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1. NUINIVWANIE

WY 1 24 widgha

WEIY 2 30 wiqena

1.1. Fy109AU 18 wiuenn
mﬁﬂﬂm%aﬂaqm%ugaLLazUﬁ@’wﬁma 3(3-0-6)
Advanced Strategic Management

and Corporate Governance

mMsUnTuasnsiudientsdndula 3(3-0-6)
Accounting and Finance for Decision Making

mﬁﬂmimsmmm%guqq 3(3-0-6)
Advanced Marketing Management
Msisgimaasygiaiionsdndulaygsia 3(3-0-6)
Economic Analysis for Business Decisions
mﬁmmiw%’wmﬂimwéuazwqaﬂsﬁmaaﬁmiéﬂguqa 3(3-0-6)
Advanced Organizational Behavior and Human Resource

Management

INYINTIWYNUINGTIND 3(2-2-5)
Research Methodology in Business
1.2. 3vuaan

W 1 Laanisyu 6 wein
WU 2 Lanisau 12 wqghin

MiTsidTinaiiensdanismnagsia 3(3-0-6)
Quantitative Analysis for Business Management
N153nN1sMIALNULAzalggUnusEaulan 3(3-0-6)
Operations and Global Supply Chain Management
nsvanIsgsanaviauazmdveBidnvsedng 3(3-0-6)
Digital and Electronic Commerce Business Management
N3AALTIRBNLUUANTUNIANTTUNNTINR 3(3-0-6)
Design Thinking for Business Innovation
N153nN1sNTRULaENSaeualelvl 3(3-0-6)
Modern Financial Management and Investment
naduguszneun1sgsnafdviauazaugsna 3(3-0-6)
Digital Business Entrepreneurship and Business Plan
weluladfdviaiienisdnnisgssna 3(3-0-6)
Digital Technology for Business Management
NTIATIENgINALAENSARTINAENS 3(3-0-6)

Business Analysis and Strategic Thinking
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3565713

3566910

3506904

3506905

3506906

3505102

3565401

1555101

4125101

Computer for Graduate Studies

Amzfithwaynsdaniswaynsdeuula 3(3-0-6)
Digital Leadership and Change Management
NsRAIRAITALAZNNTIATIEIURYA 3(3-0-6)
Digital Marketing and Data Analytics
NoANTIUEUSLNARAZNTAUATUN IR lUEARAYA 3(3-0-6)
Consumer Behavior and Marketing Promotions in Digital Era
mMsdanmsnsdeansnmsnanametiyaussAviuasgiudeya 3(3-0-6)
Marketing Communication Management with Artificial
Intelligence and Database
FUUUMNNITUIMTTIND 3(2-2-5)
Seminar in Business Administration

. MUIAINYITNUS/NMTAUAINDATE
U 1 12 wiawna
WY 2 6 WulENA
NSAUANDETY 6(0-18-0)
Independent Study
WeINUS 1 3(0-9-0)
Thesis 1
WNINUS 2 9(0-27-0)
Thesis 2

. m’m%’uﬁ%mﬁugm (laitfuniaenn) 6 MU8fn
adAiflon1sidomeuimegsia 3(2-2-5)
Statistics for Business Administration Research
nsUIMsgInaalielniuaza3esIIuNn1egsne 3(3-0-6)
Modern Business Administration and Business Ethics
MwdangedmsuTuginfing 3(2-2-5)
English for Graduate Studies
ARLRIMOIENTUTUTInANE) 3(2-2-5)

WEme :  medvEuiugy dnaeudsulvtuindnuliiunarinmageuniwsingy way
poufiawmes Melilusedndulilulumuiinuenssunisuimsndngnsuimsgsia
wnddiafiansananiiugiunnudvestin@nuiauiiuannis
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1. RUINIVANIE

WHY 1 24 wiena

WHY 2 30 w28nA

1.1) FyeAu 18 v7ena
3515102 n1sdansdenagnstugauazusssnavia 3(3-0-6)

Advanced Strategic Management and Corporate

Governance

wuadaierfuiunsanisdanagns nszuaunisdnnindanagndas
ATOUARNANNITIAT VAN IIARENNBUBNLAZA1ETY N1SAMUANAYNSTUTEAUMIA9 N3
UnagnsludnsuURAnagn15AIuANTINaens N1IEHUNTINALNT FU5ITURALAIY
SuRinvausodsanlunszurunisianindenagns mudmdnnisiugiuvesnisiitugua
Aansitn Tnendlsdsdiidmlddudedun

Concepts related to strategic management. Strategic management
process which includes internal and external environment analysis, strategy
formulation at different levels, strategy implementation, and strategic control.
Strategic leadership, ethics and social responsibility in strategic management process.
Together with the basic principles of excellence corporate governance in the

organization, those take into account of all stakeholders.

3535101 mstuaznisiuienisindula 3(3-0-6)
Accounting and Finance for Decision Making
flugrusagiinuznislifoyanistaTuasniadu menauny meesed

n3tanisuwaznismuaunstyduaznisdu madadulafeafunisamu nsldszuy

ansauman1astaduagnstuiionsindula

Fundamentals and skills of using accounting and financial data;
accounting and financial plan; accounting and financial analysis and control;
investment decision; using of accounting and financial information systems for

decision making.

3545101 msé’fﬂmsmimmﬂ%’uqa 3(3-0-6)
Advanced Marketing Management
LLmﬁmLLazmwﬁLﬁ'mﬁ’umﬁmmsmimam UNUIM LazAUEIAYUDINIT

WAL UMALLLA AN TAUMARBNITIANITNNAIUNITAAINYDITIND NITIATIZNNS

N130a719 WeANTIUEUSINA NsuUsdIURaIn nsivueeatadnewaznaynslunis

WU ummwuaa%’a;gamqmﬁmamu,azmﬁmeﬁtﬁamiﬁﬂﬁu%Lﬁaaﬁ’udaumamma

N1AAIN NITINNULAZNITAINUANAYNENIIA NIRRT MINzaAUUTELAN kag

sULUUYRINTALINGSNY

AMEINYINTTIANTT UNINIFYTIVAYNITUAT 4



Concepts and theory of marketing management; the roles and
importance of technology development affecting marketing management; marketing
analysis; consumer behavior; market segmentation; target market selecting; marketing
strategies for competitiveness; the roles of marketing information; marketing mix

analysis; marketing planning and strategies of various types of business.

3506111  msdeszimaasugiaiionsindulanisgsia 3(3-0-6)
Economic Analysis for Business Decisions
nguimaassgmaniiiieesiunsianismgsie unumvsaasygmans
iemssindulanisgsia meliasziguasd guvu nquiivhenginssumesiuilan mandn
wazfunu Tinsginginssunisudsduieiuneuasldldnamomineninnielilassai
pana madindulaniglianingsngg manennsalssia unummesisuaruloueans s idesa
ﬂsz‘wums@i’wLﬁuﬁqiﬁﬂuiwzé’juuazszzwsm

Economic theories related to business management, roles of
economics in management for decision making, analysis of demand and supply,
theories of consumer behavior, production and cost analysis, competition price
behavior and non-price monopoly production unit under market structure, decision-
making under uncertainty, forecasting, roles of state and public policies and their

impacts on business both short and long term.

3565105 ﬂ’]'if:]'ﬂﬂ’]i‘Vl%"WEJ’lﬂimélelﬁfl,l,azwqaﬂiiumﬁmi"f?ug\‘l 3(3-0-6)

Advanced Organizational Behavior and Human

Resource Management

LuAnasng ¥ lun15UINIsTINa nefinssuuywdlusdns ITwuinsves
eI wasmaudsuulamwesesdnsasieln anzdin msgsla uazmsdndulad
Lﬁl‘EJ’JﬁIUENﬁﬂiﬂ’ﬁ’JNLLNUV}%IWEJ’miyﬂﬂa NITABIANITLAZAITIANIFING N1SAALEDN NS
Hnousuuaziaiul n1sdnn1swanuuazUseiliuna nsusnisnalselavd adafnig Aanu
UaoaAuaylsuaNnus

Concepts and theory on business management. Human Behavior in
the Organization. Development of the Adjustment Theory and change management
in modern organization, in leadership, motivation and decision making on human
resources planning, organizing, filling, recruiting, training and development,
performance management and evaluation, benefits and welfare management,

security and labor relations.
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3565902 INYINFINYNNUINTIIND 3(2-2-5)
Research Methodology in Business Administration
LUIAALAEITNITITENIUINITTIND ﬂgu%w%mmuam%mmmw s

aamwum‘%aﬂﬁa N1TINUNUIUINE ﬂ’]i?iughaﬁj']ﬂ ﬂ?iLﬁUi’JUi’JQJ“Z}J@Mﬁ mﬁm’wﬁ%’aua

5’;3J‘1/mmﬂsuaamwamuwa ﬂ’ﬁLGUEJ‘L!i’]ENWU’J"UEJ msmammmuua ﬂ’]iVlG]ﬁ@UﬂﬁJiJﬁ]ﬁﬂu
ﬂ’]iﬁLEUNa\‘i’]‘U’J"UEJLW@ﬂ’]iGlﬂﬁ‘tﬂ"ﬂﬁ’WﬁUﬁiﬂﬂ 3’)3Jﬂﬂﬂ’]iﬂﬂ‘1?}’]’llﬁﬂ’ﬁ@'1\‘i’e]ﬂLLﬁ“‘Uii?ﬂ‘Uiim‘Vl

LﬂEJ'JGUENﬂUﬂWi’J’i]EJ
Concepts and business administration research methodology of both

quantitative and qualitative research, research design, research tools design, research

plan, random sampling technique, data collection and analysis. Together with the
statistical for research, writing research report, assumptions and hypotheses testing.

Using research results for business decision making as well as study of referencing

method and ethics involved in the research.

1.2) 2¥a9n

WY 1 6 ¥ENA
WRU 2 12 vidqenin
3546112 N153LATILATIUINIUNBNITIANITNINGIND 3(3-0-6)

Quantitative Analysis for Business Management

UNUIMTRINTIleTEAdsUTnaniiensuidynimiagsia uuaAauagng
Usggndlilusunsuiadu mllesginuilsensdsuulas indesdeamiumsindula
wyusmsandula Anutandu mslengiuasensy NMTIRTIERINIARY LUUT1a09ANT
YU MIAUANAUAIAIATI NMITIABIFNUNMTAINALNG B e

Roles of quantitative analysis for business problem solving, concept
and application of linear programming, sensitivity analysis, decision making tools,
decision tree diagram, probability, queuing, Markov analysis, transportation model,

inventory control, simulations and game theory.

3546201 n1sdan1snisaiiiuauuaziielgaunuszaulan 3(3-0-6)
Operations and Global Supply Chain Management
N133AN13N1sAHUNULaENTRER nagnsnisAiunuluanimwindey

5¥AUlan N159BNLUUNAASNINLAZUINIT NMTNEINTA NITTATIHNQAAIMNTTN ARYITY

lgAnAT NTIATINNTZUIUNIT NTVNUNULAZATUANNITHEN NITATUANANATIN N1FIANTT

AUAIAIAGI NNSUSUITNISIATD NITHARBLUUTIUIAINDR NISHARLUUAU NISIANITUIIG
guUMuszaulan

AMEINYINTTIANTT UNINIFYTIVAYNITUAT 6



Operation and productions management, operations strategy in a
global environment, product and service design, forecasting, industry analysis; value
chain competitor, process analysis; production planning and control; quality control;
inventory management, purchasing management, just in time production, lean

production, global supply chain management.

3565103 n133nNsgsNanvanaznIdivedanvsaing 3(3-0-6)
Digital and Electronic Commerce Business Management
nslémaluladfdvaiiewdsuniiuesdng msnatauuvesulatl indesdle

nn1snaineeulal wealulad RuesiAdva tazn19lgu msiananisnatnes ulauly

JURUUANN 9 N133aNTsTayaUsELAnane 9 luaedns niseeniuuknanasulunsianis

ToyavuInlvig) NMIAATIERLALNITHAAINA Sumefidnlunnds mslivinisens q vueand
Use of digital technologies to transform organizations or businesses,

online marketing, online marketing tools, technology, digital currency and usage,

various evaluation models for online marketing, management of various categories of
data in organizations, platform design for managing big data, data analysis and data

visualization, internet of things, provision of cloud computing services.

3565603 N13ANLANEANLUUAMIUNINNTTUNINGIND 3(3-0-6)
Design Thinking for Business Innovation
annzwindeuiineliiinarnudnadieasss madauaznisadianinudn

A579a55A NSAALTIDBNUUU miﬁmL?ﬂ'aﬂﬂamﬁ@a%ﬁﬂaiiﬁﬁui’mmm ANUNNNELATUTELAN

P0UTANTIN WhasfinIvewinngsy n1sinseiaIy ﬁaﬂmigﬂ@ﬁ N1SWAUIDDNILUU

nandudlagldindodonarisnsiivuaiolunisWaundudilng nsguiunis esnwuy

nanSue nsusziumnudululalunisudn

Environment conditions that lead to the occurrence of creative
thinking; techniques for creating creative thinking; design thinking; selection of
creative thinking for innovations; definitions and types of innovation; sources of
innovation; analysis of customers’ needs; designing and development of products
using modern tools and methods for developing new products; product designing

process; evaluation of the feasibility of production.

3565604 n133an13N1sRukazn1saenuaielv 3(3-0-6)
Modern Financial Management and Investment
m%ﬁaiumﬁLﬂsflzﬁmqmiﬁuu,az{jzgmsuaqmﬁmmimiﬁu n19

IATILHFAFIUNTTRU NISUTLTUIUNITNTLLARUAR NITIUNUNITIIEUNSNE NTIATIEH

N8N NTINANUASILAZAUNUTDIRUYY N1TINLNULAZATUANNIINITRY N1TIATIE
ANENNNTRUTEINY M3lddeyansiuiieimuanagnsssiaadisln
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Tools for financial analysis and problems of financial management,
financial ratio analysis, cash flow projection, assets planning, capital investment
analysis; the risk measurement and cost of capital, financial planning and control,
business financial analysis, and application of financial information for operational

modern business strategy development

3565605 nslugusenaunisgsnandviauazunugsna 3(3-0-6)
Digital Business Entrepreneurship and Business Plan
maiduduszneuns udnvazuayvinuefidndudmiunsdulusznouns

g3faRdTa msdadmazmaiudugsialul maagmwazyssdulomalmiqnegsia ns

PUTIMNgINTine Weulassamlemalidugsfionts mineiuasdmiunugsia
Entrepreneurship, characteristics and skills for digital business

Entrepreneurship, establishment and startup business, finding and evaluating new

business opportunities, mobilizing resources for real business creation, analysis and

preparation of business plans.

3565607 wmalulagfdviaiianisdanisgsia 3(3-0-6)
Digital Technology for Business Management
wnAnREIiumaAluladRda Mauasuulam1sddta uasnansenusenis

Jans Useleatvesnsvirlinssuiunisviinuwdudidva nisusuldmaluladfdsa was

wansznuveshasUiumalulad nsliRdvaaiardevediidulddudouasnagndsuny

SUinveusiodsnuvadesing TfsaisassdimaluladAdviaiionsusuiAsussAnsiarussg

Whneuesenns
Concept of digital technology, digital transformation and impacts on

management, benefits of digitalization of work processes, digital applications and

impacts of technological disruption, digital use for networking among stakeholders
and organization’s corporate social responsibility (CSR). Together with innovate digital

technology to transform organizational and accomplish organizational goals.

3565608 N153LATILAFINIUALNITANTINALNS 3(3-0-6)
Business Analysis and Strategic Thinking
mﬁmeﬁ%au”ammeﬂmjLﬁaﬂ'ﬁéfﬂ?{ﬂﬁﬂumﬁmﬂﬁqﬁﬁa nsAnnnlng

wazaudnladdnsegsia nsadanszuiuntsAnludeaiassd msfalussuu uwagnis

Tingualunsdpdulavuiiugiuresausssuasosssn anuiuinseuiiosdnsiidsodiidauls

Ao Tagsjatulufimahanudilafeiuwnfendnnsiadulalunsuimsuazaiuaunsa

Tunmsihluszndldifutigmmegsianuiiass waensdldnw
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Big data analyze for business management decisions, big picture and
business insight, constructing creative thinking process, systems thinking and
reasoning in decision making based on moral and ethical standards, corporate
responsibilities for stakeholders with an emphasis on key concepts understanding of

managerial judgment, application for real business problems, and case study.

3565609 aziiuaznisdanisuaznisiiisuutas 3(3-0-6)
Leadership and Change Management
nuiariedun sUnuuniedin unuinvesduilunisidugiinis
Wasuulaslusadnis 238555UYB 51N LurAnLTeansAsunlauazn1sinnig
msasuulaufielviinuiuaudsuuladuanmnsaitlagtunazeuen
Leadership theories, leadership styles, role of leaders in bringing
change into the organization, ethics of leaders, Change concepts and change

management to keep pace with present and future situations.

3565611 nsnaInRIviakan1sIAITIEidaya 3(3-0-6)
Digital Marketing and Data Analysis
LUIAALAZIULUUNITAAINATNG N uddIulseaun1anisnaInndsia

Uszgnadldlueedni1sgsna n1sUTEUanInwIndaunIN1IAaIn nainssuguslan n1s

ARUANAIALUINLIY ANTATRUARILAUINIINITAANN ﬂaqma‘mimmma%ﬁaﬁwm%mﬁa

&um nsmanadaien mimmmmuqﬂﬂiaﬁ,ﬂﬁ'auﬁ N1IRAIARIULATUIBFIAN WUl

NsRaNARIYTa 3TEUTILaENgEneTiefestuNIRaRATTa
Concepts and models of digital marketing, theory of digital marketing

mix in business organization, assessing the marketing environment, consumer

behavior, target market setting, marketing position, digital marketing strategy with

search engine marketing, content marketing, mobile marketing, social network
marketing, digital marketing trends, ethics and laws in digital marketing.

3565710 waRnssuRuslnaLaznsdessun1TnaInlugafdda 3(3-0-6)
Consumer Behavior and Marketing Promotions in
Digital Era
naANIIULAZUNUIMIBIEUIInA audnvazvauslaaiuauduius

STINAIUTTAUNTAUATUNTNAIN Lglan1zn1slawun nsUsEAduus Laynsaaesy

N13v18 NeRnssuveEusIaalusrUUNIRaInAaTa nsdiAnwin1sy seendldnssuIunis

doanslumslinnzinginssugiuilna
Consumer behavior and roles, consumer characteristics and

relationship between marketing promotion mix, especially advertising, public
relations, and promotion, consumer behavior in a digital marketing system, case

studies on application of communication process in consumer behavior analysis.

AMEINYINTTIANTT UNINIFYTIVAYNITUAT 9



3565713 nsdnn1snisdeansnismaiadnedyaussiviuasguteya  3(3-0-6)
Marketing Communication Management by Artificial
Intelligence and Database
unumveanslitynussAvguasteyavuinlvglunisdanisnisdonns
nsnan nMsUszgndliiadesilonns o lunsimueanagnsnisdoasnsnaiaianizynaa
NSNAUILUNANIIEINT waznsdifnufivszauanudisa
Role of artificial intelligence wuses and big data in marketing
communication management, application of various tools to formulate personalized
marketing communication strategies, business model development, and case study.
3566910  FUNWIMNINITUINITIIND 3(2-2-5)
Seminar in Business Administration
AnvndseAuseuarianiUdsuanudndiuussduiielfuuuifnnig
usnmsgsiaasielne Tneyafinyuinuelunisiingest Imnd wazUszgndesdninuily
mansanulunmsuitymiifsadesiunisuimsgsie luliAfifinnuvainvatouazdudou
luadedaqdu
Critical issues about the concept of modern management by focusing
on skill development in critical analysis and knowledge application in the field of
study to solve problems related to business administration in a diverse and complex
dimension in modern times.
2. AUIAIMYITNUS / N15AUAINDETY
3506904  MMSAUATIDATE 6(0-18-0)
Independent Study
nsAnvwarduaidnenuies lusdeddefidndnwanlauasfoifestu
msfnuluvdngns vieenafunsviunugsfafld meldinisquatuzihvesenansdivinm
NSAUAIDATY
Self-study and research on research topics of interest related to
curriculum, or business plan under advisors supervision.
3506905  Anendwus 1 3(0-9-0)
Thesis 1
NUMIUITIUNTTNNENATST 13T wardnerdnusluanniviieades
smuauszdiuland/mdeinerinug faulenaisuanininudasivgenfafuinerinug
wardnrranisduaseiienatsuaziddefiieides Wauededeuarisniside dn
Tnssidinenfinusifiewiauesenmenssuns
Reviews of literature from documentary, research paper and thesis in
the related field of study, determining thesis title, developing a concept paper, and
preparing the summary of literature and related research synthesis, developing
research instruments and research methodology and preparing thesis proposal to

present it to the committee.

AMEINYINTTIANTT UNINIFYTIVAYNITUAT 10



3506906  ANEITWUS 2 9(0-27-0)

Thesis 2

Ausuiuteya Tinswideya dmhsenumminmitaussesiaisdi
USnwianeninus davivinerdnusatuauysalwazdavhunasivinsinausluiivssyu
INT WIOMTANTIVING

Collecting data, analyzing data, preparing a progress report in order to
present it to the thesis advisor, and preparing full-text thesis and prepare academic
articles for presentation at academic conferences or journals.

nsawmzileuIngnus

ATEUARUTIN1IIATIlATIa A UL UUINg 1 INUSATEUIUNSWEULAE
Bnsinerdinus nMsifeuuaznisiauelasinsineninug mshnsgissunssuiifeides
fudesfiagindnendinug nsiausssfeuizite wasiimsiauuaiasdlefienisiide
dusuinerinud Wunsdufunsieitu msiauieiesiefiaglddmsuindnendnug
YBINULBY NIANTUNUTIVTINLALIATIENToYR naondun1siLauetayadiniulsu
Ineniinusresinsdiruninednud dudumadeuinerinusaudeyaildsunuuas
ATV NsUTINeTInuSiauesieasdialuAIneinusieulauedenssunTaRy
Wenfinus uaznisaevunteinerfinusaasnaunisusulgsileingrdnusniendsasy
Untlosinglinusuan

3. mm%na’%uﬁumu (Liduniaehin) 12 vuagin
swawmasmwu%m L‘Umsmmmhmmuuﬂﬂﬂmmwu%mmwmmqmu
AE8INGY LazAauNIAslleIne @ %GUﬂﬂﬂ‘UWl@ﬂL?J’]iUﬂ’]iVl@ﬂEJUﬂ’M@Jiwuﬁ’m NAU
ANW1DINAY LLamammLmaﬂﬁlﬂmmmm%mmgmwmnmmaammuﬂ ﬂsmaa‘ulmmumm
e avfeaisuseivineluilaglidunitein widluseivsulhndulumudiame
NIIUMIUIMINANgRIUIMgsRmUfinfiansaiiuaunis
3565401  MsUIMIsgInaadelval wazasesTIunegsia 3(3-0-6)
Modern Business Administration and Business Ethics
WUIAANITUTNITINU A1TIUHUNITALTUNT ﬂ']ﬂsi’fsﬁmgatﬁmwﬂaqwﬁ
ﬂ’lﬁﬂéfﬂ’s’mL?i&JQLLﬁ%ﬂ'J’]iJﬁ’W]’]EW]’NQ‘ﬁﬁ?] WATANITUTIITIANTT N1TAIVANLAYNITUSEY
WHUITUNITANTUIIUAIUNITAAIN ATUNITIANIT ATUNITUYTUAZNITRY AIUNITUINAIS
nineINTUYEY N1sdanisnsdnsasnisaiinay msdugussneunisadelni naenau
MENMSUTINTINNTTR MANAGIILATITTIIUNIGIAD
Reading English texts relating to the students’ study fields, including
academic articles and research papers, reading strategies, reading comprehension,
and critical reading, presenting conceptual papers, discussing topics of their own
interest, and abstracts writing.

AMEINYINTTIANTT UNINIFYTIVAYNITUAT 11



3505102  @dABN1TITeMIUIMITgINe 3(2-2-5)
Statistics for Business Administration Research
mnAnnsldadaienTidemngsfia dnvardeyamagsia nistfusiusi
WATgvtoya MIInkwliidngdunate N15UsEIIAA1 kWagNIINARBUANNRFIY N3
IpTRANAnRLavanduTuS N1FlATIzoynsuan warnstdlusunsudnsagulunis
nadoulaanAIs N1TIATIERANULUTUTIY

Statistical concepts for business research; characteristics of business
data; data collection methods; data analysis, estimating and testing parameters,
regression and correlation analysis, time series analysis; and the use of software

packages to test chi-square. Analysis of variance.

1555101  A1e8InguaInsuluAnAne 3(2-2-5)
English for Graduate Studies
N1381UNSINg¥lua1v1IvIveItinAny N158IUUNAMLIVINIG 1158
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Reading English texts relating to the students’ study fields, including
academic articles and research papers, reading strategies, reading comprehension,
and critical reading, presenting conceptual papers, discussing topics of their own

interest, and abstracts writing.
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Computer knowledge and skills necessary for graduate study, focusing
on information retrieval correction, data analysis, and presentation, using social
networks for knowledge management, using contemporary information technology,
such as cloud, virtual reality and augmented reality, and using applications for

education and research, ethics in using computers and information technology.
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