vangnsRaumanstndin anvi3vinmsvisaiigauaznislsausy
Bachelor of Arts Program in Tourism and Hotel
AA.U. (M3vieafisauaznislsausu)  B.A. (Tourism and Hotel)
nangnsuTuUTe w.e. 2565

Uy mangns
“winUndinniianuseuinunsiesiieaznslsausuadelvl Sasafuasiinuglusuuinig
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TUITaIAYamAangns LiendnUndinlvidnanuazasil

1. fanuimanmslumanssunisiesiisaaznslsusuadiolvs asnsaluuszsgndlunis
Usznaueanla

2. flanadfdedvdnduniseniisinaznisisisy Sadulunisonszfunsuinisdiunig
vioadivanaznslssusniiduiliontn uardaluasserussaivndn

3. fvinwgiumsieniisuaznislsasy aunsaufiRenldediefinunm uazadnnufimela
GRIVETRIRE

4. HUARASNATIA ANILATIZE duATei wazansaunUamilunisvineu

5. fyadna i f3nuinng deansléd Jodnd eanu JuRaveu Tids uyveduiusiuazaiuiso
vhausmfuyanaduls

6. Tinweaumalulagarsaunelugafdsia auisatrluimuinisiaulviivssansanlulan

wisnsaBuLUaS
Iuunein
Puumheinnunaeanangaslidesnit 150 wulghn
Tasea¥avdngns
1. vnedviAneiily laifaand 30  wiehn
1.1) ngudv1UeAy 24 wiqgin
1.1.1) NguALAYTHDET 9  wihena
1.1.2) nguimuauluuyed 8 e
1.1.3) nquinenmans malulad wasuinnssy 4 yheia
1.1.4) NRUaEnIngINITHaENITIANIG 4 mhein
1.2) nguIyaen 6  wiqwnn
2. MUINIVUANL Laidfaandn 114 nqein
2.1) Avruguivdin 18 wiqena
2.2) Juanizanu 90  wqenn
2.2.1) nguivnsviesilen 30 vuleie
2.2.2) NUAYINNTITINIY 30 wihein
2.2.3) naudyanzien 30 vuleie
1) nasArmsvieadisanaznislsausy litesnin 15 wein
2) nguAmawEsUsmaiianuedn laitdeyndi 15 whwin
2.3) WRNUsTAUNSalIvITIN seaniafiny 6  wiwena

3. NUINIVAONLET laidaendn 6 PR




51897391

1. vanaiwAnuialy Laitiaendn 30 wioehn
1.1) ngudydeAy 24 wein
1.1.1) NGUATYILAZNNTHDENS 9  vein
0010102 mwilneiilenisdeans 3(3-0-6)
Thai Language for Communication
0010202  mwdanguilefmuinuznsiFou 3(3-0-6)
English for Study Skills Development
0010203  mwidsnquamiudiFouluanissui 21 3(3-0-6)
English for 21°' Century Learners
1.1.2) ngunauAMaduuyed 8  wuein
0020110  AINUIIIVDITIN 2(1-2-3)
The Truths of Life
0020111  guvssnInuLainusssulng 2(1-2-3)
Aesthetic and Thai Culture
0020112 avudulne 30uH wazmanInszsv 2(1-2-3)
Thainess, Way of life and The King’s Philosophy
0020113 nguneuazeulunaidios? 2(1-2-3)
Laws and Good Citizenship
1.1.3) ngungAdns walulag uazuinngsy 3 woena
0030105  2a1ARANININEIAERS 2(1-2-3)
Smart Thinking with Sciences
0030109  n1seenfidsmeuasiiilegunin 1(0-2-1)
Exercises and Sports for Health
1.1.4) NGUENINYINITUALNITIANS 4 vdlenn
0040101  msnszminfuazuiuirenisudsuntadiulangeilvsl 2(1-2-3)
Awareness and Adaptation in Disruptive World
0040102  BIANITUINAIINAY 2(1-2-3)
Happy Organization
1.2) ngudyEen 6  vEnn

a

slrSeulaiseusmanseng 9 suigiseuaula wnlidesndt 6 viiehn
1) ngun¥IaTN1THIENS

0010302  ArwIuiienisdeans 3(3-0-6)
Chinese Language for Communication

0010402 mmmjﬂwﬁami?iams 3(3-0-6)
Japanese Language for Communication

0010502 mmma'@,ﬁamsﬁaa'ﬁ 3(3-0-6)

Malay Language for Communication




0020114

0020115

0020116

0020117

0020118

0020119

0020120

0020121

0020122

0020123

0030106

0030107

0030108

0040103

0040104

0040105

0040106

0040107

2) naunaunaMduayed

wallosfne sssunAvianunslesiunessutu
Citizenship Education, Good Govermnance and Corruption
Prevention

asaumAiionsBous

Information for Learning

WA EusLTIaeEIA

Creative Learning Spaces

auSiilewaudin

Meditation for Life Development

Tan Aaindon uywduaznmaiuAsundas
Earth, Environment, Humans and Changes
WAINIPATTIUNIT

Miraculous Power of Mind
nMsuAluANNTALEIRIBEURTS

Conflict Resolution through Peaceful Means
35 vl waznsdidrusaalumsWauiiesdu
Rights, Duties, and Participatory in Local Development
STUUTIVNTINY

Thai Bureaucratic Administration
FUAUTINAIEINTNY

Happy Life through Psychology

3) nguAneadans walulag uazudnnssy
Lﬂmeﬁamiﬁwm@mmw%‘im

Agriculture for Quality of Life Development
wialuladuagnsasassauinnssy
Technology and Creative Innovation
JUANG TINR

Good health Good Life

4) N§UIYIINYINTIANTT
nsusgnaunsatelvdl

Modern Entrepreneurship

N1IAANNYIYAN

Smart Marketing

denulnglugafdva

Thai Society in Digital Age
ganuuumsaesludenina

Storytelling Design Digital in Media
wnumsinenfiennudunaiies

Educational Games for Citizenship

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)




3571112

3571208

3571307

3571308

3571309

3571503

3571113

3571115

3571209

3571405

3571406

3571711

3572531

3572546

3573702

3574916

2 RUINIY AN Tidfaenan

2.1) Awruguindn
arufidestuieiugnamnssurieadiotwaslsusy
Introduction to Tourism and Hotel Industry
welulaBansaunedmsunisveniionaznislsausy
Information Technology for Tourism and Hotel
ININYIVINTHALNTARILIYAGNAN
Service Psychology and Personality Development
woAnssutinvieafieiwagnisdoasdiaamsssu
Tourist Behaviors and Cross-Cultural Communication
Msdnnsminennsuyeddmiunsvioadivanaznslsausy
Human Resources management for Tourism and Hotel
mammmuaxngmmaﬁm%’umiviam,ﬁw,t,azmﬂiﬂLmJ

Ethics and Laws for Tourism and Hotel

2.2) FVUANIZANY
2.2.1) ngu3vInsvieaiiien

Qﬁmamiﬁamiﬁauﬁm
Geography for Tourism
usanlveifionisvieadien
Thailand Heritage for Tourism
vdnmssusiaamatLaziifen
Principle of Tour Guides and Tour Leaders
Tadafnduagsinldgunudmivgnamnssunisveaiien
Logistics and Supply Chain for Tourism Industry
nsmaaRdTaLiienIsviosienuaznislsusy
Digital Marketing for Tourism and Hotel
NN YEMTUERFINNTIUAITUIANT
English for Hospitality Industry
nsvieailelnguvy
Community — Based Tourism
nsdanisndnennsviesiienlngegnaddu
Sustainable Thai Tourism Resources Management
NM50ONKUULATHAILIE UV S BTN
Tour Routing Design and Development
mMeTedmunmsvieadisnasnslsusy

Research for Tourism and Hotel

114
18

114
30

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

“uenn
80

“uenn
i28nn




3571116

3572104

3572105

3572106

3572107

3573216

3573217

3573406

3573408

3574920

3571114

3571601

3572524

3572526

3572527

3572530

3572533

3572535

2.2.2) nga3vINsleusy
N19ANLIUIULAZNITIANITLIALTY
Hotel Operations and Management
N19ANLIUIIULAZ NITINNITIIUUTNTAIUNN
Front Office Operation and Management
NSAHUUIUKAZNITINNITIIUAT)
Kitchen Operation and Management
MIAuURaENTIANITOINTHATLAT DAY
Food and Beverage Operation and Management
NIALELNULAZATIANITULLUIY
Housekeeping Operation and Management
T AR IR IR AN -0
Restaurant and Catering Management
msa’mLLNuLLazﬁwm‘qiﬁﬂiaLLiaJLLawimLﬁm

30 w2ene
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

Planning and Development in Hotel and Tourism Business

NM38AN15AIASaNvadl Ty
Environmental Management of Hotel
N1TIANITO T IMELAZ DI TUIUIYR
Thai and International Cuisine Management
Fununisveaiisanwaynslsusy
Tourism and Hotel Seminar
2.2.3) NgNABRANILLAGN
(1) nguAvInsviaaiisanaznislsausy
@ont3au Lidesndn 15 wileia
UseTRmanslneiionisvioniien
Thailand History for Tourism
nstiduaznisiudmiunsveaiisauaznislsusy
Accounting and Finance for Tourism and Hotel
MsTanIsnsvieafisanizing
Niche Tourism Management
N133nn1sgsnINIsiukazn1seantnslagans
Airline Business and Ticketing Management
nsInn1smAnIanuUssinallnewagdiui
Thailand Festival, Traditional and Event Management
mMsdanisviosiiendediarwasnag e
Eco and Adventure Tourism Management
M3¥ANITNSVIRATiEILR
International Tourism Management
N59ANTSgInalud

MICE Business Management

3(2-2-5)

3(2-2-5)

3(2-2-5)

30 WA
15 %u28nn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)




3572538 nsiaSewisaiioanudenaia 3(2-2-5)
Digital Storytelling for Tourism

3572539 NSYIOUNYUTITAUTTTU 3(2-2-5)
Cultural Tourism

3572542 winnssumsvieadieagelvil 3(2-2-5)
Modern Tourism Innovation

3572543 msviaal,ﬁsnsmzyamm 3(2-2-5)
Smart Tourism

3574918 TassnunsiamnnIsviosiien 3(2-2-5)
Tourism Development Project

3571407 madugfusznounsgsiaiiin 3(3-0-6)
Entrepreneurship in Accommodation Business

3572308 Aavznsviunlneg 3(2-2-5)
Art of Thai Dessert

3572309 Aavznisyinvuley 3(2-2-5)
Art of Bakery

3572310 Aavzn1IAARANLAIDINIT 3(2-2-5)
Art of Food Decoration

3572544 N153AN133INASOAT Y 3(3-0-6)
Cruise Business Management

3572545 N133nN1sAMNINUINNSIugIRalsausy 3(3-0-6)
Service Quality Management in Hotel Business

3573218 N1TAEUNULAZNNTINNITAAAIAT 3(2-2-5)
Restaurant Operation and Management

3573407 N39AN5gsnaEyn 3(2-2-5)
Spa Management

3573409 NNSIANITAITUITNITUIS 3(2-2-5)
Bar Service Management

3573410 NNSIANITNUBLIUY 3(2-2-5)
Event Management

3573411 NSIANISIADIN 3(3-0-6)

Resort Management

(2) nguIvInTwIEnUsTIMALEUB TN 15 nuein
LHINITIUNGNIYINWIBINGY 1T0 NGUIVINEITU %30 NFUIY

awdiu lddieendn 15 wihein

1. nguvINeIdINg e
3571712 Awdangudmiunsvieaieuaznslsauy 3(2-2-5)

English for Tourism and Hotel
3571713 AudangudmiuuIsiuuieadien 3(2-2-5)

English for Travel Agents




3571714 awdangudmivauiagmaduazgiinge 3(2-2-5)
English for Tour Guiding and Tour Leader

3571715 AWBINGUAIMTUIIUUTNITAIUNN 3(2-2-5)
English for Front Office Operation
3571716 ATHBINGUAINTUIIUUINITOIMTUALLATOINY 3(2-2-5)

English for Food and Beverage Services
2. NEUIVINWIU

3571811 AeIud U MU Tenisanasnislsasy 3(2-2-5)
Chinese for Tourism and Hotel

3571812 MEIudmMSUUS IR uuTieadien 3(2-2-5)
Chinese for Travel Agent

3571813 awidudmunusiamatuaz e 3(2-2-5)
Chinese for Tour Guide and Tour Leader

3571814 AMWITUFMSUIIUUSNTEIUNREN 3(2-2-5)

Chinese for Front Office Operation

3571815 mwﬁuﬁm%"umuu%msmmmamﬂ%aﬁm 3(2-2-5)
Chinese for Food and Beverage Services
3. nguAvawdiu

3571911 awdudmiumsviesiiouaznslsosy 3(2-2-5)
Japanese for Tourism and Hotel

3571912 adudmiuuTTniunuviouilen 3(2-2-5)
Japanese for Travel Agent

3571913 awdudmunusiagmeduaziiien 3(2-2-5)
Japanese for Tour Guide and Tour Leader

3571914 awdudmuuuImsdmnmii 3(2-2-5)
Japanese for Front Office Operation

3571915 amdudmiunuuinsemsiagiaiesiy 3(2-2-5)
Japanese for Food and Beverage Services
2.3) AnUszaunmsalivndnvseannamned lLidesndn 6 wuaein

TWSeudeniZouiviinUszaunisaliundn vise aviafne awildenizeu

3573806 AnUszaunisailvdnnisviesiienuaznislsausy 6(540)
Professional Experience in Tourism and Hotel

30

3574806 aviafnwnIsieuiisawasnslseusy 6(540)
Co-operation Education in Tourism and Hotel

3. RUINIVNADNLES liiondn 6 nuenn

WenanseIvnlaaeuluuniinetdesuignszuas ngligdeuiuseivNiseuuIng,
wagdesliiunednnimualiseulagliduniisfnsiulunadinisdiiandngasvesannnivil o
JnAnwanunsatdeanissulaniuanundawarauaula




AN UNYSIEIUN

1. nundnAneialy Tsidaanin 30 widlehn
1.1) ngudvUeAy 24 wqgin
1.1.1) NEuATYILAZANTHDENS 9 miqenn
0010102 aMwlveiiienisioans 3(3-0-6)

Thai Language for Communication

nannsldnwilneifieimuaudnaisassddmiugisouluamssuifnuenns 21
doans nsils maye nseunernndou Tudinsldnwvilnefiednauenanisinwinazduaiinis
Fgmsludeussaneng 9

Principles of using Thai language to develop creativity in leamners of the 21 century,
communication skills: listening, speaking, reading, and writing, using of Thai language to present academic
research and studies in various types of media.
0010202 Mensengeianauingsn1sSey 3(3-0-6)

English for Study Skills Development

faunagnsnseunmingy Muwenisaiaanient nseruetesniiuiiodu
Uszifiunazdeyadidny Waminwenseuuaznagnslunisidoudidn Wamniinwenseuiiddy ns

2 =

’ej'ml,ﬁaﬁu%mmﬁm@ua%wazL’eJEJfﬂ N1TaIUAIY NNSLAIAMINRUIEAIANAINUTUN NITATIIAIANA
N1558UTULUUNSEY NM3IANNIAVLTYaINUNEIU N1581U0E19TRTUY LA EIUTEANS AN W
nagnslun1ssey n1santuiin n1saguany N1saenANULELTEUINMIEI 08 ANTBIVDINLDY
Enhancement reading strategies previewing, predicting, skimming, and scanning
enrichment of essential reading skills and vocabulary acquisition strategies: identifying main ideas and details
in paragraphs, identifying patterns of organization, making inferences, suessing word meanings from context,
word formation; categorizing information; reading critically and effectively; development of study skills for
further studies note taking, annotating texts, summarizing and paraphrasing.
0010203 awisanquamiugieuluanassui 21 3(3-0-6)
English for 21°* Century Learners

WAUIANTTOUENITFRA TSN wadevinweile wa 81w Weu Tuaniunisaleng q lu

v
(% v

FAnszdrTuiaiidunienis lidumanis Bnnisldanwenegnies adesuad wanzaufuuiun rude
nsaeukazAvnssunisidniwiiionisdearsuaziinnnuiuade ‘uﬂim’lm'ﬁﬁ'@uu’lammuzﬂ’]'ﬁﬁamﬁ
MwanguiuMINainedmiurmsTwi 21

Development of four fundamental English skills: listening, speaking, reading and writing to
increase communicative competence through formal and informal English expressions frequently used in
everyday situations. Emphasis on accuracy, fluency, appropriateness. Integration of 21 century skills with

communicative competence development: self-directed learning skills, collaboration skills, critical thinking




skills, cultural awareness, creativity, Information sharing and decision making skills needed for 21 century
learners using communicative activities and innovative materials.

1.1.2) nguauasdunywd 8 wiqena
0020110 AUTIIVDIYIN 2(1-2-3)

The Truths of Life

AUMNYLAYSTTUYIRVDITIN NITHAUTINYETIR ANLUTIVYIAIERT FIEU wazUsugn

[

UAAVLATAURNIN WUINIATT

q

Wmnevesdin msiauauamdin msuidymdin finuediaie
Ussendldvinuedin

Meaning and nature of life developing, life skills through science, religion and philosophy,
objectives of life, quality of life development, solving life problems, life skills for peace, suidelines for
applying life skill.
0020111 qunssnnuazInusssulne 2(1-2-3)

Aesthetic and Thai Culture

Ms¥udmmammess IR MeaivassdnuRaunsTme sy Y mNde muasnsiluna
FAL WIENER3S Faau uagIanssaulssmdneuuiuguuianisiul maseadiu msldBunasnis
wdeulm lunsuanseendsadvassdmaimussefionswaumane e1sual S wazaRUaya duasu
AMETINITESTIN wazn s ludiidnenan msuarnnanug nsasvassdfavzuwasTansssutignsdilanues
diladu SiwiunswAsulas uasnsidudineadlemglude

Perception of beauty in nature, human’s creation of art, beliefs, faithfulness in nation,
religion and majesty King, Thai culture and society based on perception of sight, sound and movement,
creative expression of Thai culture for the development of the body, emotions, social skills and intellect,
enhancement of ethics and morality, volunteering spirit, knowledge searching, and creativity, art and culture
understanding of oneself and others, adjustment to changes and peaceful living in society.
0020112 anudulve 39R wazAansWIzIIYN 2(1-2-3)

Thainess, Way of life and The King’s Philosophy

UseiRemansudlne dnuazveiddinlve Sausssilne Ussmdllne uazgidagviesdu
anudulng masnsgmindernudule wagdriindnuidlng Inenanluderulveg msdrsauRanssudnena
wazanssaUselovi aﬁmmi&uaqmam%mmmu,axmaﬁauﬁwmam%wwwmajmaﬂg’jﬁaLﬁaﬁwmmmaq

History of Thailand, characteristic of Thai living, Thai culture, Thai tradition and local
wisdom, Thainess, awareness of being Thai and Thai patriotism realization, volunteering spirit in Thai

society, participating in activities of volunteering spirit and public benefit, knowledge of The King’s

philosophy and practicing along The King's philosophy for self-development.




0020113 nuunekazadunaliow 2(1-2-3)

Laws and Good Citizenship

ngvisneLfenfuTinuszsniu Avsuagnihfivemawlasing ansnisdinn Avsvmaasugha
Avsneiausssy @nsnenisidies nsunasesing syueuUserndulny anntunienisidles Waun1smg
N151DY LAZNITHAIUTINNINITLDS

Laws related daily life, rights and duties of Thai citizen, social rights, economic rights,
cultural rights and political rights. Thai governance, democracy, political institutions, political

development and political participation.

1.1.3) ngumenAans malulaguazuinnssy 3 wagin

0030105 2A10AANIINEAENS 2(1-2-3)

Smart Thinking with Sciences

NANAITWAZNTLUIUNITAAVDIN YWY NTEUIUNITAAMIINGIAanT Adlnransly
PeusednTu msundamtazdedulaludin lnen1sAnfessuunazaseassa

Scientific principle and human thinking process, scientific thinking process,
mathematical in daily life, problem solving and decision making through systematic and creative
thinking.
0030109 nseenidanieuaziviogunin 1(0-2-1)

Sports and Exercises for Health

ANUTLNY ALY wardstledvesmssenidimeuasfinn vdnmsuazduneuvesmsoen
ﬁ'}é’qmalﬁaqﬁumw nseenfdanIefiewauaLsTaNINTIINIERUANe 4 Msdenianssunseeniidimeuay
RinliaenndesiumauasJo Fnmsseniidsmeuasligunsairiosdlomssendidsneetegnis msiinnseen
MdameluanIuuInsnN1seeninaIne NsnaeULasUssEUNAANTINNINTINGNE

Definitions, objectives and benefits of exercises and sports; principles and step of exercise
for health; exercises for improving physical performances; physical activity and sport selecting related gender
and age; exercise practices and sport equipment proper usage; exercise practices in fitness center, physical

fitness test and assessment.

1.1.4) NEUEVINYINITUALNITIANTS 4 waenn
0040101 nsaszntiniuazuiudsenisiasuudadlulangalsi 2(1-2-3)

Awareness and Adaptation in Disruptive World

n55u% 1ihle wazmszmiindsnsasundasgatagiuluidu deu 1Aswgia nneidles
dauanden walulaBansaumna waruinnssu nansgnufudsny sansenusunisiiies ansenudu
\AswgAa HansenufuAanden nsldinalulaansaumanazuinnssy nmsufudiieuddyminig

o aa a 1 1 Y1 U ! a o U ¥ 1
AssInAnuUnAlususuulnmiognsivinviusionsidsunlasludnueatagiulaegamungay




Perception, understanding and awareness of the current disruptive in dimensions of
society, economics, politics, environment, information technology and innovation, social effects,
political effects, economics effects, environmental effects, the use of information technology and
innovation. Adaptation for effective problem solving in new normal toward disruptive society.
0040102 DIANTUNIAINGY 2(1-2-3)

Happy Organization

ANUNUIBLAEUTELNYIVBIBIANT NITIAFNTNLINRONBIANT TRIUGTINVDIDIANTUUAINY
VANTANY AUVINENAZATIIAFYUBIBIANTUIMIALEY Bnnendauan meUsegndlidninedsuaniile
EsuasenNay nMsvinuegdanuay nsiidwsalunisasiesdnsuiianuay

Definitions and types of organization, organizational environment, multi- cultural
diversity in organization, definitions and importance of happy workplace, positive psychology applying
for creative happy workplace, and participation in creating a happy organization.

1.2) ngudvuden 6 8NN
sl SouldiSoudmansaing 9 awidiSouaule s1uaulddesndn 6 wiaedn
1) ndunﬂwﬂtLazﬂﬁsﬁaaﬂi
0010302 AeIuiensieans 3(3-0-6)

Chinese Language for Communication

AANY 18 wazUszleaniwidusg1sdedimsunisaunuludinussdniu dnenus
Aedukarniseenides nsiininuenisdeaisatwniuluaniunisalsng 9

Basic Chinese language vocabularies, phrases and sentences in daily conversation;
Chinese phonetics (Pinyin) and pronunciation; practicing Chinese communication in various
situations.

0010402  mwdiuienisaeans 3(3-0-6)

Japanese language for Communication

et 78 wazUstlonnnduetnaiedmiunmsauninludindsesriu dndnwsanuiy
wazmseenidss msiiniinuennsdeansawduluaaunisaing 9

Basic Japanese language vocabularies, phrases and sentences in daily conversation;
Japanese phonetics and pronunciation; practicing Japanese commmunication in various situations.
0010502 mmumglﬁamiﬁami 3(3-0-6)

Malayan language for Communication

AEmm 28 warUsrleantwuatgegairedmsumsaununludinusedn iy dmdnyiniw
MaﬂqLLazmiaaﬂLﬁm ﬂﬁﬁlﬂﬁﬂ‘iﬁ%ﬂWiﬁamiﬂWiﬂma’lqiuﬁmumiiﬁﬁhﬂ oy

Basic Malayan language vocabularies, phrases and sentences in daily conversation;

Malayan phonetics and pronunciation; practicing Malayan commmunication in various situations.




2) ngunaANuTuNyed

0020114 wallaadnw sssunauvtanunisdesnunesiudu 2(-12-3)

Citizenship Education, Good Governance and Corruption

Prevention

AIeLazANddvemmaLies unum answihil nénaud aussuluiiinig
Fipu maun U3van wallesfumnudsuntasgelamAdant uwdangud nmsuinsdanissssuna
ua Jamuaznstestunainnefiudu nsiauardsedundnsssnfuiaremiage

Definition and importance of citizenship, roles, principles, virtue, morality in social
dimensions, religion, philosophy, citizenship in the globalization, meaning, characteristics, concepts, theories,
management, good governance creating public consciousness, volunteering, corruption prevention,
measurement and assessment good governance of organization.
0020115 anssumAiansisaus 2(1-2-3)

Information for Learning

AMUMLERAEANUAAYVRIATAUNA AUABINITIY NTTUIUNITHRUYINYENITS
ANTAUNA AUADINITLTANTAUMA NITAAFONUNGIANTAUNA NITAUAUAITAWNA N15UTTLIUANAN
F1TAUNA NITIATIENUALFUATIENANTAUNA N1TODABIAAINIANTAUNA T TUTIENTON9BIUAY
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Definition and importance of information literacy, processes development of
information literacy skill, needs of using information, selecting of sources of information, information
searching, evaluation of information values, information analysis and synthesis, extracting of
knowledge, writing reference and presentation in academic article.
0020116 unaSEuSYeEE1eaTIA 2(1-2-3)

Creative Learning Spaces
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Definition and importance of learning space, using creative learning space for lifelong
learning, meaning, scope and importance of creative learning spaces, category of creative learning
spaces, collection, services and access of creative learning spaces.
0020117 auBiNeWANTAn 2(1-2-3)

Meditation for Life Development
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Definitions, objectives, methods, and the beginning of meditation; the nature of reciting and
meditation, benefits of meditation, appearance of anti-meditation; the way to apply meditation to daily life,
meditation as related to education and operation; the nature, process, property, and benefits of absorption
(Jhana) and insight (Nyana); fundamental knowledge about introspection (Vipassana); differences between
tranquility ( Samatha) and introspection, layout of tranquility and introspection; world community and
introspection.

0020118 Tan Sawandon uywduaznisiuAsuua 2(1-2-3)

Earth, Environment, Humans and Changes
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Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development, human
adaptation to natural disasters and environmental changes, The application of geo-informatics for
environmental and disaster management.

0020119 WAINAADTTEUUAIIN 2(1-2-3)

Miraculous Power of Mind
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Psychological phenomena in science and Buddhism, methods of training psychic
powers in various ways, measuring the Aura energy in the human body, psychic benefits in daily life,
scientific equipment supporting power of mind assessment.

0020120 nsuiluanuTand s duRis 2(1-2-3)

Conflict Resolution through Peaceful Means
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Concept and theory of conflict, peace, violent conflict prevention, conflict and violence
analysis in personal, community and international levels, model of peaceful means in solving peace-

threatening problem.




0020121 a3 il uaznisfidausalunisianiesdiu 2(1-2-3)

Rights, Duties, and Participatory in Local Development
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Philosophy, concepts related rights and duties, politics and participatory governance,
rights, duties, and development of local government in Thailand, model of administration and
management of local government organizations, problem, obstruction and solution trends of Thai
local administration.
0020122 FTUUTIYMT NG 2(1-2-3)

Thai Bureaucratic Administration
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Central, regional, and local administration, centralization, decentralization, duties of
bureaucratic units, independent organizations, privatization, government officials, sovernment revenues and
expenditure, e-government, e-service, public hearing, and public information awareness.
0020123 guiudInaeInangn 2(1-2-3)

Good Life Through Psychology
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Life quality development, self-development, adjustment for balance and happy life,
life-planning, human-relationship development, leadership, life-crisis management, lifelong learning
for self-development.

3) nguInerd1ans walulag wasudnnssy

0030106 inwAstensWAIAMATWE R 2(1-2-3)

Agriculture for Quality of Life Development
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Way of life and agriculture, benefits and classification of agriculture, agriculture and

climate, applying of agricultural materials to promote health, agriculture for hobby, agriculture for driving




the community economy, problem solving in agricultural products with innovation and processing,
agriculture product value added.
0030107 wialulaguazn1sa3eassaLInngsu 2(1-2-3)
Technology and Creative Innovation
aud mndilaifsadumalulad msidenuazyszgndldifeiauinmunindin ns
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Knowledge, understanding related technology, selecting and applying to improve
the quality of life to creating suitable innovations for social context and changes.
0030108 FUNINA VINA 2(1-2-3)
Good Health Good Life
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Basic knowledge of health, importance and dimension of health, health care of life
stages, principles of common household medicine, modern medicine, traditional medicine and
health products used in daily life, drug abuse, sex education, knowledge related tobacco and
cigarette, mental health care, health innovation and technology.

4) NHUENINYINITUALNITIANS

0040103 ﬂ’]iUi%ﬂE]Uﬂ']'iﬁﬂElalﬁﬁj 2(1-2-3)

Modern Entrepreneurship
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Concept and theory creating entrepreneurial, searching for opportunities and dealing
with business in a change age integrate knowledge with the science of management and business

administration, strategies for entrepreneurs and small business management.

0040104 N1INANNYIEYATN 2(1-2-3)

Smart Marketing
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Concept and theory of marketing competitiveness analysis, applying psychology on

consumer behavior, market segmentation, targeting, product positioning, branding, modern business




management, modern marketing management through online and offline, marketing for community
business.
0040105 deaulneluganlvia 2(1-2-3)

Thai Society in Digital Era
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Concept, definition information with digital media and social networks, the change
of Thai society to a digital age society, understanding and skills in using creative digital technology,
learning and adaptation in the digital age through social processes, awareness of morals and ethics
in the use of digital technology.
0040106 sanuuumMstanizasludenda 2(1-2-3)

Storytelling Design Digital in Media
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Storytelling through various forms of content storytelling, telling a story by video, voice,

dialogue and various production techniques for platforms in digital media.

0040107 Lnumsﬁnwuﬁammﬁluwmﬁaa 2(1-2-3)
Educational Games for Citizenship
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Importance educational games and citizenship, types of educational games, suidelines of

educational games design to develop characteristics of citizen; using media technology, and innovation on

educational games to develop citizenship, educational games activities management for citizenship in

democratic regime.
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3571112 ausUasiungliugnavnssuviaaigauaslsausy 3(3-0-6)

Introduction to Tourism and Hotel Industry
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Definitions, importance, types of tourism resources, types of tourism and hotel
business, tourism infrastructure, promotion policies and supporting factors for tourism and hotels,

future trends of tourism and hospitality, various agencies related to tourism and hotels.

3571208 waluladansaumadmiunisieaiisauaznislsusy 3(2-2-5)

Information Technology for Tourism and Hotel
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Definitions, importance, concepts, principles, basic computer knowledge Information
management with software for tourism and hospitality e-commerce in the digital age, the practices

are required.

3571307 ININYIVINITUALAITHAILIYARNAN 3(2-2-5)

Service Psychology and Personality Development

ANLVNY LAYYBUIEYDIIRNINYT BVENaveugNITULALAAGDN AUINTYB YWY
srUUaTeITan Uy lasdaud wridhar nsfus n1sseus n1939la yadnninuaznisusuda
AUNNIAUATNYANTTUNF AU LLazUiziasuﬁsuaﬁmiwmu‘%miﬁasﬂﬂ,‘dajmsﬁwmqﬂﬁﬂmwimm‘u'%ms
nsiuyveduiusuaznisasadadriinluanuuinig Beuindnisnisliuinisediagnaesdsesivla §3n
widgmluauusnis nsinufuanisuisnisuazyjuad Iivunsanluisazaniunisal n1suseiiiy
yndnawpuleslazimusudnuallimnzaniverdnlugnaivnssunisuing ilenmsinieuanumion
AuyAdnangansanuednluauinn

Definitions and scope of psychology. Genetic and environmental influences human
development Brief human organ systems; intelligence, perception, learning, motivation, personality,
and adaptation. Mental Health and Social Behavior, interpersonal relationship, and awareness
building in the service work, learning of the principle of correct and impressive method of service
provision, problem solving in the service work, practice of clothing and proper conducts in different
situations, self-assessment of personality and image development to be proper to occupations in

the service industry and preparation of good personality to the career paths in the future.

3571308 waAnssutinvieafiedwaznisieansdruimusssy 3(2-2-5)

Tourist Behavior and Cross-Cultural Communication
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Definitions, importance of tourist behavior, an application to study travel motivation
Classification of tourists Differences in the purpose of the trip Factors that differentiate tourist’s
specific behavior of tourists in each region Guidelines for responding to tourists' needs to create an




impression by studying the behavior of tourists, both Thai and tourist behavior in each region. In a
comparative manner, learning cultures for mutual understanding Practicing in communicating with
foreign tourists

3571309 nMsdanminensuysdsmiunmsvisaiieauaznislsausy 3(3-0-6)

Human Resources management for Tourism and Hotel
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Definitions, principles, methods, and strategic planning in human resource management
in the tourism and hospitality industry. problems and human resource management The role of
government and tourism business in human resource development, elements and structure of human
resources management, roles and duties of human resources, guidelines for strategic planning in human
resources management, conflict management, human resources forecasting, recruitment and selection
of personnel in job positions, selection and job placement, orientation, training and development,
performance appraisal, remuneration, welfare, promotion of personnel and labour relations, health
and safety of personnel, disciplines and disciplinary actions, leadership building, teamwork, related

laws at the national level and as per the ASEAN Framework on Mutual Recognition Arrangement.

3571503 aiimussmuaznawmﬂﬁm%'umivimLﬁmLLazmﬂiausu 3(3-0-6)

Ethics and Laws for Tourism and Hotel
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Definitions, principles, laws related to tourism and hotel business, the occupation
ethics, guidelines for applying the law in professional practice. Laws relating to organizations that
support tourism in general tourist control law Laws governing and developing tourism resources and

the laws governing tourism business and case studies
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3571113 gliransiNen1svieaiie 3(3-0-6)

Geography for Tourism
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Definitions, importance, principle, concepts, topography, weathers of tourist attractions
worldwide and in Thailand relating to the location, access, transport routes, natural condition,
operation of tourist attractions, geographical indicators, division of geographical regions, tourism-
related geographical locations and tourism-related geographical factors, use of geo-informatics
system for tourism, proper elements for tourism, entertainment places and tourism operation units.
Tourism industry structure Guidelines for the development of the Thai tourism industry Importance
and roles of business guides in relation to guide planning travel trip nature, cultural tourism
contemporary tourism Problems and impacts of tourism, suidelines, solutions and sustainable

tourism management.

3571115 mﬂnlmmﬁamsviauﬁm 3(2-2-5)

Thailand Heritage for Tourism
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Definitions, importance, principle, concepts, Knowledge of society, culture, traditions
History, arts, community characteristics, housing, Thai handicrafts, Thai dress, Thai traditional
medicine, Thai wisdom, Thailand's world heritage. relevant law the impact of tourism on Thai
heritage.

3571209 vannsduinamatiaziniien 3(2-2-5)
Principle of Tour Guides and Tour Leader
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Definitions, importance of guides and tour leaders Roles and functions in the tourism
industry, personality and professional ethics performance, rhetoric, related knowledge import and
export international formalities, visa inspections, customs formalities currency exchange rate First Aid

and Immediate Solutions

3571405 TadaRnduazvinsldguniudmivgaavnssunisvieailen  3(3-0-6)

Logistics and Supply Chain for Tourism Industry
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Definitions, importance, principles, concepts, history, logistics in tourism industry.
Statistics. Application of logistics principles for use in tourism industry, transportation, distribution,
conveying packages and parcels, transportation insurance, digital technology and blockchain,

strategic Marketing of Logistics Services and logistics laws

3571406 mMInaaRdIvaian aufisauaznislsusy 3(2-2-5)

Digital Marketing for Tourism and Hotel
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Definitions, importance, and concepts of marketing in tourism and hospitality
businesses. marketing element marketing mix marketing segmentation marketing analysis consumer
behavior digital marketing Online travel agency, marketing plan, new media presence future market
trends trade promotion model digital media services consumer engagement Digital media strategy
model and creating a new brand business using digital media applying digital marketing to social

media.

3571711 AWIDINYAIMTUINEMNTINNITUING 3(3-0-6)

English for Hospitality Industry
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Vocabulary and expressions, conversations and grammars used in hospitality industry.
English used in various types of tourism and departments of hotels.

3572531 nsvieaiiealneyuy 3(2-2-5)

Community- Based Tourism
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Definitions, meaning, principle, concept, development, model, tool for community
tourism management. Sustainable development and conservation of resources in community tourist
attractions Tourism product development, community accommmodation, communicator Roles of
Stakeholders and Stakeholders agricultural tourism creative tourism security management Crisis and
Risks national tourism standards ASEAN and International Trends and Future of CBT There are

operations or excursions.

3572546 mMsdan1sndnensrieaiienlneetiedsdiu 3(3-0-6)

Sustainable Thai Tourism Resources Management
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Definitions, importance, types of tourism resources, situation, development, tourism
resource management. Sustainable Tourism Management Approach Principles and tools for
sustainable tourism development Sufficiency Economy Concept International and domestic
organizations on sustainable tourism, trends, economic impacts Society and culture, environment,

and technology

3573702 ANIDBNLUUKAZIAILILEUNMSNISTBaien 3(2-2-5)

Tour Routing Design and Development
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Definitions, importance, principles, concepts, design, and management of tour routes.
operational planning traversal budget planning, marketing, project writing tour guide presentation Using
digital media in marketing Finance and Cost Accounting Solving immediate problems and obstacles

Training in conducting tours based on professional ethics and related laws.

3574916 mM3Tedmunisveadisauaznislsaus 3(2-2-5)

Research for Tourism and Hotel
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Definitions, importance, principle, theory, concepts, Knowledge of tourism and hotel
research, type of research, various research techniques, research methodology, research design,
research outline writing, setting objectives, research questions, creating tools statistical analysis in
research, summarizing, and discussing research results research report writing publishing research ethics

There are research papers with content on various situations in tourism.

2.2.2) NGUAYINISLIUTY 30 wdlenn

3571116 N3ANLUIULAZNNITIANTIT LTI 3(3-0-6)

Hotel Operations and Management
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Definitions, importance, History, evolution, type of business, principles of hotel
operations, hotel management system, accounting and finance, structure and responsibilities, the
relationship between the departments in the hotel, factors affecting hotel business as well as problems

that arise in the hotel business, current situation, and trends in hospitality.

3572104 N13ANTUULAZNNITIANTITIUUINITAIUNTN 3(2-2-5)
Front Office Operation and Management
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Management structure and duties and responsibilities of front office services,
Employee qualifications, type of room and bed, reservation, guest service process, information
service, coordinating with various departments both internally and externally, practicing for front

service operations.

3572105 N13ALHUIULAZNNTIANITIIUATY 3(2-2-5)

Kitchen Operation and Management
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Organizational structure of the kitchen department, responsibilities of each position,
types of kitchens, kitchen management, design, and arrangement of spaces, purchasing and storage,
hysiene maintenance standards, controlling and costing, food menu planning, kitchen work training.

3572106 ASANIUIULAZNITIANITOMITHAZLAS IR 3(2-2-5)

Food and Beverage Operation and Management
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The structure of the food and beverage department food and drink Food and
beverage service patterns, meals, food items, use of tools and equipment for food and beverage
service, sequence of service steps. Maintaining cleanliness of tools and equipment used in service
napkin folding practice Immediate troubleshooting Western Dining Etiquette and practical training.

3572107 N13ATUUKAZNITIANTIUITIY 3(2-2-5)

Housekeeping Operation and Management
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Management structure of the housekeeping department, responsibilities, human
resource  management in the housekeeping department, personality and qualifications of
housekeepers, preparation of utensils, materials and equipment for housewives, guest room
cleaning, cleaning and maintenance of public areas, laundry, linen room, flower, communication
with customers, immediate troubleshooting, coordination with other related departments and
housewife training.
3573216 ﬂ']’iﬁ']Lﬁuﬁ’]uuﬁ%ﬂ']'i?ﬂuﬂﬂ'ﬁﬁ']u?ﬂuﬂL'gﬂx‘i 3(2-2-5)

Catering Operation and Management
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Structure and functions of the catering department, banquet management style,
banquet design, banquet planning, catering service, cost and profit calculation, marketing and sales

of events, catering operations and management training.

3573217 m'S’J'NLLNuLLazﬁ'ﬁumqiﬁﬂieLLiuLLaz‘vimLﬁm 3(3-0-6)

Planning and Development in Hotel and Tourism Business
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Characteristics of the products and services of the hotel business Analyze business
competitiveness, type, and level of strategy. Factors Influencing Strategy Formulation
Implementation of strategies Strategy assessment and review Strategic Management Case Studies for
Hotel Businesses.




3573406 mM3dansdeuandeuvaslsausu 3(2-2-5)

Environment Management of Hotel
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Global warming situation and consumption of natural resource energy in the service
industry standards and services of being a green hotel environmental policy and development sheet
waste management strategies in hotels corporate social to operation and management to be green

building design and construction energy saving and environmental conservation, safety, and hygiene.

3573408 N1359AN1981913 INBLAZITMITUIUNIYIA 3(2-2-5)

Thai and International Cuisine Management

o slneLazoIuIuING Jangunsal tededlss TngAuuaznisiamiou quounselu
N13UseNoUeIMs wAlATsN15UsENoUeIMs MIRnUuRn1susenauemisingwasamsuIuIvi

Thai and international cuisines, equipment, ingredients and preparation, food hygiene,

cooking techniques and Thai and international cooking practice.

3574920 Fununisvisafisanaznislssusy 3(2-2-5)

Hotel and Tourism Seminar
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Seminar process, discussion on the current situation in tourism and hospitality
business; national and international political, economic and social factors affecting tourism and hotel
business; opportunity for learners to express their opinions about the situation; application of
integrated knowledge in tourism and hospitality; situation analysis Listening to lectures from expert’s

further research from reliable sources and professional presentation of information and suggestions.

2.2.3 AgNAIYANILLAN 30 wein
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3571114 Uszinmansineanisviaaiion 3(2-2-5)

Thailand History for Tourism
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Definitions, principle, concept, method of historical study. division of history the origin
of Thai people division of Thai history Establishment and development of the Thai nation community
relations Integrating Thai history for tourism by giving a case study about Thai history in the context
of world history Historical understanding of tourist attractions as a source of knowledge Raising

awareness and realizing the value of history The impact of tourism on Thai history.

3571601 Mty Buarmatudmiunsvisaiisawaznislsusy 3(2-2-5)

Accounting and Finance for Tourism and Hotel
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Introduction to Accounting and Finance for Tourism and Hospitality, accounting operations
and preparation of financial statements, financial statement analysis, cost knowledge, internal control,

budgeting, basic knowledge of taxation, practice in accounting and finance for tourism and hotels.

3572524 mMsdnn1smavieaiisalaniznig 3(2-2-5)

Niche Tourism Management
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Definitions, importance, principles, concepts, characteristics, types of specialized
tourism arising from the concept of tourism according to special interests, impacts, motivations,
stakeholders in the tourism industry. Marketing for niche tourism Various tourism planning and

operations, new alternative tourism trends and case studies.

3572526 miﬁ'ﬂmiqiﬁamiﬁuLLazmiaanﬂ'ﬁlﬂﬂﬂmi 3(2-2-5)

Airline Business and Ticketing Management
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Definitions, importance, principles, concepts and components of the aviation industry.
aviation geography aviation rights Airlines and network Internet reservation and ticketing system
reading flight schedule passenger management international entry and exit ceremonies Customs
regulations Air Freight, Marketing, Personnel Management trends in the aviation industry airport
management an airline that offers international standards, charter and low cost, ticketing operations

and excursions.




3572527 N15IANIsIANIaIUUsEINal lneuasdLaun 3(2-2-5)

Thailand Festival, Traditional and Event Management
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Definitions, importance, principles, concepts, styles, characteristics, elements, types
of the history of the festival Traditions in each region of Thailand Folk games and sports, literature,
food and fruits, handicrafts, souvenirs, souvenirs, beliefs, Thai wisdom and traditions, as well as
theories and guidelines for preserving and preserving traditions and cultures in exhibition and event

management, event practical training.

3572530 nsdanisviaaiisndedinaAuaznanse 3(2-2-5)

Eco and Adventure Tourism Management
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Concepts, principles, components of ecotourism, processes, planning and
implementation of various forms of activities, natural resource and ecosystem management.
Preventing the impact of tourism activities Community participation in the development of
ecotourism roles, responsibilities and cooperation of those involved in conservation space
management Practicing for project implementation or field trips.

3572533 mMsdan1snsvieafisauunvid 3(2-2-5)

International Tourism Management
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Concepts and principles of tourism management in countries in the Americas, Europe,
Asia, Oceania, especially ASEAN countries. in terms of important tourist attractions in terms of arts and
culture, way of life, economy and society Organizational policies and strategies for promoting tourism
marketing in each country Analysis of economic, social, environmental, technological impacts, trends in

connection with travel routes, case studies, or study abroad trips.

3572535 N133AN1533n L 3(2-2-5)

Mice Business Management
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Definitions, meanings, importance and backeround of MICE, factors promoting the
expansion of MICE tourism business, importance and benefits of MICE, criteria for consideration of MICE
organizing country, PCO business, PEO business, show organization business, DMC business, marketing
management, strategic management, financial and investment management, human resources
management, service provision management, application of technologies, organizational evaluation

and significant indicators of MICE business and practical training or onsite study tour.

3572538 mslaSewisaiiewinudeddva 3(2-2-5)

Digital Storytelling for Tourism
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Definitions, importance, principles, concepts, travel storytelling creative thinking skills
based on audience analysis Basic principles of digital media The idea of creating new media
Techniques for using basic equipment and software in digital storytelling for documentary tourism,

creative and ethical entertainment, and digital media rights management. narrative presentation.

3572539 msvieafiendaTausssu 3(2-2-5)

Cultural Tourism
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Definitions, importance, principles, concepts of cultural tourism Principles of cultural
tourism management, analysis of cultural tourism management models Cultural tourist behavior Cultural

tourism promotion activities Guidelines for sustainable cultural tourism development.

3572542 ufanssunsvieaiieagalui 3(2-2-5)

Modern Tourism Innovation
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Definitions, importance, principles, concepts of tourism innovation identity search
Development of tourism products to create added value, symbols, extensions to the tourism market
management Environmental factors and infrastructure development modern marketing Travel




enterprises and startups Developing tourism value chains and collaborating networks with
government and private agencies both domestically and internationally.

3572543 nﬂiﬂa\al,ﬁaq%w,aa'lﬂ 3(2-2-5)

Smart Tourism

AUNLIEY ANNIT WUIAA ﬂ??ﬂﬁ?ﬁmsﬂﬂﬂﬂﬂiﬁﬂﬂLW?]IEJ’JGU’]EUQQ'WQ LVlﬂIuIagﬂ/i@\‘iLﬁEJ’JLﬁﬁ@u
939 walulagnnadiou dan1mnwIndeuny daandnnssuneunilnes 3’eNiU§‘1JLLUUﬂ’]iVI@QLV]?J’JTJﬂWﬁGUI%N
ﬂ?iﬂiuﬂﬂmisﬁmﬂiuia?JﬂﬂVlaL‘WE]ﬂ’]ﬁVI’eNLV]EJ’J LL‘L!’JI‘H&Iﬂ’]ﬁL‘U’ﬁEJTJLL‘lJa\‘l‘Wi]WﬂiilluﬂVl@ﬂL‘VlEJ’J ﬂaEJ‘Vlﬁﬂ’]i
‘Uﬂﬂ?iﬂﬁuﬁ‘Uﬂ’ﬁﬂJﬂ’]i‘V}B\‘lLV]EJ’JN’]UiuUU‘ﬂQJJQJ}’]Uiu@@i ms‘gsmmimmaﬂLﬂawﬂsuaumsmmi
viouflgarugsiansvieadion nsdiinw vonsufiRcnuszninabou

Definitions, principles, concepts and importance of smart tourism Virtual tourism
technology, Augmented Reality, Platform to support the new normal tourism model Application of
digital technology for tourism Trends in tourist behavior change Strategies for managing tourism
experiences through artificial intelligence, integrating the exchange of tourism experiences through
tourism businesses, case studies, or practice during classes.

3574918 TAssnuAsiaLINTYiaaLiien 3(2-2-5)

Tourism Development Project
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Definition, meaning, importance, planning, management, writing of tourism projects.
principles of sustainable tourism; processes; systematic study methods. to achieve the goal Human
resource management and details of activities, forecasts, directions, duration of work. Performance
of activities within the project based on the relationship between resources, time, budget, tool
application. technology equipment or modern knowledge There is a project practice or practicing
professional practice while studying in the course.

3571407 mni‘]ué’ﬂiznaumsqsﬁaﬁﬁn 3(3-0-6)
Entrepreneurship in Accommodation Business
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Meaning and importance of being an accommodation business entrepreneur,

professional ethics, relevant law, entrepreneurship process, entrepreneur's essential skills, business

environment analysis, business plan, resource management, business risk management and social

responsibility.




3572308 Aavznisvinvualng 3(2-2-5)

Art of Thai Dessert
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The history of Thai desserts, raw materials and storage, equipment used in making
Thai desserts, basic knowledge about Thai desserts, basic Thai dessert recipes, the art of making Thai

desserts, cost calculation, practicing on making Thai desserts.

3572309 Aauzn1svinvulau 3(2-2-5)

Art of Bakery
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Type of pastries, raw material knowledge, raw material selection and storage methods,
equipment used for baking, basic pastry recipes, baking techniques, cost calculation, bakery making

practice.

3572310 Aauzn1TIAANKANDINT 3(2-2-5)
Art of Food Decoration
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The importance of the art of food styling, principles in the art of food decoration, raw
material selection, raw material shredding, carving, elements of food styling art, techniques and

methods of food decoration, food decoration practice.

3572544 N1353ANT333NAT0E1518Y 3(3-0-6)

Cruise Business Management
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Meaning, type of cruise business, cruise ship business elements, nature of business
operations, agencies related to the cruise business, liaison, human resource management on cruise

ships, port management, product presentation and customer service on cruise ships.

3572545 N133AN1IAANINUINITTUT AL TusH 3(3-0-6)
Service Quality Management in Hotel Business
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Meaning and importance of service quality management, designing a blueprint for
hospitality services, setting quality control standards, service quality channel management, assessing
the dimensions of service quality and satisfaction in the hotel system.

3573218 AIANTUIIULAZNITIANITANAIATT 3(2-2-5)

Restaurant Operation and Management
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Restaurant management structure, responsibilities, style of restaurant management,
service model, types of food and beverage items, restaurant service, restaurant marketing, Restaurant

Operations and Management Training.

3573407 N153AN1333NEU 2(2-2-5)

Spa Management
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i finusuiaseuresfutRnulunsosunun duneunisuinisgndn wualiiuvesgsiaaus damuas
wwImeAludmsugsivau

The evolution of the spa business, type of spa, elements of a spa business, Spa
business management, duties and responsibilities of the operators in each department customer

service process, spa business trends, problems and solutions for spa business.

3573409 A15INNITNISUIAISUNS 3(2-2-5)

Bar Service Management

Tnssai1avosununiAdasf Ussiamiazesi Msnasiosiy guasailaioslefldluung
NSLATENANUNSBUNDUTUAUIS LagUAUuTs N1SEDALUULATINILALUNS RLUULUaU ms%’mmqﬁuﬁdau
#19 ‘) LLﬁSﬂWiV‘l”]ﬂ’mﬂJﬁzaﬁﬂ‘ﬁUﬁU%ﬂ'ﬁ szwmuqum% ﬂ{’]MSJ’]EJﬁLﬁIEJ’JGZQJjENﬁUﬂ’]SGUWEJLLﬁ%U%ﬂ’]iLﬂ%‘BQaN
woaNeFRd N1IAIVANAREDN mslvuinsieiesin Mmsdnvhaenusenveiiesinyszdiu msdamsde
Yoapuveuan HnufRnumsnamesesiuiilifiueansseduaziiioanasednugnsumsgiuaina ns
YIPWaTNIN

The structure of the beverage department drink type Mixing drinks bar tools
Preparation before bar opening and closing, bar design and planning, floor plan layout, space
allocation and cleaning of service areas. bar control system Laws relating to the sale and service of
alcoholic beverages stock control serving drinks Preparation of daily beverage sales reports handling
of guest complaints Practice in mixing non- alcoholic and alcoholic beverages according to
international standard formulas. Making tea and coffee.




3573410 N15IANITIIUBLIUN 3(2-2-5)

Event Management

ALY NguE NTALTEUNT MsUtaUe N1sasukarnIsUsEEuNg WIAATId R0
MsdnnuinIsAnsULansduALazuB i MsiinufdRniseudiiui msdafanssumenisnaiatite
NSAIESUNTVIBLAENINAIN NSTRLINSNeInTYARalTEiauIANansaa BT llAudwey

Meaning, theories, operation, presentation, conclusion and evaluation, significant
concepts of exhibition and event management, event practical training. Organizing marketing
activities for sales promotion and marketing Developing human resources to have knowledge and

competence in events to be proficient.

3573411 N1359ANNSIABN 3(3-0-6)

Resort Management

ANUNIIBRAEITAUINITYRTER N UseianTaedn JULUUNITUTMISIsAaTassy n1s
AAsizvinaianazwgAnssuvesinvie o n1sinnisianssnluiaesn n1sesnuuugiiviaduas
amwumé’au ?iﬂé)WU’JEJﬂ’NQJﬁ%ﬂ’Jﬂ ﬂ?ﬁIﬁU%ﬂ’ﬁﬂ’]i’l’NLLB»J‘H?%‘U‘Uﬂ’ﬁ(’ﬁ’]L‘ﬁ‘u&’m

The meaning and evolution of the resort, resort type, resort business management
model, market analysis and tourist behavior, managing activities in the resort, landscape and

environment design, facilities, operations system planning service.

(2) NFUIVINYIANUTENALNDNITDITN 15 wiaefn

LEBNITHUNFUIVINTWIDINGY %30 NFUIVINTEIAY %38 NFUAYY
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1. nguIvINWIBINgY
3571712 MEsangedmiunsvinafisauaznislseusy 3(2-2-5)

English for Tourism and Hotel

Fdwdt uazdiunu mundinguituguilldlugsiadunisiendieauarssialssusufed
AMTIRIgRAMNTIIM TvioaTielutsesszdulan seduYRE warsERUTLYY

An overview of tourism and hotel, national and community perspectives basic vocabulary
and expressions commonly used in tourism and hotel business. practice English skills.

3571713 AMEBINgEa MU ENGnuviaafien 3(2-2-5)

English for Travel Agents

Adndt drunu wazlassadaniudanguiiltlugsiaduiisanazgsiafunuvioniion ms
AasieUszanuruiunisnuiifeddes Tswsy $1uenms Suvievesiisedn nsleusienisiniien nns
thiauesemsifies uazmadouenansdu 9 MAvrdestugsiadilen fnsvirudnwm

English vocabulary, expressions and structures used in tourism and travel agencies.
Liaison with relevant department, hotels, restaurants, and souvenir shops. Writing a monologue for
tour guide. Presentation of tour programs and writing other documents related to tourism business.
Field trip required.




3571714 awdanquamiusuiaamaduazdiniien 3(2-2-5)

English for Tour Guiding and Tour Leader

M dnu waglassaiunmiifeadestunuiagmaduaziiinior nsaumnlu
anunsalingg msuenfiame mssunsdesnd Annslideyauurianiuivieaiiod Wumstheuuay
mMsufien muuansiunaasiinn Ineuenansiildlunisdiunie nsdeutudindeniny deanslu
sULUUAY uazUszmiasnefgates Tnsvirudng

English Vocabulary, idiom and language structure involved with Tour Guide s and tour
leaders. Conversation in various situations. Giving information about destinations and itineraries. Field
trip required.

3571715 AMYIDINUEINTUUUINITEIUNTN 3(2-2-5)

English for Front Office Operation

mmé’aﬂqwﬂLumuU‘%miﬁ’;wﬁﬂ ABINGY VAYBWRINN N13ABUTU N1sawmetleu N3
ﬁ]ﬂﬂ?i@’]ﬂﬂllﬂ'ﬁ” ﬂ'ﬁ‘lﬁﬂ'ﬁ?ﬂlﬁ’]i%@ﬂﬁ ﬂ'ﬁiﬁ‘Uiﬂ’ﬁIVﬁﬂWﬂ ﬂ’]’ﬂWUiﬂ'ﬁGMiﬂEl ﬁuﬁl‘UﬁﬂWiﬁiﬂ’ﬂ 155U
ﬂ‘u‘Vl@\‘i‘Wﬂ ﬂ’]ﬂ%ﬂﬁﬂ’]iﬂ?isﬁ’ﬁuwu LLauﬁ’m‘Uiﬂ’ﬁ@u b VILﬂS’J‘U@QﬂUQWUW@H‘iUﬁ’JUMU’] ﬂ?i‘ﬂiuﬁﬁ‘u\‘i"luﬂ‘U
LRUNANS 9 GU’ENINLLiiJ wammmuaumamiuu ﬂ?iLLmsUﬂ’J’WiJ‘UﬂLLENLLauﬂ’Wﬁ‘Viu‘U@ﬂQﬂﬂ'1 HAvinwenIs
Tdnwdanguluaruuinisdiunin

English at the front desk, English vocabulary, room types, reception, registration,
baggage handling, information service, telephone service, safe deposit box service, business center,
reception. Returning rooms, providing payment services, and other hospitality related tasks,
coordinating with different departments of hotels, travel agencies and airlines, resolving customer
disputes and complaints, practice English skills.

3571716 ANEBINYEAMIUNUUITMIDIMITNAZIAS DAY 3(2-2-5)

English for Food and Beverage Services

m‘maaﬂq‘lﬂumuusmsmmmavmiamu ﬂ’]ﬂ‘W‘V]G]'N"] WU UseLnniazsinved
DIV Lﬂi@ﬂﬂll llEJEJ']‘W]i I1YNIIVINT EJ‘IJﬂim‘VITL“U‘UUIG]uEJTW]i mmﬁ‘lmﬂmmLawuwmuaumwm
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English in food and beverage service, vocabulary in types of food, beverage service,
meals, food items, tableware Problem solving and etiquette, taking food orders, general information

management in restaurants and practice English skills.

2. NEUIVINAY
3571811 AIUAIMIUAMIUNTTaTIEIMAZNITL T T 3(2-2-5)

Chinese for Tourism and Hotel

o v & ° & a deve o a i a c{' o

?ﬂﬂ‘W‘VILLazﬁTL!’JU‘W‘L@’WUﬂﬁw’lﬁ]uﬂiaﬂﬂuwﬂﬂiuqiﬂ%ﬂ’]i‘Vl’eNL‘VIEJ’JLLaSﬂ’]iINLLiiJ WNEYINY
mwmmax‘iqmmﬂmiimmiv}'auﬁaﬂugmaﬂizﬁﬂaﬂ FLAUVIA LAYITAUYUTY fmsviAuAn

Basic Chinese vocabulary and expressions commonly used in tourism and
hospitality. On the overview of the tourism industry from a global, national and community

perspective. have a field trip.




3571812 Aedudnsuuendaunuvieaiien 3(2-2-5)

Chinese for Travel Agent

mdniduiukarlaseaiianuIuildlumsnunisveniisn nsfiaseuszaiuauiy
uwuniAITes Tsausy $uems uaziuvevesiiszdn msileuunyaauidsidmiviaaman n1s
thiauelusunsunsuagmadouena1sdu q MAgtesiugsanisvienilen

Chinese vocabulary, idioms and structures used in travel agencies Liaison with
relevant departments, hotels, restaurants, and souvenir shops. Writing a monologue for a guide

Presentation of tour programs and writing other documents related to tourism business.

3571813 awudmiunusiaamaduasdiniien 3(2-2-5)

Chinese for Tour Guide and Tour Leader

Admsinnw nwIudruiuuarlassaienwiiisadesiusiaanaduag s ans
aunuluanunisalingg Wdeyaifafugamnetaematazusunsiduma dnsirudnw

Chinese vocabulary, expressions, and language structures related to tour guides and
tour leaders. Conversation in various situations Provides information about destinations and travel

plans have a field trip

3571814 ANIUAIMTUSIUUIN TN 3(2-2-5)

Chinese for Front Office Operation

A FUUNUUTNTEIUNT AANINIIU FTAYBITBIRN N1SADUSU N1Tamzideun A1s
Famseudunise nsusmMsTnansteya nsliusnsinsdnd nislvuinisdlisde auduinisssia My
Autaain NsliudnIsnstisediu wasuusnsou q fiietestunudeududiumin nsuszaunuiu
uwuneing 9 vedlsausy Wismihieuazaonstu maudlvenadauduazidmivesgnii Anvinuensld
AAUTUNUUT AN

Chinese at the front desk, Chinese vocabulary, room types, reception, registration,
baggage handling, information service, telephone service, safe deposit box service, business center,
reception. Returning rooms, providing payment services, and other hospitality related tasks,
coordinating with different departments of hotels, travel agencies and airlines, resolving customer
disputes and complaints, practice Chinese skills.

3571815 ATHIRUFMF VUM IO MITHALLAS AN 3(2-2-5)

Chinese for Food and Beverage Services

MFUluUUINIToIMIHAZIAS DIAY AFNYIAN9Y) 1T UTeLAnuazsinuese1is
LAZATDIRY 1180115 T18NNTENINT Qﬂﬂiaiﬁiﬁz’fuumzmmi nsuAlatdgynianizninagsuisem nssu
Mdse s nmsuimsteyarlulufuemsuasiinnugmslinmwiulunuuinisemsuaziadosiu

Chinese in food and beverage service, vocabulary in types of food, beverage service,
meals, food items, tableware Problem solving and etiquette, taking food orders, general information
management in restaurants and practice Chinese skills.




3. ngudvnegvu

3571911 mmzﬁﬂué’m%’umsﬁaaL‘ﬁmua:mﬂsmw 3(2-2-5)

Japanese for Tourism and Hotel

Fdwvinazduiugunungluilldsumlvlugshensveniisrwasnislsusy et
AmsnmesgRamnsIInEvisaiedlutuessziulan sefUT R warsdurivy Tnsvimufng

Basic Japanese vocabulary and expressions commonly used in tourism and hospitality
businesses. On the overview of the tourism industry from a global, national and community

perspective. have a field trip.

3571912 g ludmiuuTimiunuvisuilen 3(2-2-5)

Japanese for Travel Agent

Adnviduunaglassaiunnguuilflumbenunsieniisy msfndeuszausuiy
unundiAgIdes Tssusy $ruems waziuvisvesiissdn nmsdsuunyaauideidmivianmand n1s
Ynauelusunsuisuaznisideuenansdu 9 ﬁLﬁﬂ’]‘ﬁ@x‘iﬁUﬁjﬁﬂmﬁﬂaﬂLﬁm

Japanese Vocabulary, Idioms, and Structures Used in Travel Agencies Liaison with
relevant departments, hotels, restaurants, and souvenir shops. Writing a monologue for a guide
Presentation of tour programs and writing other documents related to tourism business.

3571913 awgudmiunudagmaduazfiinien 3(2-2-5)

Japanese for Tour Guide and Tour Leader

AdnvinuawngUudnnuuaslasaiuamwmifeadestutaamaduagimiiivhg ns
auninluaniumsalineg TideyaRetugemneUatematazununisiiuns Snsvirudn

Japanese vocabulary, expressions, and language structures related to tour guides and
tour leaders. Conversation in various situations Provides information about destinations and travel

plans have a field trip.

3571914 awdiudmiunuuinisdaunt 3(2-2-5)

Japanese for Front Office Operation

awdduluauunisdumt mdvianundu slavewiesin msdeusu nisameidou
NFIANITIUENNTTE MTUINISYNANsTeya MTlUSNsIngdnd n1slviusnisdsde Audusnisssia ns
Sufurosin nmsliuinisnistissidu warauudnisdu q MAvitestunudeusudiunti nsuszanunu
fuusunsng q veslsausy Uidminiuaraiensdu mudlvnudaudaazidmivesgnin Aninwe
nsldaundulusnuuinisaiumi

Japanese at the front desk, Japanese vocabulary, room types, reception, registration,
baggage handling, information service, telephone service, safe deposit box service, business center,
reception. Returning rooms, providing payment services, and other hospitality related tasks,
coordinating with different departments of hotels, travel agencies and airlines, resolving customer
disputes and complaints, practice Japanese skills.




3571915 awdiludmiuanuuinseuasaTesau 3(2-2-5)

Japanese for Food and Beverage Services

awdUulunuuiniseniuagiaiosiu Adwiiingg 1wy Ussnvuazeiavesems
wazAIea fo1vs 11501 Qﬂﬂszﬁﬁ'ﬁuﬂﬁsmmi nsuAlatyniameninagiisem nssu
Adsevns msvimsteyarmlvluduemsuasiininuensldnundUulunuuinsemuasiedesia

Japanese in food and beverage service, vocabulary in types of food, beverage service,
meals, food items, tableware Problem solving and etiquette, taking food orders, general information
management in restaurants and practice Japanese skills.

2.3) AEnUszaun1saldvInvsaannafnen lddoendn 6 waena
(igiSewdenFewivtnuszaunisaliviBnviseaunafinen anuidenizew)
3573806 HAnUszaunsaldvannisvisadfisauaznislseusy 6(540)

Professional Experience in Tourism and Hotel

miﬂﬂﬂszfmmmﬁm%whmaqmmmsmmwiaﬂl,ﬁmLLazqiﬁﬂIsﬂLLﬁu lunihgunse
anuUsznounsiiigates dalvinsusuilmanaztaduimanieafureazidenveinisinamu naenau
pAuTelam TetausuuziwImalatym

Professional experience training in the tourism and hotel industry in the relevant
departments or establishments Provide orientation and finalization on the details of the internship.
as well as discussing problems Suggestions for solutions.

3574806 ﬁ‘lﬂﬁﬁ]ﬁﬂﬂ’]ﬂﬂiﬁaﬂL‘ﬁ&l’)LLﬁ%ﬂﬂﬂi\iLLiu 6(540)

Co-operation Education in Tourism and Hotel

hdnuuftRnarinteddnmadunaaiouduwinnuiansfugaamnssuns
vioafigiuazgsialsausy Tumheau anuuszneums asu 1 mansiSeuaniadnu(iiolidesnin 16
das) audtane3univun LﬁaLa%é‘umiﬂﬁﬁamuué’aﬁfﬂﬁﬂma3§aﬂﬁaiwmu%ﬁms WATULEUBNA
nsludfoRnudenananssluaein Wevinmsussdunaliiulagfnnnuausziduueirasdivinu
aviafny wiinafimusumsuftRnuluaniulszneunstagansninms

Students perform full-time professional or academic work as a temporary employee in
the tourism industry and hotel business in an agency or establishment for one semester of co-operative
education (or not less than 16 weeks) as specified by the field of study. Upon completion of the
practice, students are required to submit an academic report. and present the results of their work to
the faculty members in the field To pass the assessment by measuring the results of the cooperative
education advisors. Employees who control operations in the workplace and from academic reports

3. MUINIYNFDNLES Laitaendn 6 miqenn
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