Business Strategy

g1 AUNUIY ANNEIAY WATUTELANYBIUIANTIY Funeun1s AL
WinNsu N1sunInszatgvesuwinnssy waluladuazuinnssuadvadmivgsianisaadelng
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syuvasaumaiion1sUIvsanilugaadia

Definition, meaning, importance and type of innovation, innovation
development steps, innovation diffusion, digital technology and innovation for modern trade
business, business strategy in the digital era, cloud system for business, online marketing, social
media communication. management information systems in the digital age.
3611510 nIsRAIARING 3(3-0-6)

Digital Marketing

LUIAALAEIULUUNITAANAATTA N uldiuUszaun1an1Inainfidnag
UsrendldlueaAnisgsia MsUseduanImuInfaunIenIsnaIn ngAnssuduilan nsivuanain
WA%N78 A1TAINUAAILUTUINIINITAAN ﬂaqwémﬁmmﬂa%ﬁaﬁaaLﬂéaﬂﬁaﬁum N19Ma1A
o manaarugUnsalindeudl manaiariueietedsay waltunimanidna asse1usIn
uagngQrneiieadesiumananAdva

Concept and model of digital marketing, theory of digital marketing mix
business organization applicatons assess the marketing environment, consumer behavior, target
market setting. marketing position, digital marketing strategy with search engine marketing,
content marketing, mobile marketing, social network marketing, digital marketing trends, ethics
and laws in digital marketing.
3632504 gsnan1sAnadeluaiwuulifiniingau 3(2-2-5)

Non-Stored Modern Trade Business

wnAn wazanudRgiAsIfugsiansialisluuuulifinihiu uuvuuas
Uszian wadauarismsdidunuvesgsianuuliiiviniu maluladfldlunisihssiawuulisini
$ an1mean nswdsdunagnsnisnatndmsugsnawuuldiviiii nsusuguwuugsiauwuulad
wisuduguuuvesuilwia Inujufeenuuugsnawuulaintis

Concept and importance of the non-store modern trade business, format, types,

techniques and operation of non-store modern trade business, technology for non-store
modern trade business, markets competition in non-store modern trade business, marketing
strategies for a non-store business, non-store modern trade business format transformation to
omnichannel, practice in designing non-store business.
3633503 n33an13nsauAlugsnanava 3(3-0-6)

Brand Management in Digital Business

AUNINY ANUEIADY VOIAUAIYDINTIAUATTUTINY BIAUTENOUTDINT
auAn M133U3lURTIAUAT MINALYRINIIAUM AUANARERIIELAT NMTIRYaAIRTIEUAT N13AMUA
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Definition and significant of brand value in business, brand element,
brand awareness, brand image, brand loyalty, brand value assessment, marketing strategy
plan, and marketing mix of branding in digital business.

3633504 n1sdnnsgnAtduiuslugsianisAaielv 3(3-0-6)
Customer Relations Management in Modern Trade Business
LUIAANITIANITANAIFUNUS N15IAN1TTIUTOLAGNAT NITAARNINAIT

WaruuamaAngsugnin msnauumsuimsgnénduiug msaiunnuasindndludufuasuinng

msasigamuvisaenanealluduniaruInis msdimalulagunldnisianisgnatduiug assenusT

WALANSURAYEUVRITINT
Customer relationship management concept, customer database

management, tracking in customer behavior changes, customer relationship management

planning, building loyalty in products and services, building a distinctive point or identity in
products and services, technology adoption for customer relationship management and
business ethics and responsibility.

3633505 NaYNSNITNAINUINIG 3(3-0-6)
Service Marketing Strategy
WUIAALAZANPAZYDINITAAIAUINIT UNUIMBAZANEIAYVDINAIAUTNIT

Wqﬁﬂiimad;ﬂ%ﬂ%mi NNIELAUILALOBNUUUUING @UUTZAUNWNTAAIAUTNT NAYNENITHAA

U313 MsUTulTanainniazrannnlunsusng
Concept and characteristic of the service marketing, role and importance of

the service marketing, service customer behavior, service positioning and service designing, service

marketing mix, service marketing strategy, improving service quality and productivity.

3633506 N1sIALEAIAUAILAZNITES1IUTIEINIANNETUE LAY 3(3-0-6)
Product Display and Store Atmosphere
WARAAEITUNMITAREAIAUAT N3NNI ALARELAT B3AUTZNOUVEING

Jouansdudn nénmsdauanadud Jangunsaiflilunisinuanidudn noufiduazuasiunisdnuans

Audn AruATeALanTUNSiLandEuA fuvlsiideosiiudn sulssnamsiauansdud ms

AneuNsUsTIEUNaN TR UAT
Concept of product display, planning, the composition of the exhibit,

principles of exhibition, materials used in the exhibition, theory of color and light, the value of light

and shadow, location, budgeting, evaluation of exhibition.

3633601 AMEIUAZNTRRIUITINY 3(3-0-6)
Leadership and Team Work Development
unARRgIfuAIZiias MR TiLOY SUKUUYeIi1 unu et

MsasauaENsTMLIINIY MsEStasayadnan syweduiusiun iy wallansvinnuegnd

UsgdnSam msusediunigiii
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Concepts of leadership and team work development, types of leader, roles
of leader for team Work building and development, personality development, human relation at
work, team Work development, techniques for work efficiency, and leadership assessment.
3633602 ININYINITUINS 3(3-0-6)

Service Psychology

WNAN WagnguiadsingviungRnssuuazANFeIsTesyARaTIABI RS
FUUU3NIT MUsNsTiavsEansan msadaanaduazanufianelalunuuins nmsiaduads
yranAMYeNlstuing wediamsdeansnisuinig msuimsnuiiunsuing msgdegni msdans
PoTeaseu msUssliuaufianelavesgndn mstiuimslagaddisnnuvainvatenianuiausssy
wllivedgaavnssuusnsiueuiag

Concept and theory of behavioral psychology and the needs of individuals
involved in service work, effective service, creating an attitude and satisfaction in service,
strengthening the personality of the carrier service communication, techniques service
management, motivating customers complaint management, customer satisfaction assessment

providing services based on cultural diversity, future service industry trends.

(2) nguuuAN1TIVIIN

3631101 W3guN1ssEusN1AUURRUATTIAN1SgIRan1sATaLleTn 1(0-45-0)

Preparation for Work-based Learning in Modern Trade Business

N13WsENAUNTaNNUN1SHNA1AYSURAUN15IANITgIRINSAadelny
msamninAnwliiinnmg vinwe Laned usagdle uazandnvaziimunzaniuindw JapmgUassa
WAZLWINIA L TENININISUG TR

Preparation before work practices in modern trade business, individual
development for appropriate knowledge, skills, attitudes, motivation, and professional
qualification for carreer, analysis of problems and solutions in work practices.
3631201 nsi3guin1AUfuRfun1sIanisgsianisAadelna 1 2(0-90-0)

Work-based Learning in Modern Trade Business

Operation And Management 1

BoufneufiRsussianseaelniegnadussunluaamuszneunisiinis
unAngdoimun TagldfuUsraunisainssannsiinufoRauiugiunieluduéadslnl 3
ATDUARUNNTYIBALALAEN1TITUTNT N13de nsdaiu nisdniSosdududosiu uaznisgua
ANMKINAaNTR93 U TngUFURnLLWINIRSEsTIN warteitujUatunisvihnunigldnisguaves
919158V umsEnUFiRnIs uazwinaufiasinanulszneunsuasiinisuszidiuna
nsUfURNuALANUTINEETEIINEIUUTENOUN ST I ISy

Practice systematic modern trade business in work places appointed by
the university in order to receive direct experiences from practicing in retail stores including
product selling, providing services, making orders, goods storing, goods sorting, and store

environment maintaining, complying with the ethical principles and code of conducts, under

A INYINITIANIT UM INGIRETIVANILUAT 26



vangnsuTnITgsNavain a1 Ivnsianisgsnamsealelya w.e. 2564

the supervisions of mentors assigned by the work places; evaluations of performance according
to the cooperation between the university and business sectors.
3631202 nsiguin1AUfuRaun1sdanisgsianisAnadelv 2 2(0-90-0)

Work-based Learning in Modern Trade Business

Operation And Management 2

BouineufiRsugsianseatelniegnadussunluaamuusznaunisiinis
uvAngrdeimun TagldsulszaunsainsaainnsinufiRcnumuviniingluiudaieln 3
AsEUARNMIEAUAUAENSITUINT MsdsEufaTEnguLaENsANMIIndLYesi L Aneld
mi@LLaGUENE]”IGMiEj‘ﬁIU%ﬂUWWWQﬁWUﬂWiaﬂﬂﬁﬁjaﬂ’ﬁ wazniineuiassnaaiulseneunmsuasiing
Usziliuran1suUiRnuauanusinieseninsaniulsenaunskasuying 1§y

Practice systematic modern trade business in work places appointed by the
university in order to receive direct experiences from practicing in modern trade stores including
product selling, providing services, making orders of specific goods, and store environment maintaining
under the supervisions of mentors assigned by the work places; evaluations of performance according
to the cooperation between the university and business sectors.
3632201 nsieuin1AUfuRfun1sdnnisgsiansAadielvd 3 2(0-90-0)

Work-based Learning in Modern Trade Business

Operation And Management 3

BouneufiRshugsiansdnatelniegnadussuuluaamuusznaunisiinis
uinenderivun lngldulszaunisainssannisinufoRnumuvihuasauiuiinveunisly
Sudasielnl FanseuagunnsufiRaumunszuiunsisauduagnisliuinisnssuiunisuinis
dua1 msvihenudlakagadenuiianelalviugnA ASTIVTINTIBUVIY NITAIVANKATNIS
ATIVAOUNUNIBALA LaznnsAeansegaiiuszansamanslinisguaresenaseiuinuimeiny
n1sEnUfdanag LLazwﬁﬂmuﬁLﬁymmﬂﬁmuﬂizﬂaummazﬁmsﬂizLﬁuwamﬁﬂﬁﬁ’amumumm
3MLDILNINANIUUTZNDUNITULATURINE R

Practice systematic modern trade business in work places appointed by the
university in order to receive direct experiences from practicing in certain position and responsibility
in modern trade stores including sale and service process, goods management process,
understanding and creating customer satisfaction, sale reports compiling, sale inspection and
monitoring, and efficient communication under the supervisions of mentors assigned by the work
places; evaluations of performance according to the cooperation between the university and business

sectors.
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3632202 nseuinAUuRaiun1sdInnisgsiansanasislv 4 2(0-90-0)

Work-based Learning in Modern Trade Business

Operation And Management 4

BoufneufiRcugsiansdadeindegradussuuluannudsnaunisiinis
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Practice systematic modern trade business in work places appointed by the
university in order to receive direct experiences from practicing in certain position and responsibility
in modern trade stores including marketing analysis, goal management, raising service levels and
satisfying customers under the supervisions of mentors assigned by the work places; evaluations of
performance according to the cooperation between the university and business sectors.
3633201 n3ieuin1AUfuRaun1sIanisgsianisAradelna 5 2(0-90-0)

Work-based Learning in Modern Trade Business

Operation And Management 5

BoufneufiRcugsianseatelniegnadussunluaamuszneunisiinis
uingndeimun TaglduusraunsainsannmsiinufiRnuauvihiuazanuiuiiavounielu
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WATUMNINY Y

Practice systematic modern trade business in work places appointed by the
university in order to receive direct experiences from practicing in certain position and responsibility
in modern trade stores including sale and service management, complying with the management
principles and standards of quality and product safety, under the supervisions of mentors assigned by
the work places; evaluations of performance according to the cooperation between the university
and business sectors.
3633202 nsiEuinAUURfun1sdInn1sgsiantsAnasielv 6 2(0-90-0)

Work-based Learning in Modern Trade Business

Operation And Management 6

BoufneufiRsussianseaelniegnadussunluaamusznaunisiinis
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Practice systematic modern trade business in work places appointed by
the university in order to receive direct experiences from practicing in certain position and
responsibility in modern trade stores including compliance leadership roles, management
planning goals, team work supervision and troubleshooting in personnel, goods, and financial
management, turnover inspection and analysis, and goods and financial control, and efficient
communication under the supervisions of mentors assigned by the work places; evaluations of
performance according to the cooperation between the university and business sectors.
3634201 nsieuinAUfuRdiunsdnnisgsiansanasielv 7 2(0-90-0)

Work-based Learning in Modern Trade Business

Operation And Management 7

BouneuiiRchugsiansdnatelniegnadussuuluaamuusynaunisiinis
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Practice systematic modern trade business in work places appointed by the
university in order to receive direct experiences from practicing in certain position and responsibility
in modern trade stores including leaning and understanding work processes of the support units and
applying for retail business management under the supervisions of mentors assigned by the work
places; evaluations of performance according to the cooperation between the university and business
sectors.

2.3) ngarnUszaun1salivIInWIaIvIEaunafAnEn 7 wdgin

3634701 nsnseEnUszaunsaliivninnisdnnisgsianisfadelud 2(90)

Preparation forProfessional Experience in

Modern Trade Business Management

N13MTBUAMUNTBUUNANYINBUNITHNUTTAUNITWIVIINNITIANITTIND
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Preparation before work practices in modern trade business, attributes
and opportunities of career advancement in modern trade business, development of
appropriate knowledge, skills, attitudes, motivation and professional qualifications for carreer,
genral knowledge and understandings of related duties and tasks for work capabilities and work

efficiency.

A INYINITIANIT UM INGIRETIVANILUAT 29



vangnsuTnITgsNavain a1 Ivnsianisgsnamsealelya w.e. 2564

3634801 nsRNUszauNsalivIBNnIsIANIsgsnantsanasie v 5(450)
Professional Experience Work Course in Modern Trade
Business Management
tindnyEnufoRnssnugsiansiatelmiograiuszuuluaamseneunisi
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Work practices at modern trade business workplace as the curriculum
required, development of management skills by integrating body of knowledge from theories
and work practices, project work and research project in modern trade business under the
instruction of advisor and supervisor at workplace, performance evaluation by curriculum and
corporates.

3634702 W3BNENRARNYINTIANITFIRANIIANENE In 1(45)
Preparation for Cooperative Education in
Modern Trade Business
n13wsENANNTaulnAnwIneun1sHNUTEauN1saiivIINNITIANIS§IAe
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Preparation before work practices in modern trade business, attributes

and opportunities of career advancement in modern trade business, development of

appropriate knowledge, skills, attitudes, motivation and professional qualifications for carreer,
genral knowledge and understandings of related duties and tasks for work capabilities and work
efficiency.

3634802 annaRneIAIUN5IAN1TI RN sAnale 6(540)
Cooperative Education in Modern Trade Business
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Performing internship in modern trade businesses designated by the
University equivalent position Area Manager performing modern trade tasks including selling
and servicing; ordering; storing; arranging shelf and monitoring the environment of the shop.
Under the supervisions of mentors assigned by the work places; evaluations of performance

according to the cooperation between the university and business sectors.

3. NUINIYNADNLES laitfaendn 6 wigin
Fonnnseinideaeuluuminendesusgnszuasiaglisdoutuneiniiee
Founud uazesliiduneinismusliizeulaglidumihsAnsnlunasinsduiavdngasves
aind SeinAnwannsadenGeuldnuanuntpuazanuaula

A INYINITIANIT UM INGIRETIVANILUAT 31



