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Taseadavangns
1. vuandvAnenaly laitfaandn 30 wagin
1.1) ngudvdeny 24 vigin
1.1.1) ngaidvnwiuaznisdeans 9  vlena
1.1.2) nauimunendusiywd 8  vluna
1.1.3) nguinenenans welulad uazwinnssy 3 wweie
1.1.4) NUEYINYINTUALZANTIANT 4 wheia
1.2) NgavIGen 6  wilehn
2. MINIVUANIE Laitfaunadn 94  wefin
2.1) ANy 15 vdiena
2.2) I man1gAu 79 wihein
2.2.1) ngaAvUeAy 48 whena
(1) NANAVWNBLAWIDINGWUALNWI1DINGBTIND 12 vdiena
(2) ngrAnMwSnqugsiaLiiensieansuiunya 36 nieia
2.2.2) nguiviaen 24 weia
2.2.3) nguivEnUszaun1saiinnamn 7 wheia
3. NUINTVUFINLES lyiteund 6  wlein
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518731
1) uuandvAnuialy laitipandn 30  wuowhn
1.1) ngu3vIUeAy 24 wiqenn
1.1.1) NgUNEIUATNTREENS nein
0010102 awilneitenisdeans 3(3-0-6)
Thai Language for Communication
0010202  nwdsnguiiieiamuniinuensiSeu 3(3-0-6)
English for Study Skills Development
0010203  awdangudmiugFeulummssui 21 3(3-0-6)
English for 21st Century Learners
1.1.2) nguwananduaywd 8  vulenn
0020110  AINNATIVRITIN 2(1-2-3)
The Truths of Life
0020111  quyssnInuazIuusssulve 2(1-2-3)
Aesthetic and Thai Culture
0020112 Audulve 3897 wazmansnszsIn 2(1-2-3)
Thainess, Way of Life and The King’s Philosophy
0020113 ﬂgumaLLazmwmﬁuwaLﬁaﬁ 2(1-2-3)
Laws and Good Citizenship
1.1.3) nguanerdans walulad wazwinnssy 3 waena
0030105  2a1AAANIINGIFNENS 2(1-2-3)
Smart Thinking with Sciences
0030109  mseenfidneuaziwiiiogunm 1(0-2-1)
Exercises and Sports for Health
1.1.4) NFUEANINYINITUALNITIANTT 4 wienn
0040101  msnseniniuazuiusiensivasundasiulangall 2(1-2-3)
Awareness and Adaptation in Disruptive World
0040102  DIANTHINAIINAY 2(1-2-3)
Happy Organization
1.2) ngudvaen ATRtnE
selifiFouldSouimanding 4 auiidieuaula Suaulitdesnin 6 miedn
1.2.1) n'sjun'ne}'u,l,azn'ﬁ?iams
0010302  AwIuiiienisdeans 3(3-0-6)
Chinese for Communication
0010402 mmmfﬁul,ﬁaﬂﬁﬁaa'ﬁ 3(3-0-6)
Japanese Language for Communication
0010502 mwmmgtﬁamiﬁami 3(3-0-6)
Malay Language for Communication
ANTNYWEANANSLATTIALAENT UMINNFUTIVAYNTLUAT 2
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1.2.2) nguWawIANuduuyed
0020114  pallesdnul s55uNAUIaNUNSURINUABSSUTY 2(1-2-3)

Citizenship Education, Good Governance and Corruption Prevention

0020115 ensauwAiiensiious 2(1-2-3)
Information for Learning

0020116  unasEUT@ES1ETIA 2(1-2-3)
Creative Learning Spaces

0020117  awdifieiaundin 2(1-2-3)
Meditation for Life Development

0020118  lan Awanden wywdlagnsudsuuas 2(1-2-3)
Earth, Environment, Humans and Changes

0020119  WAINAATTOURIIR 2(1-2-3)
Miraculous Power of Mind

0020120  AsuAlvANUTALSIRIBEURTD 2(1-2-3)
Conflict Resolution through Peaceful Means

0020121  &wS il warnsiidusalunsiauntiosiu 2(1-2-3)
Rights, Duties, and Participatory in Local Development

0020122  S¥UUSWNITENY 2(1-2-3)
Thai Bureaucratic Administration

0020123 guAUTINAIEANINGT 2(1-2-3)

Happy Life through Psychology
1.2.3) ngunedans walulag wasuinnssy

0030106  inwAsilonHARIAMAMT N 2(1-2-3)
Agriculture for Quality of Life Development

0030106  wiAluladuaznsasisassAuinngsy 2(1-2-3)
Technology and Creative Innovation

0030106  GUANA TInd 2(1-2-3)
Good Health Good Life
1.2.4) NHUENINGINITUALNITIANTT

0040103 nisUsznaumsasylnd 2(1-2-3)
Modern Entrepreneurship

0040104 N1INANVIEYRAA 2(1-2-3)
Smart Marketing

0040105 dpulnelugmaRavia 2(1-2-3)
Thai Society in Digital Age

0040106  eenuuuMsadedludediva 2(1-2-3)

Storytelling Design Digital in Media
0040107  LuNISANwIiaANudunaiies 2(1-2-3)

Educational Games for Citizenship
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2. AUINIVUANIL ladeendn 94 wiqehn
2.1) ANy 15 videnn
1551151 hensalnwdnguitugiuiionisioansnigsia 3(2-2-5)
Basic English Grammar for Business Communication
1551152 NANNITOIUNIYDING W 3(2-2-5)
English Reading Principles
1551153  lassainlsglonnwdingu 3(2-2-5)
English Sentence Structure
1551214 msilalagynnwBeny 3(2-2-5)
English Listening and Speaking
1551215 N1300NESINIMISING Y 3(2-2-5)
English Pronunciation
2.2) v anIZAu 79 wilena
2.1.1) nguIv1UeAy 48  wqenn
(1) NGUAIBWINYLNIWIDINPUUATANLIDINGWIINT 12 WIefn
1551216 NIAWIUNIBIINGY 1 3(2-2-5)
English Writing 1
1551217 MIBILMWISINguilonusIna 1 3(2-2-5)

English Reading for Business 1
1552136 Mserunsanguiiiesuginae 2 3(2-2-5)
English Reading for Business 2
1553138 NSRYUNIYITINGY 2 3(2-2-5)
Engligh Writing 2
(2) nguATInuSangugsiatianIsieasuuIvIA 36 widefin

1552137 mmé’\‘iﬂqmﬁamaﬁamam&qaﬁammmﬁ 1 3(2-2-5)
English for International Business Communication 1

1552226 mmé’qﬂqmﬁami?iaaﬁmqqiﬁﬁ]mmma 2 3(2-2-5)
English for International Business Communication 2

1552227 msLL‘UaLﬁaaﬁuﬁamﬁﬁamﬂ%aﬁﬁﬁa 3(2-2-5)
Basic Translation for Business

1553139 mﬁfuaummé’qﬂqmﬁam'ﬁaﬂ@iamﬂqiﬁﬂ 3(2-2-5)
English Business Correspondence

1553140 Awanguiiian1snanaLazn1awTIRIa 3(2-2-5)
English for Digital Marketing and Advertising

1553141 NYDINYEMTUNULAYIYN LRI 3(2-2-5)
English for Secretarial and Office Work

1553227 NYIBINUEMTUNUUING 1 3(2-2-5)

English for Hospitality 1
1553228 AN BENTUNTNIUUINITNIANUALLAZADUSUUWATOITY 3(2-2-5)
English for Ground Staff and Flight Attendants

ANTNYWEANANSLATTIALAENT UMINNFUTIVAYNTLUAT 4
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1553229 mmé’qmmﬁaﬂ']sﬁauﬁm 3(2-2-5)
English for Tourism

1554109 NYIBINEEMTUUUIANG 2 3(2-2-5)
English for Hospitality 2

1554110 mMsanuilon1sdoansidegana 3(2-2-5)
Interpretation for Business Communication

1554111 Adanguiiienstiiauenigina 3(2-2-5)
English for Business Presentations

2.2.2) nguivGen 24 wgin
ThdenSounnnedveoludl  lidesndn 24 wiefa

1552322 msAeaanegInasEuie s 3(2-2-5)
Intercultural Business Communication

1552323 Nynssukarsdoaslumagsiauazdesiuasy 3(2-2-5)
Discourse and Communication in Business and Contemporary
Media

1553143 Awdanguiilanisvieaietviosiu 3(2-2-5)
English for Local Tourism

1553144 mwdsnquilemsiamnyadnanlugnanvnssuuinig 3(2-2-5)
English for Personality Development in Hospitality Industry

1553145  awsangulugiusniwilan 3(2-2-5)
Global Englishes

1553146 AdanguiiiensdanisvnessfialayisEieUszine 3(2-2-5)
English for International Business and Trade

1553147  mwidanquiilessialadafnduaznmsdansdwnaneivy 3(2-2-5)
English for Logistics and Supply Chain Management

1553148 awsangudmsunisiduguszneunisuazmsusenougsivanisnen  3(2-2-5)
English for Entrepreneurship and Startup Businessess

1553149 Awdanguiilantsaiase 3(2-2-5)
English for Job Applications

1553150  nwdanguitenisiwSeuaeulnde 3(2-2-5)
English for TOEIC Preparation

1553151 1IN BIIND 1 3(2-2-5)
Business English 1

1553152 ANWY1DINNWEIND 2 3(2-2-5)

Business English 2
1554907  NISAUANIBATENINWIBINGBIINANONTAOAITUIUIYA 3(2-2-5)
Independent Study in Business English for International

Communication

ANTNYWEANANSLATTIALAENT UMINNFUTIVAYNTLUAT 5
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2.2.3) NGNAYPRNUZAUNITIIYITIN 7 wiagin
1553807 mawseainUszaunsalinInnwdingugsiaiionsdomsuuni 2(90)
Preparation for Professional Internship in Business English for
International Communication
1554807 nsfindsraunisalfivdnanudaingugsiaiiiensieansuiund 5(450)
Professional Internship in Business English for International
Communication
3. NUINIVNADNLEHS Laitiandn 6 wlwnn
donnnmedniileaeuluminedesudgnazuas Tnglisdeutuneiniiey
Bounud wazdeshiduneinidmualiSeulngliumheinsslunasinsdiiavangnives
et SeinfAnwannsadendeuldmunruaiawazanuals
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A5 UNYII8IUN
1. nuandvAnwnaly Taitdeandn 30 wd2eha
1.1) ngu3vdeny 24 wiefin
1.1.1) NgUNIUATNNTABENS 9 AV 0l
0010102 mwlveianisdoans 3(3-0-6)

Thai Language for Communication
yénmsldnuneiofmunaudnaisassddmivgBouluamssuil 21 vinwznisdeans
nsits MIyn Mseukazmsideu saudsnsldnuinedfiediauenanisdnuiuazduaiinsdinislu
deusziaveng o
Principles of using Thai language to develop creativity in learners of the 21st century,
communication skills: listening, speaking, reading, and writing, using of Thai language to present
academic research and studies in various types of media.
0010202 MBI EENALIINYZN55 U 3(3-0-6)
English for Study Skills Development
fauinagnsn1seunmdinge nugnisaamnion n1seuessmaiuiedu
Uszinunazdoyadify Wauvinveniseuuasnagnslunisiseumdng Wauvinuen1seufidday nns
suiedulamnudduazieaziden msasuainy MaALEAdinyTun Msadaddny
N1538YULUUNSWEN N3IANNIAVYTYaaINUNEIU 115811081 TU LA EIUTEANS AN Wanu
nagnslunsiseu N15aatuiin Msaguay N13aRANULETEUlnneREAIYRIVRINLEY
Enhancement reading strategies previewing, predicting, skimming, and scanning
enrichment of essential reading skills and vocabulary acquisition strategies: identifying main ideas and details
in paragraphs, identifying patterns of organization, making inferences, guessing word meanings from context,
word formation; categorizing information; reading critically and effectively; development of study skills for
further studies note taking, annotating texts, summarizing and paraphrasing.
0010203 mmé’anqwé’m%’u@?aﬂuﬂmswﬁ 21 3(3-0-6)
English for 21°* Century Learners
Wannaussauznsieasnwdnguieinueils wa 81w Weu Tuaniunisairig 9 lu
TAnvszariuieiidunienis lidunienis Bnmsliniwedisgnies Adesuads wangaufuuiun K1y
FonsasusazAvnssunisldniviiienisdeansuaziinauiuaie yjimﬂmiﬁwmammuzmi?iami
MwanguiuMsianurdmiuanissei 21
Development of four fundamental English skills: listening, speaking, reading and writing
to increase communicative competence through formal and informal English expressions
frequently used in everyday situations. Emphasis on accuracy, fluency, appropriateness. Integration
of 21st century skills with communicative competence development: self-directed learning skills,
collaboration skills, critical thinking skills, cultural awareness, creativity, Information sharing and
decision making skills needed for 21st century learners using communicative activities and

innovative materials.

ANTNYWEANANSLATTIALAENT UMINNFUTIVAYNTLUAT 7
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1.1.2) ngunananaudunyed 8 enn
0020110  AIINITIVDIYIN 2(1-2-3)

The Truths of Life

A NISNAUINNYETIN AIULUIINYIANEAST ANAUT LAY

Y]

n MsuAUaym@in vinweInioduia vwagduinin wun

AUNNBUALEITUY IRV
U1 1 mnngvestiin msiaungunm
M sUsEENALIinYeIn

) Ere))

%
%

Meaning and nature of life developing, life skills through science, religion and
philosophy, objectives of life, quality of life development, solving life problems, life skills for
peace, guidelines for applying life skill.

0020111  gunIsnwuazinusssulve 2(1-2-3)

Aesthetic and Thai Culture

mﬁuiﬂmm?maﬂﬁiimﬁ ﬂ’]iﬂ%’]ﬂﬁﬁﬁﬂ’]ﬂﬁﬁﬂﬂiiﬂisuamwwg AILTe AuAsnsTh
PR Aau weravngasd daaw uarTausssuUssmdllneuuiiugiuuiinigiud msueadiu nsléby
warmaedeulm lunswanseendadisassanaiamsssulveifionsimumienie ensuel Sey uae
afnloyayn duasunusssuasesssu warnsiludidnerar nsuaismaiiug nsadeassdfalzuay
Fuussamhgmatlanueatilegdu fvhviumaivdsundas uaznmsdniuTinensiinrmauludsn

Perception of beauty in nature, human’s creation of art, beliefs, faithfulness in nation,
religion and majesty King, Thai culture and society based on perception of sight, sound and
movement, creative expression of Thai culture for the development of the body, emotions, social
skills and intellect, enhancement of ethics and morality, volunteering spirit, knowledge searching,
and creativity, art and culture understanding of oneself and others, adjustment to changes and
peaceful living in society.
0020112  anudulve 3@ wazaansnszsan 2(1-2-3)

Thainess, Way of Life and The King’s Philosophy

Useifmansvidlng dnuwageeadndialng Jausssulne Useindllve wazgileyan
viesdu mnudulve nsaszutndinnudulng wagdrindnwlng Ineraludsauing nsdngau
Aanssudnerauarans1saiUselevi 99ARNNFVRIMANTNTEIIYILaENTURNTAERTNTETIYIENTS
UftRloRmunuLes

History of Thailand, characteristic of Thai living, Thai culture, Thai tradition and local
wisdom, Thainess, awareness of being Thai and Thai patriotism realization, volunteering spirit in
Thai society, participating in activities of volunteering spirit and public benefit, knowledge of The
King’s philosophy and practicing along The King's philosophy for self-development.

0020113  nguseuazalunaiiiod 2(1-2-3)

Laws and Good Citizenship

ngvneifeiuiiaUssdniu asuagnihiiveswailledlne avsviedanu Avsniaasusia
ANTN9TRINGTIN @nsnienisiiias n1sunasealne ssusulseusulee @n1Uun 19n1siEies WaIUIAIS
NNTLEBY WaENISHAIUTINNIINISIEDS

Laws related daily life, rights and duties of Thai citizen, social rights, economic rights,
cultural rights and political rights. Thai governance, democracy, political institutions, political

development and political participation.

ANTNYWEANANSLATTIALAENT UMINNFUTIVAYNTLUAT 8
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1.1.3) ngudnedans walulad wazuinnssy 3 vagfin
0030105  AAIARANININGIAENS 2(1-2-3)

Smart Thinking with Sciences

MANNITHALNTLUIUNITANYDINY LY NTTUIUNITAANICINGIAIERNT AdlnrAansly
MnUszariu maundgmuazdndulaludin lnensAafsssuulazasassa

Scientific principle and human thinking process, scientific thinking process,
mathematical in daily life, problem solving and decision making through systematic and creative
thinking.
0030109 nseenidaneuasivuioguniw 1(0-2-1)

Sports and Exercises for Health

AUNNNY YALINNY wazUsvlemiveiniseanmdnenasiug vénmsuastuneuses
miaaﬂﬁﬂé’qmm'ﬁaqmmw Mseanfdsmeiienamuanssan mmIanIeduee 9 n1sidenianssunis
sonmdinmeuasinlviaonndesiumauazie Innseenidinmenadddgunsaliniosdionseenidsne
2819915 N1sEnnseenmasnNeluanIuuInNIsNITERNMEINIY NsNAFRULALUTHIUNAANTIANINN
nng

Definitions, objectives and benefits of exercises and sports; principles and step of
exercise for health; exercises for improving physical performances; physical activity and sport
selecting related gender and age; exercise practices and sport equipment proper usage; exercise
practices in fitness center, physical fitness test and assessment.

1.1.4) NGUFVINGINTITUALAITIANTT 4 Ve Rl
0040101  msaszuiinfuasuiudarensiuasuuladlulangalvl 2(1-2-3)
Awareness and Adaptation in Disruptive World

ms3ud 1la uagmseniinfenisiasundasgadegtlulifsnu dnu taswgia nisiles

dauandeu wealuladansaume uazuinngsy nansenuiudny nansenuiunsdos nansenud

e Hansenusudunden msldmaluladarsaumauazuinnssy nsuudiioundtminis
Msadinmnuunfluguuutinisgrsiviudensiasuuladudsaugatlagtuldegamngan

Perception, understanding and awareness of the current disruptive in dimensions

of society, economics, politics, environment, information technology and innovation, social effects,

political effects, economics effects, environmental effects, the use of information technology and

innovation. Adaptation for effective problem solving in new normal toward disruptive society.

0040102 BIANTUINANGY 2(1-2-3)
Happy Organization

ANUNLNELAYUTELNNVBIBIANT ﬂ?ﬁﬁﬂﬂﬂ']WLL’Jﬂﬁ@M@ﬁﬁﬂﬁ TAUTTTUVDIDIANTUUAINY
VAINNATEY ANUVUELAEAIILEIAYVDIDIANTUNIANAY ININENTIUIN N15UTEYNALTIRINENTIUIN
ileladuatennugy mevieegisfinnugy mafdnulunsaiesdnsuisnnmae

Definitions and types of organization, organizational environment, multi- cultural
diversity in organization, definitions and importance of happy workplace, positive psychology

applying for creative happy workplace, and participation in creating a happy organization.

ANTNYWEANANSLATTIALAENT UMINNFUTIVAYNTLUAT 9
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1.2) ngudvden  deniseulitiosndn 6 wein

=

WlvEiSeulaiteuimansene 9 amundseuaula Swiulivesnin 6 wiiein
1.2.1) NGNIVINWIELNITHRENS
0010302  A1WRAUNBNTHRHT 3(3-0-6)

Chinese Language for Communication

o w 3

AN 28 wazlszloanwnIusgniiedunsunisaunuiludinuszdniu dnonyiniwiu
wazmseanides nsiiniinuensdeansnieIuluaaunisaling 1

Basic Chinese language vocabularies, phrases and sentences in daily conversation;
Chinese phonetics (Pinyin)and pronunciation; practicing Chinese communication in various
situations.
0010402 awdiuilonisiedns 3(3-0-6)

Japanese Language for Communication

[y v W

fdwsi 28 wazUsgloanudiuegisiiedmiunisaununluinusediiu dndnus
M Fukazniseendes nstininvensdeansnisduluaniunisaisng o

Basic Japanese language vocabularies, phrases and sentences in daily conversation;
Japanese phonetics and pronunciation; practicing Japanese communication in various situations.
0010502 mwmmgtﬁamsﬁami 3(3-0-6)

Malayan Language for Communication

AN 28 warUsgloanwnangegrsiwdmiumsaununludinusydriu dndnusniw
maﬁgLLasmiaamﬁm mi?;lﬂﬁﬂwmiﬁam‘iﬂwmmqluamumiai@m 9

Basic Malayan language vocabularies, phrases and sentences in daily conversation;
Malayan phonetics and pronunciation; practicing Malayan communication in various situations.

1.2.2) na:uﬁ'ﬁumm’]m‘ﬂuqué
0020114 wardlasdnen sssunivianunistiesiunassudu 2(1-2-3)

Citizenship Education, Good Governance and Corruption Prevention

AAmINeRarALdduosaLilos unum ansuii nénanud aussulufifinis
dsan enaun Usvan wadleafuannandasuudasgalamffan uundangud msudmsdanissssnivia
Hoymiuagnislosiunidnresiudu myiaasdsefiuvdnssaniviavemiisny

Definition and importance of citizenship , roles, principles, virtue, morality in social
dimensions, religion, philosophy, citizenship in the globalization, meaning, characteristics,
concepts, theories, management, good governance creating public consciousness, volunteering,
corruption prevention, measurement and assessment good governance of organization.

0020115  sssumANansiGous 2(1-2-3)

Information for Learning

AUVULATANEAYVRIAITAUNA AINABINITLY NTTUIUNITAMUYINYENITS
A13aWNA AUABINTTLTATAUNA N1TARFBNUNAIANTAUNA NTAUAAITAUMA N15UTELTURNAT
ATAUMA NITIATIENUALHUATIZVANTAUNA N1TNDABIAAIINT ANTAUNA N1TITEUTIYNTO B IUAE
USTANUNTY MstEReasauwmAlugULUUUNANNIYINIS

ANTNYWEANANSLATTIALAENT UMINNFUTIVAYNTLUAT 10
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Definition and importance of information literacy, processes development of
information literacy skill, needs of using information, selecting of sources of information,
information searching, evaluation of information values, information analysis and synthesis,
extracting of knowledge, writing reference and presentation in academic article.

0020116  wnaASBUSITIE519E55A 2(1-2-3)

Creative Learning Spaces

Amsmsnguazauddgvesunaaious nsltundaieufideaieassdiiionnsoud
AADATIN AINUNUIY AU IALAZVRULYAVBILNAUTOUSITIATI9ETIA UTTNNVBILNAUTHUT LTS
a319a53A NieNsEsauna n1sidndausnsluwvasteusideassa

Definition and importance of learning space, using creative learning space for lifelong
learning, meaning, scope and importance of creative learning spaces, category of creative learning
spaces, collection, services and access of creative learning spaces.
0020117  awBilawau1TIn 2(1-2-3)

Meditation for Life Development

ATIVINEYRIMTNANNE InUszasd 35013 duneu gaiEuduveamvhaing dnwos
YBINITUINTTULAZNTENS Uselovdvosaund dnvageinisneniuanis waznisiausiulely
FAnusedntu andiunsSeusazmanu dnvae dunou auaulh Usslovivesanuuaraa Al
Fosilaaun anuuanesseinatosiuItaaun unuisaunsfuitaau vlanduitaaun

Definitions, objectives, methods, and the beginning of meditation; the nature of
reciting and meditation, benefits of meditation, appearance of anti- meditation; the way to apply
meditation to daily life, meditation as related to education and operation; the nature, process,
property, and benefits of absorption (Jhana) and insight (Nyana); fundamental knowledge about
introspection (Vipassana); differences between tranquility (Samatha) and introspection, layout of

tranquility and introspection; world community and introspection.

0020118 Tan Fewandon uywduaznsAsuua 2(1-2-3)
Earth, Environment, Humans and Changes

Tassadrsuwazedusynovveslan nisiwdsunlasveslan SeRURsssuvIA
NINeINTFTTNIALATALINARY MIdnsAundeuLagnsiaLNeEeSBu MIUiufeayuddedy
fvRsssumRLarnsiUasunlasdundoy m‘sﬂﬁzqﬂmﬁs@ﬁm‘iaummﬁamﬁeﬂmﬁﬂLnﬂé'a:uLLazﬁsJ
NUR

Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development,
human adaptation to natural disasters and environmental changes, The application of geo-
informatics for environmental and disaster management.

0020119 WAIUNATTILIIN 2(1-2-3)
Miraculous Power of Mind

U31n9n15aindan193n  5IusIndeyanazisoususingn1salngesng q finain
Iauywd n1sinndedanig o iduiuszdnddaniunszuiunismisinemansiiessuuida
ansaume Lasesladingimansnatuayunisinnasdntazensualvasuywd
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Psychological phenomena in science and Buddhism, methods of training
psychic powers in various ways, measuring the Aura energy in the human body, psychic
benefits in daily life, scientific equipment supporting power of mind assessment.
0020120 nsuiluANUTARd IR EURDS 2(1-2-3)

Conflict Resolution through Peaceful Means

a

LuIARkaENgu)ANNTaLEs duRnin duiE n1stdesiuanudaudanuls MIATIER

ANMUTALES LazAINTULTIlUTEAUYARS YUY wagTENIUsEne LwImeduaislunisun Jeymii
ANANLEUANIN

Concept and theory of conflict, peace, violent conflict prevention, conflict and
violence analysis in personal, community and international levels, model of peaceful means in
solving peace-threatening problem.
0020121 a3 wihil uwazmsfidausauluniswauniesiiu 2(1-2-3)

Rights,Duties,and Participatory in Local Development

USvgyn wundaienfuanduasning nisileswarnisunaseswuuidiusay ans wind
fimuin1smsUnasewiesiulng suLuuMIUIMsIazMIInesinsUnasesdiuviosiiu JamuazeUassn
wmastlusagiimmaunliunisunasesissdulneg

Philosophy, concepts related rights and duties, politics and participatory governance,
rights, duties, and development of local government in Thailand, model of administration and
management of local government organizations, problem, obstruction and solution trends of Thai

local administration.

0020122 STUUSITNIS NG 2(1-2-3)
Thai Bureaucratic Administration

MIUTMITINSEIUNAN drunfiaalazdiuriosiu MITweIuNa MInszaesng
viTvesiIBLIITNNg B3ANsBase S5iamAa muwdsgusgiamia Winihiivessy Telduazedie
Y0953U1a Sgunadidnnsetind msusnisUssrwunuuBidnnsedind nssuiladesesUszanau nssud
ToyAY1IATUDIUTEY WY

Central, regional, and local administration, centralization, decentralization, duties of
bureaucratic units, independent organizations, privatization, government officials, government
revenues and expenditure, e- government, e- service, public hearing, and public information
awareness.

v Aa 14 a

0020123 dUNUPINNI8IAINGT 2(1-2-3)
Good Life Through Psychology

NSARUAMNAMAIN N ImWeIUANENIN NMSUTUMIMEInliaUEULUUELAS N3
MUHUTIN MIaFuyweduiug n1simun1zgdl N153N15ANEINAAYEITIN NSHAIUIAILDIIY
NSRYUSAREATIN

Life quality development, self-development, adjustment for balance and happy
life, life-planning, human-relationship development, leadership, life-crisis management, lifelong

learning for self-development.
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1.2.3) nguamenaans nalulad uazuinnssy
0030106 NEATNDNITWHUIAMNINYIN 2(1-2-3)

Agriculture for Quality of Life Development

WTInfunsinens Uselevluazyszianiemsinens nsinea stvanmgiennia
M3UszgndtagmsnsinumsIlodaasuguan mManwasiienuesiisn nMsinuasiilensduindou
LAITEFNAYUYU ﬂﬂiLLﬁﬂ@%ﬁNﬂNSm%ﬁﬂmiLﬂ‘lﬂmié”JﬁJU’?@ﬂﬁﬁJLLazmiLL‘UiE‘U LLasmiLﬁm;ﬂaﬁwawam
NNNITNWHNT

Way of life and agriculture, benefits and classification of agriculture, agriculture
and climate, applying of agricultural materials to promote health, agriculture for hobby,
agriculture for driving the community economy, problem solving in agricultural products with
innovation and processing, agriculture product value added.

0030107 wialulaguazn1sa3eassaLInngsu 2(1-2-3)

Technology and Creative Innovation

a3 anadilafenfumaluled msidonuazuszgndldifieimuiannndin ns
a¥sassduinnssufivuganiuuundanuuagnsiudsuulad

Knowledge, understanding related technology, selecting and applying to
improve the quality of life to creating suitable innovations for social context and changes.
0030108 HUNNA FINA 2(1-2-3)

Good Health Good Life

mmiﬁlugmﬁ’mqmmw m’mﬁﬁﬁ'@uazﬁamﬂqmmw ﬂ’]i@LLﬁEj“Uﬂ’]W“UENLLGiawI"N
To ndnn1slderandyusedntnu swnulagiu srunulusn wasndndudauaimludinuseiniu
mslaelunsdinn warnw mmiﬁmﬁumimwaﬂ q‘vﬁluazmqu m'i@LLan“UﬂTW%m UINNTIULAY
wAlLlagnEunn

Basic knowledge of health, importance and dimension of health, health care
of life stages, principles of common household medicine, modern medicine, traditional
medicine and health products used in daily life, drug abuse, sex education, knowledge related
tobacco and cigarette, mental health care, health innovation and technology.

1.2.8) NHUENINGINITUALNITIANTT
0040103 nsusznaunsadeln 2(1-2-3)

Modern Entrepreneurship

unAnuaEauReiunsduguszneuns msumeonlomauasmssuilonagsialugei
fnmswasuutas ysanmsanuiiemanssunsinnisiunsuimgsie nagnsdmsuguszneums
uag MITANITINAVL AN

Concept and theory creating entrepreneurial, searching for opportunities and
dealing with business in a change age integrate knowledge with the science of management

and business administration, strategies for entrepreneurs and small business management.
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0040104 N1IAAINYIYRAIN 2(1-2-3)
Smart Marketing

wrAauazngeg) NMswdsduninseainlulandagtu wgAnssugusian nsuusdu
pam Msfruanguilnning nMTeeurddEnd g N13a319RsEUAN ﬂ’ﬁ%’@mimamqﬂimﬁu’q
ooulatiazeanlar msnanauiiegsRayuvy

Concept and theory of marketing competitiveness analysis, applying psychology
on consumer behavior, market segmentation, targeting, product positioning, branding, modern
business management, modern marketing management through online and offline, marketing
for community business.
0040105  deaulnelugafddia 2(1-2-3)

Thai Society in Digital Era

[y

LI AUNENELAEANEAYYRIdANgARdYia n1sidsuLUawesdaulned

o

a o

diaugaRdvia nsfuteyaimasiiudeddvianaziaietedsaneeulay anudilauagiinus

nsldnaluladfdvaluigeasneassa nmsseuiiaznsusuimlugaddvadunssuiunmisdeny

anuaseninilunusssulazasessrunsldmalulagiia

Concept, definition information with digital media and social networks, the
change of Thai society to a digital age society, understanding and skills in using creative digital
technology, learning and adaptation in the digital age through social processes, awareness of
morals and ethics in the use of digital technology.

0040106 sanuuunsiaEasludanavia 2(1-2-3)
Storytelling Design Digital in Media
madFeshudenilusluuunndndosnenim Fadmi Fos unaunu wazeiu

wpdiang 9 vuunasvlesiludeRdviaivainvane
Storytelling through various forms of content storytelling, telling a story by

video, voice, dialogue and various production techniques for platforms in digital media

0040107 inumsAnwiearandunaiios 2(1-2-3)

Educational Games for Citizenship

mmﬁ’lﬁm%dLmJﬂﬂiﬁﬂmuazmwmﬂuwmﬁm UTZLANUDILNUNITANET Wi
‘mﬂmaaaﬂLLU‘ULﬂmmﬁﬂ‘mLﬁaﬁwummé’ﬂwmwaﬂwmﬁm nsléde walulad wazuinnssy
funun1snwiiewmuinudunaiios n1snaassdafanssuinunisinwiiioninuu
walesluszuovuszrsuley

Importance educational games and citizenship, types of educational games,
guidelines of educational games design to develop characteristics of citizen; using media
technology, and innovation on educational games to develop citizenship, educational

games activities management for citizenship in democratic regime.
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2. MUY NANIE Laitfaendn 94 wqefin
2.1) v wuny 15 nein
1551151 Lgnsaln endaingenuguinenisaeansniegsna 3(2-2-5)

Basic English Grammmar for Business Communication

mumnundnmslihensalnmudinguiesudatiunsinusinuasninfve s
sUnvuvesAnIeuarlionsal sULuurenduazlasiairsussleanseudunisiiniiafidunisya
auwmLLasmsLsﬁauimaaﬁﬁw%wﬁwmﬂmmsmw&q%ﬁ%

A review of the basic and useful rules of grammar with particular attention
to parts of speech, verb forms and tenses, clause patterns, and sentence structures. Practicing
using these grammar rules through spoken and written exercises in various business contexts

1551152 WANNITITUNTWNDING B 3(2-2-5)
English Reading Principles
fluguresnaifuasinuzniseunmdingy nsaan1sal MstesHeE1TIAE
nsmsragilomesasdeaunznaiinisseydidnd defavdn saufisneasBeaandeanuiiey
N19LAIAUNNNLVDIAIAENADINUIUN
Principles of English reading strategies and skills including predicting, skimming, and
scanning texts; vocabulary strategies to identify main ideas and details in paragraph texts and deducing
vocabulary meaning from context.
1551153  laseadreusgleaniendenee 3(2-2-5)
English Sentence Structure
Usuinnvaslselen asdUsenouvesUselen uagdszdiunsbinnsaifsndudmsu
n95u3eu nsiindunisudssazveteanununelulsslealaeldindouussloafivunzauiie
wismSosdmiumadeulussiuigely
Types of sentence, sentence elements, and necessary grammatical points for
writing; practices of composing and enhancing meaning in sentences with appropriate use of
sentence connectors in preparation for higher levels of writing.
1551214  n1silauasyan1uidengy 3(2-2-5)
English Listening and Speaking
fugnulunstevenmiufnesnaiiuszaninin Inglivinugnsieasdefaunim
LLasa’J’f\]uﬂmﬂugﬂLLUULLazU%wﬁwmﬂuma Annsiliegefiuszansnmiiienenninuming st
A Ailew FauaR wazenusala nislénnsdeansifiotagUszasdsngg
Foundation to articulate thoughts and ideas effectively using verbal and
nonverbal communication skills in a variety of forms and contexts; practice listening effectively
to decipher meaning, including knowledge, values, attitudes, and intentions; use of
communications for a range of purposes
1551215 N1599NLEYINWIDINgE 3(2-2-5)
English Pronunciation
vandnamaniniundingy efereildluniseenides dndnus eeidutlgwlunis
PONLANIN1E199NE Y N1SHNEaNdsINdysuzLazaTsnIvIdingy n1saddesndniunluszauad
sUuuUIueades wagmsieuides
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Principles of phonetics of the English language, organs of speech, phonetic symbols,
problematic English sounds, and practice in pronunciation of English consonants, vowels, stresses,

intonation patterns, and linkages.

2.2) v uawzaIu 79 wEfn
2.2.1) nguIYUeAY 48 wqenn
(1) NGUIWWNYLATWIDNHUUALANLIDINOWIINT 12 WIEfAn
1551216 ASVYUNIEDING Y 1 3(2-2-5)

English Writing 1
nalsuavinallansleugeninussinnineg lngldesdausznavuaysuanualnig
mwitdfuazsludmsunsideou
Writing strategies and techniques to compose various types of paragraph
using key writing elements and necessary language features.
1551217  n1ssmun1wIsenquiiaaIugsia 1 3(2-2-5)
English Reading for Business 1
Anfinweniseruniudinguazduiiugiy uasdlagunuudoy aungiunisgsia
laun duwa seilgunsensusery eumsUseyy dedsenia vanenmviuanis UseiRgediuunna
sneaiasny Musseednuarau demnussulatmansdws waznsdeuaguanaluidod
Aeades
Practicing basic English reading and understanding various kinds of business
materials focusing on e-mail, agendas, minutes, notices, schedules, CVs, cover letters, job
descriptions, online text messages, and writing short summaries on related topics.
1552136  N15EIUATNBINELAHBIUEIAR 2 3(2-2-5)
English Reading for Business 2
Pre-requisite: 1551217 English Reading for Business 1
Anvinuzmssruniundanguluseduiigedu uasidlauneumsgshafidaududeu
B9t Tnefnwansenumagsie lawan wiuiudmsunslavanduduasnmsuinisesulad aes
Ul n31w Auledusen waznsldinweniserudinssiluusunmiegsia sudamsedusgly
WidefiAeades
Practicing advanced English reading and understanding the complexity of
business materials by studying from business reports, advertisements, online product and
service brochures, table, charts, graphs, company websites, and using effective analytical
reading skills in a business context, as well as, discussing business relevant topics.
1553138 ASVYUNIEDING Y 2 3(2-2-5)
English Writing 2
Pre-requisite: 1551216 English Writing 1
psfUsznavdAuarlassaieiiugiudniunmsdeunnudesiiiiusyansam ns
?JﬂNumsaaﬂLLUULLazﬁmadﬁﬂﬁzﬂawaﬂﬂ’nmﬁaﬂugmmwhm ASHAILINITANYENTAMTINING
waznsTiudaveadidousiuuiuvlulanuisenandueie undstoyadivarnvans Aanssunsidouuuy
aufte uazmsedumeluduSeon
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Key elements and underlying structure of an effective essay; practices of
modeling and organizing different forms of essay; development of writers’ arguments and
critical thinking skill through real-world contexts, multiple sources of data, collaborative writing
activities, and classroom discussion.

(2) nguAvInTwNSangugsRatientsieaTuIIYIA 36 wdlenA
1552137 mmé’enqmﬁami?iamim\iqiﬁammma 1 3(2-2-5)
English for International Business Communications 1
flugnureantwiuasvinee lneuiivifindnuosnwdengulugsiasening
Uszinel msfinwuasiinnnsdeanssevinedamsssy sawdamsidhdsan nstnsdnst nsunisgndn
miLSﬁ’]immsﬂizsqtu LaZNITUNAUDAIYINR
Foundation of language and skills with an emphasis on the primary functions of
English in international business, and exploring and practicing intercultural communication, including
socializing, telephoning, providing customer service, joining meetings, and making oral presentations.
1552226 mmé‘ﬂmqmﬁamiﬁlamimﬂqsﬁamm‘ma 2 3(2-2-5)
English for International Business Communications 2
Pre-requisite: 1552137 English for International Business
Communications 1
MsmIsNANNF oL lofaLTnvE A SangwnnsssRans L udenisUsEney
m%wiuammmuﬁﬂﬂﬁugﬁmﬂm‘i ﬂﬂﬂﬂiﬁaaﬂiiuaaﬁuﬂﬂiajﬁﬁﬂﬂ ATASILATOVIY N1TLATAN
NAUTIND NITEULUN
Preparation for enhancing business English skills necessary to future careers
through integrated activities; practices of communication in different situations, including
networking, negotiations and conferences.
1552227 mmﬂatﬁaaﬁutﬁams?iamst%aqsﬁa 3(2-2-5)
Basic Translation for Business
nauinsula mswvaseiudsglonnndanguiulneuaginedudsngy dymi
wulumsuda as58us3Avesnsuda HnufoRnisudaainienaisiBegsiafivainuats o1i 4
FUNTNAU VLY
Theories in translation; translation of sentences from English to Thai and Thai
to English; problems and ethics in translation; practicing translation from business-related
sources such as news, speech, letters.
1553139 msillsuntwndenguiianisindangsia 3(2-2-5)
English Business Correspondence
%é’ﬂﬂ’ml,azwmﬁﬂiumiL%EJuLﬁaﬂ']iamiavmﬁqiﬁa %ﬂﬂﬁzﬂaﬂﬂﬁwgmmmmz
dlnduesnisidoudegsiaetnadiussansam msAnwuazyianuduieiuddsinazdnoudilily
mMadeuiielfnounisgsia msiinmaieuiienisinsenagsia Myjatduaamunessiauaslsudd
dianvselinduiodwa Seuiuazinlunisideuanuneussansig 9
Principles and techniques in business correspondence, including formats and
styles of effective business writing; exploring and familiarizing expressions used in business
correspondence; practices of business correspondence focusing on business letters and

electronic mails (e-mails); learning and practicing different kinds of writing.
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1553140 MEsangesian snaInLazn1slaBaLIRINa 3(2-2-5)
English for Digital Marketing and Advertising
wufn Adsiuarduiuiifdenldlunsaaiauarnislawanddde nseuuas
miﬁﬂ‘ﬂnLLa3‘U‘1/1m’1mmmé’ﬂﬂqwﬁmﬁjﬁﬁ]mwmﬂ NSNNAUNUILAZNITULFUBLNUNITAAIA NIT
asnassrroumuslavanosulatiuniwisinge
Concepts, terminology, and expression related to digital marketing and
advertising; reading and listening to business and marketing news and articles in current
situation; practicing speaking and giving presentations in the area of marketing; as well as
creating and drafting online marketing content using English language.
1553141  21¥1INUAINTUIULAYVIYNITUALEIINIY 3(2-2-5)
English for Secretarial and Office Work
Anvinwgnaniwsainguiionisdearsiisdrdesfuauasiyns Anwididns
Jesdu waznsléniulunuanymsuardiinnu Yaquazeunsaivedldludnineu nisdoans
HIunensdne nsdavany nsdeusugudeu nisueniiamsluditney n1snanidTesest
a1 Mmilideyarudiua Madeutuiin wagnsinieun1Inyses
Practicing all English skills needed to perform secretarial communicative tasks
focusing on basic vocabulary and expressions used in secretarial and office work, as well as
office supplies and equipment, telephone communication, making appointments, welcoming
and receiving visitors, giving directions in the office, making polite requests, distributing
information through e-mails, writing office memos, and arranging meetings.
1553227 AMHITINGPAINIUIUUING 1 3(2-2-5)
English for Hospitality 1
Fwii wardaunundinguseiuiuguilldlusulsusy wagnisuinisdndu
WNUNADULFUAIUNEN N15999%BRN N1sawztlowdnin n1sameloueanaInlsawsy uwnunkiUIu
IﬂHﬁﬂﬁﬂwzﬂﬁ‘lﬁﬁﬂﬂi]‘i‘&l,ﬁ’e)migamiﬁgﬂmiﬁﬂ YA N1587U LaENITAYY
Basic English vocabulary and expressions used in hotel business operations
and services required for the front office, room reservations, checking in, checking out,
housekeeping services by practicing communicative English: listening, speaking, reading, and
writing.
1553228  mwnsangedmsundnauuinsnaiuduasdeuiuvueiedy  3(2-2-5)
English for Ground Staff and Flight Attendants
nswenanuniendmiunisuimsluauiudunaglureslaeansidedldinuey
mmé’qﬂmﬂumiﬁwmuéuaqwﬁmmmﬂﬁuﬁuLLazwﬁﬂmuéfau%uum‘%mﬁu Hneluinwenianiw
ﬁgq?%ﬁﬂmLﬁaﬁwmmaﬁamﬂuamumaaﬂ&ha6] fdedestumutasnseveaisnisduy n1sdnw
AruUaenfeuaznisuins saudanisainsnuluasnuiedes
Preparation for airport and cabin services requiring English language skills to
perform tasks of ground staff and flight attendants; practices of four language skills to improve
communication in various situations involving airline safety, security and services, and applying for

jobs in related fields.
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1553229 Mudangeitensvioadien 3(2-2-5)
English for Tourism
nsAnwgaanunssun e iisadesiu funsldsdwiuazduauluuiund
varnvarglussianisesiin nieuduAanssunisinunaunuiluiideifeatestu nslu
Auugihnsusseeanuiivesfieasuluianisiinnslideyasuisnsvieafislnas nsfuna
pmsUsEifmans Aauinusssu wasusuindl
Introduction to the tourism industry, effective use of English vocabulary and
expressions in different aspects of the tourism business with rich practice through
communicative activities, and a broad range of typical realistic travel situations involving giving
suggestions and advice, describing tourist attractions, and providing information regarding
methods of travel and transportation, food, history, arts, culture, and tradition.
1554109 AMHITINGPAIMIUVUUIANT 2 3(2-2-5)
English for Hospitality 2
Pre-requisite: 1553227 English for Hospitality 1
Anvinwenundanquiitenisdoans Tnesiwunnsils msye nserunazmsdeu Tng
THlassade dwsl wazdaunwdangquazduiigedu Adlunulsusuwagnsuinisdmiuunun
DIMLAZAT ORI NMITAEES NTIRLLEIWT AsanuaznInvedlsIULaEn1TUSAS
AULAZNITUIN N1TIANITTOT0NTU
Practicing communicative English through listening, speaking, reading and
writing skills focusing on structures, advanced vocabulary and expressions used in hotel
business operation and services required for food and beverage, catering, hotel event
planning, hotel facilities and services, spa and massage, dealing with complaints.
1554110  msautan1sAesaBegsna 3(2-2-5)
Interpretation for Business Communication
Pre-requisite: 1552227 Basic Translation for Business
nguinisany Janfinulunisany 93581UTIMYeINTTa NagNSlun1as Ng
‘Fﬂﬂdﬂﬂuamumizﬁﬁﬁamﬁwmﬂwmamﬂﬁjﬁﬁ] nsAUATYal mmmﬂﬂmqmié’ﬁ N13L309 LATEFNI
wazUsziruthaulanisdsny
Theories in interpretation; problems and ethics in interpretation; strategies in
interpretation; practicing interpretation in various business topics, the interview, business
discussion, politics, the economy and social issues.
1554111 mmé’anqmﬁamiﬁﬂLauamqaqsﬁa 3(2-2-5)
English for Business Presentations
Anmsdeansiflenisuniauenisgsfvegslivs@nsnm msianvinuznniaue
9gINe Anwigduuunisdiaue nsdniesdeyaniseanidss lasssumsiiaus nsdnwinsly
AWINBLAZNITLAAIDINUATEN WI58MNITUEUD waznsIgAIAnYILazdILIUAIUNITUNEUDNY
3319
Practices of oral communication in making effective business presentations in a
variety of situations;, developing business presentation skills including presentation style,
organization, pronunciation, and drafting process; learning the proper uses of body language and
gestures, presentation etiquette, and vocabulary and terminology in business presentations
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2.2.2) nguiviaen 24 miqenn
Tideniseuainseivsalull Lidesndn 24 wiaein
1552322 N158081IN19TINITENINNTAUSTTH 3(2-2-5)

Intercultural Business Communication
nauinmseanssznineinmusssy dnuuganudauddunisdemstuiausisuas
msdamsesdauddununmeiamsssiivainvats TnslawizgluuIunmnagsia mswamuninee
msdeansszineimusssn Anuduiudserineimusssn dau uazdndnwainiendiug
Intercultural communication theories; cross- cultural conflict styles and
conflict management in multicultural contexts, particularly in the business context;
development of intercultural commmunication skills; relationship between culture, society, and
ethnic identities
1552323 2 wnssuuaznnsdeanslugsiauazdesiuade 3(2-2-5)
Discourse and Communication in Business and
Contemporary Media
MIATIEENsAUNLY unaunulunisieaisnieginia uaznsUduiusmadeny
LﬁaﬁmLmammwmUimaﬁaiuaa’luﬂ’liajmﬂqﬁaLLazs?FmUizﬁTﬁu QWWﬂiimwa’mgULLUUlﬂumi
Tawanduduayndndoe Jodinueoulay Vvl waslineans
Analysis of conversation, dialogues in business, and social interaction to
uncover implied meanings in situations of business and everyday life; multimodality in

advertisement of products and services, social media, websites, and magazines.

1553143 AMedengeiansviaaiienieshu 3(2-2-5)

English for Local Tourism

Faunsuazanudidyesuinsussianeine lugnanvnssunisviesiley wihi
mnuiuiinreuvesesAnsvesiglaziualiivesssAatien Aninwennsldnwisingy Tnglddw
28 waglassanaveanwdanguitldlugsievieadien Tasiamzlugianasiieg vesUsemelng Anw
Ly Yesnseynvrnrulnewaznsvieuiisregnededu dndunisiasan udledgmliiu
Hnvefisnaztihiauedudiuazudnsiunsveadien

Evolution and importance of different kinds of services in tourism industry;
duties and responsibilities of state organizations and trends of tourism business; practicing
English language skills using vocabulary, phrases and structures of English used in tourism
business, particularly in different regions of Thailand; various aspects of Thai community
conservation and sustainable tourism; negotiating, solving problems for tourists and presenting
tourism products and services.

1553144  awsanguiilemswautyaannwlugaaunssuuinig 3(2-2-5)
English for Personality Development in Hospitality Industry
wnAuazmdianeiusslevdsunsiauyaanamlugnavnssuuing

N8BS siiAnasIFunIsuiIne Wsevlunsuaneanivinga uasvinveauduTussEning
yana wagmsilauasmaaiitewunsufduiusnisdeng
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Principles and useful terms related to personality development in hospitality
industry, including reading several selected texts regarding professional attire, mannerisms,
and interpersonal skills; as well as listening and speaking in English for social purposes

1553145  arwdangelugiuzaieilan 3(2-2-5)

Global Englishes

nsoUANANKAZUNUIMYBINIWIBINgulugIuznwlanneldnssuusiAuveg
mmﬁx‘mmﬂ,ugmzmwmaNﬁﬂ%%’umifﬁ'@mi LAZUIUINIBIBINgElan nsindunisieans
awdangululanuiinrmeiwesdlinndnguiltigindmsnwinasdeunmusssuiivainuans
shenatsnsdeansmuiumninwsingulugusnwinansdmiunsdeans uazanuasevtingly
L%iaﬂsua\‘imi?iaa’]iiwd’]ﬁwmiiuLﬁamiqi’mqﬂizmﬁﬁua\‘imiﬁ'amﬂuu%wmmﬁﬂﬂmﬂugms
Awlan

Concepts and roles of global Englishes based on English as a lingua franca
(ELF) and world Englishes paradigms; practices of real-world English for communication among
English language users from multilingual and diverse socio- cultural backgrounds, employing
ELF strategies and intercultural awareness to achieve communicative purpose in the global
Englishes contexts

1553146  mwndenguiiiensianismiegsianazdnssninalssne 3(2-2-5)

English for International Business and Trade

audidosdu drdwit drutu saensunwiildlunugsiauagnisdisening
Useine lelidanudlanarannsndiineeiadving nsils magn m3gu waznisdeululdly
WINEINTENINUTENA

Key concepts, English terminology and expressions used in international
business and trade; development of the for English language skills for international business
fields

1553147  anwidanguiilesinaladafnduaznisdanisdwnaneivy 3(2-2-5)
English for Logistics and Supply Chain Management
inwznwdanguifionisdeans MAwsiianiznisgnamnssuladafinduaznis
Famsdnnatesy Seudmdninudinguaneaulunisdnnisladaind nmsieneiladadindly
Iaﬂﬁﬁﬁfﬂ WWIAR NOBE NENNITHALNITUIUNITVBINITVUEIFUA
Communicative English language skills, industry terminology in logistics
management; analysis of logistics in the business world; concepts, theory, principles and
processes in logistics
1553148 mian5\1nqwﬁm%’umsﬁuQ’Uiznaun'1iu,azmsﬂaznauqsﬁaam%mé’w 3(2-2-5)
English for Entrepreneurship and Startup Businesses
WAR AdEwT LagduruAafussiaanimew dnnnsenuauAdemenisnasuile
Anwlenawazuuildulunain wazniswseuaunienlunisduduseneunislugsfaanisngw
N13A3ILHUNITIAIALAL NIV UBHUTIAY mi?lﬂL‘VlﬂﬁﬂmSWU(ﬂm‘mé’ﬂﬂqmﬁlamimnuaﬁuauu
Concepts, business vocabulary and expressions concerning entrepreneurship
and startup businesses; reading texts and articles related to the basics of market research for

finding opportunities and trends in marketplace and preparation for being an entrepreneur in
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a startup business; composing a practical marketing and business plan, and practicing speaking
techniques for funding.
1553149 MBS INgEENISENASINY 3(2-2-5)
English for Job Applications
finvinvediunisdeansiiieadestunisainseu nssuuszniesuatasau nns
WouUsziRgonazannueainsau n1snsonluadasinu n1swisudiduntvalsuluaniu
Uszneunisaznieesulal n1sElnunaunuITIanINTENN1walNIU NSENUNAUNUILATNSITEU
dioRnmuranisduntuaiiy warmsanwddminilduagnnsldnwlunisainsny
Practicing communicative English skills required to apply for a job; reading a
job advertisement, creating a resume, drafting a cover letter, filling out a job application form,
preparing for on-site and online job interviews, practicing mock interview dialogues, making a
follow-up call and writing a follow-up letter after an interview as well as broadening general
English vocabulary and expressions commonly used in employment
1553150 MEsIngesiamswieugaulnda 3(2-2-5)
English for TOEIC Preparation
nunionsunisaeuinda dulassaishiensainianiundngy uuams
FBansvirdeaouinly wazmsdrasamsaeulaeuiuinstinnagndnsideasusgieiiusyansnm
Review on the content of TOEIC examinations, including grammatical
structures of the English language, general instructions, and mock examinations with an
emphasis on the practice of effective test-taking strategies.
1553151  21¥19anNgugIna 1 3(2-2-5)
Business English 1
amwdinguashadoswiuluanunisaiineg Tneufunisdearssewinditnau
Admi 1w waghlnlddnumsgsiahluiuihdessfafiiades
An introduction to business English in different situations centering on inter- office
communication; exploring common business vocabulary, practicing using language and expressions
through related business topics.
1553152 n1@19aNnEIINA 2 3(2-2-5)
Business English 2
Pre-requisite: 1553151 Business English 1
wAansgsiaialan duasuuagiindunsldnwuagduuililuiunazaniunisal
#14 9) YosgINIINMSEIAaLTlonsAeanseEsliusEAMS AN
Exploration of world-wide business concepts; encouraging and practicing the use
of language and expressions in various fields and situations of business transactions for effective
communication.
1554907  m1sAuaidaszdiunendngugsiaiienisaessuiunvid 3(2-2-5)
Independent Study in Business English for International
Communication
nsEnUURNMRsudaauelaTINTIdEd mTuNIIlATINEITe NMsUsvenduug
mensIdetuiiugruieaiislassnuisemunuaulawaranuiidsanvedifouniadiy
ASangugIiauaznsieas
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Practices of writing a research proposal for a research project; application of
basic research approaches to create a research project based on students’ accumulative
knowledge and interests in business English and communication.

2.2.3) nguAIYRNUsTAUNITAIIYITN 7 wilaefin
1553807  nsweainuszaunisalivn@nnusngussiatiianisaeansununvd 2(90)
Preparation for Professional Internship in Business English for
International Communication
wnUftanuguazdouuzihiiddydmiunmsiinnuedieiioodmAsafunsidenaaud
MUEMTUNITHNOUL N58UIUNTATATIY NTEUIUNMTTUNIYAL THUSTTUBIANT NITHAILIUAGNAN
aruaendeluanuiivhon naenauauiiugiudmiuiussnaunisuarassoussaluisdn
Fundamental practices and important guidance for professional internships concerning how
to choose a workplace for the internship, the job application process, the interview process, organizational

culture, personality development, workplace safety, fundamental knowledge for entrepreneurs, and

professional ethics.

1554807  m1siinUszaunsaiinndnnendsnqussiaiiienisiaansuiuuna 5(450)
Professional Internship in Business English for International Communication
Pre-requisite: 1553807 Preparation for Professional Internship in Business
English for International Communication
nsfinuftRndlussdnsegeiioniniuriaiensliulsusuasdotiduvesuien Tneddalug

svhauduseafieanluasunuuazausuRavouiiuandaty melanisquanagliAmuinuives

919158 uazdruAuguansiinauluuisy
Authentic professional practices in organizations, working under company policies and

regulations with expected minimum working hours, distinct roles, and responsibilities under the supervision

and consultation of advisor and company supervisor.

3. NUINIYFBNLET Laitfaundn 6 aenn
Fonnnmedniidaseuluiminerdenusgnszuas TnglddrdeutuneiniineGo
uuds wazdesliifuseivimmulieulaelitumhensalunusinsdisamdngnsvesavrin
i FaihAnvanmnsadendoulmuanuatauazanuaula
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