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PuumheinTunaeandnans lddeendt 128 mihwein
Taseadavangns
1. vnadndnewill - lidesndn 30 waehn
1.1) ngudvdeny 24 wijefn
1.1.1) NguAILAYATARENS 9  wmihedn
1.1.2) nguimunuluuyed 8  whwin
1.1.3) nguivenmans welulag wazuin 3 wdeia
1.1.4) NQuaniIngINIsuagn1sIANIg 4 whein
1.2) ngudvuden 6 WiEhn
2. vaadvnanwi:  Lidesnd 92 wiaefin
2.1) vunu 6  viUlEnn
2.1.1) mmiﬁ"ﬂﬂwﬁaﬂzLLazmiaamLUU 3 whein
2.1.2) auiniedseiRnisesnuiuy 3 wgin
2.2) 3 uanIzaIu 35 wnqein
2.2.1) ‘1/1qwﬁﬁyugmmqﬁaﬂzu,azmiaaﬂLLUU 5 wieia
2.2.2) ﬁﬂmuﬁﬁaﬁugmmqﬁmmmm'iaamw‘u 5  ndlena
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2.2.3) ANUIMNAVITNNTBONUUY 14w
2.2.4) pnuimanalulagniseaniuy 11 vidiein
2.3) Avuan 51 viaein
2.3.1) ngavUeAy 31 wihein
2.3.2) nquAv LGN 12 vedin
2.3.3) N Aauinug 8  whein

2.4) FpnUszaunisallendn  (ldduniaena)

2.5) Ay Fuiuguiendn (itumiaein) 6 e
3. nuandvaenEs  hiteandn 6  wuqghn
31831
1. vwandvdnenaly  ldtesnda 30 wddeda
1.1) ngu3vdeny 24 wigfin
1.1.1) nEuATYILAZANTHDENS 9  wuein
0010102 mwilneiienisdoans 3(3-0-6)
Thai Language for Communication
0010202 Awdanguiteraunvinugn1sey 3(3-0-6)
English for Study Skills Development
0010203 awangudmiugBeulummssed 21 3(3-0-6)
English for 21st Century Learners
1.1.2) ngunaiunaandunyud 8  vienn
0020110 AUATIVOITIN 2(1-2-3)
The Truths of Life
0020111 guvisun ez Iausssulny 2(1-2-3)
Aesthetic and Thai Culture
0020112 Aanululve A0A wazransnges1vn 2(1-2-3)
Thainess, Way of Life and The King’s Philosophy
0020113 nvnewazanudunafion 2(1-2-3)
Laws and Good Citizenship
1.1.3) ngungAans malulad uazuinngsy 3 TRtint
0030105 281AAANININGFNERS 2(1-2-3)
Smart Thinking with Sciences
0030109 miaaﬂﬁﬁé’qmmmsﬁﬁ%ﬁaqﬁumw 1(0-2-1)
Exercises and Sports for Health
1.1.4) NEUEMINYINITUALNITIANTS 4 Vel
0040101 msmsymiinfuazUiudsensiasunvadulangalnsl 2(1-2-3)

Awareness and Adaptation in Disruptive World
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0040102 BIANTHINAINLAY 2(1-2-3)
Happy Organization

1.2) ngudvuden 6 wiein
WelvgiSeulaiteuimanseing 9 aungseuaulas Swulidesnii 6 viein
1.2.1) NguATEILAZNITHRENT

0010302 mMwdudfienisdeans 3(3-0-6)
Chinese for Communication

0010402 mmcﬁﬂmﬁamsﬁami 3(3-0-6)
Japanese Language for Communication

0010502 mwmmqtﬁamiﬁami 3(3-0-6)

Malay Language for Communication
1.2.2) nguWawANuduuyed

0020114 nalasAnen sssunAvIatunsUaIiuAassUTu 2(1-2-3)
Citizenship Education, Good Governance and Corruption Prevention

0020115 ansauwALiiensi3eus 2(1-2-3)
Information for Learning

0020116 WIS EUSTIAS AR 2(1-2-3)
Creative Learning Spaces

0020117 auBifiewaudin 2(1-2-3)

Meditation for Life Development

0020118 Tan Awanden uywdlaznsudsuulas 2(1-2-3)
Earth, Environment, Humans and Changes

0020119 WAIUAADITOUNIIN 2(1-2-3)
Miraculous Power of Mind

0020120 MU LUANNTALEIPIEFURID 2(1-2-3)
Conflict Resolution through Peaceful Means

0020121 a3 Wil wavnstdausalunsimuniieadu 2(1-2-3)
Rights, Duties, and Participatory in Local Development

0020122 SLUUTIVNNTINY 2(1-2-3)
Thai Bureaucratic Administration

0020123 FUAUTINAEANINe 2(1-2-3)

Happy Life through Psychology
1.2.3) nguIneAans walulad uazuinnssy

0030106 mwmﬁamsﬁwmﬂmmw%ﬁm 2(1-2-3)

Agriculture for Quality of Life Development
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0030107 wialuladilazn1saseassAuinnssu 2(1-2-3)
Technology and Creative Innovation

0030108 UG TInd 2(1-2-3)
Good Health Good Life
1.2.4) NUFVINGINITUALNITIANTT

0040103 nsUsznoun eyl 2(1-2-3)
Modern Entrepreneurship

0040104 N1IRAINVIEYRAIN 2(1-2-3)
Smart Marketing

0040105 derulneluyafda 2(1-2-3)
Thai Society in Digital Age

0040106 genuuun1sansesludeniia 2(1-2-3)

Storytelling Design Digital in Media

0040107 nunsAnwiierudunaidios 2(1-2-3)
Educational Games for Citizenship

0040108 NSHAILNIINYLAINAIBATLUIUATIAINTHIAL 2(1-2-3)

Life Skills Development through Social Engineer Process

2. vndvnante  lidesndn 92  wiehn

2.1) 2vwunu 6 waenn

2.1.1) anuiinlunedausuazniseenuuy 3 nenn

2031001 guyisyAansluUaNIUY 3(3-0-6)

Aesthetics in Design

2.1.2) anuinaseinfalzuazn1seaniuy 3 viueia
2031101 UsedReansfalzuazniseaniuy 3(3-0-6)

History of Art and Design

2.2) ABWANIZAU 35 UM
2.2.1) nQENuUgIUNeAaULazn1TeaNIUY 5 TRtin
2031211 A15PONLUURAUZAS19ETA 3(1-4-4)

Creative Design Art
2032102 Vo ufARasNI5eenwuUa 2(1-3-2)
Color Theory and Color Design
2.2.2) ﬁnwzﬂﬁﬂ'ﬁﬁugﬁumqﬁaﬂxu,a::m'iaanLL‘UU 5 wein
2031121 ﬁugﬂwé’ﬂmsaamwu 3(2-2-5)
Basic Design Principle
2031212 MsnaduLarInInsTILionToNLUY 2(1-3-2)

Drawing and Painting for Design
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2.2.3) anuimeInInAavzuazniseaniuy 14 wiqenn

2032107 MENNTORNLUUAS oM Lar Ay nue] 3(1-4-4)
Logo and Symbol Design Principle

2032108 n1sBaNLUUNINUSENBY 2(1-3-2)
Illustrations Design

2032203 nsenenmLiien1soRNwUY 3(1-4-4)
Photography for Design

2032403 N150DNLUUAIDNYIHALININAIDNYS 3(1-4-4)
Lettering and Typography Design

2032406 AN EEUTUINTNAAUZIAZ N15RBNLUY 3(3-0-6)
English for Art and Design

2.2.4) anuimamalulagnisesnuuy 11 wdagnn

2031501 AevfinmefiionuAalzuazn1seenuuy 2(1-3-4)
Computer for Art and Design

2033501 ARUNILARSNTIAN 3 &R 3(1-4-4)
3 Dimension Computer Graphic

2033705 MseenkuUnImAdaulmn 3(1-4-4)
Animation Design

2033717 poNLUUUsTAUNMSalRaradIuUsTa ULy 3(1-4-4)
User Experience and User Interface Design
2.3) Jwnan 51 wiqenn

2.3.1) NgUYIVIAY 31 wqenn

2031603 nseanuuuNTinBetoya 3(2-2-5)
Infographic Design

2032205 N38ONLUUNIINUUUTIY0N 3(1-4-4)
Graphic Design on Packaging

2032601 nseeNWUUARL 3(1-4-4)
Printing Design

2032602 AavznseaniuunuvanUTvgLATgRaneLies 3(2-2-5)
Art and Design Base on Sufficiency Economy

2032603 mimmmquyﬁmﬂmﬁamﬁaamwu 3(2-2-5)
Integrated Marketing for Design

2032604 nsenenmadeuln 3(1-4-4)
Cinematography

2033106 msaamw‘umﬂﬂLﬁaamwufmé’ammu 3(1-4-4)

Art and Graphic Design for Community Environment
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2033107

2033207

2033212

2033607

nseenLUUlaYUN
Advertising Design
N1500NLUUIALAAILAETINTIANIS
Display and Exhibition Design
NN990NLUUSRANWAIDIANT
Corporate Identity Design
NTIBAUNITERNL LA AUy
Art and Design Research

2.3.2 ngudvaen

3(2-2-5)

2(1-3-2)

3(2-2-5)

2(1-2-3)

12 %#U280R

dnAnvidenseulunguivivseneivmuanuaulawazanuatnves
ASeu Fausadenieulanuaduln 2 luniansfinui 4 veanangasiduduly Tnelasuaiy

WUTBUIINAULNTIUNITUSINIUANERT $1UU 12 wibiedin Tnewuau 2 nqu fsil
(1) nguAy1eenwuvdaAdNg (Digital Media Design)

2031601

2031602

2031604

2033605

2033701

2033702

2033703

2033704

2033706

2033713

2034701

NNSEBNRUULAEN

Sound Design
NNSASNETIARBUNUARIVIA
Digital Content Creation
nseanuUuLa i IUled

Web Design and Development

HUTENBUNITIININITOBNWUULTIATIATIA

Creative Design Entrepreneur
N150DNLUUFIALAT
Character Design
mMseenuuudaidddnen
Interactive Media Design
nseenwuudealisln

New Media Design
nseenuuUdeUsza
Multimedia Design
NT9NLUULALDUATY

Virtual Design
uinnssuAalsiagn1seanikuy
Art and Design Innovation
lassnsdiuyana

Individual Project

3(1-4-4)

3(2-3-5)

3(1-4-4)

3(2-3-5)

3(1-4-4)

3(1-6-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)
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2 nguvwAsYgNaaiNEsIANaYLTY

(Creative Economy for Communities Design)

2033707 Sausssunarsndnvaivesdulunuialsniseeniuy 3(1-4-4)
Culture and Local Identity in Art Design

2033708 AavzlnouaznisoonuuunuIning 3(1-4-4)
Thai Art and Design in Thai Style Design

2033709 mﬁaaﬂLLUULﬁaﬁwmmwgﬁasqmu 3(1-4-4)

Community Economic Development Design

2033710 nseonuuuRalslneasieassa 3(1-4-4)
Thai Creative Art Design

2033711 pityanlnedmiunisesnuuuaseassa 3(1-4-4)
Thai Wisdom for Creative Design

2033712 nsausnYuazanusnwdalzlng 3(1-4-4)
Conservation and Preservation of Thai Art

2033714 nMseeNWUUTALNAUATTosHY 3(1-4-4)
Local Product Development Design

2033715 MseenwuUNTTineg1adBy 3(1-4-4)
Sustainability Graphic Design

2033716 wnAnUssndifeuriosdulunueeniuy 3(1-4-4)
Local Concept Traditions Design

2034701 lAsaMsduuAna 3(1-4-4)

Individual Project
2.3.3) nguiyAaulinug 8 widefn

2034801 nsessuAaUinus 3(2-3-4)
Art Thesis Preparation

2034802 Aaudnus 5(2-8-5)
Art Thesis

2.4) A Elnuszaunisaitundn (lddunudlena)

2033901 ANSHNUSLAUNISANYITNNNTODNLUY 450 $2la1g

Professional Internship in Art and Design

JnAnyaesameidoussulusiedvn nsunUszaunsanvTnnIsesnwuy  ngliduniie
a Y ! = [ = [y a a Pl [y I @ ! a a 9 .
I 1‘1/1LﬂuaauwuwawaﬂgmuazumammaﬂizLmuiw’mﬂwmizmL“LJu NIuALged” PD (Pass with
Distinction) %30 “61u” P (Pass) 50 ks F (Fail) m1udedefuumningdesuignisunsinnienis
InnsAnwsEAvauUS USaua1s wazdInans (setiles) wa. 2548
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2.5) 3vdsunugidvaw  (Lidiumiaein) 6 viuqEnn
un@nwmnaulundnansieasyuieuSunugudvIdn 9uiu 6 mihein
2031201 WUFIUNTIALEY 2(1-2-3)

Basic Drawing

2031302 fugureufiuposnaiiin 2(1-2-3)
Basic Computer Graphic

2031303 WMATANISITEULUY 2(1-2-3)

Drawing Techniques

3 wwaadvdenes  ideenda 6  wiwein
denansedvnileaeuluuninendesvdgnszuns Ineludigeuiu edvfineiseu

udy  wagsedliilungivinvualinseulaglidumheinsulunaeinisdusamdngasvesaiandan
i gainfnwmaunsadenseulamuanuatinuaraiuala
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ANDSUNYSI82YN
1. numdvanwnald  lidaendn 30 2R
1.1) ngudvUsAY 24 wiqwnn
1.1.1) ngun1euasnIsiedns 9 ienn
0010102 awlneiNan1saaEns 3(3-0-6)

Thai Language for Communication

wénmslinlnefiewmuimnudnaiisassddmivgisouluamssuil 21 finwznis
doans nsils mawa M3susazmaifey sudinsldmwinedediausnanisdnwiuazAuaii
maAmnshudeUszameng 9

Principles of using Thai language to develop creativity in learners of the 21st
century, communication skills: listening, speaking, reading, and writing, using of Thai language
to present academic research and studies in various types of media.
0010202 AwdengEiaRmuIinEen1sSeY 3(3-0-6)

English for Study Skills Development

[

WAUINaYNSNIT8IUAI¥ITINGY Tinwen15AIA1LLenT N1581Ueg19TIAsTiody

1Y

Uszinunazdeyadifey Wannvinvenseiuuasnagnslunisiseumdng Wawvinwen1senuiidfy
m‘;é’luLﬁaﬁ'ﬂf\]mmﬁﬁﬁ'igLLazi’lsJazLﬁsJﬂ n1sasUAIL NSIAIAMURNEAIANAINUTUN N158519
AANA 11558 YTURUUAITIREU N5IANLIANYTBLAIINUNSIU N1581UBE 19T TUE IULALE
UszdnSnm aunnagnslunisseu Msaaduiin nMsasuay nsaenruwdIdeulvntsietae e
VBIVDIFULDN

Enhancement reading strategies previewing, predicting, skimming, and scanning;
enrichment of essential reading skills and vocabulary acquisition strategies: identifying main
ideas and details in paragraphs, identifying patterns of organization, making inferences,
guessing word meanings from context, word formation; categorizing information; reading
critically and effectively; development of study skills for further studies note taking,
annotating texts, summarizing and paraphrasing.

0010203 mwndsngudmsugiGeuluanisseil 21 3(3-0-6)
English for 21° Century Learners

fimunanssougnsieansnusanguiesinueils wa s Weu Tuanunisaisng 9 Tu
FAnuszsrTurnediumenis lddunmanis Annsldnwed1agndes adewadd i gauiuuIun
Kudenisaeunazianssunsidniviiienisdearsuazdinusiuade YIUIMTHAANTIOULNNT
deansnwdanguiunsiamninurdmiuanissud 21

Development of four fundamental English skills: listening, speaking, reading and
writing to increase communicative competence through formal and informal English
expressions frequently used in everyday situations. Emphasis on accuracy, fluency,

appropriateness. Integration of 21st century skills with communicative competence

ANEUYYEANAN LAY IANAMIANT UNINYIRETNVAYNTBUAT 9
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development: self-directed learning skills, collaboration skills, critical thinking skills, cultural
awareness, creativity, Information sharing and decision making skills needed for 21st century
learners using communicative activities and innovative materials.

1.1.2) ngunauAMaduuyed 8  wudenn
0020110  AQIUIINVBIYIN 2(1-2-3)

The Truths of Life

AIUNUNEUATSITUYIRVITIN MSHAUIINYETIN AUULIINGIFNENT AIEUT ey
Usrgn Whvanevesiin meannaunm@in mawdtam@ie vinusTindedufguuazduinm
LI SUTEENALTIN W T

Meaning and nature of life developing, life skills through science, religion and
philosophy, objectives of life, quality of life development, solving life problems, life skills for
peace, guidelines for applying life skill.
0020111  gunisnuaInusTsulve 2(1-2-3)

Aesthetic and Thai Culture

M33UEAINLYBIETINIRA NM3aTsaTIANURaUNTINvRNYYS AmnuTe AuATSN
Tuif faw nszanndeie dsen uaginussauUsemdlnevuiiuguuinisiud msweadity ms
IFtunazmandeulm  lunisuwanseendaisassdmaiausssulnedfionisimumene  ansua)
danu uazaRtyan duaSunusssuasesssy warnsludiidnenal msuarsmanug n1sassassd
Aauznazinmssanignadlaswondilegdu  Svivunsdounvas  wazmsiuiutinesiad
Anuguludny

Perception of beauty in nature, human’s creation of art, beliefs, faithfulness in
nation, religion and majesty King, Thai culture and society based on perception of sight, sound
and movement, creative expression of Thai culture for the development of the body,
emotions, social skills and intellect, enhancement of ethics and morality, volunteering spirit,
knowledge searching, and creativity, art and culture understanding of oneself and others,
adjustment to changes and peaceful living in society.
0020112  a2adulvne R uazardansnszsvn 2(1-2-3)

Thainess, Way of Life and The King’s Philosophy

UseiReansvinlng dnvaeveindining Jausssulve Yssmdllve wazgidayan

A7}

vioshiu armidulng nsmsevindennudulne wardilninvdlve Inenailudenlng nsdhsa
nanssuInerauarassalselevil asdauivesmansnIEsIvIkarnIsteimans eIy
MsUfURIRoWALIRLLY

History of Thailand, characteristic of Thai living, Thai culture, Thai tradition and
local wisdom, Thainess, awareness of being Thai and Thai patriotism realization, volunteering
spirit in Thai society, participating in activities of volunteering spirit and public benefit,
knowledge of The King’s philosophy and practicing along The King's philosophy for self-
development.

ANEUYYEANAN LAY IANAMIANT UNINYIRETNVAYNTBUAT 10
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0020113 Aguaneuazaudunaiiiosh 2(1-2-3)
Laws and Good Citizenship

nQuneifeaiuTinUszdnu ansuaguihiveanaileslneg Ansnnsdeau Aninig
LATEN AVEMaTausssy Ansnnamsilies nsunasedlng szueulszrsuley anduninisides
WAUIN1ITNNNITEDY wazn1sldIuTINNIeNITeY

Laws related daily life, rights and duties of Thai citizen, social rights, economic
rights, cultural rights and political rights. Thai governance, democracy, political institutions,

political development and political participation.

1.1.3) ngudnendans walulad wazuinnssy 3 widefn
0030105 281AAANIINIANENS 2(1-2-3)

Smart Thinking with Sciences

NANNITHALNTTUIUNTITANYBINYYE NTTUIUNITAANIINGIA1ERT AdlAFAIEnT LY
PnUszariu maundgmuazdndulalutia lnensAalisssuulazaseassa

Scientific principle and human thinking process, scientific thinking process,
mathematical in daily life, problem solving and decision making through systematic and
creative thinking.
0030109  m1seBnfIdeNIBuAzAWINDgYAN 1(0-2-1)

Sports and Exercises for Health

ANUNNNY YayaviEng wazUselerirainiseaniaeniekasinn wdnMITwaTTunoL
ﬂaqﬂﬁiaaﬂﬁﬂé’qmalﬁaqmmw mMseenmdimesiofamnaussannnaniediusiie 4 nisiden
Aanssuniseaniidsmeuasimnlvidenndosiumanay iy fnniseaniidsmeuarligunsaliedesile
N1seaNMaINeed9gnds  MsHnN1seRNMAINIEluanIUUINITNITEBNIIRINIY  MINAFBULAY
UL IUNAANTINNINNINEY

Definitions, objectives and benefits of exercises and sports; principles and step
of exercise for health; exercises for improving physical performances; physical activity and
sport selecting related gender and age; exercise practices and sport equipment proper usage;

exercise practices in fitness center, physical fitness test and assessment.

1.1.4) NFUEANINYINITUALNITIANTT 4 weEnn
0040101  nsmszutiniuasuiuddenisiasuudaslulangaln 2(1-2-3)

Awareness and Adaptation in Disruptive World

n135u% Whle uagnsgmindenisdsunlasgatlagtuluiddiu deau Lasugfa
nsifles Aunndey waluladansauma wazuinngsy nansevuiudiny mansznuiunsiies
NANTENUMULATYEAY NansznuiuAsaden nsltinaluladasaumanazuinnssy nsufus
euAtlyminisiseiinanuuniluguuuulnsiognsiviniiudenisiuasuuva sludenugadag duls
RERNY/FREGH

ANEUYYEANAN LAY IANAMIANT UNINYIRETNVAYNTBUAT 11
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Perception, understanding and awareness of the current disruptive in
dimensions of society, economics, politics, environment, information technology and
innovation, social effects, political effects, economics effects, environmental effects, the use
of information technology and innovation. Adaptation for effective problem solving in new
normal toward disruptive society.

0040102  DIANTUWIAINGY 2(1-2-3)

Happy Organization

ANURLNBLASUTZANVDIDIANT NITIRNENTNLINADNBIANT TRIUTTIUVDIDIANTUY
AUNAINNATY AIUNUIBLAZAIINAIAYVDIDIANTUNIAIINAY FNTINGNTIUIN N15UTBENALY
Inmendaniteaiuaiiennugy meviauegislinnugy msfidaudaulunisaiiansdngums
ANEY

Definitions and types of organization, organizational environment, multi-
cultural diversity in organization, definitions and importance of happy workplace, positive
psychology applying for creative happy workplace, and participation in creating a happy

organization.

1.2) nguAyaen 6 vqenn

= Ay

Wslvidseulaseusmanssing  sundseuauls Snulidvesndi 6 miedn

Y

1.2.1) nguAIAYILAZANTHDENS
0010302 AMeRuien1siedns 3(3-0-6)
Chinese Language for Communication

AN 28 wazuszloanividuedrsdnediuiunisaununludinuszdiiu
MSnuIMuIusaynseandes mstindinuznisieansniwiuluaniunisalag ¢

Basic Chinese language vocabularies, phrases and sentences in daily
conversation; Chinese phonetics (Pinyin)and pronunciation; practicing Chinese communication
in various situations.
0010402 awduilonisiedns 3(3-0-6)

Japanese Language for Communication

Ardwi 28 uavusgleaniwigUuegrsiredmiunisaunuiludinuszdniu
MSnusMuIukaynseandes msilndnueniseasnwiuluaniunisaliag

Basic Japanese language vocabularies, phrases and sentences in daily
conversation; Japanese phonetics and pronunciation; practicing Japanese communication in
various situations.
0010502 mmumglﬁamiﬁams 3(3-0-6)

Malayan Language for Communication

AN 28 wagdsrleaniwiuatgegrsiredmiunisaununludindszdn iy

v v

neNYIMBIAIgRAzNTERNIdLY MsHnTinweMsFeasnwangluantunisaling ¢
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Basic Malayan language vocabularies, phrases and sentences in daily
conversation; Malayan phonetics and pronunciation; practicing Malayan communication in

various situations.

1.2.2) ngunananuluuyed
0020114 waaIAneI sssu1AuIanun1sUaenunassUtu 2(1-2-3)

Citizenship Education, Good Governance and Corruption Prevention

AmAmINguazANNAERUoINaTos unum vt nanaud aussalulf
medsay mau U waleafumnudsuulasgalaniiiand wnfangul] msuimsdanissss
infvna Jgmuaznistiosiunainaeiiiu myianaslssiiundnssaniviaveamingnuy

Definition and importance of citizenship , roles, principles, virtue, morality in
social dimensions, religion, philosophy, citizenship in the g¢lobalization, meaning,
characteristics, concepts, theories, management, good governance creating public
consciousness, volunteering, corruption prevention, measurement and assessment good
governance of organization.

0020115  sssumAansiGaus 2(1-2-3)

Information for Learning

ANUMINELAZANEAYTDIANTAUMA AUABINISLY NFEUIUNTIMUINYEN1TS
ATEUNA ANUABINISITANTAUNA N1TANLADNLRAIEITEUNA NISAUANANTAWNA N1sUTELEY
ANANENTAUNA MTUATIRNUATAUATIEVAITAUNA N1TDOABIARINTANTAUNA N1SITYUTIBNNT
919BUATUTIUIUNTY NMFUNFUDENTAUNAILFURUUUNANLIYINTT

Definition and importance of information literacy, processes development of
information literacy skill, needs of using information, selecting of sources of information,
information searching, evaluation of information values, information analysis and synthesis,
extracting of knowledge, writing reference and presentation in academic article.
0020116 unassuSYeaE1eaTIA 2(1-2-3)

Creative Learning Spaces

AnunsLazANLd R vonasseuy msliunsaSeudideasassditensious
AARATIN AIANVLNY AIUEIATYUAL VD ULYRVBIUNANTEUIITET9ETTA UTenNUoInaaseusige
a319a33a inensansauma MadntauinsluwraaSeuiBeassa

Definition and importance of learning space, using creative learning space for
lifelong learning, meaning, scope and importance of creative learning spaces, category of

creative learning spaces, collection, services and access of creative learning spaces.
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0020117  @u"Siiewaundan 2(1-2-3)

Meditation for Life Development

(%
Y

AUNAUIBVBINITYINANIT PAUTEAIA TTN1T TUADY ALTUAUVDINITANIS

ANYAULTRINITUINTIULALNIIVNEUIT Uszlevivedaund anvauzeInIsAenIuauns wagn13un
ausluldludinusestu aunsiunsSeunagmsnu dnvue Tunou auaudh Uselovdvosmny
wazgna Aefinnsiieaidaaun amnuuandesenivanazividaaun unudeauaziuidaaun
ylaniuidaaun

Definitions, objectives, methods, and the beginning of meditation; the nature of
reciting and meditation, benefits of meditation, appearance of anti-meditation; the way to
apply meditation to daily life, meditation as related to education and operation; the nature,
process, property, and benefits of absorption (Jhana) and insight (Nyana); fundamental
knowledge about introspection (Vipassana); differences between tranquility (Samatha) and

introspection, layout of tranquility and introspection; world community and introspection.

0020118 Tan auandou wwsﬁuazmnﬂﬁsuuﬂm 2(1-2-3)
Earth, Environment, Humans and Changes

Tassadiauazesdusznovvalan n1swdsuudasveslan Sefivhsssuvid
ningNssITITIALarALIden nsinnsaunndeuuaysianegssiBu mIuiusveyed
sefefivAssuvIALarnslAsuLUasdanainden nsuszgndldniarsaumaiionisdanig
daundauuasfefivh

Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development,
human adaptation to natural disasters and environmental changes, The application of geo-
informatics for environmental and disaster management.

0020119 WAINAADTTIUNIIN 2(1-2-3)

Miraculous Power of Mind

Usingmsaindmsdn saumadeyauazieuiusingnisaindasing q AAaanda
uywd Msinndadacing q Thdufivszdnddaniunszuiuniamaineiemaniseszuuaina
GUEGIINIG Lﬂ%@ﬂﬁaﬁ‘wmmaﬁﬁaﬁumumﬁmwﬁﬁmLLazmﬁmiéuaqmgwsT

Psychological phenomena in science and Buddhism, methods of training psychic
powers in various ways, measuring the Aura energy in the human body, psychic benefits in
daily life, scientific equipment supporting power of mind assessment.

0020120 NIuAluANUTARTIRIWEFURID 2(1-2-3)

Conflict Resolution through Peaceful Means

wnAnkaznguanudands duinin duils n1stesiuanudaudansunss ns
TATIERANUTALET kazAUTULTIUTEAVYAAD YUY UAETEVINUsEna wuIneduAislunig
whdgymaanAmdumnIm
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Concept and theory of conflict, peace, violent conflict prevention, conflict and
violence analysis in personal, community and international levels, model of peaceful means
in solving peace-threatening problem.

0020121 a3 wihil uaznsiidausauluniswauniiesiiu 2(1-2-3)

Rights,Duties,and Participatory in Local Development

Uy wadaieafudniuasming madleaasnsunaseswuuiidiusn ans wind
fimumsnsunasesviesiulng  gUkuumMsUIMsLaznsinesdmsUnasesduioiy Jamuay
guassn wamanilunasiiamauunliunisunasesiesiulne

Philosophy, concepts related rights and duties, politics and participatory
governance, rights, duties, and development of local government in Thailand, model of
administration and management of local government organizations, problem, obstruction and
solution trends of Thai local administration.

0020122 FTUUTIINTINY 2(1-2-3)

Thai Bureaucratic Administration

N15USNITIIVAITEIUNAY dauqﬁmmmzdwﬁmﬁu N1959UDIUID N1TNTLANY
$1119 W0 MLIBIIUIIINT 9AnTBaTe SFiamAa nMsuUssuigiamaa i vihiivessy
uliuazseIevesssuia sguiadiannseting msuimsUssasunuudidnnseting mssuilades
YoIUsEYITU N5TUTVRYAYIANTVRIUTEY VY

Central, regional, and local administration, centralization, decentralization,
duties of bureaucratic units, independent organizations, privatization, government officials,
government revenues and expenditure, e-government, e-service, public hearing, and public
information awareness.

0020123  gUAUTINAEININEG 2(1-2-3)

Good Life Through Psychology

NINAWIAUNAINTTIN RaunueInudnenIn n1suSumidisiinnuauiuuauna
N193MNUTTIN NMFATIUYBEFURUS N19TRUIN1IEH YT N153ANIN1IEINGATBITIN NTHRIUN
MLeINENTSITEUINARAYIN

Life quality development, self- development, adjustment for balance and
happy life, life-planning, human-relationship development, leadership, life-crisis management,

lifelong learning for self-development.
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1.2.3) ngumgAans walulag uazuinngsy
0030106 NEATNDNITWHUIAMNINYIN 2(1-2-3)

Agriculture for Quality of Life Development

WTIntuN1snens Uselevluazyszianienisinens Msineasiuaningienie
mi‘dizqﬂﬁ’ia@mﬂmil,ﬂwml,ﬁadﬂLﬁ%‘mfumw MenuAsHeNLaRsn Nsinuasiionsduieu
LAITEFNAYUYU ﬂ’]iLLﬁﬂqmwamam%NmiLﬂ‘lﬁmﬁlﬁJu%}ﬂiiuLLazmiLL‘Uig‘U LLasmiLﬁm;ﬂaﬁwawam
NNATNYAT

Way of life and agriculture, benefits and classification of agriculture, agriculture
and climate, applying of agricultural materials to promote health, agriculture for hobby,
agriculture for driving the community economy, problem solving in agricultural products with
innovation and processing, agriculture product value added.

0030107 wialulaguazn1sa3eassaLInngsu 2(1-2-3)

Technology and Creative Innovation

a3 avandlafefumelulad madenuazUszundldiiieianngunmdin ns
afeassduimnssufivugaufuusundinuuaznisUdsunlag

Knowledge, understanding related technology, selecting and applying to
improve the quality of life to creating suitable innovations for social context and changes.
0030108 HUANA FINA 2(1-2-3)

Good Health Good Life

mmi‘ﬁug’]uﬁmqmmw ANUEALYUATIRNIFUAIN NTAUAFUNINVDILARLTITTY
nannstdenadayusedntiu snudagtu enuaulusn wasndadamaunnluddnusedniu ns
T lumsiiin wefnw anuifeaduasiandia yniuazengu nsguagunImin uinnssunaz
wAlLlagnEunn

Basic knowledge of health, importance and dimension of health, health care of
life stages, principles of common household medicine, modern medicine, traditional medicine
and health products used in daily life, drug abuse, sex education, knowledge related tobacco

and cigarette, mental health care, health innovation and technology.

1.2.4) NFUANINGINTITUATNITIANTT
0040103  n1sUsEnaunisasielva 2(1-2-3)

Modern Entrepreneurship

wwIRakasnguneatunsiludiszneuns nsuaamloniauaznissuionis

a

g3falugaiifimsdsuutas ysanmsanuiiemanssunisianistunisuimsgsia nagns
dmsuUsenaunis wag N153ANNTEINIVUIAEN

Concept and theory creating entrepreneurial, searching for opportunities and
dealing with business in a change age integrate knowledge with the science of management

and business administration, strategies for entrepreneurs and small business management.
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0040104 N13ARINYIEYRAN 2(1-2-3)
Smart Marketing

wAauazngel) nMswdsduninseainlulandagtu weginssugusian nsuusdu
pam Msiruanguilnning nMTeeurddnd g N13aseRsEuAT ﬂ’ﬁ%’@mimamqﬂimﬁu’q
ooulatiuazeenlayl nsnanaLilagsiayuey

Concept and theory of marketing competitiveness analysis, applying psychology
on consumer behavior, market segmentation, targeting, product positioning, branding, modern
business management, modern marketing management through online and offline, marketing
for community business.
0040105  depulnelugafddia 2(1-2-3)

Thai Society in Digital Era

WWIAR AUNIIELaEANEAYveIdiaNgARiTa n1sidsuwlasresdenulneg

aa o

dnugardia masuideyarnansiudendvauazinietedinuesulat miudlauasvinuznsld

walulagadnaludeaineassd nmsieuiiasnisusuiilugafdviarunseuunImmedeny Ay

nszvtn3lunnsIsuLazasesTIUMsidmalulagnava

Concept, definition information with digital media and social networks, the
change of Thai society to a digital age society, understanding and skills in using creative digital
technology, learning and adaptation in the digital age through social processes, awareness of
morals and ethics in the use of digital technology.

0040106 sanuuunsiaGesluianava 2(1-2-3)
Storytelling Design Digital in Media
naidesudeniluguuuunisdnFesienin Fadmi Fes unaunu wagsy

wadiasng 9 uunaslesiludeddvaiivannvais
Storytelling through various forms of content storytelling, telling a story by

video, voice, dialogue and various production techniques for platforms in digital media

0040107 nunsaneiisanudunaiio 2(1-2-3)
Educational Games for Citizenship

ANudRgBanuNsAnwazAnlunaies UssianuesnunisAne wannenns
penLUUINLNSANYIeWauIAudn vuzvaanalilos nsldde malulad uazuinnssudiung
msfinwufieimwanudunadios nsvaassinfanssununisineniioanudunaiieduszuou
Uszasulag

Importance educational games and citizenship, types of educational games,
guidelines of educational games design to develop characteristics of citizen; using media
technology, and innovation on educational games to develop citizenship, educational games

activities management for citizenship in democratic regime.
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0040108 NISNRAIUYINBEYINABNIZUIUNITIAINTAIAY 2(1-2-3)

Life Skills Development through Social Engineer Process

wAAREIf TN dln wnAndmnsdeu wissdiolmnsdiny msdaasuliiie
vinwsTineinieiolmnsdenuriiunssuiunisldy malnieUsuaznArudulunszuung
mnsdany AnuftinsiauiinugBislnelfiadosileimnsdsnsluiufidmane

Importance educational games and citizenship, types of educational games,
guidelines of educational games design to develop characteristics of citizen; using media
technology, and innovation on educational games to develop citizenship, educational games

activities management for citizenship in democratic regime.

2. wuandvante  Lidesndn 92  wuqenn

2.1) FvmnU 6 wienn

2.1.1) ﬂ'3'1miﬁ’ﬁﬂmaﬁaﬂmmmsaanu:uu 3 wienn

2031001 FUNIBAENSTUNUBINKUY 3(3-0-6)

Aesthetics in Design

WUIAR AINNNY m’mﬁﬁiy%aquw%amam% N ufANUNULATAaUY VimuziSe
N135U3KkazaN1ILVRIANNY 1ATIETI989ANNN ANUFUTUSSEnieAunNiuAaly 13
wanseenkazasuallufaly ITwuinisvesfalsuaznisesniuy JULUy Hadeifinanonns
pONLUL Tlannzusenuazlanayunn

Concept Meaning and importance of aesthetics, theory of beauty and art,
viewpoint on perception and condition of beauty, structure of beauty, relationship between
beauty and art, expression and emotion in art, evolution of art and design, patterns and

factors affecting Eastern and Western design.

2.1.2) anuinelsedanisesnuuy 3 N
2031101 UszdarnansAadsuazniseanuuy 3(3-0-6)

History of Art and Design

UszihmanidalznySunnuazaziuoen wwiRnwazauievesdaluy dvsna way
U%UVW]NE%J\‘]@M ﬁﬁ;‘ﬁﬁ@ﬁlﬂi‘jgﬂLLUUﬂ’]iﬁ%’NﬁiiﬁNﬁﬁuaaﬂgLLﬁSﬂ']iEJEJﬂLLUULLG]IGSGZJI']\?O@’]

Western and Eastern art history, artists' concepts and beliefs, influence and

social background Reflect the artistic creation and design style of each period.
2.2) ANIZAY 35 WUIwnn

2.2.1)wqwﬁﬁug'mmaﬁaﬂzu,a::m'iaanLL'UU 5 wu2enn
2031211 n15RNUUURaULES19E55A 3(1-4-4)
Creative Art Design
NTLUIUNTTAALTIDBNLUY NTEUIUNTANAIINETIA N1sAAuTayaneutily
gonwuULlduN I N1sYsANNIIANNARAUIURDNLUY AN UTUS S ue LU UA 1T
Laran mundey Wuilninuen1san nsdeansiienmuasnsesueetiad1sasse liuNaIuIts
AnllFlayauils
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Design thinking process, creative thinking, data interpretation before designing
pictures, integration of ideas and design, relationship among design, location and environment,
focus on practice thinking skills, visual communication and creative explanation of two-
dimensional and three-dimensional artworks.

2032102 Nufduazn1seenuud 2(1-3-2)

Color Theory and Color Design

nauid auautivesd audnvaurd n15iuIUFATewesd Indnerdninase
anufAnveanywd Foudrumnouazgunioniwlunsldd msdemnuvanevesd siufmdnnis
Tedlunseeniuukasmsassnuials Inujiinisledlunufalsiasanuseniuy

Color Theory, properties, and characteristics of color, perception and reactions
of colors, psychology of color affecting human feelings, meaning and principles of using color

in artistic design and creation, practice of color application in art and design.

2.2.2) VinweUfiRiugiunefalzuazniseanuuy 5 wiqenn

2031121 ﬁug’mué’nmiaammu 3(2-2-5)

Basic Design Principle
virusn quid nénmsdnesdusznou msuszgndldlusnueenuuy mssatoud

AN1INIsERNKUY Anufdfeaniuu iwuvinwelunisesniuuy nsdeansfenin uayn1stiiaue

NAIIUNITBDALUY
visual elements, color theory, principle of composition, application in design,

good taste in design, practice in designing focusing on designing skills, visual communication

and design presentation.

2031212 ﬂ’]i’l’mLéluLLﬁ%%ﬂSﬂSSNLﬁ@ﬂﬂiaﬁlﬂLLUU 2(1-3-2)
Drawing and Painting for Design
mimmmwuamﬁﬂwmzLawwu%mimjmmiﬁﬂ N15IANINAINTITUIIALAL

dses msnanmiiadeinet Wuanugndesiiassieunmdnuaivesdelilndifssiuanniiiuads

wazduanm UfTRnInanmluiesufiinisuasuenaniui Hnanineiemaliawazguniainig

Naduiivainvans msthlulszgndliludsndnnsooniuy
Drawing representing characteristics and feelings derived from objects, drawing

from nature and objects, landscape drawing theory, focusing on accuracy that reflects reality

and imaginary conditions of that media, practice in drawing in and outside studio, practice in
drawing with a variety of drawing techniques and tools, application of drawing in design

professions.
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2.2.3) AMUINNIVITINNTEBNULUY 14 wigin
2032107 NENNNIDBNLUUIATDIMNNBLAZH AN LAl 3(1-4-4)
Logo and Symbol Design Principle

[ [y [

wuiAn AnululiwasUssianvesdyaneal dyrransnunisesnuuudyansval
NANATODNUUUAANEEAl N1TINULNLLAZNTEUIUNITOBNLUUHLY
TUlgluueanuuy AnUfdfniseanwuunissuiewasdyany

UZANTA N

[y v v L3

Y
nwal enanwaluazn1sindydnval
ol Aianunsad@emnununglaagned

Concept, Background and types of symbols, semiotics and symbol design,
principles of symbol design, planning and symbol design process, identity, and use of symbols
in design, practice in designing signs and logos to convey meaning effectively.

2032108 N1389NLUUATNUTENAU 2(1-3-2)

IWustrations Design

WUIARA NENNIT A1TONLUUNINUTZNDUMBINATLAFITY La¥AITAAINNLIAN
Yoaulidunmuszney Inujdin1sesnuuunmusznauiiniunisiniiumune g nen
JumunnisanBesgamuseneulianansadeansidedamnzan

Concepts, principles, and techniques of illustration designs, interpretation of
text into illustrations, practice in illustrations designing through meaning interpretation,
appropriate transfer of imagination to communicative illustrations.

2032203 Msdhenmiian1seanuuy 3(1-4-4)

Photography for design

ndnnsdentmdosiu nsléndesinenimuazgunsaling q fAeadestunig
018NN NITABIAYUTTNBUNIN YUNADY ANUARASINATIALUNITALAIN AUNTEAINNIINITAIEAIN
nstenmsuassIsurAkarinagile nsldgunsaideninluagile UdRnsdenmiluuay
wonanudi

Principle of basic photography, use of cameras and other photographic
equipments, composition, camera angles, creativity in photography, photographic aesthetics,
photography with natural lisht and studio light, photographic equipment usage in studio,
indoor and outdoor photography within and outside university.

2032403 N139NLUUAIDNYIHALININNAIDNYS 3(1-4-4)

Lettering and Typography Design

N1599NLUUBNUIZ-AI8N1ET LAaNlTAI8N1ET N159nIedIdnwsliuIzauuay
a¥19a334 Inedilsdmdnnsuagnquilunisueddiu mssenuuu msdeans mnuduiusiusewing
Mdnuyskazn N UURN1seentuukarini1eiignys n1sInnsmdnysluamnuainianeuesdnusy
wazLiom

Lettering design, font choosing, suitable and creative layout based on visual
theory, design communication, relationship between letters and images, practice in design and

placement of letters, layout of letters in various characters and content.
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2033406 AMYIDINUENTUITITINARAUZULAZA1TDDALUY 3(3-0-6)
English for Art and Design
mslénudangwludauzuaznisesnuuuiiielamnsadomslunsiausuuuy

AN A1IAAIN N1581U N1FTIUUNATU NISTEUTIBNU waztan1nuad1m5un15e0ntuy

fieiakaglnsiaiaveUstlon msaunuiieiuialzuasnsesniuy
English usage in Art and Design to be able to communicate at work,

vocabulary, interpretations, reading, reading the conclusion, writing report and specifications

for design, technical terminology and structure of sentence, conversation regarding Art and

Design.
2.2.4) anujnanaluladniseanuuy 11 vulena
2031501 ADNNLMDINDINURAULHATNITOBNLUUY 2(1-3-4)

Computer for Art and Design
[ aal o & o a a d'
nanmswagIsldlusunsuduiagulunisinufadzaunsiiniiienuesnwuy uag
nannsnUszaneng 9 Wilatynwazauusnagluszuuasuiimesnsiiin Innislalusunsy
dnSaguniieiuRadsuazniseenwuy 2 1R

Principles and using software packages in artwork and graphics design creation,
understanding of problems and differences in computer graphic systems, practice in using
software packages related to 2D art and design.

2033501 ARNNILABSNSIAN 3 &R 3(1-4-4)

3 Dimension Graphic Computer

WUIAR USNNITUATNTZUIUNITASAMEINTRA N15a519luUTIaes mallan1sasg
ananevesituinaulin walamedaduuamazioaudia wedansisuneiamandii nsldou
ganAuiassmnsiinaufiuaznsadreammadeulmanuifdedu

Concept, Principle and process of 3D visualization, modeling, 3D texture
mapping techniques, 3D lighting and shading techniques, 3D rendering techniques, use of 3D
computer graphics application software for basic 3D modeling and animation.
2033705 mMssenuUUNTWAGaURLNAY 3(1-4-4)

Animation Design

wdnnIseenuuUNIAdeUlI  MsiruaLLIRnveases AnLdLTLSSEINeY
poNIUU JULUY Yan 1n3esile uazmadaieriunisairedanzdiiu dadoamlunumaianis
sumwlunssdinsadunmedoulm UftRniseenuuunmadeulw 2 ffuay 3 47 uazns
thranululdludeuuusngg

Principle of animation design, concept of story, relationship among designs,
patterns, materials, tools and Techniques for creating rhythm sequences, Editing images in
the technique of combining images in the process of creating animations, Practice designing

2D and 3D animations and apply the works to various media.
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2033717 sanuuulsTaunsaluazduUsEa ULy 3(1-4-4)
User Experience and User Interface Design
LIAa nann1svesmseenuuuYszaunsailasondedliiluguinats Jadod
Rerfunywd wagndnnismedninerdmiunsesnuuudsiosanudugly anuduiusnisiy
Auea Mslenauiugld nisidentdteninu a1 nsiin & wavnimeaeu Ussyndldnguldau
gaNUUULaUNGIATY

Concept, principles of user-centered experience design, human factors and
psychological principles for user interface design, relation to beauty, user interaction,

selection of texts, contents, graphics, colors, and testing, applied theory to application

design.
2.3 Jven 51 wlenn
2.3.1) ngudvdeny 31 wdqena
2031603 N13eRNLUUNTINNITItaYa 3(2-2-5)

Infographic Design

29AUTENOU MANNITRBNKUY tATsasItiazn1sdnadulasasens ingedeya
mMsTuTINteyauaznsinumIeesteyans1iin dnujtAnsesnuuunsilnidsteyaiiions
Wnauaimansteya legramsngay

Design principles, structure and order of infographics, data collection and
interpretation of infographics, infographics design practice for appropriate information
presentation.
2032205 N1599NKUUNITINNUUUSTIYAUIA 3(1-4-4)

Graphic Design on Packaging

mmﬂum%wsiﬁgﬁmﬁ VANNITRNLUUNTIANUUUIIA M 3AUsENRUNTIHN
Tnssadreussndngt wihiluasUssnnesussgdng woinssuvesiuslag madansfius Taniugn
Aldluniseanuuuussydiasm ?Jﬂﬁﬂwmiﬂﬁﬁ’aaaﬂLLUUﬂm?\lﬂuuUﬁfqﬁmsﬁﬁugm WagN15vin
AULUUUTTYION

History of packaging, principles of graphic design on packaging, graphic
elements, packaging structures, functions and types of packaging, consumer behavior, printing
technique, basic materials in packaging design, skill practice in graphic design on basic packaging
and prototypes making.

2032601 N1590NLUURTAUN 3(1-4-4)
Printing Design
nsoenuuunudsiuiegaduszuu mawdsununeuiun maluladnisiiun ns
AruRuAuA N ndaius Tngldullninvzaiseenuuudsiinfiusziansieg inalulad
NILUIUMITNRAUINNANANATINATIA NTAUATILAZNNITIATIENT oY ANA0E1T0DNLUUINY
ot Ideeediussansam
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Systematic print design, printing preparation, printing technology, and quality
control post printing procees, various types of publications designing practices, technology,
creative development processes, research and data analysis, and effective publication
designs.

2032602 AaUzn159aNLUUANRANUSYRYILATYINANBLINES 3(2-2-5)

Art and Design Base on Sufficiency Economy

ShwarUsunmuesiaUzuazuinanssuiiutin . Ustlewlldaesnmuwindeuves
uvdsAnRanmnintenineg anwiitugruiefuufgiassghaneidios Jymmadnsuguilan
wazinaluladaglaneLiies mﬁﬁ’m%’wwLmﬂs@ﬁﬂwmﬁmmLﬂuLLuaﬁﬂﬁugmlummamwﬂums
A59ATIANAIUNNNITOONUUY

Characteristics and types of folk arts and handicrafts, utilities and environments
of the production source in different regions, foundation of the Philosophy of Sufficiency
Economy, consumer behavior and sufficient technology, application of the Philosophy of
Sufficiency Economy as a design idea for the basis of design creation.

2032603 fﬂiﬁlﬁqﬂLLUUUUiﬂJ'm’]iLﬁElﬂ’]‘JaaﬂLL‘UU 3(2-2-5)

Integrated Marketing for Design

WWIAA YENNITABIA NTEUIUNITNNARIN NITINEAUEUAT NTHWUT NaEnNs
Tunsa$19assm MIduaiunIInan N1530aINISHAIALUUATUIIS nsnaurunaudmanguuy
gm@ué NSTIUTDIUT VAUl BUILAZUS VN LU mﬁ%’ammmslugmzlflum%"aaﬁams
A5719833AN UM UARUTILEZATODNLUY

Concept, principles of marketing, marketing processes, product positioning,
creative strategy development, marketing promotion, Integrated Marketing Communications,
Target group center-based planning. Working processes of Advertising agencies and design
companies. Market research as a creative tool for art and design.

2032604 msgenwmadeuling 3(1-4-4)

Cinematography

WnAn nénnsuaznafianisaenmedauln msadanfa msléedesdiouas
gunsaline q lumsdenmedeuln nsdnesduszney MsuanseenaduAaUsiagal1ua
Munmadoulm nszuiumsnan Msaisaneiveda Mslilusunsulunsdadeuazuszgndlily
UDBALUU

Concept, principles and techniques of cinematography, concept creation,
usage of various tools and equipment for cinematography, composition, expression of art and
beauty through animation, production process and storyboarding, editing program usage and

its application in design work.
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2033106 m’saanquniﬂmﬁaamwLnﬂé’awmu 3(1-4-4)
Environmental Graphic Design
LUIAA KaNNTT ﬂ’J']llMiﬂ"dLLﬁ%ﬂ??NﬁWﬁfny@Qﬂ’li@@ﬂLLUUﬂi’]WﬂLﬁlaaﬂWWLL’mg@N N3
MU MIaLT MeTeiannituil mstruauuAalunisesniuy ?Jﬂﬁﬂmﬁugmiumsﬂiﬁa
pankuUBIAlsEnausUdydnual W seuuthedadnuel vufalznsiinluanimwinden
Concept, principles, meaning and importance of graphic design for the
environment, project planning, field trip, site conditions analysis, specification of designing
concept, basic skill practice in designing pictogram elements, map, sign system, and graphic
artworks in context
2033107 N13599NLUULAEMN 3(2-2-5)
Advertising Design
waAn nénmslavan nguififsrdesiunslavan suuuunsdoaslusnulavan
Uszinnvesdelunulavan mnudusiudiunseainuaznginssuvesiuilan wunfn nagnsnns
U UI2YAUT NTTUIUNITASNATIAUIABAN NANITUTITULAZITIOIUTIAUVOIT TN 2w Hn
UftRnseonuuuiiendndelasan
Concept, Principles of advertising, advertising related theoreties, communication
formats in advertising, types of media in advertising, marketing relation and consumer behavior,
advertising planning strategy, advertising creation process, ethics and codes of conduct for the
advertising profession, practice designing for advertising media production
2033207 N1509NLUUIAUEALASTNTIANTS 2(1-3-2)
Display and Exhibition Design
WUIAR VU HATNANNITOONLUUIAKAAILATTNITANITHUUAIN 9 83AUTENBY
VT3NS NITUIUNITOONLUUTINTIANNS NSIUEY MSAMUALLIARLLNNSEENWUY MuTluazn1sdn
aifs AndinvglunsufiResnuuumsinuansuasindenanulunuingsanis
Concept, Theories and principles of exhibition and exhibition design, various
elements of exhibition, the process of exhibition design, planning, design concept, area and
layout, Practical skills for displaying and installing works in exhibitions.
2033212 N1599NLUUBNANLAIDIANT 3(2-2-5)
Corporate Identity Design
wuade ndnnislunisesnuuudndnualiiensdng esrusenavlunisesnuuudn
Snwal MafnuAyARNTBIMUTURY NAENEN1TEBNLULLUTLA MsduaTunEnuaiveI0dng uay
fiansvosuusud nstinfoRniseenuuusadnualosdnsriunusum
Concept, principles of organization identity design, element of identity design,
Define brand personality, brand design strategies, the promotion of corporate identity,

definition of branding direction, practice in designing corporate identity through branding.
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2033607 N13998AUNTDNLUULATRAUY 2(2-1-3)
Art and Design Research
arwdidesiuieriunuide vinms sefeuitnsife dsuanniside adanldlu
Ady 1nFedleflflumide melisziteyansyuiumidemsfatzuaznnseenuuy Mseenuuy
NUITENAaUZLAZNI500NLUY N19WBULATINTITELAZ 18U 1saTIAUAa U AN
2BNLUY
Foundation of research, principles, research methodology, research types,
statistics used in research, research tools, data analysis of art and design research, research design
in art and design, research project writing and creative research reports on art and design.
23.2) nguivnden  litlesndn 12 wiEnn
TrinAnwudenseulunguivivsesedvniuauaulawazaiuatinues
ALY Faaunsasdeniseuldraddudi 2 lunianisined a voanangnsilusuly Inelasuminy
FurouanamensinIsUIIMangns S1um 12 mihedn teeuwdadu 2 ndu fd
(1) ﬂfju'%maanuuuﬁaﬁ%ﬁa (Digital Media Design)
2031601 N139BNKUULEEY 3(1-4-4)
Sound Design
nstdgunsaluaveeniasing q lunmsasiudes nstuiindes dasie n1seanuuudes
Tunufadiiile amedeulmuazdendviadu q ethluldlugsiadediva
Various equipment and software usage for sound creation, audio recording,
editing, audio design in multimedia, animation and other digital media for digital media business.
2031602 NNSASNATIANIUMNUAAINIA 3(2-3-5)
Digital Content Creation
ponuuuiilevilusunuuuaskandedmivunanwosuddvia nsiadosing doni
amils nwadeulw uas 3 1dee lavl adeassAguuvuazUssanensyyy Todeaiinisa uay
AoRdTiausunndu o
Content design in digital formats and media production for digital platforms,
storytelling with text, still images, animations, light, color, sound, live, creative plots and
channels in various genres on YouTube, social networks, and other media platforms.
2031604 nseanuuukaznauIUlyd 3(1-4-4)
Web Design and Development
wuaAn ndnn1s AnFiRiAsaunseenuuy waziamiuled ssdusznouvesns
sonuuuLivled Tassaiawoaiulesd nszuiunsesnuuuimuiulesd Tsunsudsegnadildlunns
sonuuuivled mssenuuuiuledliuansualdogravnzanlugunsalifunndistu wazmstiiving
lunsfneuasianimalusUuuunuaineassd
Concept, principles, practice in design and website development, website design
elements, website structure, web development design process, webdesign development
programs, website design for suitable display on different devices, and getting the web page to

install and display in creative forms.
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2033605 U32NaUN1335NIN1500NUUULTIRIINETIA 3(2-3-5)

Creative Design Entrepreneur

arwdidesiuientugsfi Tueagsfa nsadauusuduuiugiuaiumnganees
AULDY NMTATIIN AN walkaztUMEnegIRa N15veaYNIAUTENBUSINY N5 MIYId Naens
N15Y1NT9A1A MIUBAUBLUTUA N1FUTUHANITIND LarITEFITUNNGINT

Basic knowledge of business, business models, branding based on self-
suitability, brand image and business goals, business license applications, employment

contracts, marketing strategies, brand representation, business evaluation and business ethics.

2033701 N1799NLUUAAZAT 3(1-4-4)
Character Design
N1IRONHUUNAEURIALAT NMTATINUATN Laziananualraeinayas N1skdlATIasng
Wormuariimavesiiazas nsasenimadenlm welanisaienin 2 ffuay 3 85 n1sdauas s
PONLUUINRIAZATIARANBAUZIANIZANN o) Rnvinte N9@UUn N1AINTd@msun1wes Lagns
wanifiothnaululszgndlflunufalzuaznisesnuuy
Characters design by line drawing, characterization and uniqueness of characters
creation, adding structures to define characters’ posture, animation making, creating 2D and 3D
images techniques, lighting, specific character design, plots writing skills, making sketches for
production, and production applied in art and design.
2033702 mseanuuudsldnau 3(1-4-4)
Interactive Media Design

[y

WUIAA UENNIT DBNLUUNITLAAINANTNADEIMTUUTNITAN ) NTHALUNAIUTENIN
fdnws gUAm e wienmedeulnn feglusiuvureidvia (iulwdimeunsdoya aunsal
A3t USN19ine 9 wazimaluladlnsdnriiadeoud

Concept, principles, Design screen display for various services, mix of letters,
image, sound or animation on digital form, websites, network equipment, services, and mobile
phones.

2033703 mseanuuudeasivlnsl 3(1-4-4)

New Media Design

NM3aF19ATIANAIUNTReNKULADRAYY IlAuAn3Suai1eassd anunuwasd
vinwziodu ssdmmdln Tnouszynd liedesile waluladddva uazmaluladansaumasiual
ysanms mavssgndlddenaviasinaioifionsuausinain ussny

Creative creation of art media design, beauty and skills generating new
knowledge by applying tools, digital technology, and contemporary information technology,

application of contemporary digital media to meet the labor market.
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2033704 mseanuuudausean 3(1-4-4)
Multimedia Design
sonuuvdelaglireufiumefiiugunsaimdnlunisesnuuy msldlusunsudigasy
wanglusunsuunadsdenay UHURNNTOBNMUUNEUNETU NuRaUznaswvui s uAaUzuaznis
29NLLUYU
Media design by using computers as main design device, application of art and
various software programs to create mixed media, practice in mixed media art and design.
2033706 A1509NUUULEANIUIT 3(1-4-4)
Virtual Design
WWIAR NENNTTVBIAMLITAALDU LALAIIUITULETY aqﬁﬂizﬂauﬁugmmmmmﬁq
wflon in3asflodmiunisadanuaiaation MaviuuuTaes NseenUULANTNWIRGDMETE LA
nskanAlulagauassaiiou n1sussendldanuasuaiiou
Concept, principles of virtual reality, and Augmented reality, basic elements of
virtual reality, tool for creating virtual reality, modeling, designing a virtual environment,
combining the technology of virtual reality, application of virtual reality.
2033713 WINNIsUAaULLAZNITDBNUY 3(1-4-4)
Art and Design Innovation
WUIAA wqwﬁmia‘%ﬂaiiﬁui’mﬂﬁu nseenuwuUdeniadalzadivlu nszuiunis
NNUTANTTU ATFOYDALATATNAINAATIVYDN ANNAAGIINETIA N1T0ONLUULASHRILIUINNT I
AswgRaaiaTsn uasnsayarfisludaasvgia
Concept, innovation theory, modern art media design, innovation process,
comprehensive thinking, creativity, Innovative design and development, creative economy
and economic value added
2034701 1AT9NIdIUYAAS 3(1-4-4)
Individual Project
3183Y1U9AUABY : 2033607 N15IVBIURAULKLAZNITDDNKUY

Tasanumaniseenuuunsiiniiiiausnudiuyana Inglindnyndugimue
sadotaguazasd Tn1snuiduntt Jesier 3o duifiunsufiRniseeniuunasusuniTeysa
hionndaou adsassAimunsenuuuaisendnwaliamziidniauuansanuduiioondn

Personal graphic design project, students decide the theme, purpose,
learning method and analysis, research and practice design through topics approved by

lecturers, develop and create, design a clear identity, showing professionalism.
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2) nguAvasegiaaiassAtiayuYy
(Creative Economy for Communities Design)

2033707 Fausssuuazdndnuaifasiulunufalzniseanuuy 3(1-4-4)
Culture and Local Identity in Art Design
ftauniadefiugudnuninennsluviosiu duat uarids Tamsssuuassdnual

vipaiu Aiaenndeaiuanudosnisvesyuy dnvisnilen §Useneunts msnanauazUszadusius

HiDa319AT S ANALIRAZ A URA UL HAZNITEONLUY
Basic local resource development, discovery and research on cultures and

local identity in accordance with community needs, tourists, entrepreneurs, marketing and

public relations for art and design creation and development.

2033708 Aavzlnawazniseaniuuniuiineg 3(1-4-4)
Thai Art and Design in Thai Style Design
Fmuinisfalsineuasfalslvesiuaiy AnwrisAnnaznisuansoonuesdals

Uszdwnd Aauing wisAad 38930 mnudefisnssu simansslne Svdnavesensusssulneainedn

AnafaUzuaynseenuuy UfuRnseenuuuNaLHaAaUsIngfuLeenLUUAN YMEsnY
Evolution of Thai art and contemporary Thai art, study concepts and

expressions of national arts, art objects, Buddhist arts, lifestyles, beliefs, rituals, Thai

handicrafts, Thai civilization. The influence of Thai civilization on art and design in the past,
practice in combining Thai art with various design works.

2033709 N15RNUUUINWAIULATYERIYNTY 3(1-4-4)
Community Economic Development Design
amwsqmuﬁaaﬁu fA519falsuuIANNINTTUYLYY ﬂ’]iLLﬁﬂLUﬁIEJUﬂ’NiJiﬂ/ﬁﬂéj’m

sufavs duasunnudnlutudeusnnseu AnmsldmuAnaiieassd Auaiyadudsliiududn

9ONUUUNTITIN B8NUUUUTIYAIS MsadsdeUseadusiusimunzaufunmsasuulasesdany
wazIRUSTIN AANTINAUAAULLAZN1T9NLUY N1TIANATTU LLammamuLLazL%&Uiiamﬁm;mu

TEPAIRRL TR PR,

Local community, Explore the artistic concept of community activities, art
knowledge exchange, new or out-of-the-box idea support, practicing in creative thinking,
Researching the added value of the product, graphic design, packaging design, Creation of
public relations media suitable for social and cultural changes. Art and design activities,
exhibitions and learning with communities and community philosophers
2033710 nseanuuuRalzlneadieassa 3(1-4-4)

Thai Creative Art Design

ﬂ's’miﬂ’s’mvﬁ’ﬂﬁ] AAT Lananyalvasdalslneuvusingg 3nsnssu Usehuinssy
an1lnenssu uavUszdlndad vSnavesAauzvumAdudifisvinasesuuuunsaiisasirvesfaly
Ine AnUUR anelve Aavelve msihAadslveludssendlunuseniuy
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Knowledge, understanding, value, and identity of various fields of Thai art,
painting, sculpture, architecture, and fine arts, influences of other nations' arts impacted on
Thai art, practice in Thai patterns, Thai art, application of Thai art in design works.

2033711 piidyalnedmsuniseanuuuaineessa 3(1-4-4)

Thai Wisdom for Creative Design

a

dtlyalne ewRadziiutu nmaduanamsgitiyilngluein duaimisgd

ﬁmzyﬂmmﬂasmﬁﬂumsaanLLU‘U nmMssnwenanwalves@adskazTausssulnelususeniuu
Thai wisdom, Thai folk arts, appreciation of Thai wisdom in the past, Researching

Thai wisdom to apply in design,maintaining identity of Thai art and culture in design works.
2033712 n1saysnYuazaIusnufavzlng 3(1-4-4)

Conservation and Preservation of Thai Art

nsviyngeRaUzuar Tansssaniseuing iuy Fuaiu weunsausssuuey of
Jayaviosiuredveuazusemalndifes Anvinwenisidianus  Anuaansalusyinduazanuinwm
Aavzlneunvszandldlunisesnuuuidunasiusiuais

Thai art and culture preservation, conservation, restauration, maintenance, and
propagation of cultures and local wisdom of Thailand and neighboring countries, practice in
applying knowledge and wisdom of Thai art in contemporary designs.
2033714 nMseanuUURALAUATashy 3(1-4-4)

Local Product Development Design

FupiAudiiuiu sUuuuLariBnisudn nussgndldlunisesnuuuuagimm s
a¥sassrrerendufiuaureting nseenuwuudundniuriieady wlenmalunisdasming

Research and study local products, production forms and methods, application
in design and development, creation of local products in Thailand, Design is a contemporary
product increasing distribution opportunities.
2033715 nMseanuUUNTIAnaLned By 3(1-4-4)

Sustainability in Graphic Design

AU mmwmsLL@SﬂaﬂmﬁﬂﬁmmaaﬂﬂiaaﬂLLUUﬂiﬂﬂaﬂNé"ﬁu WuIAn 35
nsfnwdymesnwuuliaenadesdygniuasusunlaeseu N1TINMRUNTEUIUNITRBNKUY Tanuas
weluladnsudnfidudinssedauwinden

Background, meaning and importance of sustainable graphic design, concepts,
approach in design problems study in accordance with problems and surrounding context,
design process planning, environmentally friendly materials and manufacturing technologies.
2033716 wuIRaUsTndlienvasiasiulususenuuy 3(1-4-4)

Local Concept Traditions Design

AYVILVENE UNUNANEATewwIRnUssmdenveaiosdiu fuy wenanig
q MeTaussauUssindifiasoudsndnvalviesdu nstinduaiit Jiased AL MIIUALEDNLUY
NaUASATIAINLAnUsTIdTuTiosiy eanuuudsasiendnvaivasiedduy
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Definition, role and importance of local traditions, myths, festivals, cultures and
traditions reflecting local identity analyze, explain and plan creative design based on local
tradition. Design conveys local identity.

2034701 1As9N15dIUYAAS 3(1-4-4)
Individual Project
3183 109AUABY  : 2033607 N1578UAAULHAZNITIDNLUY
Tassumanisesnuuunfinfidnaueudiuyana Tngliindnwdugimun
st taguszasd Fan1sfinmduath Tinsed 338 dudunisufoiniseeniuunanusnuniseys
vdonngaou adsassdimunsenuuuaisendnvalinziidniaunansanuduiioandn
Personal graphic design project, students decide the theme, purpose, learning
method and analysis, research and practice design through topics approved by lecturers,
develop and create, design a clear identity, showing professionalism.
2.3.3) ngudvIAaudnug 8 wiaeia
2034801 nsmseuAaUdNuS 3(2-3-4)
Art Thesis Preparation
3183v¥10sAUNBY  : 2033206 WBIUDDNLUUKASAAUS
nswIeunisRaudnudiinduernseiusnuaauainug nsfmuaiideidnu
ﬁmumi’mqﬂizaaﬁ PouLnvadlATins wagisandunisfinen fuad lauennuitureuainena1sod
U3nwn laueanenssunsAaudnusewsid andunissiusiudeya Jinsievideya asulymiuas
wnmaidgmilunsesniu seanznssunsAavinug dWesidunuduseluluinaauinug
Prepare an art thesis with an advisor, determine research topics, set objectives,
project scope, and how to conduct research. research and obtain the approval of the
consultant, submit to the Artistic Thesis Committee for approval, and conduct data collection
and analysis. Summarize the design problems and solution will be submitted to the thesis

committee for approval to continue the further processes of the art thesis.

2034802 Aaulnus 5(2-8-5)

Art Thesis

31839U9AUNBY  : 2033609 JB9IUBINRUULAZAAUY

2033801 n1simsguAaudnus

Iﬂiﬂﬂ’]iﬂ’maaﬂmmgﬁaﬂLLUULQ‘W’]%‘Uﬁﬂa AUATY 398 DONLUUES19ATIAUAIM
ANaulaLieny ﬂﬁzmumii’mi'sm’bga AL FUATITA AIBNTLUIUNISINY LABKIUAINY
WL UINNAMENTIUANS NsulaueNanuAaUrdnusegelissuu snenuRalidnusiennenIsunng
AU IALAAINAITUADANTITOUY

Individual art thesis, Discovering and researching, design and creative due to each

individual interested, having collecting data process, analysis and synthesizing through research
processes, having core parts, accepting by the curriculum board committees and arts thesis
presentation activities provided systematically. submit papers to the examination committee.
Public exhibition
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Yaivun tnAnwagamelliowiy “Rauiinus” AssdaununguIvILAY 9
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2.4) ngudvinUszaunisalivndn (laitduminein)
2033901 nM1sHNUsZAUNITAIIYITNAITRNLUY 450 Falug
Professional Internship in Art and Design
nstinUszaumsafivndnluaniuunasszneunislaenisthanunsdnnisils
Anwn Wnieuldlunsinueidiiauszaunisalinndn Tnedentinauluansiviniseenuuuil
Aertendunailidesndt 450 Halus TaefinsufoRnuatowduntnnudinsniufofnuds
nan fvihflnuiidesiuiinveussiesdaiauy annsaviusuinginusssuesinsnuivdnileladuaiis
ausiulalunisusznevendnldednaivszans o Weaddunsinaundinne 1z deaue
srerumsinausoauin s ndeuninsUssfiunanisilnaaniintiviieny
Professional internship in organizations by applying knowledge studied to use
in practical work to create professional experience, working as full-time trainees not less than
450 hours with clear duties and responsibilities, adapting to professional organizational culture
to effectively enhance confidence at work, report presentation after the internship, evaluation

from the head of organizations.

JaNINUA  UNANYINILAINLLTEUITT “NISHNUTEAUNISANTITNNTDNWUU”
osiunsseuseIvlundnanslidesnin 70%
Requirements Students who can register for a Professional internship in art

and design course, must pass at least 70% of coursework.

2.5) Fysunugiuivdn (Liduniaein) 6 wiein
UnAnwmnaulundnansdeassuiaUTUNUgIININ 31U 6 Miefn
2031201 WUFIUN13ALE 2(1-2-3)

Basic Drawing

nsltiedestiouaraunsaflunsnanim msnanwdnuazsne q andedifleglu
sssumuardsiuyudanelu Tnedunrugndesueansaninuarsruisdnilousds fnns
dunm Mstesdiunazmsnanm WiAar i larudunguazivinuglunisnanm

Drawing tools and equipment application, drawing from various
characteristics including natural and human-made objects by emphasis on accurate drawing
and realistic coloring, practice in observation, perception and drawing for gaining insight and

skills in drawing.
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2031302 ﬁugmﬂauﬁmma%nﬁﬂn 2(1-2-3)
Basic Computer Graphic
STUUMTTINNUTIARUiImeTamSUMUNTTNLazaUnTaldanIg Anwflugiu
gonusvIelusunsuiiiisndemeduanuialz msldlusunsuneufinmesnsfiniietieyanudiu
nsepnLULNTITIN TaansfundufiugunBusesuniiemdeyadunisesnuuy
Computational systems for graphic and peripherals, software or programs
related to art, graphic software usage for graphic design, foundation of design information
research on internet.
2031303 WALANSUEULUY 2(1-2-3)
Drawing Techniques
mﬂ%’méaaﬁaLLaquﬂm’iumsL%uLwU NANNITYULUULINTTIU WAENITEIURUY
ANYAULYBUAU MITLUMISNYT NSWLUFUNTUTVIANN Favowing q ludnuue 2 ffuay 3 57 s
Feunwednarnmsdousuuiiaionim L‘WIE]LﬁuﬁugﬂuwﬁﬁﬂﬂﬂiLLﬂSSJﬂ’eJZLIﬂ’JLG]EJ% 3 4R
Application of tools and equipment for drafting, principles of standard drafting
and reading characteristics of lines and lettering, drawing various geometrics and objects in two-
dimensional and three-dimensional styles, unfolded image drafting and landscape drawing as
a basis for 3D computer graphic program learning.
3. wuandrAenEes  hidewndn 6 nienn
Fonnnmediniideaeulusminendosnsgnszuas Insliddoutuseiniiag
Bounui wazdedliiduseinidmunliseulaglidumbefasulunas msduiandngnsves
auivnil Felndnwanansadendeuldmumuatauazaiuaile
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