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1.2 nguAvIAeN 8  wihein
2. nuandvanie  ldtaendn 94 wU2NH
2.1 ngudvuAu 12 whein
2.2 nguiriugIuiTdn 21 wmhedn
2.3 NRivIaNIeu 54 vdwin
2.3.1 J1U9AY 39 WA
2.2.1 3uaen 15 VeRRl

2.3 nauElnusEaunsaigIn vseannafnyd L.
o o o 7 WA

vsaysuifnY lideend
3. nuandvndanias lidsendn 6 wi2eAin
318391
1. nuandvAneialy lideenda 24 wuaeia
1.1) ngu3vdeny 16 nuaefin
100101 AMelnsuazansaunaiioRauTin 2(2-1-5)
Thai Language and Information for Life Development
0100102 vinwgAoasniudangulumnissed 21 3(2-2-5)

English Communication Skills in the 21st Century
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0100103 Flnlne 3(2-2-5)
Spirit of Thai Living

0100104 TUUEITUUGY 2(1-2-3)
The Truths of Life

0100105 wawloslaniiug 2(1-2-3)
Good Global Citizen

0100106 Anaain ausnlad 2(1-2-3)

Smart Life through Smart Thinking
0100107 snsgniindndavnnuazniseanidnie 2(1-2-3)
Awareness of Health and Exercise

1.2) ngudvuaen 8 iaefin

selifiSeuldBousemansoing q uenmieanmanivesmuiesud

Aseuauly Sulidvdesndt 8 minefn

0200201 nsaselaanveanield 2(1-2-3)
Creating Income from Leftovers

0200202 nsasasIALInnssumemalulad 2(1-2-3)
Creating Innovation with Technology

0200203 maaamﬁaqmmw%ﬁm 2(1-2-3)
Saving for Quality of Life

0200204 NEMEINIMWTALAT IR 2(1-2-3)

Marine and Coastal Resources

0200205 wgluiinusedniu 2(1-2-3)
Mutelu in Daily Life
0200206 STUUTITNSIUTInUszaTu 2(1-2-3)

The Bureaucracy in Daily Life

0200207 danTinfunisvieaiien 2(1-2-3)
Lifestyle and Tourism

0200208 wenemanslulandagiu 2(1-2-3)
Science in Today’s World

0200209 AunauTIn 2(1-2-3)
Life Balance

0200210 é’uﬁ%%‘tﬁa%ﬁﬁtﬂuqsu 2(1-2-3)
Peaceful Means for a Happy Life

0200211 Fanndeuiireanuuuly 2(1-2-3)

Designable Good Environment
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0200212 an5 wihiivesuszanvuluriosiu 2(1-2-3)
Rights and Duties of Local Citizens
0200213 sysunfAvaiuivla laazenn 2(1-2-3)

Good Governance and Youngster with Good Heart

0200214 555UA TINA 2(1-2-3)
Good Dharma, Good Life
0200215 WAUNTINAILALD 2(1-2-3)

Life Development through Meditation

0200216 nsdan1sueludinuszdiu 2(1-2-3)
Tradesman Skills Management in Daily Life

0200217 NIAAALTIYNS 2(1-2-3)
Strategic Marketing

0200218 N1SUINI50819UDD1TN 2(1-2-3)
Professional Service

0200219 nsiansesludendia 2(1-2-3)
Storytelling in Digital Media

0200220 nwasiensiaLnegnadady 2(1-2-3)
Agriculture for Sustainable Development

0200221 Pnlulanfavia 2(1-2-3)
Life in a Digital World

0200222 WAUNTIANIUNITODAUNITIY 2(1-2-3)
Developing Life through Lesson Learned

0200223 vieufienaynlugafdia 2(1-2-3)
Happy Traveling in the Digital Era

0200224 AwUluTInUsEdTU 2(1-2-3)
Chinese Language in Daily Life

0200225 NINYLNI5L018259ANANUR 2(1-2-3)
Survival Skill in Emergency Situation

0200226 W nlAUdIANmAva 2(1-2-3)
New Normal with Digital Society

0200227 Lma'qL%fsjuil,%qa%ﬁqaﬁﬂ“luﬁmiﬁwﬁ 21 2(1-2-3)
Creative Learning Spaces in the 21st Century

0200228 AenssuaisassdiiionsiSeuinaendin 2(1-2-3)
Creative Activities for Lifelong Learning

0200229 inunsAneRRIuIWaLTD L duLD g 2(1-2-3)

Educational Games for Active Citizen Development
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0200230 IINYIUUINTEALA 2(1-2-3)
Psychology New Age Service
0200231 InneiilevamnuA e 2(1-2-3)
Psychology for Quality of Life Development
0200232 Indrtnlunisitiesn1sunaATes 2(1-2-3)
Political and Governance Awareness
0200233 FOWANIIOTENTUNITATNATIA 2(1-2-3)
Soft Power for Creativity
0200234 ausuflodmiunsimuiesdy 2(1-2-3)
Cooperation for Local Development
0200235 ﬁaﬂzmmammﬁaqmmw 2(1-2-3)
Performing Arts for Health
0200236 dunadeunarnsdsunlas 2(1-2-3)
Environment and Changes
2. e anie hidesndn 94  wuqEnA
2.1) ngudvunu 12 wiaena
4011102 Handvialy 3(3-0-6)
General Physics
5501001 ﬂfﬁmmam%qmmﬁﬁﬂﬁuﬁugm 3(3-0-6)
Fundamental Industrial Mathemtics
5541111 AR INTUNUNANS 9 3(3-0-6)
Statistics for Development Product
5542106 ABINGUAMSUTNOBNLUUNEAA N 3(3-0-6)
English for Product Designers
2.2) nauAvRugILANIN 21 wein
5541112 UANNITONLUUNENSUIIgRaIMNTTY 3(2-2-5)
Principles of Industrial Product Designs
5541113 Mg 3(2-2-5)
Basic Drawing
5541114 NM3EMEANSLiDILEBNWUUKAR S9! 3(2-2-5)
Ergonomics for Product Designs
5541115 Fouwvumaialody 3(2-2-5)
Basic Technical Drawing
5541703 N15RBNRUUNTINUUUTII U9 3(2-2-5)
Graphic Design on Packaging
5541802 TARuAENITUITNITHER 3(2-2-5)
Materials and Production Process
5543121 DONUUUNANA I 3(2-2-5)
Product Design
AsmAlLlagaRa NIl UNINEIREIIUAYNIEUAS 4
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2.3) nguIYNANIZAY 54 vi7efin
2.3.1) 3y103AU 39  wdlwhn
5542115 Wsunsudndagudmsunusenwuundngda 1 3(2-2-5)
Computer software for Product Designs 1
5542116 NANNITOONWUUNANA I e ILae 3(2-2-5)
Principles of Contemporary Thai Product Development
5542112 wadiaivudiassiietiaussuooniuuNan s 3(2-3-4)
Model Making for Presentations Product Designs Works
5542409 PONULUUNBTHULIDF 3(2-2-5)
Furniture Design
5542705 DONIUUUTIUIUI 3(2-2-5)
Packaging Designs
5503122 TWswnsudnsagudmsunuesniuunansio 2 3(2-2-5)
Computer software for Product Designs 2
5543230 DONUUUKARSUNEMTULAN 3(2-2-5)
Product Designs for Children
5543231 DONLUUNARNATIYLYY 3(2-2-5)
Community Product Design
5543232 gONLUUNARS TR oUTTIM SRR 3(2-2-5)
Product Design for Disaster Mitigation
5543217 aamwum%mﬁm%ﬁaﬂunﬂﬂu 3(2-3-4)
Universal Design
5543902 Reuaziwunaniungnavnisy 3(1-4-4)
Research and development in Industrial Product Design
5544903 TAssaueanuuUinug 3(1-4-4)
Thesis Designs Project
5544904 DONLUULNUS 3(1-4-4)
Thesis Designs
2.3.2) Jyuden lidesndn 15 nuein
5542117 mstugUnARSusiedind 3(2-2-5)

Ceramics Forming

5542304 NNIDONLUUAS NATIAIING 3(2-2-5)
Ceramics Creative Design

5542333 MseonwUUNARSTAle 8 ioa TN 3(2-2-5)
DIY Product Design for Certain Career

5543234 AM30DNLULLATDIUTZ 3(2-2-5)
Jewelry Designs

5543235 gONUUUNANSaiifiodsuindey 3(2-2-5)
Product Design for Environment

5543123 wialuladlaruinnITunISoonuY 3(2-2-5)

Technogy and Innovation in Designs
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5543124 NM3eENKUUAVIIANISIiouAn LAzt IldUaNAIY 3(2-2-5)
Display and Exhibition Designs for Presentation
5543125 AeufimesnAdeulm 3(2-2-5
Computer Animation
5543306 nMsUsERvsleniindiilon1séin 3(2-2-5)
Fabrication of commercial ceramics
2.4) ngudviEnuszaunsalividnvseaniafinu

a = (R 1 1 a
usuiafnen litdaendn 7 wqenn
5543801 nswselEnUszaunsalivAnesnuuunaniagignannssy  2(90)

Preparation for Professional Internship Industrial Product
Designs

5544801 NANUsEAUNSANT AN ONLUUNEN S UaTgnaIns sy 5(450)
Preparation Internship for Industrial Product Designs

5543802 N33R NanAafAnNY 1(45)
Preparation for Co — operative Education

5544802 annafne 6(540)

Co - operative Education

3. MNINIYNADNLES laidaanin 6 wuaein

donmnseinideaevluiminerdurusgnszuas tagliddeutumeiniineSen
UILE? LLazéfaﬂm'L‘fluiﬂsﬁﬂjwﬁﬁmu@lﬁﬁau‘lmsiziﬁfwmaﬁm’sﬂummsﬁmiﬁwL%wé’ﬂqmmmawﬁsm
i FanAnwasaidendeuldmunnuatauayauals
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A5 UNYII8IUN
1. andvdneiialy Lideandn 24 wiieda
1.1) nguyv1UeAY Lideandn 16 wioehin
0100101 AMlveuazasaumAianaunTan 2(2-1-5)

Thai Language and Information for Life Development

n1sseun wbng N15ils N1981UAATIEYENT NMSHUANANTAUWA N1TARLABN
AT UINA ma%’mﬁu A15UTELUN MNweN1SIEN19 INeLarn15i38 UL 89@1SaULmA 1159198 9
asaumnALazMsUEUDFULUUAI

Learning Thai Language, listening, reading analysis, information retrieval,
Selecting information Storage, Evaluation, Thai Language skills and information composition.
Reference information and presentation in various formats.
0100102 Winwzdeasnunsanguluanassed 21 3(2-2-5)

English for Study Skills Development

fiannaussousmsdeasnindanguitsarney s wa 910 wandeu TuiaUsedriy
Tuusuniiumnrisegrafumanisuaglitiumens Anldnwedisgndes Adesuads wanzan &
Usvansnmuaziiule A9AARBIRNINNTBUNINIFIW CEFR ﬁ’]ii]ﬁ]5'ﬂ‘19mzmiﬁ8u§“ﬂawmaﬂ WAIUING
gnslunisiFou iamnagnslunissiu Mununsetu s1uieamidila 81udssn sruediadl
Jrsain Seudiimaaiuddminmndings Waunnagvslunisitimsusseelududou antudin
silensusINe Wannvinvemsideuaguainnsey Weuassieumsisoud ysanmswaminusd
Fndulummnssud 21

Communicative competence development in English communication skills:
listening, speaking, reading and writing in various contexts using informal and formal expressions
with emphasis on accuracy, fluency, appropriateness, effectiveness, and confidence. Integrating
the language skills with CEFR framework, improvement learning strategies, enhancement reading
strategies in English, planning in reading, reading for comprehension, active reading, reading
critically, word formation, improvement academic listening strategies, note taking, writing a
summary, reflective learning journal writing, and 2 1 st Century skills: self-directed learning skills,
collaborative skills, decision-making skills, creativity, critical thinking skills, cultural awareness, and
other essential skills through communicative activities, innovative teaching materials, and modern
information technology.
0100103 Fninlng 3(2-2-5)

Spirit of Thai Living

UseTamansudlng Snwaeditinlng Jausssulve gidgailve wwidndains
§9A1 AIUNUIBUALTITUYIAVDITIN NITHMUINNBEFINNULUIFAIAUMAUSYY OB hay
wAANIMIRaSudounanwseudd Uiugvenasugianeiiios Inenaludseilng nns
[W19mAINTININD A AT T Lol

History of Thailand, characteristics of Thai living, Thai culture, Thai wisdom,
concept of social engineer, meaning and nature of life developing, life skills through religion
and philosophy, development theory and concepts from royal initiatives, Philosophy of
sufficiency economy, volunteering spirit in Thai society, participating in activities of

volunteering spirit and public benefit.
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0100104 AUUTTINUNEY 2(1-2-3)
Cultural Happiness
99AAINIAUAUNTEAIENS Aavzn1Tuany AauTmusssulng n1siSeuiaiiy
LANAI9YBIUIUITRINETTE USudakazdnnisauwanlivesuiurfausssulvaennda ey
ANNUINABNVDIBIANT NTtdaunsenmliiinaiuavuavdrindndlurddnie nsusuldly
FinUszirTuwagnsinauluesing

Knowledge of aesthetics, performing arts, intercultural differences. Adaptation
and menage intercultural sensitivity related to organization. Applying aesthetics to fostering
happiness and sense of Thai-kingdom. Applying arts in daily life and organization.

0100105 waidlaslaniiug 2(1-2-3)

Good Global Citizen

Suduazitnlefvdvduazmihfivemaiiiosiifvedan asymindinsuasuuiasmes
Tangalmi iiielvannsalddnsvesmuldedagniosuaraandaddunnid diludunisdosns
UnAses szuulAseghe deay aluladansauma dsndouuazuanniy auiengmanedig 4 i
Aeades dswalannsausuifunaidiosdd fud feuiumosdeulneuazdnlan

Perception and understanding the rights and duties of good global citizen.
Aware of the changes of the modern world in order to be able to exercise their rights correctly
in all dimensions in terms of politics, administration, economic system, society, information
technology, environment and pollutions including related laws. To be good citizens who are
awakened both in the context of Thai and global society.

0100106 AnRann aursnlan 2(1-2-3)

Smart Life through Smart Thinking
NANNITUAZATZUIUNITANILATIEN FAUATIZN ATAAIANTUYIU NMTRATINYEAIT
AnuuUBIfTINALNIEEuSluAmSTY 21 NTEUINMsAREIRRNLUY MsAnadIasIAHAoRIva
M3ARBENNSUTENOUEIAY. YsanmsnsEuIunsAnmansisoufunsimuendnualnules uas
nsandulasigivslazkg
Principles and processes of analytical thinking, synthesis, critical thinking.
Holistic thinking skills training based on 21 st century learning. Design thinking process.
Creativity through digital media business initiatives. Integrate the learned thinking process with
the development of self-identity and decision-making with cause and effect.
0100107 Snseminindgunimuazniseanindenieg 2(1-2-3)

Awareness of Health and Exercise

mmiﬁaﬁuﬁmﬁumaaLLaqﬂmemEJLLazqsumwﬁmwumﬁiw AUATNN LN A
LAEAIMUARINUANYNIILNA Mﬁﬂiﬂ%uqﬂﬂﬂﬁlaaﬂﬂ'}wLLaz‘Wi]aﬂiillﬂ’]’i‘U%IﬂﬂE]']‘Vi']‘i AANTIUNITRDAN
ﬁwé’qmmﬂ'aqﬁumw N5 UALUTLNTUAS1METUANTIONINNINIEY A1TNAdaULAEUTEIE U
AUITONINNNNNY

Introduction to healthcare and holistic health, mental health, sexual health,
and gender diversity. Principles of healthy nutrition and dietary behavior; healthy exercise
activities. Determination of physical fitness enhancement programs Physical Fitness; Test and

Assessment.
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1.2) ngu3vaen 8 wiaenn

0200201 nsaseselaanvaanae Ly 2(1-2-3)

Creating Income from Leftovers

R IR MV EY € miﬁwaﬂm%aﬁqmumgﬂ nsthueveiien
44 nsndnideindsdaninainveandodis mandsliihandemddima mawdatsdaniwain
vouvdeis nandntevinanveundena nsndnemsdniainveundedia n1sadandnwe
dmSumnussanuesvaais

Definitions and types of leftovers, reform of leftovers, reuse of leftovers,
biofuel production from leftovers, power generation from biomass fuel, production of bio-
fertilizer from leftovers, production of compost from leftovers, production of animal feed
from leftovers, production of decorative products from leftovers.
0200202 NN3A39ATIALINNTTUAEmATULAE 2(1-2-3)

Creating Innovation with Technology

ANYIANIIARAIIN AMUAIAYLAZNANTENUIDIWIANTTY UENNITHAIUIUTRNTTY
N3TUUNSAN MsTAANNARE saTIA nMdenldeluladiuangay AnuFoRnnduninng

Definition, importance and impact of innovation, the principles of innovation
development, thinking process, creativity development, the selection of appropriate
technology, and innovation practice.
0200203 n1seeuaAMNWTIN 2(1-2-3)

Saving for Quality of Life

A01ULNITRUAIUYAAD NI1TIUNUNINITRY N137ITTaTTeu snelduas
8918 Rueey n3flnavesity Wanemenisiiu Sdenisesy nsuswsnll snsmendensi
Sasmenibonuvanduannen nsoen nmztuile nondefiuiass nsusmsenuides nanauwny
NIMIEY N5INNTRUAINYARR

Personal balance sheet, personal financial planning, household accounting,
income and expenses, savings, money leakage, financial goals, saving discipline, debt
management, fixed rate loan, effective rate, savings, inflation, real interest rate, risk
management, internal rate of return, personal financial management.

0200204 VI%IWEJ’]ﬂ'i‘VI"I\‘WI%LaLLazﬂJ']EJEE]Q 2(1-2-3)

Marine and Coastal Resources

AMUFIAYVDIDIUNYANNINLLA 5ﬂwm3‘ﬁu§mmﬂm&mw LAl LaZTININTD
UMAYNT nzayeils LLazLaaﬁ U31n4)N130061199) Adndulunsia ﬂalﬂﬂ’lilﬁ@ﬂi’]ﬂgﬂ’]iﬂjﬁhﬂﬂ
B5U18AINNIUAEATEVNINDIANNE A VB UIAN LA warnsianIndnennsnimeiauasyieils
’i’mﬁﬂLﬁuqmﬁ’ﬁuawﬁwsﬂﬂiﬁ’i’im“maLLﬁSéQLL?Wﬁ@NV]’NV]%Lﬁ ﬂgﬂmwéjmmiwgﬁ%ﬁaﬂu ha e
Aundeu

The importance of maritime territory, Fundamental physical, chemical and
biological characteristics of the oceans, coastal seas and estury phenomena. occurring at sea
Mechanism of events Explain knowledge and awareness of the importance of the maritime
zone. and management of marine and coastal resources. Including the appreciation of natural

resources and the marine environment. both in terms of socio-economic and environment.
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0200205 wnglurinuszaniu 2(1-2-3)

Mutelu in Daily Life

AITUNRUNY Ui%i’aLLag‘ﬁﬂJ’] mwm%a Ldﬁiaﬂgfﬁ.l Lﬂ%@ﬂiﬂ%@ﬂ‘ﬂé’ﬂ NITLETUAILLAY
TyAvgan Mayvdsinaans msinseinnandenis q fuuumansiau?in msuszgndldly
iduaiiehdala enaila anusiunwudslalansoduiudinludsetartunagnsvinenls

Definition, history and belief, mystery, amulet, fortune and destiny, worship of
the sacred, Analising beliefs to apply and support life quality, applying in enhancing morale and
confidence, mental stability to be able to live in today's society and work.
0200206 FTUUTIIMTIUTINU52I13U 2(1-2-3)

The Bureaucracy in Daily Life
FEUUIIYNIT NTLIYOIUIT NN1TIINEIUID NUILIIUTITANS BIANTIATLANY
$55550YRy BIANTIMITY SFamALaznsuUsFUSEIamAe Wmihiivessy swldvesiguia
5183189895501 Sgu1anInea MsSuiludesvesserivu MsuiTeyav1IanTuedTIvNIs N3
AT ULAL TR TEUNTU IR
Bureaucracy, decentralization, centralization, government official agency,
constitutional independent organization, public organization, government enterprise and
privatization, government officer, government income, government expenditure, digital
government,public hearing, awareness of government information, investigation and complaints.
0200207 FanTiafunisrieaiiien 2(1-2-3)
Lifestyle and Tourism
ANMENY G813 WaARYeINSYenien niweinsnsvisaiien ninensns
vioaiflen qiﬁ%mwiauﬁm da1%30 IndnengAnssulunisviendien nadnssutnvieniieuanie
M3 TunuIn1INsviendien MadumUszaunisaing siesiieadiunu nsvisafisluuiunaiy
edu Uselonivesnisviondies endnainnisvieaiie ﬂ’?il_ﬁiM’]ﬂ’ﬁﬂ’]i‘Vi@QLﬁ‘Eﬂ nsiAUANY I o
TnssnuimuUsyaunisainsvieadien
Definition, concept of tourism, tourism resources, Tourism business, lifestyle,
behavioral psychology in tourism. Individual tourist behavior, tourism recreation, to gain a
personal tourism experiences, Tourism in the context of sustainable, the benefits of tourism,
Career for tourism, an Integration tourism with any fields, field trips or tourism experience
development project is require.
0200208 enaransiulandagiu 2(1-2-3)

Science in Today’s World

uuAnuarudnnsiugIumsinemanifiieadosiuiinused AUl
Aefueuaransianfalflne arseiludinusedfu ndaauildluBauszsru $1inedunis
M59T3n AnmeTyinmthmanemansuazimeluladifrenanmidia nsdlfnwmainermans
iR desfuiinusesifu

Basic scientific concepts and principles related to everyday life General
knowledge about drugs and harmful substances Chemicals in daily life Energy used in daily
life Biology and life Advances in science and technology that affect the quality of life Scientific

case studies related to daily life.
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0200209 GHEGIATIRE 2(1-2-3)

Life Balance

NANNITRAZLUIAAVRIAUAAUWITTN aUARTIA 6 91U 4VAIN ATOUATILAL
AUITUS MI3SEuRarn15Y My NMsRaunwes Mslikaznisuiedy mstadmaneuas
nsaiiuinnudmving AumeNanaveInLasiANaY

Principles and concepts of life balance, the six life aspects; physical health,
family and relationship fulfillment, work and career prosperity, wealth and money satisfaction,
mental strength, spiritual wellness; setting and achieving goals in life, find balance in life and
be happy.
0200210  FuAItiedInduge 2(1-2-3)

Peaceful Means for a Happy Life

wAaarnguiaudauds fuinim §uiis nmstesfumudaudsisunse ns
AATIENANUTAREY kazAUTURTIIUTEAUYAAS YUV warTENiaUsena wInIeduAIalunIs
uidnmilanaaduinm

Concept and theory of conflict, peace, violent conflict prevention, conflict and
violence analysis in personal, community and international levels, model of peaceful means in
solving peace-threatening problem.
0200211 fawndeudineanuuuld 2(1-2-3)

Designable Good Environment

Boudaniunisaidaundeslutiagtu nansenuiiintuaniymidwandouty
ﬂip,ﬂﬁﬂfmm Jaymelu PM 2.5 ﬂfgmmi%’mmiwzLLazﬁﬂLﬁaﬁmu wazAnwiuuInenIsuAtgymd
sudsmaimuiisrdesiioudluvioannanseny

Learning about environmental problem impact and environmental problems
such as flooding, PM 2.5, solid waste and wastewater management. Study about solutions
including in develop the problems and decreasing environmental impact.
0200212 ans nihilvesuszanvuluiiasdiy 2(1-2-3)

Rights and Duties of Local Citizens

USagyn wuadaiienfuanduasuting nisileswaznisunaseauuuiiasuson ans
wifive Uz g‘ULLU‘Umi‘u%‘miLLazmﬁma\ﬁﬁmiﬂﬂmmﬁmﬁmﬁu Jaymuarauassa wud
mandlosasfiemanltunsunasestesdiulne nswanvosdueddii amufidnwnsalfne
wazAnuuinnssulurioshu

Philosophy, concepts related rights and duties, politics and participatory
governance, rights, duties, and development of local government in Thailand, model of
administration and management of local government organizations, problem, obstruction and
solution trends of Thai local administration, sustainable local development, field study with ease

studies and study local innovation.
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0200213 sssunAvanulela Tadggenn 2(1-2-3)

Good Governance and Youngster with Good Heart

AUNNY JURUU dNBaN WUIAR 98l N1TUIMITIANITAIUSITUAUIAAY
Ao$¥UTU Indrinmnudunaiios unummheunay lenvuiliieates MsUFuguauAndy
nasnduauLazdLTIN MIaiedsaniilinudenismain nmsonsedudvl afrmalilosiludsen
N15U51UNITAMETIANELNES YUTU STRONG A1unasanlednnaiiies n1sugnilauazdeasugin
4930 Uullewgasn

Meaning, form, characteristics, concept, theory, management of Good
Governance and Corruption. Citizen consciousness the role of Government agencies The
private sector involved in adjusting the opinion base against Corruption both personally and
publicly building a society that does not tolerate corruption, raising the index Creating good
Citizens in Society, suppressing corruption with sufficiency mind STRONG club against
Corruption with Sufficiency mind Cultivating and Promoting honest leaders Honestly.
0200214 5I3UR BIM 2(1-2-3)

Good Dharma, Good Life

ALALAESITUYVIARYIATIV0TInNY LS N15Anduddn nsunlelymadin ey
USUNVBIngAans mawiuazUive wWiningganvestiinuywdmunaningimans mauiwag
Usryle nandsveynasugianuunaliissasnisussendldlunmsiiiuiingatagdu wdnmmusssy
PSusssuiiddnysensiniutialummssed 21

The origin and true nature of human life, Lifestyle and life solving problems
in the context of science, religion and philosophy. The ultimate goal of human life according
to the context of science, religion and philosophy. Sufficiency economy philosophy and its
application in this present time, Important Moral principles and Ethics to life living in the 21th
century.
0200215 WAUITINAIVEUS 2(1-2-3)

Life Development through Meditation

AUMNBYBINITTALNS 9aUszasd 13013 dumou gadudureanisviiaun’
ANWYAIZIDINITUINTIULAZNITYIEUNS Uszlestiuadaund anvazoIn1srafIuauns wagn1siiauns
UHluFAndsesiu aundfunsfounagnsanu dnve Tunou auaud® Usslovivesanuuas
Q8 ?ﬁﬁmiiﬁaﬁﬂaau’] AMULANANTERINaNaz AUIUgaau wiudsaunziuitaaun vialaniu
Waawn

Definitions, objectives, methods, and the beginning of meditation; the nature
of reciting and meditation, benefits of meditation, appearance of anti-meditation; the way to
apply meditation to daily life, meditation as related to education and operation; the nature,
process, property, and benefits of absorption (Jh@na) and insight (Nyana); fundamental
knowledge about introspection (Vipassana); differences between tranquility (Samatha) and

introspection, layout of tranquility and introspection; world community and introspection.
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0200216 A1599N159UE L UTINUTEANTU 2(1-2-3)

Tradesman Skills Management in Daily Life

arudiugiuiefurugaifenusnduluiinussdiu wdesfleteiugiuuas
nsUngesnwn el usruvanivia euld ud audeusesuduarsadnseueud sidlud
NANNITINNITITUY msﬁwﬁ’ﬁymLLasﬂgwmaﬁLﬁm%@q

Fundamental of tradesman skills that is essential in daily life, basic tools for
tradesman and their maintenance, electrical system, sanitary system, carpentry, painting,
automobile and motorcycle repairs, the principle of tradesman management, trade contract,
and related laws.
0200217 N1IAAALTIELNS 2(1-2-3)

Strategic Marketing

AmumInguazANNddUeInInata lugruziduianssuvdnnisssivegamils
Tagnamisuumemsne unnwan viedivymanginssuguilaa anudlafedudiu
Usgaunisnann wagusstnneann

Definition and importance of marketing. As one of the main business activities,
it mentions educational approaches, concepts, or philosophy on consumer behavior.
Understanding of the Marketing Mix and market type.
0200218 N13U3N150819301YN 2(1-2-3)

Professional Service

anufidosiuiieatuauuinis fauafvazainufionolavesffuuinig uyud
duiuslunsusnig msimuuednan Aaunislauinig

Introduction to service, Service receiver’ s Attitudes and satisfaction, Human
relations in service, Personality improvement, The art of service.

0200219 IneAsiaNISHAILa8 99T 2(1-2-3)

Agriculture for Sustainable Development

FTInanudulnefifeadesiunisinuns anumne Usslevtd wazn1ssawun
ULLNNVBINITLN YA mmﬁlﬁaﬂéfuL%ﬂmmﬁmﬁmmzﬁmﬁmwﬁaﬁﬁﬁﬁ’ﬁg*‘uawizmﬂlwa A3
ﬂizqﬂ(ﬁmamammmﬁmwmtﬁadﬂLﬁuqeumwiwma LAZIUOALIN NANTETNUVBINIELANTIUAD
NSLNYAT ITUULNYATOUNTE mﬁLL‘Uig‘ULLazmiLﬁmgaﬁmamﬁmmﬂmiLﬂwm wdnn1smaIaLiiens
Juiuszneumsgsiainuns msldinaluladuazuinnssuilensudtdymmianisinuasiiienis
WannUsenelngaenadadu

Thai way of life related to agriculture, meaning, benefits and classification of
agriculture, basic knowledge of the production of important crops and animals in Thailand,
application of agricultural products to promote health and hobbies, effects of climate change
on agriculture, organic farming system, processing and adding value to agricultural products,
marketing principles for Agribusiness Entrepreneurship, using technology and innovation to
solve agricultural problems for sustainable development of Thailand.
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0200221 Falulanhana 2(1-2-3)

Life in a Digital World
LY a I a d‘ o [~ 1 yala & a Y Q" ) I~ 1%
PruafwarAdounandusenisladinlulanesulay Seusvinyenandulunisly

Y
¢ ala A

douavnisdndenululanseulay nssnwdndnuaifinvesmuios MsAadns1en T39saugradia
nmsinwaulaendievewuedulanlaues nsshwideyadiudy n133nassIaIntiee N1suIms
fannsteyaiigléauiinisfalivulanseulat nssuiiedunisndunndsvulanlsived nnsld
waluladegnaiiadussa e liviviufumeluladuayli3inlugaddvialdodnsaaain

Attitudes and values essential for living in digital world; develop substantial
skills for socialization in digital world focusing on digital citizen identity, critical thinking, cyber
security management, privacy management, screen time management, digital footprints,
cyber bullying management, and digital empathy to live wisely in digital world.
0200222 WAIUNFINKIUNITODAUNITHU 2(1-2-3)

Developing Life through Lesson Learned

1%
]

NITUIUNITAALUUTITUYIN NMTAATATIEANUAAUALHAAIENITNUNIU YAD
wazuusuaiug fﬂ’iaﬂLLﬁﬂ@MWﬁLﬁmf\]’]ﬂﬂﬁﬁﬁluiiiﬂﬁu NSANLUUNIZUIUNITIIOULTBIAIAY
Maunuegiit vt aluiesssuRveinisilasuwlasieiruafidauan mmiaﬂisqﬂﬁmmi
fuN1sInUeE eI 9aIAkaEIAMA TN

Critical thinking processes. Critical thinking for cause and effect with review,
repeat and share knowledge. Thinking about solving problems caused by collaborative
learning. Smooth process thinking, sorting and plan with goals. Explain the nature of change
with a positive attitude. Able to apply knowledge to work creatively and qualitatively.

0200223 viouilgasynlugaddvia 2(1-2-3)

Happy Traveling in the Digital Era

Arwdfugtuiedunmsveniion nadumeleadiorlugamaluladfdvia nsld
waluladAdviaeg1e3vini Uasnds wazaynaunilunisvieadion

The basic knowledge of tourism, tourism in the era of digital technology,
literate media of digital technology, safe, and happy travelling.
0200224 AMeIuludindsziniu 2(1-2-3)

Chinese Language in Daily Life

o w

Antnwenisils nisye msgiu madou mdwiiugulun e uildluiinsestu
Practice Chinese listening, speaking, reading, and writing skill for Chinese
Communicating in daily life.
0200225 NNBLA1ILIAITOAINALNUA 2(1-2-3)

Survival Skill in Emergency Situation

a%mwé’ﬂmmazﬂ’uﬁﬂ%’a;ﬂaﬁlﬁmﬁuﬁmﬁ’mmﬁ@ﬁaﬁﬂ’a WIARNRAULALAE1T
A arunsaifenionsufURnuveniseseuniensulonuduiuRsssueIfi waandu wazasisu
faeing 9 laeghamungay Massanrunisalfiinisfuliodendfisssud wisanidu wagaisisn
fulepgnegndes loun wiudulm guuilidey annde Aunau @unll 1y A deanivesnds
ndf (Sedfounzlng) Svarnyminade Svdossulay foarnidelsa uuas uazdninelsa uazse
AURAINUYE
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Principles and record the information of the emergency situations that relate
to disasters, emergencies situations and public hazards. Able to choose how to act or prepare
yourself appropriately for natural disasters, emergencies, and public disasters. Appropriately
Simulate operational situations to deal with natural disasters, emergencies and public
disasters correctly, such as water disasters (floods), landslides and earthquakes, tsunami
disasters, windstorm disasters, force and lightning, volcanic eruption, famine, social media
bullying, disease, insect and animal disease, and human disaster.

0200226 naifiuderuadnia 2(1-2-3)

New Normal and Digital Society

A nansznuananumsalfivinliiAansiasunUasiiuansanniiy au
danaliAndunsaludisiavg wuamnamsaliuisvesauludeufdva Seuiiasiinldau ue
watuiifuusslovlludindszdriu mafuqudiuazaszudindanisldinaluladfdasdne
Uaansiy

Study the causes and effects of situations that cause different changes until
resulting in a new normal of life. Lifestyle of people in digital society. Learn and practice using
the application that is useful in daily life. Appreciating and recognizing to the use of digital
technology safely.

0200227 undaiSoudiBeaisassalurnissui 21 2(1-2-3)

Creative Learning Spaces in the 21st Century

ANUMIIELAEANE A DILNAUTEUS mﬂ‘%ﬂméaL%uiﬁﬁaa%’waiiﬁlﬁaﬂﬁ
ﬁwifmaam%’?m AUNUEY mmﬁwﬁtyuamauLGUWU@&Lmzﬂ'dﬁaui@ﬁa%ﬁﬂaﬁﬁ USZLANUDILNAY
Soudleasneassd ninensansaume nsiddauinislunraaseusideassd
Definition and importance of learning space, using creative leamning space
for lifelong learning, meaning, scope and importance of creative learning spaces, category
of creative learning spaces, collection, services and access of creative learning spaces.
0200228 ﬁQniiua%"Nasaﬁﬁamsﬁsu%’maam%ﬁ‘m 2(1-2-3)

Creative Activities for Lifelong Learning

w&NM3 wazlAnAnTUNsiansAnwinaendin nquinisBouinguuyveden
wqwﬁﬁwmmi%mg‘wé E‘ULLUUmifaJ@ﬁf\]ﬂiimﬁﬁﬂLﬁ%mmiﬁﬂuiﬁla@@%am NANNISBNLUUAINTIY
Anujifinseenuuuiasdnfanssuegeaivassd Mmsvseliumsthianssululd

Principles and concepts of lifelong learning education, humanist learning
theory, theories of human development, model of activities promoting lifelong learning,
principles for designing activities, practice designing and organizing activities creatively,

assessing the implementation of activities.
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0200229 wnunsAneauInaLlis aduud 2(1-2-3)
Educational Games for Active Citizen Development
AudIAgIDanunIsAneLazauilunatiies UssianeeanunisAnen

nseenuuUnINsAnY IR oRau A dunaios n1sldde wmalulad wazuianssudiuing

miﬁﬂw%ﬂ'aﬁmmmﬂmﬂuwaLﬁaq ma%’mﬁamwmumaﬁwwLﬁam’]mﬁuwaLﬁaﬂuizuau

Uszasulny
Importance educational games and citizenship, types of educational games,

educational games design to develop citizenship; using media, technology, and innovation in

educational games to develop citizenship, educational games activities management for
citizenship in democratic regime.

0200230 ININYIUUINITEATNY 2(1-2-3)
Psychology New Age Service
AUNUIEVDITATNYT ke ANUEIALVRRNINeludInUTEdnTu n1sUsvenald

nandInaneluiinUszdnfu syvedusiuduaznisairedndrin uwada ngud unum wiil was

AudRUsUUINg nsvuunsUinTg Yedeiidsmansenuseauuinng inwgnsuiniseelval
Definition of psychology and the importance of psychology in daily life, the

application of psychology in daily life, Human Relation and building of consciousness, Idea

theory and vole of phycology, and the importance of service jobs, service process, factors
influencing service jobs, and modern service skill.

0200231 Indnenievmungaunndin 2(1-2-3)
Psychology for Quality of Life Development
anufmndilaferfusssunavesuyud nalamsdndiinlfiiangingsy ans

Usuia m'il,ﬁuﬂmﬁﬂumul,a\‘i mMsUsunseULIAR NMseasiduin m%‘d%zqﬂﬁmé’ﬂ%mﬁmmﬂ%’lﬁa

FAnidmmguuazlszavmiudisa msiannuamdiniasefendndsine
Concept related human nature, psychological function affected behavior,

adaptation, self-esteem, mindset, positive communication, applying psychology for success and

happy life, developing quality of life from psychology theory.

0200232 Indrtinlunisliaenisunases 2(1-2-3)

Political and Governance Awareness

USoeyn tunfAnfeaduIndidniagn1ldiusiun1en1sidlein1sunaAsTes N15ase
Indriln nrsddrusanluaissuuselovd nsiiseTeans sy NsTEIUTINYeIUTE 1Y UNY
NSEUIUNTT Useenau User1fiansal wasUseanui nstAnwnglfuindrdniagn1sidiusinny

=

NN5LB9N15UNATDY

Philosophy, the concept of consciousness and participation in politics and
government. consciousness building Participation in the public interest public surveillance

Participation of the people through community processes, public hearings and referendums.

A case study on consciousness and participation in politics and governance.
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0200233 FANANIAIDIANNIUNITAS9ETIA 2(1-2-3)

Soft Power for Creativity

nsfuazidlaierfuanunsiasauddyuessondiniiediiclunas
snaUsend MsaenuNEsuTeNdnIneTiddtslutaysinsUsne erdnnesvedlngluda 5F
fue1s FunmeudLarIRviml funisesnuuuwidulng fuRavznistestusiuuing wa
fumanadsendlng nszuiunsaiweniniied nszuiunmsiuindeurerdnianesined
GRIRAG ﬂ'ﬁ‘lj’lLﬁu@lﬂiﬂﬂ’luﬁlLﬁﬂ?%@ﬁﬁU%@WﬁWﬂL'Ja%

Understanding the meaning and importance of soft power both locally and
internationally. Extracting important soft power lessons both domestically and internationally.
Thailand’ s soft power in the 5F dimension: food, film, fashion, fighting, and festival. Soft
power generation process. The process of driving Thai soft power to the world. The
presentation of projects related to soft power.

0200234 AuTuiladmdunisauesiy 2(1-2-3)

Cooperation for Local Development

USoa wwnda anusiudiolunisiauiviesdiu mswawnadetieanusiuie ns
4579A705ULULIUIBAIFITULLATUTNITANSITUL LATBVIUAINTINLD NITUTWITHAZNITIANIT
ulpurwansisauzlagnialszsnsu AT IenNdIRNiuAINTINBluNITUTNITEI51T0E LATETY
Weueassausfunsusnisaisisae nstundeunleuieasisasuaznisuinisaisisagiag
LASOUNENIFIAY

Philosophy, concept, cooperation in local development, development
cooperation networks, public policy and public service partnerships cooperation network
Administration and management of public policies by the people. Social network with
cooperation in public service, Public Policy Network and Public Service Driving public policy
and public service by social networks.

0200235 RaUznisuanaivogunn 2(1-2-3)

Performing Arts for Health
unuIneesAadenisuansniideuywduasdiny AuAtkazUseleviveg

Aavzn1suanssngg n1sussendlduasinuiRasisassafalenisuans wasiauananssuluy
sUnuUreIMseenmdsmeLiiedaaiuaunmle suawala

The role of performing arts towards humans and society; value and benefits
of performing arts application and practice in performing arts creations, plus presenting
activities in the form of exercise to promote health according to their interests.
0200236 Fawandoauaznisiudsuulag 2(1-2-3)

Environment and Changes

Tnssadranagesdusznovreslan nmsdsunlasueslan SoRidAsssuwia
NINeINTEITUANATAMINGRL NMITansAandentam a1 MIUsuiveyyd
sedofivAsssurIAuaznsiUdsuulasdwinden n1suszgndldgiasaumaiiion1ssnnis
Auwnndounaz Ao
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Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development,
human adaptation to natural disasters and environmental changes, The application of geo-

informatics for environmental and disaster management.

2. NUINIBIRNL laddaenin 94 %UYNA
2.1) ngudvuny 12 vdnenn
4011102 AFndnald 3(3-0-6)

General Physics
nEnnsmeidnduarnistszgnd iemaseunquitidenis namans veslua
guvnamans AauLazaaudes lifluazuindn aduwmanlnih faumaniuasiandundys]
Principle of Physics and application, covered in Mechanics, Fluid,
Thermodynamics, Waves and Sound, Electricity and Magnetism, Electromagnetic waves,
Optics and Modern Physics.
5501001 ﬂa‘immam%qmmwnﬁuﬁugm 3(3-0-6)
Fundametal Industrial Mathematics

[

FuundnyzteanIAdnaIans NouenlarasInaans adaeansiug1u

<9

=b.

Y

Agafuszudus Suudsounazszuuannis mivssgndadamans a3lnauiid nade
N378 STUUNAZNG LaZLINAOS

Characterization of data in mathematics, set theory and logic fundamental,
mathematics in real number, complex number, and equation mathematical, application of tri
gonometry conic section matrices and vector.
5541111 ADAANUTUNUUINAAN N 3(3-0-6)

Statistics for Product development

WANMIVeEnA Uszanvesadd malian1snnauaunisiiusivsindeya nsieszi
Gi'faga N15UanIURINY LLazmiﬁ’lLaua%yJaLﬁamiﬁ@‘ﬁﬂﬁ] LLazmwﬁmmﬁ’l%Lﬁu Hnujunann
NIANIUADAlUENAIMNITUA LAY IYITN

Principle of statistic, types of ststistic, data collection plan techniques, data
analysis, interpretation and presentation for decision making and probabihty theory,practice
from case study of statistics industry fer profession.
5542106 NWIDINUAMSULNDBNUUUNENA U9 3(3-0-6)

English for Product Designers

Hnvinwen19l9n19189n0% N1997U NIIWEUANA UNAIUNI9TB TNTULINISN
9ONLUU MalAANYINg NMseumdauazdiiennaglugnaimnssu

Praticing english skills, reading, vocabulary writing, journals in designers field,

prediction meaning, instruction and manual in industrial.
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2.2) nguAviugAvIEn 21 wiefin

5541112 NANNITIDNUUUKNANA NN YAFINNTTH 3(2-2-5)
Principles of Industrial Product Designs
‘V]f]‘lﬂg mmvmm mmmmu ¥9909AUSY ﬂE]‘U’VlN?’Ta'U La¥NIT09ALUY Nanng

aamwumamﬂm%amammimLuamu ﬂiymum'ﬁaamwuwamu mwgau,a ¥NI30ONLUVE N133A

psAUsznauAavzlulseian 2 07 uag 3 3@ asassabiiniinuy InidunannisuasmuduRus
vosdaUzifieludszondldluindnesnuuy Inufdinmshesduszneufalzuazvdnniseenuuy

TUTlunsadaussdumalalunaiuoonuuy 2 16 waz 3 38 UaUsNaIULarn1590nLUULAS

AUTIENAIY
Theories, Meaning, Importance of art compositions and designs, conceptual

basic industrial products design, basic design process, color theories,and art of colors design,
organizations in both of 2D and 3D, creating designer skill by focusing on principle and
relationships of art for careers. Practicing on product complies with the design concept to
inspire product design in both 2 dimention & 3 dimention present product and design discuss
making prototype and field trip on case study.

5541113 naduiugnu 3(2-2-5)
Basic Drawing
WALANTIAIN Lsduaumwmﬂé’mwUluﬁﬁmﬁﬁgqgﬂmaﬁaszLLazLimmﬁm 1

nsdsunnEansnaiaie Aldludinused i Wuldflauiadadiuanade mslduasauag

psrUsEnaUYNIAaUETigndes innumileuass AnujiRnisnanwmalandludnuas 2 57 uas 3

A sheflowazimaluladindestielunissianinwdn o
Drawing sketch techniques, focussign on drawing daily life product focus or

virtual proportion, shadowing and proper art composition, practice in two and three

dimesionnal drawing with hand and technology tools to sketch the products.

5541114 MIBAERSIUaNWUUKEAAA] 3(2-2-5)
Product Designs for Ergonomics
swazduananmenimdanaiierfuruindadiu Taseade nsedeulmanssous

nsviauressenie AnwiAanssuuazngAnssuvesnsldnunanfueisneg aninuindeunazdd

Rerdestundnsa msfnvunndadiusiameuywiiduiussonisldaundnsneiviodudsiieg

mnnideyaiten lUliannndnfusilivanzan

Detail of mechanical physique related with proportion, structure, capacity
movement of body, study activilies & behavior of products use, environment and thing
related to products, human body proportions measurement related to products usage or
other products, data analyze to develop suitable products.

5541115 Jeuwvumadaledu 3(2-2-5)
Basic Technical Drawing
Anuvng AuddTy waruslominaideunuy mslfiedesile uazgunsallunis

Weuluu dnvaziduvilanneg dydnual winsd innsilsuluuiunsusvindinuazideuwuy

nAnAuluaNYUraslaraIudf UaNNITNOININ Lazn1silisuniwaiy saedloazltivnalulaglu

NS ULUL.
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Meaning, importance and usefulness of drawing, Using of tools and the drawing
equipment. diference types of lines, symbols, pradice drawing geometric scale, and two- and
three-dimensional products design, vision and ar thographic projection by hand and using
technology to draw.

5541703 N1309NLUUNIIMNUNUTIYNMI 3(2-2-5)
Graphic Design on Packaging

@ o [ a, ¥ ) [ I a 6)
AT ULILATAIUAIAY VDI UNTINAN TngunIsuInanasnusenaudal un

AnsgiielviaenndesiuuuiAnuagnszuiuniseaniuunsin luguuuudesiieg n1sdn

€ 1 Y]

psrUsznaudad nsdenlddidnwiuazuuin 1w nud dulwnswmiln dyanvalsis Uniinwelag
1#lusunsuuszgndiilonisesnuuuiuniiinasuuussyiusinasndnsaeilusuuuusieg

History and importance of graphic, to analyze melafed to concept and process
of graphic Design, in other medias, managing composition, infographic selected text and size,
lomguage, color shade, info graphic, symbol skills practice by using appliotion program to

design graphic on packasing & other products.
5541802 AEAALALNITUITN1INER 3(2-2-5)
Materials and Production methods

[y

fuguvesian Ussanvesian anauifivesian drutsznouuazysslevivestan
nssuAsmsHAnLazMsUszgndlisnuvesian AnuftRnnsnanianuaznisliiaiesleiieitesdu
KR TIVIN99REIMNTIY

Basics of material, types of material, properties of material, composition and
useful of material, production methods and application of materials, practicing material
production and the use of tools related to industrial products.
5543121 DONLUUNANA N 3(2-2-5)

Product Designs

Dy wdndas duah wazdrsradoyaiiieuszneunsesnuuy mslinsevideya
wuns@nwASuaznszuauniamenNan feaziluguunaaluel Tunsiauinansio B
winnssy n1sseulaymikazaiiwuifnlg \aUsENaUNITEONKUL Wan 2 UIUNTSHARTUSEUY
gRavngsy AvSUnsnseenuuUNansiae InuftRnmseenuuunansusignamnssufiiiszuunalni
lidudeunazdisruunalniifanududou lnsiduwuinianisnuvindnfasiiduianssuain
weluladagiu ileuszgndlmndundnsnsil ad1ejudiass uavairawdnsaridunuuildouls
339 Anwuenaniud

Products’ problems, study, and survey data fer design,data analysis fecusing
on the study of methology and conceptual process which leac to new ideas in products
development of innovation, identify problem and buid new idea for design and production
process in industry system,patemt of product design, practicing industrial products design with
are not complicate machine system collection mechanical current technology, apply in to
new products, models,builday using pototye, fielc trip.
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2.3) NENIYPNANIEAT Laitfaundn 54 wiaein
2.3.1) 3vUsAY 39 viqena
5542115 TWsunsudnsagudmsunuaanuuunansdioe 1 3(2-2-5)

Computer software for Product Designs 1
Ausiuguiisafumealuladreufiunedifiodislusnuoenuuiasdouuuy

wan st Tnstmdnnis 38013 nsldmds naenaumeiiasneg Tuguingdnuney 2 37 woe 3 34

ieviausnanulnglideinsesiionargunsalifsides Inuftinsldlusunsuduiagurisaing

NaURLLLIRRlunITEeNLUUNERSe nstufinlnditet Ul ufuluswnsudue
Basic computer technology fer products design & drawin by applying principle,

methodology, assignment including other techniques to extrude two dimention & tree

dimention to present by using related tools materials.

5542116 RANNTTDINUUUNANA I NS INETE 3(2-2-5)
Principles of Contemporary Thai product design
Wisuieuintinvesauludiauiiiowazuondleslutagdu suwuunsaniunis

FindunnasfuszninedenulvesudenunsTuan srumelulad Sausssu Ussindl safieu<a
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Anwuenanud
Compared current life style of people in urban and local, Life style between

western and thai society in technology, culture, tradition and taste, and etc, analyzed trand

and population to lead to process of unique Thai product design, pratice compund and
product design which related concept, prototype & field trip.

5542112 wailavivjusiassiadLauausanLUUHART LI 3(2-3-4)
Model Making for Presentations Product Designs Works

Y a

A duun Anudfy vlln dnvazvesiudiass Ussan vla auauth ded -
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TJovde Yednfinvesiannnussian ylladaaudn Jananuds Tanda Uszatu dagdmiuiiy
Muazidun adninslduardndonfanfiteulflunisudnuagyimuiians BBnsmnusisiouagii
& wediadsnsld gunsal wdesdiofiugiu infesdng enuvasadelunisufdhonu masvivusiaes
Anwinnsidu nslduinsdn nmsiasieiaumanganlunisge Ye1g Yudnast n1eenkuY
Founuuiiion1sndn Fuartuneunssuisnisuae YUTIADINUUTELANTVDINANS I Neufuaz
wadiaseqlunsiiawenanu AnUfuRnisaiauiassdsenneinequasiinnisiiauenadiu
History, importance, types, model characteristic, types, properties, advantages
and disadvantages, material limitations, main material types, decorated materials, cements,
detailed material, using and selecting material for product and build model techniques,
surface decoration and paint, techniques of using material; basic tools, machines, safety
operations, model building, study scale and usage, suitable analysis models reduction and
expansion, designing and drawing for production, production methodology and process of
model according to products, theories and techniques for presentation, practice in building

model in different style and practice presentation.

AzmAluladonamnssy  WINeIRETUAHITEUAT 21



NANGATING TN TUTR §1Y10100NUUUNAATUT AT IMNTIN UTUUTI W.A. 2566

5542409 2ANUUUWNBIULADS 3(2-2-5)
Furniture Designs
Uszuam gaafoveanaiiions vdnnisoenuuumeiions Ussavmhiinasldau

vouneiilived Tansssurfuasdandunsien uAaLaztumeumsoanuuy Tassadnensaisng

wdn nénnsemansfunsldauvesywd AnuftRniseonuuuuazideuuvuiiielviaenndesiiu
waAalagdmdnn s ieiauinvglunulosined madeuuuuings msvivudiass
videnandneiduuuuiieaueranu Anviuenaniu

Types, furniture era, principles of furniture design; types of furniture function,
natural material and synthetic material, concept and design process, production structure,

Ergonomic with human usage, practice designing and drawing related to concept by applying

principles to develop making furniture skills, actual size drawing, building model or prototypes

products to present, filed trip.

5542705 DDNUUUUTIY 0N 3(2-2-5)
Packaging Designs
MANNITOBNRUUUTIATU Anwussadaniauanuszian augunse laseasna

Usslewildaosnmilnuliauazanauifvosianménuaznssismnaniliviussetus soaziden

fiftsiluuns1iin vssefast Wwedesuensin dudnual waAnssuLazaudeIsvearuilan

AnuftRsulassnisesnuuuussius dudgulnavilaaed wireivhanianuanvinieg vii

Wu1aes WARSATFULUY Thiauorany Anviusnaniud
Principle of packaging design, study all types of packaging; shapes, structural,

usefulness, graphic types and main material’ s quality and production process to produce

packaging, detail on packaging graphic such as trademark, symbol, behavior and needs of
consumers, practice project of goods packaging design from main materials, building model,
prototypes, presentation, field trip study.

5543122 Tsunsudndagudmsuaueanuuunanioe 2 3(2-2-5)
Computer software for Product Designs 2
n1sldlusunsuaeuiiawmesdiiagy lunseenuuy Weukuundndug wazn1s

Biavenanuludnuae 3 87 Admududousieg msuendudiuiiontsnan nsdeunmnilon
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PluldsuAuTUswnsudug
Using computer package program for design, drawing products and three

dimension presentation which is complex, disassemble for production, realistic drawing,

motion that related with concept and products and package design process, practice using
package program to produce products according to conceptual in product design, saving file

to apply with other programs.
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5543230 NN50ONWUUNARANEIUSULAN 3(2-2-5)

Product Design for Children

nouuaziauninuasyisde d1us1enie dan onsual addygn naseus
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Adsulumumalulad Inujianiseenuuulassnundnfusidmiudin vivudiaes wdn s
Funuy tauenany Ansiuenanud

Theory and development of each child's age, such as physical, social,
emotional intelligence, learning types. Educational products Age groups related to children
of all ages, included food, clothing, toys, accessories development aspects of the daily
contributing to behavior in children. Packaging, etc. Design Principles related products to
children. Like shape design functionality. The proportion of ergonomic dimensions, colors and
graphics technology crisis. The behavior of children and parents to comply with the demand
for psychology. Practice on Child Product design project, Making mockup and Prototyping as
well as presentation product testing, and field trip on case study.
5543231 N150NLUUNAAN Y YUTY 3(2-2-5)

Community Product Design

adada
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History of local communities, culture, way of life, principles of community
existence. The transfer of knowledge in various stories such as beliefs, building houses tools
for Occupation and household Including playing and traditions, which arise from the wisdom
of the local people. for implementation in product design Practicing designing community
products under the wisdom and way of life of the community, including product form
Packaging Product quality wisdom for adding value and creating new products to the
international market field trip.

5543232 MIDBNUUUKAASMTRBUTTTN B RTR 3(2-2-5)

Product Designs for Disaster Mitigation

dany @anwanaeulan wide laglanizUszinalng gﬂLLUULLazé’ﬂwmzﬁaﬁﬁaﬁ
AnTuansTINR wazuywd Wy uiuAnlm gunde Tty udu nssuium sadsassduunia
g0NLUUNAASMY WeussimSeivAuidgvnfidinansenudanisnin Inle dean Sausssu
NMSANEUTIN dusi wazdsaudiusiu wunstesdiu ussdymvuziin LLasﬁuﬁdmwé’Qﬂﬁ
LﬁmLmﬂ'liaiizaxéy’ul,l,amwwn AnUfuRnisinlassnueenuuunandine viviudiass nansue
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Conditions of the global environment, Asia, especially Thailand Forms and
characteristics of natural and human disasters such as earthquakes, floods, forest fires, etc.
Creation process of product design concepts To alleviate disasters, solve problems that affect
the physical mind, society, culture, personal life and society as a whole focus on defense
alleviate problems during and recovery after short-term and long-term events Practicing
product design projects, modeling, product prototypes, presentations, product trials field
study.

5543217 n1seRNUUUNARSMalaALYNAY 3(2-3-4)
Universal Design
UsgiR audidny vdnnisesnuuuiiienunnau e avy vdnvguinisesnuuy
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Wu1a0s WAAFASIFLLUY YA UDDNLUY Anwiusnanui

History, significance, principles of design for all, for the masses, principles of
product design, design for the environment design for disaster relief type of disaster including
the situation example event product case study Product categories based on human needs

Ergonomics related to product design, taste, popular trend consumer behavior needs

Technology that is consistent with Thai culture and way of life, materials, safety, color tones,

symbols to facilitate access to equality and equality in all groups of society in society. And

all physical conditions, children, pregnant women, the disabled, the elderly, the
underprivileged in society. Practicing product design projects for everyone, modeling,
prototype products presenting design work field studly..

5543902 N13ITHUATWAILINAANUTTNENNTTY 3(1-4-4)
Research and development in Industrial Product Design
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)

Research and development product design with basically concept base on
Behavioral science, Research method in terms of statistics research for solving problem in case
study, Research Instrument for example interview form, pre-posttest and survey, research

conclusion as thesis, b studies.
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5543903 1A399IUDBNUUUTNUS 3(1-4-4)
Thesis Design Project
nsfuailagorfesluimidedurensidemmginssumandiion1seoniuy
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Research and development product design with basically concept base on

Behavioral science, Research method in terms of statistics research for solving problem in case

study, Research Instrument for example interview form, pre-posttest and survey, research

conclusion as thesis, b studies.

5544904 2ankUUTINUS 3(1-4-4)
Thesis Designs
Y3annIANEnasnndngns lelausidelasaniseonuuumaindnainaasse
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Individual thesis design by integrated knowledge on curriculum, that under terms and
scope approved by committee, procedures and analysis, and completes the Individual thesis
design under the control of advisor, Presentation of professional standards work, that in the
form of exhibition to public.

2.3.2) Jynasn Lideundn 15 wioehn

5542117 nstugUnAnSuTigsding 3(2-2-5)
Ceramics Forming
MANNI5RBNKUY Usenn 1w51dnd Jan @mamﬁ’auazmim‘i%miﬁugﬂ UENRATEO
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Design principles of ceramic design, types, materials, manufacturing process

Making mold as well as decoration with an emphasis Thai contemporary product design on

functionality, form and aesthetic. Product design which ceramics component, Workshop with

hand-building and Casting.

5542304 NN599NLUUAS19asIALYSIANE 3(2-2-5)
Ceramics Creative Design
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Principles of creative design concepts. Searching for ways to apply ceramics
product in other works. Ceramics design and decoration for beauty using a combination of
different kinds of materials to create unique ceramics work in a contemporary style. Practice
designing and creating ceramic works.

5543233 nMseRNUUUKAASMITRla BN TN 3(2-2-5)

DIY Product Design for Certain Career

NsasyuNeRNAnTIElalEsy Yenwlloanniulsedniaan nsEUIunT NS
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ABINITAINFIUENNLATEFAY HNUHURN1T00NUUUNENANIA199 M19UTIR0 HERSUAAULUY
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Concept design product to making extra income, procedure process making
idea and new technical, Product design by innovation level, emphasize on using low
investment, Applying of 4R principles (reduce, reuse, recycle and repair), Shape, functional,
material , process, which from existing product, emphasized on adapted as observe from
consumer behavior.shapes with reasonable materials regard to the aesthetic. Practice
oriented design creates 2D, 3D freely for application in product design.

5543234 NM309NUUVLATDUSEAU 3(2-2-5)

Jewelry Designs

Usz 3R Usziam vanmiseenuuuiaiesdseiuidended faquazanaudiuasivaia
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Theories and principles of jewelry design, emphasize on commercial jewelry,
aesthetic of form and shape, functional, material, technical, Consumerism, procedure process
researching and data collection to further develop product from identity Wisdom. Practice
on forms and characteristics of jewelry witch inspire, concept design, consumer behavior,
Making mockup and prototype as well as presentation of final product.

5543235 wann1seanuuUNAASusiiiadwndey 3(2-2-5)

Principles of Product Design for Environment
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Principles of designs for ecological economy, friendly designs for environments
as high efficiency as sustainable live, bring any concepts including reduction, repeat, recycle
and maintenance, apply to routine cycle of products, planning, designing, producing,
recycling, destroying after leaving them, based on knowledge of real conditions, going outside
for studying any not only in the class, Practice on Product Design for Environment project,
Making mockup and Prototyping as well as presentation product testing, field trip.

5543123 wiAlulagazuInNITUN1TaBNKUY 3(2-2-5)
Technology and Innovation in Designs
nannqud duaiwdenaaes ieliiAnnisivdsuudasdslug aundnanudn
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Principles theory, research or experiment for making new basic idea as applied
work with technology or invention consistent with product design procedure, practice on
design and development the new product as analyzed theory with concept design consistent
with present to future of societies.

5543124 NM30BNUUUTINTSANITADLERAILALIIIEUDHNAIIY 3(2-2-5)
Display and Exhibition Designs for Presentation
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Principle of booth exhibition design and merchandise display in various forms,
concept design, lay out, passage of product zone; Content sequence of Display and Exhibition,
ergonomic, material, decoration graphic design and supported system, Practice on product
design and presentation the final project of product design by professional seminar.
5543125 Aaufamasniadaulng 3(2-2-5)

Computer for production
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Theories and principles of animation, animation files Management and
practice using computers and software that related to product design, and drawing animation
in two- dimensional and three- dimensional, presentations, applications of animation in

product design.
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5543306 nsUszAugigsfindiianisén 3(2-2-5)
Fabrication of commercial ceramics
NANNITOBNLUU LwﬂﬁﬂiumiﬂizawiuazmﬂLLm'\‘iL%iﬂﬁﬂﬁﬂszmmaﬁﬁszﬁﬂ

PesUTeiu wazkdnfariaassAduniionisin InufuoRnsuseavgieniind
Principles of design, crafting techniques and ceramics decoration, souvenirs

types, accessories types and other creative products, practice in crafting ceramics.

2.4) nguAYRNUsEAUNIAIAYITNMTaUN AN
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5543801 nswsEaEnUsTauNIsalIvIANaaNLUURAAI YIRS NI 2(90)
Preparation for Professional Internship Industrial Product Designs.
NISLATBUANUNTOUNDUDDANNUTZAUNITAIBITN MANNITTEUIANUIBANATIN
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waznsinAulafuinauiuinIntnosnuuundn o
Prepared for professional internship, principle of writing job application letter,

selecting organization, principle of job interview, organization culture, personality

development, professional attitude, professional ethics, prepared portfolio in design, problem
solving skills and suitable decision making in design professional.

5544801 N1SRNUSZAUNIAIIYITNDBNUUUNEANUTTaNEHVINTTH 5(450)
Preparation Internship for Industrial Product Designs
panInUszauNsalBInINIsazIvIdn Tuanulsenaun1sniAs§usen1ALNTY
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Internship in academic and career in organization of government sector or

private sector which similar to temporary staff and related with product designer career, after

that students submit academic report and present the result of internship for assessment,
minimum timing for this internship is 450 hours, arrange seminar to show internship result
according to internship.

5543802 nssBuEnaunafnen 1(45)
Preparation for Co - operative Education
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Principle and procedure of Co- operative; rules and regulations, Basic
knowledge and technique for job application, Basic operational approach; corporate

communication, relationship, Technical of presentation and drawing design product.
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5544802 annadne 6(540)

Co - operative Education
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Practical in academic and career in full-time, similar to temporary staff at
workplace where the program defines and after practical the students have to submit
academic report and present the result of practical to program committees for the
assessment of co-operative education advisor, staff in workplace, and from academic report.
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