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vdngasAaumansUndin a1v3vinisvieadien (dngnsaasnnun)
Bachelor of Arts Program in Tourism (Bilingual Program)
Rauranstudin (n13viaaiilen) Bachelor of Arts (Tourism)
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AMUIUNUIBNA
ﬁi’wmuwu'aaﬁmiwmaawé’ﬂqmﬂﬂﬁaaﬂdw 127 %ueAe

Taseafraviangns
1. vanduAneiiald lddesndn 24 waein
1.1 AUsAY 16 wiwdn
1.2 3v1den 8  wiwhe
2. vundvaniy  ldtdesndn 97  wulEnA
2.1 nguimiugIuindn 24 wene
2.2 NFITaNIEAY 66  nein
2.2.1 Ueeu 36 Wuwne
2.2.2 v n@en 30 WA
(1) Frndenmenisviendien 15 wiwfn
(2) FrmwsUszmaiionuTn 15 wiwfn
2.3 nauivHnUsyaun1salivdn viseaniafing 7 Wi
3. vy denes  laddiesndn 6  wuenn
378391
1. nuandvdnwnaly Lideendn 24  wi2whn
1.1 A¥1UsAU 16  wuwAa
0100101 M lveuazansaunaiiomuTin 2(2-1-5)
Thai Language and Information for Life Development
0100102 TinwrAoasnudingulumnissed 21 3(2-2-5)
English Communication Skills in the 21 Century
0100103 Al 3(2-2-5)

Thai Living
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0100104 TUUsIIUNINGY 2(1-2-3)
Cultural Happiness

0100105 wawloslaniiug 2(1-2-3)
Good Global Citizen

0100106 AANANTINANTITN 2(1-2-3)
Smart Life through Smart Thinking

0100107 FUNNKALNITOBNAAINY 2(1-2-3)

Health and Exercise
2.2 3yu@en 8 wu2enn

yalvidiSeulmSeuiuasimuvinee saunsaudnuuzHIumansag 9 a1ui

Aseuauly Fnnulidesndt 8 miiefin

0200201 msasrnelaanveundeld 2(1-2-3)
Creating Income from Leftovers

0200202 nsassasIAuInnssumewmalulad 2(1-2-3)
Creating Innovation with Technology

0200203 miaamﬁ'a@mmw?ﬁm 2(1-2-3)
Saving for Quality of Life

0200204 nENEINIMmzLaRazneil 2(1-2-3)
Marine and Coastal Resources

0200205 ywmaludInusedniu 2(1-2-3)
Mutelu in Daily Life

0200206 syuuTenstuiinUsedniu 2(1-2-3)
The Bureaucracy in Daily Life

0200207 dandinfunsvieadien 2(1-2-3)
Lifestyle and Tourism

0200208 Weneanslulantagiu 2(1-2-3)
Science in Today’s World

0200209 AUAALNITIN 2(1-2-3)
Life Balance

0200210  uiBieTiniduay 2(1-2-3)
Peaceful Means for a Happy Life

0200211 Faundeuiineanuuuls 2(1-2-3)

Designable Good Environment

0200212 33 wihfivesUserwulutiosdu 2(1-2-3)
Rights and Duties of Local Citizens

0200213 sysundviaduivla lagzenn 2(1-2-3)
Good Governance and Youngster with Good Heart

0200214 533uANOTING 21-2-3)
Good Dharma for Good Life
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0200215 WAUNFINAIEUS 2(1-2-3)
Life Development through Meditation

0200216 nsInNITUEuTInUszaiu 2(1-2-3)
Tradesman Skills Management in Daily Life

0200217 NSAAAATIEY 2(1-2-3)
Happy Marketing

0200218 NNSUINT087198991TN 2(1-2-3)
Professional Service

0200219 maaSedludenisa 2(1-2-3)
Storytelling in Digital Media

0200220 \nwasiensWaLegedady 2(1-2-3)
Agriculture for Sustainable Development

0200221 Winlulanfavia 2(1-2-3)
Life in a Digital World

0200222 WAUTIANIUNITADAUNITEY 2(1-2-3)
Developing Life through Lesson Learned

0200223 vioafivuaugulugaraa 2(1-2-3)
Happy Traveling in The Digital Era

0200224 A UUTInUTEITU 2(1-2-3)
Chinese Language in Daily Life

0200225 NNYEN19101A250ANAUNUR 2(1-2-3)
Survival Skill in Emergency Situation

0200226 Wndiudiaumania 2(1-2-3)
New Normal with Digital Society

0200227 uwaaBeudiBainsassdluamssed 21 2(1-2-3)

Creative Learning Spaces in the 21°" Century

0200228 AanssuasassAtiion1sSeuinasadin 2(1-2-3)
Creative Activities for Lifelong Learning

0200229 nuNsAneaLaLlsaduuds 2(1-2-3)
Educational Games for Active Citizen Development

0200230 IINeUUINSEALY 2(1-2-3)
Psychology New Age Service

0200231 IningoRaunnunndin 2(1-2-3)
Psychology for Life Quality Development

0200232 Indiinlunaidiesn1sunases 2(1-2-3)
Political and Governance Awareness

0200233 FONANIIBTA NS UNTATNETIA 2(1-2-3)
Soft Power for Creativity

0200234 AusflodmiunsRmu ey 2(1-2-3)

Cooperation for Local Development
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0200235 ﬁaﬂzmsmmlﬁaqmmw 2(1-2-3)
Performing Arts for Health
0200236 Auwndeudunisiuasuuyas 2(1-2-3)

Environment with Changes

2. vamdvuanie  Litesnd 97  wqEhn
2.1 NGNIYPINUFIUIYIIN 24 wlaefn
3571118 RAMNITUNTRN NI UBIRY 3(3-0-6)

Introduction to Tourism Industry

3571119 Q‘ﬁmam%uasm%wsnﬂsmwiauﬁmvmﬁismﬂa 3(3-0-6)
Tourism Geography and Natural Resources

3571210 weluladAdvadiontsvioadien 3(2-2-5)
Digital Technology for Tourism

3571211 wiawlonfiendaseiimans favs uayausssy 3(3-0-6)
History, Art, and Cultural Tourist Attractions

3571304 ININYINITUINTUALNTHAIUIUAGNA N 3(2-2-5)
Service Psychology and Personality Development

3571305 waAnssuinviesienagnsieanstnu ansssu 3(3-0-6)
Tourist Behavior and Cross-cultural Communication

3571306 mMsdamminensuydiiiogsnanisvieilen 3(3-0-6)
Human Resources Management for Tourism Business

3571504 nQVing 9385TTNNAzANL SURRYEURedIALLBNNTYIDNTEN 3(3-0-6)

Laws Ethics and Social Responsibility for Tourism

UGG : NUIAIYLANE NEUTVINUTININITN FanisiFeunisasulasldniwlneaiueg
AWINgY drdIun 60:40 snLIUIVINGMNNEY A3EFITULATLATANUSURRYRUsBdIALLTIO N5 VD97
gouluntwilve

2.2 NFUABNANIEAIU 66  wiein
2.2.1 FyUeAu 36  nqgin
3571204  wennisdanwen 3(2-2-5)

Principles of Tour Guide

3571603 nMsdnduaynmsiuiiessiaviosilen 3(2-2-5)
Accounting and Finance for Tourism Business

3572102 ganansinuagnsUI Mo aionsvieuiien 3(2-2-5)
Lodging Business and Food Service for Tourism

3572204 Tadafndifiontsviondien 3(3-0-6)
Logistics for Tourism

3572205 mMsviesiieregradimnuiuiinvey 3(3-0-6)
Responsible Tourism

3572406 Msna1aRITaLiienIsvioien 3(3-0-6)
Digital Marketing for Tourism
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3572407 NFIANITNUBLIUN 3(2-2-5)
Event Management
3572523 AiVRIRTII 3(2-2-5)

Tour Leader

3573219 geRaiuiganaynsdatiiien 3(2-2-5)
Tourist Business and Tour Operations

3573703 MINaUHULaEimINTiouTleTanagns 3(2-2-5)
Strategic Tourism Planning and Development

3573704 Useifusauaioiunisvieadien 3(2-2-5)
Contemporary Issues in Tourism

3574915 MIsedumsvioaiionded 3(2-2-5)

Introduction to Research in Tourism

UBNA © NIAIT NN NFITIanIzaAIL Fdidu dnnsseunisaeulasldniwiveaiug
A8Inge dndiudl 50:50 enviunsdgnasnisiuiiegsnavieuiienaeuiuniwlng

2.2.2 \@ant3su 30 wilehn
(1) Avndennienisviaadien 15 wudlena
3572103 NuUsMsduminlugaannIsuUINIg 3(2-2-5)
Front Office Service in Hospitality Industry
3572516 msvieadiendenns 3(3-0-6)
Gastronomy Tourism
3572517 Mol deedeassd 3(3-0-6)
Creative Tourism
3572518 msvieaflelagray 3(3-0-6)
Community-based Tourism
3572519 mMeeufionBsgunm 3(3-0-6)
Health Tourism
3572521 mMvieaflendanuns 3(3-0-6)
Agrotourism
3573412 mié’]’mmimmL‘ﬁ'mLLazmag"Eﬂqmluqmmwmiumiviamﬁm 3(3-0-6)

Risk and Crisis Management in the Tourism Industry

3573413 msduuszneumsgsiauinig 3(3-0-6)
Entrepreneurship in Service Business

3673414 nefieuddinuazaanyse 3(3-0-6)
Sport and Adventure Tourism

3574101 §3n9ansiu 3(3-0-6)

]

Airline Business
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(2) F1NYIRIUTSNANBITUDITN 15 wienn

Y

tnfnwideniseulaiiies 1 nguinniw Inulidesndn 15 mihefs

(1) NGUIVINYIBING Y

3571706 mwdanguilonvieadien 1 3(2-2-5)
English for Tourism |

3571707 mwdanguiionsvioadien 2 3(2-2-5)
English for Tourism |l

3571708 mwdanguidionsvieadien 3 3(2-2-5)
English for Tourism Il

3571722 Mg msuliaamen 1 3(2-2-5)
English for Tourist Guide |

3571723 NBIng UM UsiRRWen 2 3(2-2-5)

English for Tourist Guide Il

(2) nFUIVINTIAY

3571806 MeRuiemsvioadien 1 3(2-2-5)
Chinese for Tourism |

3671807 MyAuienioudien 2 3(2-2-5)
Chinese for Tourism ||

3571808 MeAuiionsviondien 3 3(2-2-5)
Chinese for Tourism |l

3571809 AeIudwsulinamean 1 3(2-2-5)
Chinese for Tourist Guide |

3571810 AU s usinawmen 2 3(2-2-5)

Chinese for Tourist Guide |l

(3) nguivinendity

3571906 mm@ﬂmﬁamwimﬁm 1 3(2-2-5)
Japanese for Tourism |

3571907 ﬂﬂwﬂﬁﬂuLﬁaﬂWiﬂQQLﬁaa 2 3(2-2-5)
Japanese for Tourism |l

3571908 ﬂ’]‘lsmji!mﬁ’e]mivi@%ﬁﬂﬁ 3 3(2-2-5)
Japanese for Tourism Il

3571909 mmmjﬂuﬁm%’uﬁﬂmmﬁ 1 3(2-2-5)
Japanese for Tourist Guide |

3571910 mmzﬁﬁuﬁm%’uﬁﬂmwﬁﬁ 2 3(2-2-5)

Japanese for Tourist Guide |l
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4) NGUIYINTWUNE

3572701 Mennvaiieneadien 1 3(2-2-5)
Korea for Tourism |

3572702 MennvRlensioudien 2 3(2-2-5)
Korea for Tourism |l

3572703 MennvRiensvieudien 3 3(2-2-5)
Korea for Tourism lI

3572704 M madmiudaamen 1 3(2-2-5)
Korea for Tourist Guide |

3572705 AR mSUlinawmen 2 3(2-2-5)

Korea for Tourist Guide |l

2.3 ngudriEnUszaun1salivndn wisannafnen 7 viaefin

3573803 mswsesilnUszaunsainTnaseadien 2(90)
Preparation for Tourism Professional Internship

3573804 msfinUszaunsaBuTnnisvieadien 5(450)
Tourism Professional Internship
%30

3574803 mawSeufinaniadnuinisvieuiien 1(45)
Preparation of Tourism Cooperative

3574804 andafnwInviodion 6(540)

Tourism Cooperation Education

3. wuandvudends  ladesndn 6 wilEAn
donmnseinideaeuluiminedenesguszuas Inglisdeutunmeiniinedou
1ILA7 LLﬁZ(ﬁENIliL‘ﬂﬂi’]ﬂaﬁmﬁﬁﬁwuﬂiﬁﬁﬂﬂﬂﬂlﬂﬁﬁ%ﬂ’sEJﬁ@ﬁ’miummsflmiﬁ’]L%ﬁ]%ﬁﬂigj@liSUENE‘W‘U’]"}‘U’]
i FanAnwawsaidendeuldmunnuatuazauayls
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A195UNYI183UN
1. wuandvdnealy  hideendn 24 viaenn
1.1 A¥1UsAU 16 wuqenn
0100101 mis}'ﬂ,mlLLazmiaummﬁaﬁmm%m 2(2-1-5)

Thai Language and Information for Life Development
n19seuin1wlng N5l n15eIudiATIeRals n1sauAuaITauIA N1TAALEDN
d@13dULN e ﬂ’]ﬁﬁqlJﬂLﬁ‘U N5USEEU YN¥ENSIN 19 INewazN1S3eUS BENSEUWA N1591999aN5dUNA
waznsiauesUluUsg 9
Learning Thai language, listening, reading analysis, information retrieval, selecting
information storage, evaluation, Thai Language skills and information composition. Reference

information and presentation in various pattern.

0100102  vinwedeansnwdanguluanissud 21 3(2-2-5)
English Communication Skills in the 21°* Century

faunaussnugnsioaniudinguiiadnue fls wa 01u uandou luTinUsediy
TuvSuniunndrsegradunienisualiifunians Anldarwiedrsgndes adeaundd wmuizas
fuszavBamuazihila aeandeanunsouanigiu CEFR dmadnuuznsiSeuiueanuies auina
gnslunmsiFeu Wannnagnslunsenu Mauumseu sruiierundla smudein sruegdiansma
SoudiBnsasddminndingy Wannnagudlumsismsusseiglutudou aatufinnisilsnisussens
Wauinwgmaiuaguainnseiu WeuazvieunsFeus ysanmsimuinwendndulummssui 21

Communicative competence development in English communication skills:
listening, speaking, reading and writing in various contexts using informal and formal expressions
with emphasis on accuracy, fluency, appropriateness, effectiveness, and confidence. Integrating
the language skills with CEFR framework, improvement learning strategies, enhancement reading
strategies in English, planning in reading, reading for comprehension, active reading, reading
critically, word formation, improvement academic listening strategies, note taking, writing a
summary, reflective learning journal writing and 2 1°' century skills: self-directed learning skills,
collaborative skills, decision-making skills, creativity, critical thinking skills, cultural awareness and
other essential skills through communicative activities, innovative teaching materials and modern

information technology.

0100103 Ainlng 3(2-2-5)
Thai Living

a

UseiRenansydlng dnwaedtdinlneg Jausssulve glidyailve wnAndainsday
ANUVNNYUALTITUYIAVDITIN NMIANRUIINYETTAMULLIAAUILAEUSVEYT OB HaTLUIAATNIINTS
WU e NI II¥As UStavesasugianeiies Inetanludenulve nmsdnsiufanssudn

naarans TS lewl
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History of Thailand, characteristics of Thai living, Thai culture, Thai wisdom,
concept of social engineer, meaning and nature of life developing, life skills through religion and
philosophy, development theory and concepts from royal initiatives, Philosophy of Sufficiency
Economy, volunteering spirit in Thai society, participating in activities of volunteering spirit and
public benefit.

0100104  YWUFITNUIGY 2(1-2-3)
Cultural Happiness

BeAANIAUaUNIEAans Aadvnisuans AauTmusssulveg avamang a1y
YeITRUTTIN warnyIRUsIIL N1TTEUIANLANAIIeILIU TRIUSTTH N1sUTumlraennaeiu
TAUSTTU LATANINWIASDUTDIRIANT NMsLFaunIenmiiiinauauwazdinSndlumdiuia n1s
Usultesdmnuilutinysedriunasnisvitanluesdns

Knowledge of aesthetics, performing arts, definition, importance of culture and
multicultural, multicultural differences, adaptation for intercultural sensitivity related to
organization. Applying aesthetics to fostering happiness and sense of Thai-kingdom. Applying arts

in daily life and organization.

0100105  watileslaniiuj 2(1-2-3)
Good Global Citizen

Suduaziilefvdvduasnihivemaiilesiiveslan nszniinfenisiasundasvedlan
gelvsiifioliannsalidndvosmuldesgniosuazaonadodunnia diludunisdosnisunases
JEUULATEFND e lnaluladansaumea AuIndouRAZIAN1IZ FIUDINHMUYA I 9 Fieades dawa
Tranansausuifunaidiosdia fud feuiumosdnlnouasdnulan

Perception and understanding the rights and duties of good global citizen. Aware
of the changes of the modern world in order to be able to exercise their rights correctly in all
dimensions in terms of politics, administration, economic system, society, information
technology, environment and pollution including related laws. Being good citizens, awakened

both in the context of Thai and global society.

0100106  2A1AAAYINENTIIN 2(1-2-3)
Smart Life through Smart Thinking

NANNITUAZNIZUIUNITANILATIZH FUATITI NITAAIATUYIU NISENTINYENITAR
qumﬁiwmmmﬁﬁaui‘luﬂmiwﬁ 21 NFPUIUNNTAMLTI0ONWUY NMSARASSasTARUAeRATTa N3
ﬁﬂ%ﬁﬂﬂ’]'ﬁﬂizﬂauqiﬁﬁ] Uﬂimﬂﬂﬂﬁﬂi%U’Juﬂ’liaﬂﬂ’lamgﬁL%SUﬁUﬂ’l'ﬁWGNU’]Laﬂﬁﬂwﬂjm‘LJLEN LAENIS
ﬁm?iuiﬁ]ﬁ’mmml,azwa

Principles and processes of analytical thinking, synthesis, critical thinking. Holistic
thinking skills training based on 21% century learning. Design thinking process. Creativity through
digital media business initiatives. Integrating the learning of thinking process with the

development of self-identity and decision-making with reasonable cause and effect.

AMLINYINTIANIT  UNINGNETIVANTLZUAT 9
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0100107  HUNIWLALNITBANANAINY 2(1-2-3)
Health and Exercise
mmifﬁmﬁwﬁ'mﬁ’umi@LLafjsumwmsJLLazqmmwamLL‘U‘U@ﬂﬁsm AVAINNIUNA LD
AIUNRAINRAIYNIUNA Mﬁﬂiﬂ%uﬁﬂﬂiLﬁaqsumwuaswqaﬂiiumiuﬁnﬂmmi AANITUNITRDNANAN
MeLitegunm MsfvuelUsunsIE LA LANTIANIMNINY MINAFEULALUTETUANTINA MM
n1e
Introduction to healthcare and holistic health, mental health, sexual health, and
gender diversity. Principles of healthy nutrition and dietary behavior; healthy exercise activities.

Determination of physical fitness enhancement programs Physical fitness test and assessment.

1.2 Juuden 8 waenn
daliiSeuliseuiuasiauiinue souienudnyueiIua1ansing 9 A
Aiseuaula Tuiulidesndn 8 wiiefn

0200201  msadeelaainvaunasly 2(1-2-3)
Creating Income from Leftovers

AuNE e USELATTRUME RS m'iﬁwaﬁmﬁaﬁmmﬂﬁgﬂ nstheesundenld
41 ManAndemdsdinmainveanieiis makdalaianidemadima n1maadeanmainues
PEROR mimamﬂwﬁﬂmmmmﬁaﬁq AsHARNIERTINYeLndDfis nsa SraNEnSaTd Ty
ANUAIIINTDUMEDT

Definitions and types of leftovers, reform of leftovers, reuse of leftovers, biofuel
production from leftovers, power generation from biomass fuel, production of bio-fertilizer from
leftovers, production of compost from leftovers, production of animal feed from leftovers,

production of decorative products from leftovers.

0200202  nsEdeEsIAUIANTIURfEWALUlAE 2(1-2-3)
Creating Innovation with Technology
AN9INAAIIN AINUFIAYLASHANTENUVDIUTANTIN UANAITAAUIUTIANTTU
NIEUIUNSAN MITAnANNARasEsIA nMsdenldweluladiuunzan AnufoRninduniong
Definition, importance and impact of innovation, the principles of innovation
development, thinking process, creativity development, the selection of appropriate

technology, and innovation practice.

0200203  nMseaULNEAMNTNTIN 2(1-2-3)
Saving for Quality of Life
A0TUENTRUAIUUAAA N1TINUHUNINTRY MITdnsiseu selduasseudng
Sueen M3dalvavesdu Whvmienianisdu Adenisesn nsuimani snaeenidoasi das
poniduuvanduanmen nMseeu nwiduile pendefuinss n1sudmsanuidss naneuLumg
N3EY N5IAMSRUEINYAAD
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Personal Balance Sheet, personal financial planning, household accounting,
income and expenses, savings, money leakage, financial goals, saving discipline, debt
management, fixed rate loan, effective rate, savings, inflation, real interest rate, risk

management, internal rate of return, personal financial management.

0200204  VEWYNINNNZLAUAZ BB 2(1-2-3)
Marine and Coastal Resources

AU A VDI IUNYANINELA é’ﬂwmzﬁugmmmamw LAl WaETININVDY
NAAYNT ngavoil LLazLaa‘zﬁ' U31n4N13006179 9 dntulunzia nalnn1siinUsingn1salsng ¢
@%U’]EJ?’]’J’]ZLI%LL&BM?B‘Viﬁﬂﬁﬂﬂ’ﬂuﬁ’]ﬁQﬂ@QL‘?Jﬁ]‘Vﬂ\‘i‘Vl%Lﬁ LLﬁSﬂWﬁ"ﬁJ@ﬂ’]iW%}WS’]ﬂiV}’NWSLaLLaSGU’]EJEj\‘I
sufaiiunuAYemneINssITNTI Ak AuAdaIN 1INz ﬁu’amé’ml,ﬂwgﬁaé’mu uazdsnnden

The importance of maritime territory, fundamental physical, chemical and
biological characteristics of the oceans, coastal seas and estuary phenomena. occurring at sea
mechanism of events explaining knowledge and awareness of the importance of the maritime
zone and management of marine and coastal resources. Including the appreciation of natural

resources and the marine environment both in terms of socio-economic and environment.

0200205  wwaluyInusedriu 2(1-2-3)
Mutelu in Daily Life
avuang Useianaziiun anude 130938V 1AS0931990998 N1SiaSunInay
Tyavean mIyydsdnaans msllaszsinnudenie q fukumemsiaundin nsdsegndlily
iduairehddla euiula anusunwudslalannsoduiuiinludseadagiunagnsvineld
Definition, history and belief, mystery, amulet, fortune and destiny, worship of
the sacred, analyzing beliefs to apply and support life quality development, applying in
enhancing morale and confidence, mental stability to be able to live in today's society and

work.

0200206  FEUUTITMTIUTIINUTETI1IU 2(1-2-3)

The Bureaucracy in Daily Life

FTUUTITNIT NTZANWOIUID N1T5INTIUID WUIBITUTITAIT 89ANTDATEAA
5553y DIANTUMITY SFAamAnaznsLUTTUSEIavAe Wmihiivesss swldvesizula
51931899955U1a F3UaAYa n1sTuTludeavesEIvu A5TUSTRNAYIIAITVRITIUNNT NS
ATIVEBULAETRNTEUNTUR TR

Bureaucracy, decentralization, centralization, government official agency,
constitutional independent organization, public organization, government enterprise and
privatization, government officer, government income, government expenditure, digital

government, public hearing, awareness of government information, investigation and complaints.

AMEAINYINTIANTT  UNINYRYIIUNYNTLUAT 11
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0200207  Ban¥Aadunisvieaiien 2(1-2-3)
Lifestyle and Tourism

ALY Denl WnAnreInIsviandies nineinsmsvieadies nineinsnsvieadien
giansvieaiien 8anTin IninemgAnsnlumsvionilen woinssutinviesfionamiens dunuinis
nMsviendien nsdumUsraunsainsvieadisndiuny nmsveaiierluuuneudidy Usslevives
Msvieafien 91dnannmsviosdien mMsysanImsviondien mevirudnwindelasanuiamg
Usgaunsainsvieaiien

Definition, concept of tourism, tourism resources, tourism business, lifestyle,
behavioral psychology related to tourism. Individual tourist behavior, tourism recreation, to gain
a personal tourism experience, tourism in the context of sustainable, the benefits of tourism,
career for tourism, an Integration tourism into various fields, field trips or tourism experience

development project.

0200208  AngAraasiulandagiu 2(1-2-3)
Science in Today’s World
LLmﬁﬂLLawé’ﬂmsﬁugmmﬁwmmam‘ﬁLf“ﬁ'm%aqﬁ’usﬁ%ﬂizﬁﬁu Aty
Aeafveuazarsiandalilny arsadluiausediu ndenuildludinusesiiu 23nerdunns
M39Tin anuaiyiimanemaniuasmeluladfifdonnnmdin nsd@nvimidinemansd
Aeadasiuiiaused i
Basic scientific concepts and principles related to everyday life general
knowledge about drugs and harmful substances chemicals in daily life energy used in daily life
biology and life advances in science and technology that affect the quality of life scientific case

studies related to daily life.

0200209  HufAUUIUIN 2(1-2-3)
Life Balance

NANNITHAZUUIAAVIAUAALUITIN AUNATIN 6 AU FUAITN ATOUATINAY
ANUFUNUS NTLSUULATAITIIN N1TRY NSHAILIALLEY NSkazn1suUatiu ﬂ'ﬁé]gﬂl,‘fj’ﬁ/ill’]EJLLaﬁﬂﬂi
aiinInndming AumeNaNnavesInLavianNaY

Principles and concepts of life balance, the six life aspects; physical health,
family and relationship fulfillment, work and career prosperity, wealth and money satisfaction,
mental strength, spiritual wellness; setting and achieving goals in life, creating balance in life

and be happy.

0200210  uAsiiedIMluga 2(1-2-3)
Peaceful Means for a Happy Life
LunAnuagnguinudauds dufnm dudis nnsdesfuninudaudiguuss nns
AATIFVAMUTARES LazANUTULIIUTEAVUAAD YUYW WaETENINUTENA WUINFURITIUNNT
uitnmianaududam
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Concept and theory of conflict, peace, peaceful means, violent conflict
prevention, conflict and violence analysis in personal, community and international levels,

model of peaceful means in solving peace-threatening problem.

0200211  FAwandeudinsenuuuld 2(1-2-3)
Designable Good Environment
L%Emjfamumiai?ﬁmé’aﬂuﬁﬁ]ﬁgﬁ’u wansznuiintuainiymawanden Jawni
vy Yeymdu PM 2.5 i’jfgmmiﬁ'mmisuazLLaszL?iasqusnu uaziumsILAtasmienisiani
Aerdauiieutlonioanuanseny
Learning environmental problem impact and environmental problems, flooding,
PM 2.5, solid waste and wastewater management. Study solutions including in developing the

problems and decreasing environmental impact.

0200212  &n5 wihflvasUszanvulutiosdu 2(1-2-3)
Rights and Duties of Local Citizens

Sy windnienfudniuaswiing madletaznisunaseswuuiidiusin ans wihi
VBIUTTIVU g“dLL‘U‘UmiﬁWiLLazmﬁmaﬁmiﬂﬂﬂiaﬂﬁ’guﬁmﬁ'u fjﬁyw’]LLazqﬂaﬁﬂ IRVEM N TR
wasfiAmauuliunisunasesiiesdulng msiaunviosiuegnedidu asiuiidnen saifnwuasdne
winnssuluviosdu

Philosophy, concepts related rights and duties, politics and participatory
governance, rights, duties, and development of local government in Thailand, model of
administration and management of local government organizations, problem, obstruction and
solution trends of Thai local administration, sustainable local development, field study and study

local innovation.

0200213 sssunAvaiuiela laazenn 2(1-2-3)
Good Governance and Youngster with Good Heart
ANUNNNY JULUU dNYaly WUAA ged) MIUTmITansausTsiniviatuaesiy

[

fu Indrfinanudunaiiior unuvimmhenuniasy wnvuiieates MsusuguAuAniIunIIe

drunukazduTIn nsasidnunlinudenisnate nsenseaunvil asaailosdludeny n1susu

a ¥

NATAAILIANBLNE VuTH STRONG Aunasasmigdnneawiies n1sugniawazduasugiingase daudies
GRE

Definition, form, characteristics, concept, theory, management of good
governance and corruption. Citizen consciousness the role of government agencies the private
sector involved in adjusting the opinion base against corruption both personally and publicly
building a society that does not tolerate corruption, raising the index creating good citizens in
society, suppressing corruption with sufficiency mind STRONG club against corruption with

sufficiency mind cultivating and promoting honest leaders honestly.
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0200214  s55uALeTIAR 2(1-2-3)
Good Dharma for Good Life
AL UALALSITUYIARIITWOITINUYLY N3 ndudin n1suilelymdidn aruusum
YoIINYIMans enaukarySuy Wmnegegavesdiinuywdnuraninermans amauiiazusugn
1o nanUSveyasughanuunetiiosasn1suseyndldlunisadudingatagiu vanAusssy 58535y

[ 1

fiddrysiensiniutialummssedl 21

The origin and true nature of human life, lifestyle and life solving problems in
the context of science, religion and philosophy. The ultimate goal of human life according to
the context of science, religion and philosophy. Sufficiency economy philosophy and its
application in this present time, important moral principles and ethics to life living in the 21

century.

0200215  WAIUNFINAGENIS 2(1-2-3)
Life Development through Meditation

AUNLIBYDINTIIEUNT PAUTEASA 35N13 funeu WITNALYRINTIEANE dnwes
YBIN1TUINITUUATN1TYaLNS Usylowtluesaund anwuzein1saediuaus wazn1siaundlulalu
FinUszstu aundfunisdounazmsny dnuvae duneu auaut Uselowdvosmnuuasgnu A
msdiFeditaan auuandnaseisannzivItaaun wudsanazividaaun yrlanduiiaa

Definitions, objectives, methods, and the beginning of meditation; the nature of
reciting and meditation, benefits of meditation, appearance of anti-meditation; the way to apply
meditation to daily life, meditation as related to education and operation; the nature, process,
property, and benefits of absorption (Jhana) and insight (Nyana); fundamental knowledge
about introspection (Vipassana); differences between tranquility (Samatha) and introspection,

layout of tranquility and introspection; world community and introspection.

0200216  nsaaMsULENlUIINUTEINTUY 2(1-2-3)
Tradesman Skills Management in Daily Life
anudiugruieiveaugeifarudufuluiinsssiiu ndesdioteiiugiuuazns
U3e5nwn aulidly srussuvgeiivia euld ud vudeusasuduazsadnserueud sauluia
NANNITINNITITUY miﬁwﬁmiywLLazﬂgmmaﬁLﬁw’ﬁaq
Fundamental of tradesman skills that is essential in daily life, basic tools for
tradesman and their maintenance, electrical system, sanitary system, carpentry, painting,
automobile and motorcycle repairs, the principle of tradesman management, trade contract
and related laws.

0200217  MSAAARTINEY 2(1-2-3)
Happy Marketing
ANUVINELATAIUEIAYVBINITAAIA LUIAUAA VT0USVY NG ANTTURUTINA
anuilafafuduszaunisnain wayUssiamaann msUsegndlindnnismanslunisaiiudin
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Definition and importance of marketing, concepts, philosophy on consumer
behavior. Understanding of the marketing, market type, applying marketing principle in daily
life.

0200218  N15U3N158E19UBDITN 2(1-2-3)
Professional Service

arwdidesiuieafunuuing Fausfuazaufiemelaves¥uning uyudduius
Tun15U3nN1s MsmuueanaIw Aauenisiiusnis

Introduction to service, service receiver’s attitudes and satisfaction, human

relations in service, personality improvement, art of service.

0200219  msdsesludeddva 2(1-2-3)
Storytelling in Digital Media
maadesudenilusuuuunmaidnFosdaenim Favmi Fos unaunu uaziu
wadasng 9 vuunasvlesiludeRdviaivainvane
Storytelling through various forms of content storytelling, telling a story through

video, voice, dialogue and various production techniques for platforms in digital media.

0200220  ineAsIieNIsHAILIEENeE By 2(1-2-3)
Agriculture for Sustainable Development

Fneululefisrdasiunininuns anumine Uselewd wagnsduwunysswnn
UVDINTNYAT mmitﬁaaé’uﬁmmiwamﬁ%LLazé’mime@;ﬁaﬁﬁwﬁ’maﬁﬂizmdm NSUTELNANANER
‘1/1’]\‘1ﬂ’]iLﬂUGﬁLﬂlaﬁiﬂLﬁ%N?ﬁJﬂ’]W‘f’]\‘iﬂ’]EJ LAZIUDALIN Nﬁﬂﬁ%%U‘U@ﬂﬂ?’]%Iﬁﬂﬁ’)‘u@i@ﬂ’] INWRNT IEUU
INEATDUNITE miLL‘UigULLazﬂ’mﬁm&aﬂ'wawémmqmimwm Mé’ﬂmimmmLﬁamﬁlﬂuﬁﬂizﬂaumi
gafanuas msldinaluladuazuinnssuionsudtymmsmainuasiiensiauusamnalneogng
febu

Thai way of life related to agriculture, meaning, benefits and classification of
agriculture, basic knowledge of the production of important crops and animals in Thailand,
application of agricultural products to promote health and hobbies, effects of climate change
on agriculture, organic farming system, processing and adding value to agricultural products,
marketing principles for agribusiness entrepreneurship, using technology and innovation to

solve agricultural problems for sustainable development of Thailand.

0200221  FWnlulanmdvia 2(1-2-3)
Life in a Digital World
AunIY Anuddyvedlanidva fauafuazardouisnudenislédinlulan
ooulay] Feufvinuedidndulunmslideuazmadndmiulaneoulal msdnwsndnualifveswuies n1s
AndiaTght s Msdnvimnuvasaisvesmuesiulanlees n1ssnundeyadaud ns
nATIANU90 miu%mﬁmmﬁagﬂaﬁcﬂ%mﬁmiﬁﬂﬁuﬂaﬂaaulaﬁ nsfuiefunisnduunds

uulantgiuas msldmeluladegaatesssy ielmviviuiumalulaguazlidinlugpadvialaeeg
Y1EYRAN
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Definition and importance of digital world, attitudes and values essential for
living in digital world; develop substantial skills for socialization in digital world focusing on
digital citizen identity, critical thinking, cyber security management, privacy management, screen
time management, digital footprints, cyber bullying management, and digital empathy to live

wisely in digital world.

0200222  WAILFIAHIUNITADAUNITEU 2(1-2-3)
Developing Life through Lesson Learned

NILUIUNTAAKUUINTUYIN NTANTATIEANUNARAENANIENITNUNIY wjmegﬂ LY
wistiuanug msAnudtymiiinainnsiieudsiniu msfnuunszuunsBouEssddu 1y
og1ailldmane eBunsssINTAvessUAsuLUasieTiAuARIGwIn anmsaUsegndal wiiuns
n9UBEETeATIAkATIAMAIN

Critical thinking processes. Critical thinking for cause and effect with review,
repeat and share knowledge. Problem solving through collaborative learning, smooth process
thinking, sorting and plan with goals. Explain the nature of change with a positive attitude,

applying knowledge to work creatively and qualitatively.

0200223  visuieausugulugafdvia 2(1-2-3)
Happy Traveling in The Digital Era

Y]

o = ) | d' a | Ql' aaa v
AUINUFTUNTINUATINDILNYT ﬂ'ﬁL@u‘V]’N‘W@ﬂLVIEI'JIUE!QL‘VIF’]IUI@EJWR] 3 ﬂ'ﬁisﬂ
wAlulagaTviaeg 193y Yaensie wagaynaunulunivieien

The basic knowledge of tourism; tourism in the digital technology era, using

digital technology wisely, safely, and joyfully while travel.

0200224  aenAuluTInUszINIU 2(1-2-3)
Chinese Language in Daily Life
Antregnsile nawn n13e1u madeu ddwitugnlunwduilfludinusssiiy
Practice Chinese listening, speaking, reading, and writing skill for Chinese

communicating in daily life.

0200225  ¥iNWLNT5LIATOAAINALNUR 2(1-2-3)
Survival Skill in Emergency Situation
a%mwé’ﬂmmaxﬁ’uﬁﬂ%’a;ﬂaﬁLﬁmé‘ﬁyulﬁmﬁumnﬁmﬁaﬁﬁa MARNAULAZ AN TN
aunsaieanIIMsUURnunson1smseunTaNsulonuAuNURsITUYIR RN wavansIsaiesng
1 lnegamunzay 9assanunsaiufiinissuliedsnufsssuma wepnidu uazansisaduliedi
gnaee wiuAulyy gualiidey gnndy Aundu Funll 1Mede Akt deate nAnudey wagliin Feain
elsa uuas wazdninelsn wazfeRURaINuYYe
Explaining principles and recording the information of the emergency situations
that relate to disasters, emergencies situations and public hazards. Able to choose how to act

or prepare yourself appropriately for natural disasters, emergencies, and public disasters.
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Appropriately simulate operational situations to deal with natural disasters, emergencies and
public disasters correctly, such as water disasters, floods, landslides, earthquakes, tsunami,
windstorm disasters, thunder and lightning, volcanic eruption, famine, disease, insect and
animal disease, and human disaster.

0200226  JAdlnafudipunana 2(1-2-3)
New Normal with Digital Society
AsNeuazANNdR T AUdIAATY ame KansEuIInaRILNsalivh
THAANSUAsuRasTiunneaniy audmalmandunisiluddaidng wuamiensdiiudia
vosauludenudivia Fouduasfinldnune undiaduiiuussloniludinusss1iu mafugauay
nszntnfensitivalulagfdviastalasnsiy
Definition and importance of new normal related digital society, causes and
effects of situations that cause different changes until resulting in a new normal of life. Lifestyle
of people in digital society. Learn and practice using the application that is useful in daily life.

Appreciating and recognizing to the use of digital technology safely.

0200227  uvauSeudiBeaieassaluanissued 21 2(1-2-3)
Creative Learning Spaces in the 21 Century
AmnuvneuazaudRgvesvaaioud msliunadadouiidsarsassdifionisizoud
AABATIN AUNUY AUAAYUATVBULYAVDILNALTEUFTIATI9ETIA UTetnnvosunauieuiia
a319a33A NieNsasauna n1sidndausnisluwvasteusideEssa
Definition and importance of learning space, using creative learning space for
lifelong learning, definition, scope and importance of creative learning spaces, category of

creative learning spaces, collection, services and access of creative learning spaces.

0200228  AanssusireassALiansisauInaandin 2(1-2-3)
Creative Activities for Lifelong Learning
ALY MENNNT wazkAnAEITuNTiansnwinaendin wqwﬁmiﬁauimju
Uywellegy wqwﬁﬁwmmi%wuwﬁ g‘ULLUUﬂWﬁ@ﬁﬁmiiuﬁﬁﬂLa‘%umiﬁauﬁmaam%% NaNNIg
panwuufanTsy BnUiRnisesnuuuuazInianssuageasneassa nsussiiunisiinanssululy
Definitions, principles and concepts of lifelong learning education, humanist
learning theory, theories of human development, model of activities promoting lifelong
learning, principles for designing activities, practice designing and organizing activities creatively,
assessing the implementation of activities.

0200229  LUNISANEINRILINALTDULTULTS 2(1-2-3)
Educational Games for Active Citizen Development
AnudRgenunsAnyLazaulunallies Ussinvusanumsfinen n1seeniuu
nunsAnwilewauAdunaies nsldde welulad wazuinnssudiununisAnw I aWmU
audunaidios nsdatanssununsinwuiiennudunadiedussveulszansulae
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Importance educational games and citizenship, types of educational games,
educational games design to develop citizenship; using media, technology and innovation in
educational games to develop citizenship, educational games activities management for

citizenship in democratic regime.

0200230  ININYIUUINTEATNY 2(1-2-3)
Psychology New Age Service
AUNLIELarALEAYUeIInIne TutinUsz 913U wandminenludinuszdniu
uyweduiusuaznisaiiadndrin wuide nogud unuam wihi wazaudidyuesuuinig
nszUILMIUENS dadefdmwansenudesuuinig vinwznisuinisgalnl
Definition and the importance of psychology in daily life, psychology in daily life,
human relation and building of consciousness, Idea theory and vole of phycology, and the
importance of service jobs, service process, factors influencing service jobs, and modern service
skill.

0200231  3IaIneniNewauIAMATIN 2(1-2-3)
Psychology for Life Quality Development
audrnuthlafetusssunavesiyud nalamsdedivinliAawgingsy msuiui
nswiuanAlunuies MsUfunseunwIAn Msdemaidauin msdseyndndndsinguldiiiedindil
ALFURAZUITAUAINA NS MINAIUIANAIWEIRTIAR1Y 9 Aendndning
Concept related human nature, psychological function affected behavior,
adaptation, self-esteem, mindset, positive communication, applying psychology for success and

happy life, developing quality of life from psychology theory.

0200232  3Iedrtinlunisidissnisunases 2(1-2-3)
Political and Governance Awareness

Udugyn waRaAgafuIndinuaznisiidrusiunisnisifiesnisunases nsadng
Indrdln nrsddusanluansisadszlovd nslnsedsansisas N1sNaIUTINVOIUTEVITUNIY
N5rUIuNIs Useane Useanfiansal wasUsswud nsdifnwnierfudadidnuaznisiidiusiuiu
N15189N1UNATON

Philosophy, the concept of consciousness and participation in politics and
government. Consciousness building participation in the public interest public surveillance
participation of the people through community processes, public hearings and referendums. A

case study on consciousness and participation in politics and governance.
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0200233  “aWANIAIDIAINIUNTAZ19ETIA 2(1-2-3)
Soft Power for Creativity

mLNELATAE AR TeNR IR ST lukaANUsEINA NsaeaUNLEEURENs
wnesTiddyclusasinsUssna sendnesesinglulin 5F frueims sunmeusuasinvie
funisesnwuuwidulne fufavznistestusiuuulng wagdumaniatssmdlng nszuiunis
a¥swendn1Iied nsruIumstuledeusedneslvedaina nadnauslassnuiiAsddedu
FONANLI0F

Definition and importance of soft power both locally and internationally.
Extracting important soft power lessons both domestically and internationally. Thailand’s soft
power in the 5F dimension: food, film, fashion, fighting, and festival. Soft power generation
process. The process of driving Thai soft power to the world. The presentation of projects

related to soft power.

0200234  arwudladmiunswauiosiy 2(1-2-3)
Cooperation for Local Development

Sy wade anusauilelunisimuniiodiu nsiauiedetiennusiuiie n1sads
ANUTINTDULEUIEANSITUL LAY USNITAIGITUY ADVILAMUTINLD NISUSMITLALNITIANITULEUIY
4151300218 N 1AUTETITU LATEVIENNEIANTUANIINLBIUNITUTNITAI5I T LASeTBUleu Y
#1515 AUNITUTNITAIIT0UE ﬂ?i‘ﬂuULﬂg@uuj;EJUWEJﬁﬂﬁWﬁm%LL@%ﬂWi‘U%ﬂ"Iiﬁ’]ﬁﬂiﬂJﬂﬂﬂLﬂ‘%EJGZhEWI”IQ
GAGH

Philosophy, concept, cooperation in local development, development
cooperation networks, public policy and public service partnerships cooperation network
administration and management of public policies by the people. Social network with
cooperation in public service, public policy network and public service driving public policy and

public service by social networks.

0200235 ﬁaﬂzn'ﬁuﬁmlﬁaq*‘un'}w 2(1-2-3)
Performing Arts for Health
‘UVI‘U’W]“UENaaﬂzmiLLﬁ(ﬂﬂﬁﬁﬁiamwwéLLazﬁﬂﬂm fjam'ﬂLLaSUiSIS%ﬁmaﬂﬁaUzﬂﬂiLLam
19 9 MsUszgnalduarinufiRaseassafaUznisuans waziaueianssuluguwuureiniseen
fdsmeiitedaaiuguanldmuaiuaule
The role of performing arts towards humans and society; value and benefits of
performing arts application and practice in performing arts creations, plus presenting activities

in the form of exercise to promote health according to their interests.
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0200236 Fawandoufunisdeunlas 2(1-2-3)
Environment with Changes

Tasead1suazesausynavveslan n1swasuulasvaslan SeRdRsssuyIf
nineINTsTTNIIALaYAIINdoL NMdansandeuuazmeiauegdiiy muuivesywdde
foitRsssuvAuagnsiudsuulasdsnnden msvszendligiasaumnaion1sinnisd wandey
PR

Structure and composition of earth, global change, natural disasters, natural
resources and the environment, environmental management and sustainable development,
human adaptation to natural disasters and environmental changes, the application of geo-

informatics for environmental and disaster management.

2. vaadvawie  kideandn 97  wiaena
2.1 NENAIVINUFIUIYIIN 24 wqwnn
3571118 gREUNIIINMSYiadg oAy 3(3-0-6)

Introduction to Tourism Industry

FIRUINTT AURAUNY ﬂ’J’WﬂJﬁ’]ﬁJQJILLﬂSﬂﬂﬁﬂiﬁﬂ@‘lﬂl@ﬂQ@ﬁ?‘iﬂﬂiimﬂlaﬂL‘ﬁlEJ’J NANITNUIN
gRavnssIvioaiien gsfauinsfiieidesiugnannssivioniion weluladfunisvieaiion msdags
nan1sEn1suinig wlsuisuazunumesislunisiwuinisvieafieteedadu unum wini uay
AMUSURATOUTEIBIANSN NIV TIasER U RLarUIUIR

Evolution, definition, importance and elements of tourism industry; impacts of
tourism industry; service businesses related to tourism industry; technology and tourism; free
trade agreement for services; government’ s policies and roles in sustainable tourism

development; roles, duties, and responsibilities of national and global tourism authorities.

3571119 AFERTLATT NN TYiBATE M5 TINYIA 3(3-0-6)

Tourism Geography and Natural Resources

ANUNNNE UTELAN Snwae wazaudAgvesimans Qiliusemawazgidnyales
n3ngnsnsveaiisrvesuszmalvouazvedlan gimaniinmiiner nsldunuiiienisvieaien
STUUATAUWAIAERS

Definition, types, characteristics, and importance of geography; geography and
landscape of tourism resources of Thailand and the world; geo-ecology; map using for tourism;

Geographic Information System.

3571210 weluladAdviaianisvieaiiien 3(2-2-5)
Digital Technology for Tourism
ANUnngkazdTmuIn1sveunaluladfdva inweanuaiusadviun1sindvia
winnssumaluladfdva sansenuveameluladdviasenisviouilsy msuszgndltneluladadviady
Msvieaifien TUsunsumeNfiumesdmivgsiavionilen szuunsdrsesiidmnsneuinmesuaznisoen
tnslagansdidnnsefind infeviedsaneeulavuaziaietisdunefidnfionudiuiigg vosgsie

V1999187
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Definition and evolution of digital technology; skills for digital literacy; digital
technology innovation; impact of digital technology on tourism; applications of digital technology
to tourism; computer programs for tourism business; computer reservation system and e-ticketing;

online social networks and internet networks for various parts of the tourism business.

3571211 whasionfisndauseifmans Aavz uasTamssy 3(3-0-6)
History, Art, and Cultural Tourist Attractions
Fossmanudunvesnguruuariudiodusnlulssnalnedoudaionou

Useimansasunaudslseifemansaasaulnduns Aavsuaziausssulneg anuduiusvesdraun

YuUsTIILIEY wayTausssulneddvinaneditislng 155anssy 3nsnssy Usehunnssy anndlnenssy

vadlny ananazaudseinding usanmsgidygilve wazunavioniieamiaszidaansuay

TausssuvesUsemdlng
The story of the history of the ancient ethnics and cities in Thailand from prehistorical

period to the Rattanakosin era; Thai art and culture; relationship of religions and Thai tradition and

culture that influence on Thai way of life, literature, painting, sculpture and Thai architecture; Thai

festivals and events; Thai wisdom heritage; Thai historical and cultural tourist attractions.

3571304 ININYINITUINITUALNITWRILIYARNAW 3(2-2-5)

Service Psychology and Personality Development

uAnfiug AR TTesIyEs MIdssndnguinisdsinentuanudesnislugiu
MIUIMIMsvioudlen AuAmAsUENs wadianmsgslagnAuazmsudtamn annudfauesnisiamn
YAANAIN LLuwmm'ﬁﬁ@uumﬂaﬂmwﬁgqmaiuuazmauaﬂ AaUgn1sudanie nFovimng nsdeans
AIEIIUNHILALDITUN Y ll’]iEﬂ‘Vl?fﬁﬂaL%\‘]ﬁﬂﬂMLLaﬂL%ﬂﬁqiﬁT\] 1139IMNTSUUTENUDIMISIUUENG

Basic concepts of human needs; applying psychological theories to the needs of
tourism services; service quality; customer motivation and problem-solving techniques;
importance of personality development; guideline for personality development both internal and
external personality; arts of dressing; manner and posture; verbal and nonverbal communication;

social and business etiquette; international eating etiquette.

3571305 woAnssuinvisaflsauaznsiea s inussey 3 (3-0-6)
Tourist Behavior and Cross-Cultural Communication
wnAnAefungAnssutinvieien g‘ULL‘UULLazLLuﬂﬁquaﬂiimmﬁﬂﬂmL'ﬁm Hade

fiavEnasengAnssutinvioniien ﬂszmumﬁéfﬁ]ﬁﬂaLﬁaﬂﬁ;wmwmwwnaqﬁmﬁaqLﬁm NOANITY

Invieaflemumyinusssy anuidnduauuaznsuiuisieTausssy anudiAgvesnisdeasiim

Y =

TUUTITN NTEUIUNISARaIskazAUnlaseninsyAraadInud1a TSy n1sTulladudynives
Invisaiied NaIEN"5H0a1INN9GIAA
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Concepts of tourist behavior; tourist behavior patterns and trends; factors
influencing tourist behavior; decision making process for destination selection; tourist behavior
according to multiculturalism; culture shock and cultural adaptation; important of cross-cultural
communication; communication process and understanding between people and different

cultures; dealing with tourists” problems in various situations; business communication strategies.

3571306 nsdanminensuyediiagsianisvisaiien 3 (3-0-6)

Human Resources Management for Tourism Business

NTIATILNUY NITAIMUATIEALIBEAYDY AauTRvesU]URuluusag dumie
U AIFINURUAIGIAY N1TETIIN ﬂi%U’Juﬂ’ﬁﬁ@uuWW%}WEJ’Wﬂi‘qF"lﬂaLLﬁ%ﬂ’]iﬁﬂ@UiNﬁLuﬁﬁﬁ%ﬂ’]iﬂaﬂL‘171IEJ’J
amgdhi wadamsvhaduiin msdnnsenudssiazenudaudslusidng msumseneuunuuay
adain1s Msuseliunansu iR

Job analysis; job description; job qualification; workforce planning; recruitment;
human resource development process and training in tourism business; leadership; teamwork
techniques; organizational conflict and risk management; compensation and benefits

management; performance evaluation.

3571504 nviang 238593 UazANuTURRYaUadAuIianTsYiaalen 3(3-0-6)

Laws Ethics and Social Responsibility for Tourism

wAMALIfUNMINELALITE5TIN ndNITTEIVTIUNMBATETan AnuSuRaveuse
Fiuve909Ans nsrsvsaaRiefuesinsiiestestunswauinisveadien Wiz uUeRgInatn
LﬁaaLLazﬁﬂ@mﬂﬁ WLV Y ALTINTY ﬂgwma‘ﬁlﬁm%’aﬂﬁ’uﬂmaumamqmmm n¥nensvieadien
NNEFINVIR wazNSnenTVieueImeTausIsy

Concepts of laws and ethics; global code of ethics for tourism; corporate social
responsibility; acts of tourism development related organizations; Tourism Business and Guide
Act; Hotel Act; laws relating to international travel, natural tourism resources, and cultural tourism

resources.

2.2 nUAIBANIEAI 66 ATetiniy
2.2.1 FvUeAY 36 iaena
3571204 nannssinAAn 3(2-2-5)
Principles of Tour Guide
AnufiAeafunusiagman unumuazvihiianuiuiaveuvesiaamad unsemuas
358U TUYRNIAAWAN yadnamuarAalznisuedmiudanman wmatlanisdiy wannislunisli
foyauazmstheuanuiviesiion MssnseuazmnuazaLUaensoLAtnyiaaiien
Knowledge about tour guide work; roles and responsible duties of tour guides;
etiquette and code of conduct for tour guides; personality and art of speaking for tour guides;
touring techniques; principles of providing information and tourist attraction guiding; facilitation

and safety for tourists.
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3571603 nstyduaznisiudmiugsiavisuilen 3(2-2-5)
Accounting and Finance for Tourism Business
mmiﬁugmmqmsﬁ’zﬁuasmiﬁu Usgloviroin1sUgduaznisdu nstuiinuas

JavhdnFlugsiavieniion msulanumnedeyanisnstad unAnuagismstydduudniugiie

vioafieansdavinsulseinm NTiAsIERIIBNUNINIEY NSAIUANNIINITRY N15TAmRuulung

ﬁWLﬁumuqiﬁwiadLﬁm IUSLLﬂimam‘ﬂaLmaifﬁisﬂumﬁﬂﬁﬁﬁ@% (gULL‘U‘UﬂWiL%Huﬂﬂiaaulﬂummlm

5988y 100)

Introduction to accounting and finance; benefits of accounting and finance;
accounting record and procedure in tourism business; interpreting accounting data; concepts and
methods of cost accounting for tourism businesses; budgeting; financial report analysis; financial

control; acquisition of capital for tourism business operations; computer programs for accounting.

3572102 genafiRnuazNsUSnIeMnsd W uNMsvieailen 3(2-2-5)

Lodging Business and Food Service for Tourism

anuuinvesgsiaiin lassadvesssiafiinuazriiianusuiiaveueusiazumun
Ui%LﬂV]%@ﬂﬁﬁﬁ‘ﬂﬁﬁﬂ Ussmmaﬁmmms gﬂqumsu'%mimmmazm%ﬂﬁm U5LLANVDISI189NS
ammmzméaﬁm ﬂ’]iﬁfﬂiﬁ%@ﬂ‘lﬁ’]i ‘%UGIQUﬂWﬂﬁU%ﬂ'ﬁaﬁﬁqi ﬂ'ﬁ@aﬂLL‘U‘UE]’]‘VI’]iLLaSLﬂ%@ﬂﬁlma&jﬂﬂl?&]
T INVDINTNIIUUTAT ﬂmﬂ’]‘WLLaSﬂﬂﬁlﬁi’]uﬂ’]ﬁU%ﬂﬁﬁigﬁUﬁ’]ﬂa

History of lodging business; organization chart of lodging business and
responsibilities of each department; types and various forms of lodging; types of restaurants; food
and beverage (F&B) service formats; types of F&B menu; table setting; food service steps; simple

F&B design and styling; service staff manners; international service quality and standards.

3572204 Tadafndianisvieadien 3(3-0-6)
Logistics for Tourism
LunAnuazaudAyvesiansauladadnduaziisldgumuiiienisvieniion szuy

waluladAdviadmivauladaind msdufunisladafnduagisldguni nsvudinisuinisiania

u1nszIuana ladafnduazviasliguniulan niswaurszuulaiafnduazaeldguiuiiionny

FuiavounadImy
Concepts and importance of logistics and supply chain activities for tourism; Digital

technology system for logistics; Logistics and supply chain operations; Transportation and good

service according to international standards; Global logistics and supply chains; Developing

logistics and supply chain systems for social responsibility.
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3572205 mMavieaiisnatnfinnnuiuiinvau 3(3-0-6)

Responsible Tourism

AAUTINERALNANNTSNNTYeTEI081989B U AamInEuazANE A YeINISiBTien
agnsfimuduiinvey Fmwinisvesnisveniisregneduiinvey iWvanenisimuiesaddu n3ele
TunsuImsdanmismsvieiisregniamuivinveu msvisafisuvuafueudiuazafusudugud
nsviesfisfionuiana naussgndldiasugRanefiedlunsianveniion ultuvesmsinnisns
vioufieegnadsdu

Definition and principles of sustainable tourism; meaning and importance of
responsible tourism; evolution of responsible tourism; sustainable development goals; tools for
responsible tourism management; low carbon and neutral tourism; tourism for all; applying the
philosophy of sufficiency economy to tourism development; trends of sustainable tourism

management.

3572406 nMsaARIaiNan1Yiauiien 3(3-0-6)

Digital Marketing for Tourism

ATTUNLIBRALAINAIAVeINITAAIA BT dIuUsTaunIINITRaIAeTien
ANmINERAYAINEIRYIBINITRAIRATTadBgIAIYIeTIBn JULUUTBINITRAIRATIA AnwiAdny
FosnsuazngAnssuinvieafiengafiviaiunisiladesdian nsnununInaInAaa nagnénnsyii
MIRaNeRITTa 3eslonsiinisnannfaa

Definition and importance of tourism marketing; tourism marketing mix; meaning
and importance of digital marketing to tour business; digital marketing patterns; study the needs
and behavior of tourists in digital era through social listening; digital marketing planning; digital

marketing strategies; tools for digital marketing.

3572407 NSIANTITNUBLIUN 3(2-2-5)

Event Management

AUNLNBLAZUTELANVDIUBLIUN NITINUHUAITIAIU N1TEBALUVIIU N1SLEDN
anwiidnau nmsdalsunsuieniisrdmiuiRnmunazianssniaiuanuiuiinve udodsan s
Javhsuyszana mamgatuayuents MsUseyannsinau MsinseatnLaznsEeaIsNIsRae
Msmfiunsdaay nMsUssdiunansdnny msdanudiuiniluinsiuiundey

Definitions and types of events; event planning; event design; destination and venue
selection; optional tour arrangement for attendees and social responsibility activities; budget
planning; event sponsoring; event bidding; event marketing and marketing communication; event onsite

management; event evaluation; eco-friendly event management.
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3572523 fuindlen 3(2-2-5)

Tour Leader

NIATEUONAITNITHRUN AT ENAIE WS UNSRUSLURRUsEnA n1sidadulng
Tagansuuungy msdantadmiuniuiiuueiosdu msdadeUssauanuduiiin Suems srunmug
uazanufivieaien snsuaniudsufunsidisssma msveRunSdmiuinvionilsy msguaniny
vasafuntinvieadien ismaidr-eenswenandng asseussasfiinien maudlvdamiamgwivasi
e

Preparing travel documents and preparing for traveling abroad; group check-in at the
airport; seat arrangement for group tour on the plane; coordinating with accommmodation, restaurants,
vehicles and tourist attractions; foreign exchange rate; tax refunds for tourists; providing safety to

tourists; immigration procedures; tour leader ethics; problems solving while traveling.

3573219 genaduiieauaznisdaiuilen 3(2-2-5)
Tour Business and Tour Operations
arwdidesiuieafussininfiuasuisndunudming Tessaduasnasiiuny

maaqsﬁaﬂ%ﬁm nMsdamaussminies msdavsenisiudier malansuszaunusazaosessa

MSHMLATIAT MTIVURUAITAAIA MINUIUNFTALTAEY Msdansaadesdmiugsiadnien

mMssfiunsdaiuien wsuammsmsstlodgmlunisiniies msUssiuwanissniidunisdniiiien
Basic knowledge of tour operators and travel agencies; organization chart and

operations of the travel business; setting up a tour business; preparation of travel itineraries;
coordination and negotiation techniques; pricing; marketing planning; planning a tour; risk
management for tour businesses; organizing tours; guidelines for solving problems while touring;

tour operation evaluation.

3573703 mi'J'NLLNuLLazﬁﬁummsvia\iLﬁEJ’JL“TNnanc‘T 3(2-2-5)
Strategic Tourism Planning and Development
LLmﬁ@LLazmmﬁﬂﬁm"Uaﬂms’naLLNuL%ﬂﬂaq‘mﬁ NEUIUNITINRURATAILIN TR T

L‘%ﬂﬂaq‘v]ﬁ‘ MRS muIndeunsiesiien msAnwusunituilunsanmsiesiien nsdsae

warUszifiudnenmmineinsvionilen msfvuanagynslumsiamnmsviesiion msthunuinmnig

yipuielugnsufuR nsmueuuazUssiuuHUTRRN NS TEN

Concepts and importance of strategic planning; strategic tourism planning and
development process; analysis of the tourism environment; studying the area context for tourism
development; surveying and evaluating the potential of tourism resources; formulating strategies
for tourism development; strategic tourism planning implementation; controlling and evaluating

tourism development plans.
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3573704 Usziiusauaiadunisvioaiien 3(2-2-5)

Contemporary Issues in Tourism

WeungwarkiuiauInsvsniiorssdued Ysedulguinisvesdien wualdunis
vipuienlutiagiiu Aiesgianumsainisviendios eiuse Yiausuumaudlelymeunisvieadien
nsdiEnwuInINsIanstymdunisvieadien

National tourism policies and development planning; current issues and trends in
tourism; analyzing, discussing and presenting solutions of tourism problems; case studies of

tourism problem solving guidelines.

3574915 ns3tedunsvisaiisandesdu 3(2-2-5)

Introduction to Research in Tourism

SnuazuazUssanveanifeduriondisn tuneureinsifeuasmssenuuunisideite
mvisaiien madsuvdnmsuaziviana an1umsaliyviiienudds sudeuiside madoulasesnaniide
msadaatesdle MItiuazmsTuuteya afinssauiuazaiiensds milnneideyaideiinauas
BIAUANAWMAIEN T IPNmMans nsagUiarafusiena nMsdeussnumsitemnsnmsriesdien waznns
\Weu91989

Research nature and types of research in tourism; research process and research
design for tourism; writing statement of problem; research methodology; writing research
proposal; research instrument development; data collection; descriptive and inferential statistics;
quantitative and qualitative data analysis; results conclusion and discussion; writing- up research

report for tourism; and bibliography.

2.2.2 3w dan 30 wiqehn
(1) 3w ndennemsvieadien 15 wilefin
3572103 NUUIMIdunilugaamnssuusng 3(2-2-5)
Front Office Service in Hospitality Industry
ANUEAYTOIUUTNTEIUMTN Tl TISH TassasslunnunuUs MsdILnive sy
2995T3Inv09uUn N15E150TINN NMsFausy Musulnsdw nmsameiisudwn niseenainiivn ns
USza1uaussninsud i i AuLRun LY n15UsTauusEnIsdundfuusentd s n1s
Usnmsuagnisreuiulusiuenms nsusnsuaznisreuiulugsfval
Importance of hotel front office; Hotel front office department organization chart;
guest life cycle; reservation; welcoming guest; operator; guest check- in; guest check- out;
coordination between front-office and other related departments; coordination between front

office and tour operator; hospitality and services in restaurant; hospitality and services in spa.

3572516 msvieadiendeomng 3(3-0-6)
Gastronomy Tourism
ANETBINYoaTieTies Aummsvesiindenns Ussavaesnsmeadiond
21113 mméfaamiLLazLLiagq’Laém%’umsLaumqLﬁaﬂﬁwmﬁmﬁz‘maflmi ﬂaqmémﬂ%mmslﬁaL%aaﬂ,sm
Sausssuviesdu Msdamsmsnesiiendaens g‘Uqumﬁmﬁ%ﬁm@ammi
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Definition of gastronomy tourism; gastronomy tourism products; types of gastronomy
tourism; demand and motivation for gastronomy tourism,; strategies for using food to connect with local

culture; gastronomic tourism management; formats of organizing food tours.

3572517 nsvieafiendeadessd 3(3-0-6)

Creative Tourism

AVIVIENE WWIRR wAZNENNITNSHeuTienTadeassd Mauinisvenisvieaiiends
a¥1sassAlutsemdlng ssiusenevreInIsieafiondeaisasse anudasnsuasngnssutinvioaien
Baadeassd Msuimsiansunavisadfiondaiieassd nstdnuveainveniisndaisassdly
n1sousnYAaUinusIY Qﬁﬁzyzyﬁﬁaﬂﬁu LazAINdaN AanTIUNITRaRTe NTadeassAves
AsUszAkazuaIUsTIAlneg

Definition, concept and principles of creative tourism; development of creative
tourism in Thailand; elements of creative tourism; creative tourist needs and behavior;
management of creative tourist attractions; participation of creative tourists in preserving arts and

culture, local wisdom and environment; international and Thai creative tourism activities.

3572518 mavisaienlneyuvy 3(3-0-6)

Community-based Tourism

LLmﬁmazmmﬁ'ﬁmﬁua\‘imiwaaLﬁ'&Jﬂ@asqmu NITIATITRUNUINLAZAIUEIAYUDY
yuruluurasieadiey mswadnen Ly MIauedetgwaznsiidiuinvesueuluns
Jamsmevieaiien unumvesMiignuNIATsuasanTUsaNTAIaT LT WA Se LB lng YLy
oy Fedrinvesnsiansnisviesiiedlasyumu

The concept and importance of community-based tourism (CBT), analyze the role and
importance of communities in tourist attractions; community’s potential development; networking
and community participation in tourism management; roles and responsibilities of public and
private agencies in promoting and developing CBT; problems and limitations of community-based

tourism management.

3572519 nsviailealBagunn 3(3-0-6)

Health Tourism

ﬂ’NﬂJiLﬁa\‘iﬁmLazLLujaﬂLﬁEJ’JfQWJUﬂ’]‘WiaQLﬁEJ’JL%QEjGUﬂ’]W USEanvnvednIsrieudiends
GUAW MsvieafiguBansunng msvieaiendsduaduguainiazanuem Msdnnisuagnisnaiatie
ﬂ'l’iViENLﬁEJ’JL%QEfUﬂ’]W uIEJU’]EJ(;]J’]um’iViaﬂL‘I?lIEJ’JL%QEfUﬂ’]W LLU’JIﬂNSUE]Qﬂ’ﬁViENLﬁEJ’JL%Qqslm’lw

Basic knowledge and concepts about health tourism; types of health tourism;
medical tourism; wellness and aesthetic tourism; management and marketing for health tourism;

health tourism policy; trends in health tourism.
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3572521 mMsviafiendanens 3(3-0-6)

Agrotourism

wRRTBIMINeTisndunems Usnvuesvanisufisndanyns Aanssunsveaiienda
s SULUUgIRIMIYieaisnTanuns gsRnRlumy sRsIUMVesTlsadunues maEuduygsie
yipuflenBanuns MyNuUHLgIATDuRL TN

Concepts of agrotourism; types of agrotourism attractions; agrotourism activities;
agrotourism business models; accommodation business in community; agrotourism standard; starting

an agrotourism business; agrotourism business planning.

3574101 gsnan1stu 3(3-0-6)

Airline Business

anuluniuazanudidyesgaainnssunisty esdusznouvesgnanssunisiu
a19n150U 81N1AYIY VI1DINFAEIY éﬂﬁ?ﬂ’]ﬁﬂ’)’]ﬂﬁ%@’]ﬂiﬂﬂ?ﬁﬁu mi’semuiuqmammimmsﬁwuaq
Insuazvedlan audnuarsuiisUszasdvasypannsiumesunistu msdamsidulinsivaaundosly
aNANIIUNNTUU

History and importance of the aviation industry; elements of the aviation industry;
airlines; aircraft; airports; aviation facilities; agencies in the aviation industry of Thailand and the
world; desired characteristics of personnel in the aviation field; environmentally friendly

management in the aviation industry.

3573412 nmsdamsanudsaazaazingalugasmnssumsviaaiien 3(3-0-6)

Risk and Crisis Management in the Tourism Industry

WAR MW HENMILATANLINEYBINITIANITANNIASILAENIFINGM UssLanaA
LgﬂﬂLLa&ﬂ’]’JBaﬂqm‘ﬁlﬁﬂdaﬂﬁ%%Uﬁ@Qﬁﬁ?ﬁﬂﬁimﬁaﬂLﬁﬁ’J ﬂi%U’JUﬂ’ﬁi‘Hﬂ’ﬁﬂ’mﬂ’]iﬂjﬁﬂ’]UﬂW‘iﬂjﬂ’J’]ﬂJLT?{IEN
LLﬁ%%ﬂﬂ@IUQ@ﬁ’]Mﬂ‘ﬁﬁJﬁax‘iLﬁ&]’] ﬂ’ﬁ%ﬂﬂ?iﬂ’)’mLgﬂﬂLLaﬁﬂﬁﬁgaﬂqm ﬂaQWﬁUﬂﬂﬁﬂ@ﬂﬁu NNIRANANIENU
NNNNMFINGINNNTVoNTEY Msdoansanudsaaznngingn msuseiudy

Concepts, theories, principles, and meaning of risk and crisis management; types
of risks and crises that affect tourism industry; a process for anticipating risk and crisis situations
in tourism industry; risk and crisis management; defense strategy; reducing the impact of tourism

crises; risk and crisis communication; insurance.

3573413 madudusznaunisgsiauinis 3(3-0-6)
Entrepreneurship for Service Business
wwIRnkagngevensduduseneunis wunAnlunisaniudinedresusznaunis
ArwAnaivaTIAnasinsvasisznounslugedda suuuudndieadmessia nwSeuniunden
rouBudugsialual anmuindeuvnsgsafidmasdenisusznounis nseenLuLLINg uinnssuns
U313 nsdlfnwUsznounisgsiaudnisissauaudsa
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Concepts and theories of entrepreneurship; ideas for living life as an entrepreneur;
creativity and entrepreneurial skills in the digital age; forms for setting up a business; preparation before
starting a new business; business environment that affects operations; service design; service innovation;

case studies of successful service business entrepreneurs.

3573414 nﬁiﬂaal,ﬁmL%aﬁmuazmmﬁa 3(3-0-6)
Sport and Adventure Tourism
AunekarUsEnnveInIsionfisndsfinuaznany e Aanssunisveuiiendein
waznagSeanatuswarlusy wadeluiamumsosdiondainuasnayseluundwiondlemis
sysnTALarfiuyedaiiaty madestunarnauidymifeatuanuaeads maguatinvieaiien
Definition and types of sports and adventure tourism; sports and adventure
tourism activities both outdoor and indoor; techniques for developing sports and adventure
tourism in natural and man-made tourist attractions; preventing and solving security problem:s;

taking care of tourists.

(2) FnredsUsEmAia a1 Tn 15 wdqgna
(1) NGUIPINWIBING

3571706 mmé'anqmﬁamiviauﬁm 1 3(2-2-5)

English for Tourism |

English listening, speaking, reading, and writing skills related to tourism; English
vocabularies, idioms and sentence structure used in tourism both domestic and international;
conversation for tourism situations; tourist greeting; giving information to tourists; checking-in at the
hotel, food ordering at restaurants; checking-in at the airport; giving direction; customers’

complaints.

3571707 mwé’ﬂnqmﬁamsviauﬁm 2 3(2-2-5)
English for Tourism II
English listening, speaking, reading, and writing skills for communication in
various situations; tourist reception; making an appointment; travel arrangement and

itinerary; tourist assistance; explaining the information about tourism.

3571708 Mesenguiansvisadien 3 3(2-2-5)
English for Tourism lIl
English listening, speaking, reading, and writing skills, vocabularies and sentence
structure used in communication in tourism office, e- mail correspondence, telephone
conversation, travel arrangement for individuals and groups, meeting, convention and

recreation arrangement.
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3571722 Medanguamsusinaman 1 3(2-2-5)
English for Tourist Guide 1
English listening, speaking, reading, and writing skills, vocabularies and sentence
structure for describing Thai architecture styles, Buddha image, Thai Temples, and UNESCO
World Heritage sites in Thailand.

3571723 MEdInguamsUiaamAn 2 3(2-2-5)
English for Tourist Guide 2
English listening, speaking, reading, and writing skills, vocabularies and sentence
structure for describing Thai food and fruits, Thai lifestyle, Thai arts and crafts, Ethnic groups in
Thailand, and UNESCO intangible Cultural Heritage in Thailand.

(2) nguAwn1eU

3571806 AMeduianisviaaiien 1 3(2-2-5)

Chinese for Tourism |

NAWeN15N NN ﬂ’ﬁ’e]lﬁ‘lJLLa”ﬂﬁiL‘dUEJ‘L!@EJI’N‘Uiiu’]ﬂ’ﬁ ‘i‘U‘Uﬁ“IEJﬂLLa”I’JEJ'miﬂj
‘Wu%ﬂua’mi‘UNLiEJ‘LW]IZLI@JWU§WUF’YJ'13J§JTWH%UUU§J’1ﬂE]‘LJ LU‘UNﬂﬂ’]iﬁﬂ%ﬂ’]ﬂiﬂu?‘lﬂ‘ﬁWﬂ’liW@ﬂLV]EI’J
A139INNIY N1TUULUIAY N15UBNLIAN ﬂ?i“?]@‘ll’e)ﬁ Nﬂmﬁmmammam ﬁ?ﬂ?iﬂﬁi‘ULLa nau
Aol aunsadsulselondieg

For learners without background in Chinese language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar;
focusing on conversations used in tourism profession; greeting; self-introduction; telling time;
purchasing; practices of reading short passages; being able to conclude and answer

questions; being able to write simple sentences.

3571807 MeRuiensviauiies 2 3(2-2-5)

Chinese for Tourism I

nsldinuensils naya mesuwasnadou hensaluargiussloafidudouty
fnwrawilugaunsalineg nanisviesiion feshluldluauiednldn ety Sausssy
AIUAIE YDIY1ITU NTTNYIU NITVBBULYIN NITUBNLARNE N1TI kaENITTU nsusnsidusu
lnawiunisidnuegagniesmingay

Usage of listening, speaking, reading and writing; more complex grammar
and sentences; language skills in different situations in tourism, which can be used more
comprehensively in the profession; various Chinese cultures; persuasion; asking for
permission; telling reasons; giving and receiving; services; focusing on correct and suitable

language use.
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3571808 aeduienisvioaiien 3 3(2-2-5)

Chinese for Tourism llI

msldinwelusunisilaaznsyeluniwdu dusuililunsuins uaznns
aunnfutinveadien lnedaanunsaistaedunsuftinulumdmienion aundu fomans woy
F1uA"

Usage of listening and speaking skills in Chinese; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions,

airport, restaurant, and store.

3571809 aMwAudmiudiaquen 1 3(2-2-5)

Chinese for Tourist Guide |

mslainuglumsila ya 610 wazideuluaniunisaling Werdugsiansvieadien
nslineuannedidnnseind nsaunumalnsdnd Adwinazdseloadugsianisvieaien T
Tnw3uiiBeunlussiuiigdu

Usage of listening and speaking skills in different situation in tour business; e-
mail correspondence; telephone conversations; vocabularies and sentences related to tour

business; using more advanced Chinese.

3571810 menIudmsudaaman 2 3(2-2-5)

Chinese for Tourist Guide |l

nMsainznswe ddn waglassadussleadildlunsusseguaziiv
widwloniieaanesssuriuaziausssy UsziReand Aauy wazUsundifiddyvadlnenas
A9YA

Development of speaking skill, vocabularies and sentence structure for
explaining and giving information about attractions both natural and cultural attractions
including history, arts and important traditions in Thailand and also international attractions.

(3) nguAvnrevu

3571906 awdiduilensvieailen 1 3(2-2-5)

Japanese for Tourism |

Winwensila N3y ﬂ’]iEJ'WULLazﬂWSL‘dUEJ‘L!E]EJ"NUim’]ﬂ’ﬁ ‘iUUi%IEJﬂLLﬁ%I’JEHﬂiﬂj
Wu%ﬂumm‘uwLiauwlmmu%mmﬂmmmmﬂu:mﬂau wiflnnsaunundldldendnnisvieuiien
AMSTAMIY NMISLUEIAY N15UBNLIAT N15TUDS Nﬂﬂ’lﬁa’m%ﬂ’smaw‘] annnsaajliazn oy
mnule awsalsulsylendiee 19

For learners without background in Japanese language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar;
focusing on conversations used in tourism profession; greeting; self-introduction; telling time;
purchasing; practices of reading short passages; being able to conclude and answer

questions; being able to write simple sentences.
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3571907 awndiutilensvieailen 2 3(2-2-5)

Japanese for Tourism I

nsldinuensils mana Meumarnadeu hensaiuarsUlsleafidudoutu
Fwsnrelugnunsalineg mensvieadion fesiluldluemdninliniiwindy Sausssy
Fusingg vesrngunstnviu msvesyym MsvenmgEa Mslikazanssu msuims ey
nstinwiegegnaeuingay

Usage of listening, speaking, reading and writing; more complex grammar
and sentences; language skills in different situations in tourism, which can be used more
comprehensively in the profession; various Japanese cultures; persuasion; asking for
permission; telling reasons; giving and receiving; services; focusing on correct and suitable

language use.

3571908 mndiuilamsviaailen 3 3(2-2-5)

Japanese for Tourism llI

mslinurlusunsflauaz mswalunugiu dnouiililunisuing wazns
aunufutinveadien lnedaanunsaistaedunsuftinulumdsmieniion auwdu fnmans woy
i Busu

Usage of listening and speaking skills in Japanese; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions,

airport, restaurant and store.

3571909 mndijudmiusiaqmer 1 3(2-2-5)

Japanese for Tourist Guide |

mslainuglumsil ya 610 wazdeuluaniunisaling Rerdugsiansvieadien
nslineuannedidnnseind nsaunumalnsdnd Adwinazdseloadugsianisvieailen e
T iuiiGeunlussduiigay

Usage of listening and speaking skills in different situation in tour business; e-
mail correspondence; telephone conversations; vocabularies and sentences related to tour

business; using more advanced Japanese.

'
S

3571910 amwgludmsusinaman 2 3(2-2-5)

Japanese for Tourist Guide Il

mMsfmuvinwenIsne Mdwi uarlassairsussleadildlunisussersuagiim
widwioniieranesssuyiuaziausssy Usziienand Aauy wazUsundifiddyvadlnenas
AU

Development of speaking skill, vocabularies and sentence structure for
explaining and giving information about attractions both natural and cultural attractions

including history, arts and important traditions in Thailand and also international attractions.
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(4) nguAIWINIW NG
3572701 AMWINIRALNDNISYID YD 1 3(2-2-5)
Korean for Tourism |

nwen1sile NsYR NMsekAEMITeNeENYsIINTT JUUsEleauazlensal

[
1l A v

fugudmsudBeuildifuguanuinwvinmuteu wullnnsaununfldluirdnnisvieadie
ASTATNE NMSUUEIAL MUBNLIAN MSTeaT ?Jﬂmi’ej'm%ammﬁgm mmmaqﬂuawauﬁﬂmﬂéf
aunsalsulsslondnes 1o

For learners without background in Korean language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar; focusing
on conversations used in tourism profession; greeting; self-introduction; telling time; purchasing;
practices of reading short passages; being able to conclude and answer questions; being able to

write simple sentences.

3572702 AMEINMALNaN1SYIBATiE 2 3(2-2-5)
Korean for Tourism I

nsldinuwensils mswa mseunaznadou heinsaiwazguuselead
Fudoutu Winvznrwlugaiuniseline memsvendien Heviluldlusmudydnlfnimanedu
TAUSTTUAIUAN YDIYIUNMENITTNYIU NITVOBYEYIN NMITUBNLMANE N1TMALAZNITTU NISUINIS
lnawdunisldnwegagnaesmingay

Usage of listening, speaking, reading and writing; more complex grammar
and sentences; language skills in different situations in tourism, which can be used more
comprehensively in the profession; various Korea cultures; persuasion; asking for permission;

telling reasons; giving and receiving; services; focusing on correct and suitable language use.

3572703 AN mANaNTvieale) 3 3(2-2-5)
Korean for Tourism llI
msldvinuelusnunisitauagnisyaluniwinivg dusudildlunisuing
warn1saunufutineaiien Tnsdnaniunisaisiaedunsufieuluwdeionies auudy
An1Ang waziuan Wudu
Usage of listening and speaking skills in Korean; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions, airport,

restaurant and store.

3572704 aMemradmsusinawmen 1 3(2-2-5)
Korean for Tourist Guide |
nsldinuglunisila ya 81 uazidouluaniunisaling ieaiugsanis
vioufien msldnevaavanedidnnseind msaunuimsingdnyt ddwiuazUseloasugsianis
vipulen TngldnmwinmaniSeulussduiigsy
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Usage of listening and speaking skills in different situation in tour
business; e-mail correspondence; telephone conversations; vocabularies and sentences related
to tour business; using more advanced Korean.

3572705 mMennmuadmiudaamean 2 3(2-2-5)

Korean for Tourist Guide Il

MawainwEnsne Adw warlassainassleaildlunisusseneuagii
yuuaionditamesssumAuazSausssy UseiRmans Aavy wagUsuindifidfyvedlneway
AR

Development of speaking skill, vocabularies and sentence structure for
explaining and giving information about attractions both natural and cultural attractions

including history, arts and important traditions in Thailand and also international attractions.

2.3 nauIvHnUIEaUNIAlIVITN vive aufafnen 7 wein

3573803 mawssiinUszaunsalinndnnisvioadien 2(90)
Preparation for Tourism Professional Internship
nsmzsuANnIaulun1sUURMUAUA1Y N5 RguUsEIRAIUAT 9AnNY
afasiu msnsenluaiasnu wagmsdunwalnu msldiedesddtinau yadnnw asserussallu
N15UsENaUIV TN
Preparation for practical working in real business environment; resume, job
application letter, filling application form, and job interview; office equipment; personality;

professional ethics.

3573804 mstinuszaunisaiivfinnnsvaadien 5(450)
Tourism Professional Internship
FdsAuneu : nawIsuRAUTEEUNITANYTN
msufdRelugiugninauiaasiluanulszneumsiumsondievie
anuUsznounIiugsAiInsTiates msdmilassnuiiedanneiwildiueuning Ins
Yiaue wazdinsussdiunalaeninnuiiaouazeransddmerd
Practical working as a temporary employee in a tourist organization or
related service business; conducting a project to develop professional assignments; presenting

and being assessed by the coaching employee and supervising teacher.
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3574803 mawesfinaniafneinisrisadien 1(45)

Preparation of Cooperative

LuIRAAEIfUNTEANISANBILULANAT N1inTeulenansatinsau Hnve

msfunsdoansseninsyanaluaniudiviiay uagsinuedneg Adndulunsilinanudmivandia
AiNw1 A3TUIUTIAVITN

Concept of cooperative education; preparation for job applying;
interpersonal communication skills in the workplace; and other necessity skills; professional
ethics.

3574804 awRafnwINIsidien 6(540)
Tourism Cooperation Education
miﬂﬁﬁ’ammaﬁawﬁaLﬂuwﬁfﬂmuﬁﬂuamuﬂsxﬂa‘umiﬁmms‘viaaLﬁaa

visoanuUsznauNsugsiauimsiiieades msdmilassnuiieinmnednildsuneunneg i

N15ULAUD LLﬁ%ﬁﬂ’ﬁ‘Uﬁ%Lﬁumﬁiﬂ‘&JWﬁﬂmu‘ﬁ'LgﬁJQLLaﬁa’]?ﬂﬁiﬁjﬁW}ﬂﬁ

Practical working as a real employee in a tourist organization or related
service business; conducting a project to develop professional assignments; presenting and

being assessed by the coaching employee and supervising teacher.

nunewme: nsaindnAnwideniinanulugsiauinisduuenmiieningsfianisvisuiesne iy
NILAUYBUIINANENTIUNITUIININANgATAOY
Note: If the student wants to have a practicum training in a service business beside tourism

business, he or she needs the prior approval from the curriculum administrative committee.

3. wwadvdenids  laideaundn 6 widenn
donmnseinidaaeuluivinedusvdgnsruns TnglisdeutunmeivfineGeou
1 uazdesliiduneinimuuslnioulaglidumheAnsailunusinsduiméngnsvosauiin
i FainAnvanmnsadensouldmuanuatauazanuaul
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